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What is Topical Advertising?

• Topical advertising (or newsjacking) is a marketing 
technique used by advertising agencies to react to a 
news event.

• It is taking advantage of a news story or something 
current. 

• Then creating an advertisement based around it. 



Why use Topical Advertising?

• Topical advertisements can gain extra 
coverage for a business that they wouldn't 
have received ordinarily. 

• As it's something people are interested in and 
talking about.



How to use Topical Advertising?

• Topical advertising often uses humour – or 
attempts at humour – as a hook. 

• So while trying to be current and relevant, it 
can also be quite clever and generate extra 
publicity…



Political Events



Nov 2016







Linking adverts to news stories can also allow 
the brand to show off their sense of humour. 



April 2010 election

2010 April fool’s hoax



Scandals



MP expenses scandal 2009



Horse meat scandal 2013…



Current events



When Felix Baumgartner’s trip to space was postponed 
due to poor weather. 2015 



• https://www.onlymarketingjobs.com/article/kitkat-takes-a-break-from-gravity-/

https://www.onlymarketingjobs.com/article/kitkat-takes-a-break-from-gravity-/


Celebrities 



Celebrities are a great source of material....



Royals are also targets....



Royal Wedding 2018



Royal Wedding April 2011

T-Mobile

https://www.youtube.com/watch?v=Kav0FEhtLug


Top Gear meme



Sporting Events







Twitter

• If a business already using social media, the chances are 
they’re already doing some newsjacking

• If there’s a news story which they can relate their business 
to, they might talk about it or create an image linked to the 
story

• Twitter makes this easy by showing you Trends #. 

• If you notice a trend which you can talk about, you’ll create 
a tweet straight away 

• Then use the hashtag to increase the chances of it being 
seen



Specsavers are no stranger 
to topical advertising. 

They took advantage of a 
mistake which saw the 
South Korean flag being 
shown instead of the 
North Korean flag before a 
women’s football match.



BA – World Cup quarter final





2010 Vuvuzela



Football World Cup 2018



Football World Cup



Football World Cup



Olympics 2012



Olympics 2012

FAKE: The Drum's Fauxlympics contest 2012

https://www.thedrum.com/news/2012/08/06/voting-has-begun-drum-fauxlympics-who-will-win-grand-prize


• The competition inviting agencies to create spoof 
Olympics ads has been covered by French newspaper 
Lesoir and Scottish broadsheet The Herald among 
others. And now one cheeky entry has caught the eye 
of US trade title Adweek

• Durex has been inundated with congratulations on 
Twitter from people who love the ad and believe it is 
real

• Lawyers at Durex's parent company Reckitt Benckiser 
have even seen the funny side. Instead of asking us to 
take the ad down, they simply requested that we (The 
Drum) vouch for them if they receive an unwanted 
phone call from the London 2012 brand police!



Wimbledon 2018

The ‘unbeatable’ 
Serena Williams



Natural Events







Even the often predicted end of the world.



The 2018 heatwave



Newsjacking exercise


