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Llansteffan social media campaign script
[bookmark: _GoBack][bookmark: _Int_NiSnshjr][bookmark: _Int_6f9V6T6S]Slide 1-Good morning, today I will be bidding this social media campaign to yourselves Visit Britain. This social media campaign will be focusing on the hidden gem of Wales. The town of llansteffan.
Slide 2- Llanstefan is a very historical town because of its position. The Llansteffan castle and village make it very historical. According to (Llansteffan Castle LTD) "The castle was thought to have been raised by Norman invaders soon after 1100.". Now the castle is a great tourist destination for families to come and make fun in the castle ruins. LLansteffan now has a great thriving village that hasn’t always been welcome to tourism. Llansteffan has a great community in the village welcoming families to the area. Llansteffans village offers a range of hospitality outlets including a range of cafes, two pubs, a fish and chip shop and a gift shop. Llansteffan also has its own playground on the beach perfect for families.
[bookmark: _Int_AcGTTnR4][bookmark: _Int_kdCY82vo][bookmark: _Int_VrVoYy93]Slide 3- Who am I and what I do. Social media campaign consultant, specialise in marketing and social media, born and raised in Carmarthen, create professional social media campaigns to my clients. For this campaign a logo has been created to make sure families associate this logo to Llansteffan.
Slide 4- Aims-To Promote Llansteffan as a destination to a wider audience
To make this social media campaign go viral online
To help local businesses in the area
To help Visit Wales increase tourism in Llansteffan
To use my knowledge and theory to make this campaign successful
Objectives- To help make Llansteffan look like a great family destination
To make a cheap but effective marketing campaign 
To get acceptance from Visit Wales to use my campaign


Slide 5- Market segmentation

Generational Marketing -The campaign targets families- Including Generation X, Millennials and Generation z
Psychographics- This campaign uses Psychographics to create a feeling for families that Llansteffan is a great family destination to visit because of the family products and services it has to offer.
[bookmark: _Int_18PMfV5Q]Demographics- The campaign also uses demographics to focus on families within a certain age range that would appeal to the destination
[bookmark: _Int_iiDcQlLc][bookmark: _Int_YYkWWqVL][bookmark: _Int_iYWYG74j][bookmark: _Int_3fEEglQ8][bookmark: _Int_dhRgDf05]Geographic- This campaign focuses on bringing in families during the summertime as Llansteffan is dependent on the weather as it is all outdoors. Llansteffan has its cafes and pubs open every day during the summer as the locals want to make as much money from tourism as possible during this time period.
According to "Lilien and Rangaswamy (2003) P.61", Market segmentation is one of the key building blocks of strategic marketing. Marketing segmentation is essential for marketing success.
[bookmark: _Int_qGFRa0BI]This campaign uses AIDA to help create a bigger and more Niche audience. The Instagram posts and short video created in this social media campaign will have attention, interest, desire and action which all relate to family trips to Llansteffan.
[bookmark: _Int_WhmoRQHF]Slide 6- This short high impact video will gain attention because it shows the beauty of Llansteffan that families could be visiting. 
[bookmark: _Int_sDLzs6IB][bookmark: _Int_ljurcCcb][bookmark: _Int_zwGfoaKc]Slide 7-In this campaign Instagram has been chosen because it’s a great way of showing off a destination to millions of families around the world. More than a billion people use Instagram every month. This campaign has not only posted about Llansteffan but has also created a story. A story was created because of the changing trends on Instagram where some people prefer to view stories instead of looking on Instagram posts themselves.
[bookmark: _Int_23XMIwHE][bookmark: _Int_9xRbWtIh][bookmark: _Int_1Zp6xLUK][bookmark: _Int_d7u95Vwj]Slide 8- This campaign focuses highly on Maslow's law. In the social media content on Instagram and the promotional video both include aspects of Maslow's law. The content shows there being Physiological needs, love and belonging needs and Esteem which all relate to families coming to Llansteffan for tourism
[bookmark: _Int_D7ViTTcA]Slide 9- This campaign also focuses on the Marketing mix. The Product, price, place and promotion are all included in the promotional material. The price of the campaign will be included in the end of the pitch.
 The Marketing Mix will ensure that this social media campaign is marketed to the right audience. In this case promoting to families wanting a break to the beach and countryside.
[bookmark: _Int_RYRS61ap]In this campaign it will be important to analyse the results of the campaign. "Kavaratzis and Hatch, (2013)", make it clear that image and place branding should be analysed in order to promote tourism. The campaign will be analysed by how many likes and views the posts get on Instagram to see if they go viral or not.
[bookmark: _Int_9tHlAk69][bookmark: _Int_r7fEgkmn]Slide-10- The cost of this campaign will be very minimal compared to other types of marketing as this campaign focuses on social media marketing.
Costs of running this campaign- Marketing costs- Instagram marketing between £0.20 and £6.70 per advert.
Promotional video- Free
[bookmark: _Int_cbQdqd4g]Overall, this social media campaign will be very cheap and financially viable for Visit Wales to use on their website and online.
Slide 11- Why choose this campaign?
This campaign is purely designed to attract families into Llansteffan for tourism and to help the local economy. From the Instagram posts to the short impact video this campaign will boost the visitor numbers and the awareness of the developing small Welsh Town
Thank you for considering my campaign for Visit Wales. I hope this campaign is what your company is looking for.





