Chapter 3

Research Methodology

3.1 Introduction
This study is based on an analysis. Although the study had three key aims, these aims focused upon the overall study that was to analyse the reality of Co-Opetition. 

The key elements to note here are: -
· It is an analytical study
· It is a study of the ethnic catering industry co-operation & competition amongst them
· This analytical approach and the meeting of the individual aims necessitated the use of existing ethnic restaurants data and its subsequent evaluation of this by the author. 

3.2 Research Methodology
The word research has definitively large amount of definitions, here are listed some which are mentioned as a contemporary research definitions:
· The systematic process of gathering, recording and analysing data (Finn, 2000)
· Research seek through methodological process to add one’s own body of knowledge by the discovery of non trivial facts and insights (Sharp, 1996)
· Systematic and organised effort to investigate a specific problem that needs a solution (Sekaran in Finn, 2000)
· Research studying something at a deeper level so that we can explain it and predict its behaviours (Marshall, 1997)

According to Collis and Hussey (2003), research methodology is concerned with the following main issues:
· Why you collect certain data 
· What data you collect
· From where you collected it
· When you collected it
· How you collected
· How you will analyse it

As Collis and Hussey (2003) says, there are two main research paradigms or philosophies, positivistic paradigm and phenomenological paradigm. The paradigm that is chosen has a great importance for the methodology that is used. If a researcher adopts a positivistic paradigm it is essential that the data that is used is highly specific and precise. Under a phenomenological paradigm the emphasis is on the quality and the depth of the data and it will mainly be qualitative data. In this research the emphasis is clearly on the quality and depth of the data and paradigm adopted would be phenomenological. 

There are various possibilities for doing this research. After identifying the research problem, it is possible to decide what kind of research material will be examined and to choose a research method that makes it possible to examine the problem. This research can be characterised as a qualitative case research. Qualitative research is based on qualitative research material. As Collis and Hussey (2003) suggests, qualitative data is concerned with qualities and non-numerical characteristics, whilst quantitative data is all data that is collected in numerical form. 

3.3 Case Study Method/Approach
The research approach was chosen to be a case study for several reasons. Like Collis and Hussey (2003) refer, a case study approach implies a single unit of analyses such as company or group of workers, an event, a process or even an individual. The usual methods to collect date for case studies are documentary analyses, interviews and observations. Eisenhardt (1989) refers to the case study as ‘a research study which focused on understanding the dynamics present within single setting.’ The case study method could be argued to be a form of action research which is usually more appropriate in a long-term project (Beardwell and Holden, 2001). Bell (1999) reiterates this point believing the case study approach gives the opportunity for one aspect of a problem to be studied in depth within a limited time scale. As the researcher will be immersed within the organisation as project manager this was not felt a hindrance; indeed, quite the opposite, an advantage.

As Forsman (2005) says in her study main assumptions of this kind of case study research are that:
· The reality is subjective and multiple and the participants in the study may see it different ways
· The world can be understood only from the point of view of the individuals directly involved in the activities in question

Yin (1994) mentions following characteristics of case study research, as mentioned by Collis and Hussey (2003)
· The research aims not only to explore certain phenomena but to understand them within a particular context
· The research does not commence with a set of questions about the limits within which the study will take place
· The research uses multiple methods for collecting data which may be both qualitative and quantitative

The advantages of adopting case study approach in researching the apparently excessive reality of co-opetition amongst Ethnic Restaurants are:
· A holistic approach: using a variety of data sources. This results in the triangulation approach that ensures the subject is analysed from a variety of angles (Yin 1994)
· The case study benefits from prior developed theory to assist and help assess the information and data (Yin 1994)
· Many organisational phenomena such as sickness and absenteeism require a variety of research tools, all which can  be included within a case study.

As Collis and Hussey (2003) says a case study approach can be very satisfying but there are some weaknesses. Access to suitable organisation might be one but is not an issue in this research. It might be difficult to decide on the limitations of the study. Although this research is focused on some of the particular organisations but it interacts with the rest of the society. Boundaries are quite clear but it might be challenging to have valid research results. Phenomenological/qualitative research methodology has both positive and negative aspects. This positive aspect that confirm the chosen method are that qualitative methodology tends to use small samples, it is concerned with generating theories, data is rich and subjective and the location is natural. 

3.4 Survey techniques and Data Collection Methods
As Collis and Hussey (2003) says there are two main sources of data. Original data is known as primary data, which is data collected at source. Secondary data is data which already exists. Secondary data can be referred to as qualitative data which can be thought of examining and reflecting on perception in order to gain an understanding of social and human activities (Hussey and Hussey, 1997).

Secondary data was collected for the following purposes: for literature review, to gather background information of Ethnic Restaurants and its operators. The Literature review was compiled by utilising various sources of information: academic journals, books, Internet etc. Search words that were used in different combinations were co-operation, competition, co-opetition, Indian restaurants in UK, Ethnic Restaurant, food business in UK, taste of Wales, different culture SMEs, family business, Co-opetition etc. The Internet was used for background information needed for analysing the situation amongst the UK Ethnic Restaurants. 

Primary data was collected using multiple methods: evaluating and comparing different restaurants research results, interviews and questionnaires. 


3.5 Triangulation
The multi method approach is known as Triangulation. Laws (2003) suggested that, ‘accounts collected from different perspectives may not match tidily at all. There may be mismatch and even conflict between them. A mismatch does not necessarily mean that the data collection process is flawed – it could be that people just have very different accounts of similar phenomena. You need to critically examine the meaning of any mismatches to make sense of them. This is where triangulation takes place’. Laws points out that the key to triangulation is to see the same thing from different perspectives and thus to be able to confirm or challenge the findings of one method with those of another. 

As this research method is qualitative, the study will be difficult to replicate and the lack of probability sampling will unfortunately make triangulation all the more difficult. As Punch (1998) would comment the aim of triangulation is to enhance the validity of findings. Denzin (1970) extended the idea of triangulation beyond its conventional association with research methods and designs. He distinguished four forms of triangulation:
1. Data triangulation, which entails gathering data through several sampling
strategies, so that slices of data at different times and social situations, as well as on a variety of people, are gathered.
2. Investigator triangulation, which refers to the use of more than one researcher in the field to gather and interpret data.
3. Theoretical triangulation, which refers to the use of more than one theoretical position in interpreting data.
4. Methodological triangulation, which refers to the use of more than one method for gathering data.

Triangulation is sometimes used to refer to all instances in which two or more research methods are employed. Thus, it might be used to refer to multimethod research in which a quantitative and a qualitative research method are combined to provide a more complete set of findings than could be arrived at through the administration of one of the methods alone. However, it can be argued that there are good reasons for reserving the term for those specific occasions in which researchers seek to check the validity of their findings by cross-checking them with another method.

In this research triangulation was achieved through the analysis of the Trade and Community of the Ethnic Restaurants as well as interviews which included questionnaire and interactive analysis. 

3.6 Validity and Reliability
The two central concepts of severity in research are validity and reliability. Validity considers what is being measured or evaluated, whilst reliability is a measure of accuracy and response consistency (Poynter, 1993). Reliability can consider how well the research instrument addresses the overall research question and how consistent the individual questions within the research measure what they have to, with synchronic reliability (Silverman, 2001) considering ‘the similarity of observations within the same time period’ (Kirk and Miller, 1986: 41-42, cited in Silverman, 1993: 145). Positivists suggest that the reliability of research is increased by using pretested standardise questions, although inter-actionists consider that as the individuals cultural worlds are more complex, that systematic observation must take place before any interviewing (Silverman, 2001). Silverman explains that positivists also consider bias an issue because of both bad interviewers and bad interviewees, whilst inter-actionists consider that informants may distort social reality, or conceal what the interviewer wants to know. Nonetheless, they both share a common concern with regard the ways that interviewees are not fully moral or not intellectually up to scratch.

As Collis and Hussey (2003) says if a research finding can be repeated it is reliable. Under phenomenological studies and especially on case studies the reliability may not be given so much status. Collis and Hussey (2003) also suggest that it is not important whether qualitative measures are reliable in the positivistic sense but whether similar interpretation can be made on different occasion. Reliability is important to ensure that interviews really offer realistic results. 

Consistency was achieved by the researcher completing all interviews personally, with interviewer bias reduced by the researcher becoming conversant with relevant methods of conducting interviews as considered by Clark, et al (1998).

Silverman (2001) suggests that there are certain procedures to ensure reliability in qualitative research (interview surveys), such as
· Thorough pre-testing of interview schedules
· Thorough training of interviewers (be prepared)
· As much use as possible of fixed choice answers
· Inter-rater reliability checks in coding of answers to open ended or semi-structured questions

To keep validity high in qualitative research Silverman (2001) suggests
· Analytic induction
· The constant comparative method
· Comprehensive data treatment
· Using appropriate tabulations

In this type of qualitative case research the validity is seen the most important. To achieve the research objectives it is important that the research findings accurately represent what is really happening with the situation. 
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