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The Covid-19 pandemic has bought many changes in the hotel and tourism industry. One of the biggest changes was in regard to the increased concern among the people for their health and well-being at the hotels or outdoor locations. This change led to many developments in the industry. The business organisation operating in the industry had to change their approach towards the health and well-being concern. Earlier, these concerns were mere formalities (Ostrowska-Tryzno and Pawlikowska-Piechotka, 2022). However, after the pandemic, business organisations are actively improving their health and well-being standards along with their policies. This is being done as these practices can be marketed to attract more customers in the industry. The module here war in regard to the changing nature of health and well-being concerns in the industry. This helped me to understand the emergence of well-being tourism and the increased focus on the health of the tourist in the hotel industry. 
From the research on the Premier inn Hotel at Basildon east Maine, I learned that the company as a whole is taking this issue very seriously. Premier Inn is one of the biggest hotel operators in the UK, and taking these measures to ensure the health of people is a big signal towards the change occurring in the industry. The hotel during the pandemic had mandated the use of masks and face covering on the hotel premises. The hotel constantly monitored the temperature of the guest. The major changes were in regard to the cleanliness of the hotels. The company worked immensely on cleaning and sanitization of the hotel rooms and other facilities to create a healthy and virus-free living environment for its guests and customers. This change helped me to understand the implementation of change in the hotel industry, the shift in policies in accordance with the demand of the situation is a major factor that business organisations operating in the service industry have to perform. This helps them to attract more customers along with becoming sustainable to the challenges posed by the changes in the industry (Premier Inn, 2022). 
Another big change was the creation and promotion of the well-being industry. Before the pandemic, the size of well-being tourism was limited and only the most elite people preferred these tours. This also changed after the pandemic. During the lockdowns, people had no work to do, and they were frustrated. After the pandemic, there was a sudden surge in demand for well-being tourism. This involved people travelling for the sole purpose to promote their health needs in the form of physical tourism, psychological tourism or spiritual tourism. The industry took note of this change and quickly adapted in accordance with the changing demand of the industry, Premier Inn worked on the level of comfort that the customers receive in their rooms along with making changes to the offering of food and beverages which suited the needs of customers in the industry (Williams, 2022). The major learning from this aspect was in regard to the change management and adaptation of the industry along with business organisation to the change in the external environment (Ashton and Klinhom, 2020). The importance of customer needs was exemplified in the case and the nature of the business organisation which indicated constant change which helped them to effectively operate in the industry and attract customers to sustain profitability along with growth and development in a highly competitive industry. 
I can apply the development of the theoretical knowledge while working in the industry to make the decision which supports changes which best suit the interest of the business organisations. The customers are the main drivers of business activities and the business organisation must always focus on the changing needs of customers in the industry (Williams et al., 2020). The theoretical knowledge regarding change management is an important one as it helps the management and leadership of the business organisation to effectively implement change and prepare the business organisation to face any challenges possessed by external environmental factors like changing the social and physical needs of customers. 
The topic of an emerging trend in the hotel industry is important to understand for the professional development of knowledge and experience in regards to the impacts which changes in the needs of customers along the other external elements can have on the business operation so the companies operating in any industry. Industries like the hotel industry which are primarily driven by providing service to the customer are especially susceptible to these emerging trends as they work on customer satisfaction and goodwill (Shagirbasha, 2022). The emerging trend of increased focus on health and well-being in the industry will be a long lasting and permanent one for a long period of time in the industry. This can open many opportunities for the business organisation operating in the industry. The learning from the study of this trend will help me to become a more skilled and knowledgeable professional in the field of hotel management in future(Williams et al., 2020).
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