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Introduction
Introduction of research topic
The proposed study is based on the concept of digital money which refers to cash equivalence that is stored digitally, not physically. The main purpose of using digital money is for commercial transactions such as buying of goods and services. The concept of digital money is a contemporary technology which is considered as an alternative of cash. Digital money is supported by variety of technologies including mobile phones, encryption, cloud computing, data analytics and others (Dodgson et al., 2015). There are various types of digital money including debit cards, credit cards, virtual money, cryptocurrencies and more. This particular research proposes to focus on debit and credit cards because there are millions of users of debit and credit cards, which makes it easier to collect data from them. 
Digital money is a way of dematerialising the money, which makes it easier for regular monetary transactions. Debit cards and credit cards are common types of digital money. Both debit and credit cards have 16-digit identification number with EMV chips that makes it easier for users for online transactions. Also, both debit and credit cards are issued by banks against their bank accounts. These modes of digital currencies are widely used and trusted as these are banks are trusted by the users. One main difference between debit and credit cards is that debit cards only allow to spend money which is stored in the bank account of the user, whereas, credit cards allow a user to spend money according to their credit limit. The transactions done by using credit cards and debit cards are protected by bank’s security system, due to which, the use of credit cards and debit cards is higher than other forms of digital transactions (Chowdhury and Mendelson, 2014). 
Background of research topic
Credit and debit cards hold a long history but its usage has been increased significantly in recent years. The first magnetic strip credit card was invented in 1960s by an IBM engineer. Following this, credit card become common in 1991, when American Express launched its first credit card loyalty program (Frankel, 2021). The global average usage of credit cards is 68% whereas, the global average usage of debit cards is 53%. The use of debit cards, credit cards and other digital money tools has been increased by 14% since 2018 (Statista Consumer Insights, 2023).   
In the United Kingdom, the use of debit and credit cards increased significantly during the Covid 19 pandemic. In year 2020, the value of debit and credit cards over 52 billion pounds. The number of debit and credit cards transactions were 81.2 million that reached 683 million by 2020 (Statista, 2023). Observing the hike in the use of debit and credit cards, these two forms of digital money are selected for investigation for the proposed study. 
Significance of the research 
There are multiple points of significance which highlights the significance of the research. The first point of significance is the contribution towards literature knowledge. By reviewing the current literature, it has been analysed that there aren’t any researches which identifies and analysis the factors influencing university students’ intention to use digital money (debit and credit cards). So, for contributing to towards the literature knowledge, it is significant to carry out this investigation. 
In addition to this, it is analysed that the usage of debit and credit cards is high in the UK, but when it comes to the university students or students in general, such usage is quite low (money.co.uk, 2023). So, this investigation will analyse the factors which can influence the use of debit and credit cards in the UK university students. By this, the businesses dealing with debit and credit cards can benefit from the findings of this research by increasing their users i.e., UK university students. 
Main Body
Methodology
The proposed methods which will be used to carry out the research investigation are stated below:
[bookmark: _Hlk155320117]Research Philosophy - A philosophy is something which shows belief of investigators for ways using which data for an investigation can be collected and analysed. For the proposed study, it is decided to use the positivism philosophy, so that a highly structured study can be conducted using large samples (Howell, 2012). The proposed study aims to analyse the user intention of university students. Considering the population of university students in the UK, it is important for collect data from large samples. As the philosophy of positivism enables the collection of data through large samples and development of a highly structured research, it is justified to propose the use of positivism philosophy. 
Research Approach – A research approach is the overall procedure of carrying out an investigation. For this proposed study, deductive approach will be used as it enables the use of an existing theory for the development of a conceptual framework and hypotheses (Rajasekar and Verma, 2013). The proposed study will be based on the theory of Unified Theory of Acceptance and Use of Technology (Kissi, Oluwatobiloba and Berko, 2017). Using this theory, four hypotheses are developed. Thus, the use of deductive approach is well justified. 
[bookmark: _Hlk155320303]Research method – Quantitative and qualitative are two widely used methods which are used by investigators. For the proposed research, quantitative method is selected as it allows to collection and analysis of large dataset (Snyder, 2019). 
Data collection method – Primary and secondary are two main methods for collecting data. For the proposed study, primary data will be collected from the university students of the UK. The sample size will be 100 students, considering the large population of university students in the UK. And the sampling strategy will be random sampling strategy, where the participants of the study will be selected randomly. 
Moreover, under primary data collection data, the strategy of survey will be used. Using survey strategy, a close ended questionnaire will be created using Google forms and then distributed via emails. 
Data analysis method – The collected data for the proposed study will be analysed statistically using variety of methods including descriptive statistics and regression. The statistical methods will enable to reach at testable conclusions. Using descriptive statistics, measures of central tendency such as mean, mode and standard deviation and frequency analysis will be used for analysing the demographic questions, so that an understanding can be gained for the study participants. Moreover, regression analysis will be used to test the hypotheses and answer the research questions (Weber, 2017). 
Aims and objectives
Aim:
To evaluate factors influencing university students’ intention to use digital money (debit and credit cards). An empirical investigation based on university students of the UK.  
Objectives:
· To undertake a review of the literature for the topic area of digital money (debit and credit cards) and how its user intention is influenced by different factors.  
· To identify a suitable methodology for the investigation focusing on digital money (debit and credit cards). 
· To collect data from the university students of the UK for gathering information about their user intention for using debit and credit cards. 
· To statistically analyse the collect data for identifying which factors has significant influence on user intention for using debit and credit cards. 
· To draw conclusions by summarising the research findings and analysed data. 
Questions:
· What is the influence of performance expectancy on the university students’ intention to use digital money (debit and credit cards)?
· What is the influence of effort expectancy on the university students’ intention to use digital money (debit and credit cards)?
· What is the influence of social influence on the university students’ intention to use digital money (debit and credit cards)? 
· What is the influence of facilitating conditions on the university students’ intention to use digital money (debit and credit cards)?
Literature review
The study by Qureshi, Rehman, and Qureshi, (2018) has analysed that debit cards and credit cards are forms of digital money which stores the monetary value digitally. Debit cards and credit cards are also known as plastic money which are used for economic transactions. The findings of this study have analysed that there are various personal factors which influence the consumers’ attitude towards using debit cards and credit cards, these factors are income, education, age and gender of the participants. Moreover, perception of risks in debit cards and credit cards along with perception of benefits also influence consumers’ attitude. 
The study by Kissi, Oluwatobiloba and Berko, (2017) has utilised that the theory of “Unified Theory of Acceptance and Use of Technology” for identifying and analysing different factors that can influence the user intentions for using debit card services. According to this theory, there are four factors which influence user intention for a specific technology; these factors include performance expectation, effort expectation, social influence and facilitating conditions. 
The factor of performance expectancy state expectancy of a user for the performance level of a technology. This factor will be used to analyse the user intention for using debit cards and credit cards, in the context of UK’s university students (Putri et al., 2019).
H1: Performance expectancy has a significant influence on the intention of using debit and credit cards by the UK’s university students. 
The factor of effort expectancy states the level of efforts which a user has to put while carrying out a transaction by using a new technology. If a technology is clear and understandable, then it directly influences the use of such technology (Junadi, 2015). 
H2: Effort expectancy has a significant influence on the intention of using debit and credit cards by the UK’s university students. 
The factor of social influence refers to the beliefs and attitudes of people who surround the users. The beliefs and attitudes of society for a technology significantly influences the usage of the applications of such new technology (Shafie et al., 2020).    
H3: Social influence has a significant influence on the intention of using debit and credit cards by the UK’s university students. 
Lastly, the factor of facilitating condition refers to the availability of conditions or resources which are required for the use of a technology (Shafie et al., 2020). 
H4: Facilitating condition has a significant influence on the intention of using debit and credit cards by the UK’s university students.
Limitations
The proposed study is based on quantitative method, due to which, the findings of the study will provide a less detailed picture and less insightful conclusions. In addition to this, the proposed study will be based on primary data collected from the UK’s university students. The method of primary data will provide testable conclusions, but it will lack the reliability of secondary published data.   
Ethical considerations
· Informed consent – It is important to gain an informed consent from the study participants. For this, a consent from and participation information sheet will be given to each study participants. And unless the consent form is signed, participants will not be given the questionnaire form. 
· Anonymity – For ensuring anonymity within the responses, no personally identifiable information will be collected that can reveal the identity of the participants.  
· Data storage – For securely storing the data, the data will be stored over the secured server of the university. A back up file of the data will also be created and stored in a password protected folder. 
· Data disposal – Once the dissertation is completed and submitted, the raw dataset will be disposed by deleting the data. 
Timeframe
A Gantt chart is created to highlight the timeframe that will be used to carry out the proposed investigation. 
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Activities
	Research Methods workshop
	Proposal writing
	Weekly Meeting 
	Data       Collection
	Draft    preparation
	Final Structure



Conclusion
The above proposal document concludes that the proposed research will analyse the influence of performance expectation, effort expectation, social influence and facilitating conditions on university students’ intention to use digital money (debit and credit cards). The context of this research will be limited to the UK’s university students. This research is proposed to be carried out using quantitative data, which will be collected using primary data strategy of survey strategy. 
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Glossary
IBM – International Business Machines
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