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[bookmark: _gjdgxs]THE ROLE OF CSR IN PROMOTING SUSTAINABILITY WITHIN THE HOSPITALITY INDUSTRY

[bookmark: _30j0zll]This Essay will be covering about the chosen hotel, which is the Marriott Hotel. The growth of the hotel industry is very important. It needs to improve its management and leadership activities. One of the possible steps is the implementation of CSR or corporate social responsibility. Many hotels have demonstrated several achievements in the area and the Marriott Hotels is one of them. The Marriott CSR initiatives focus on three major things: economic profit, the environment, and population. There are several causes for Marriott hotels to integrate the program activities like increased attention from regular clients. The cooperation happens with the leading brands. The enhancement of working conditions is going on. The main benefits are included in staying competitive in the hospitality industry. The role of CSR in the Marriott Hotel will increase day by day. 

Corporate social obligation is known as the automatic plan of action. It assists an organisation with being socially responsible to its partners and the general population. It is otherwise called corporate citizenship they incorporate the ecological, social, and monetary viewpoints. Participating in CSR implies an organisation works in more than one way to build an effect on society and the climate rather than adversely on them. CSR is known as the business model that builds a concerted effort in ways that increase the degradation of the environment and society. The CSR programs can benefit society by boosting their brands. The responsible company can share with the shareholders. The CSR is a strategy to employ the enlarged corporations. The successful visible corporation has set the standards of ethical behaviour for the industry. The Marriott industry is influenced by these factors. The Marriott Company has better CAR than the other hotels. 
[image: ]
Figure 1: Key factors of CSR
(Source: Koseoglu et al. 2021)
Corporate social responsibility is the phenomenon of post-World War II as it is the philanthropy of business ethics. As per (Rhou and Singal, 2020), there is also a lot of awareness about the public government because it is the welfare of the people. This idea rests on the concept. The development origin of this CSR concept can do the work that provides the advantage to the society. It must be understood from various theories like artificial entity theory. It would be understood with the CSR or corporate social responsibility theories. It is a policy that is very nascent in the country for several factors. The issues like transparency and consensus lack can plague corporations. Factors like management support, financial assistance, and government concerning corporate social responsibility. 
The benefit is that a CSR strategy works on worth and productivity. It gives the presentation of energy efficiencies and squanders functional expenses and advantages. Contrary to this, (Peña‐Miranda et al. 2022) stated that the CSR has expanded the organisation's responsibility and straightforwardness with the venture investigators and the media. This can then build the standing among the financial backers like shared reserves. They incorporate CSR into the stock choice. The main advantages of the CSR are the profitability and value. The result is called a virtuous circle where the stock value of the company has increased to access the investment capital. The next advantage is better customer relations. 77 per cent of the consumers have surveyed the branded company. The CSR develops the business across the globe. The major benefit is that CSR develops the image of a business. The CSR reflects positively on the firm image. Similarly, (Camilleri, 2020) stated that they carry the CSR policies in the company. They have enhanced their goodwill. The CSR will also enhance the image of the business of the Marriott Company. 
The CSR reflects the tidy image of the company. The involvement program is responsible for image optimisation to engage their workers in the development programs. The next advantage is that the CSR will preserve the potential workers. Contrary to this, (Yousafet al. 2021) stated that the companies are involved in serious CSR activities. It makes the possible prospects for employment much easier. The business will start the goodwill for the CSR activities. The employees are more likely to proceed for longer periods. Millennial prefer companies for the flexible job society to feel excellent in the working organisations. These advertisements are related to the Marriott Company. 
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Figure 2: CSR advantages and disadvantages of Marriott Company
(Source: Latifet al. 2020)
The disadvantage of CSR or corporate social responsibility is that it needs greater expenses and prices. It is the major downside to implementing CSR plans. As per (Ng et al. 2020), these CSR plans must bear the high costs to apply this in the Marriott Company. It has little elements especially. Enormous firms can bear the expense relating to setting a financial arrangement for CSR inclusion. The following disservice is that it can expand the financial backer's obstruction. A few financial backers are drawn to get the offers in elements that are mindful openly.  The next disadvantage is that it promotes greenwashing. CSR is a method that results in ineffectiveness. These disadvantages are linked to the Marriott Company. 
Corporate social responsibility refers to responsible businesses and practices. They contribute positively to society and the environment. Similarly, (Úbeda-Garcíaet al. 2021) stated that it involves the evolutionary actions that the company addresses the social, economic, and environmental impacts. They have gained prominence. The business has started to align its operations after the publication of The Economist. The 1980s witnessed growing environmental issues. It can lead to increased emphasis related to sustainability. The witness was concerned about the environmental issues that lead to the increased emphasis on CSR practices for sustainability (Lin et al. 2021). CSR helps companies to trust the goodwill with the stakeholders including consumers. It contributes to long-term sustainability to address environmental governance and society. CSR can increase the brand value and reputation and the competitive advantage in the market. The company has integrated CSR principles to contribute to sustainable development. By addressing challenges of the social conditions, driving economic progress and social conditions will be evaluated. The Marriott Hotel is developing rapidly following the CSR initiatives. The plan aims to achieve sustainable development by balancing economic growth. These are the main impacts on sustainability in the Marriott Company. Corporate social responsibility develops sustainable development by promoting environmental stewardship. 

The company implements the CSR initiatives to align the sustainable development goals to demonstrate the potentiality of CSR.  It contributes to religious progress. The leading technology company has created energy projects to implement green practices. They contribute to environmental sustainability. Contrary to this, (Mohammed and Al-Swidi, 2020) stated that they prioritize community engagement and environmental conservation in CSR initiatives. They develop social well-being and suitable urban development. Rapid urbanization and industrialization have resulted in environmental degradation and pollution. The region has experienced air pollution industrial emissions and construction activities. Industrial discharge and wastewater can lead to air pollution.
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Figure 3: CSR impacts
(Source: Lee et al. 2023)
The Marriott Company implements sustainable practices. They have implemented the CSR initiatives and have implemented the notable CSR to target environmental issues. Concerning this, (Franco et al. 2020) stated that they adopt renewable energy sources. These are the impacts of CSR on sustainability. The impacts of CSR on sustainability will be enhanced every day. 

The sustainability target is a 15% reduction in water consumption and a 30 per cent reduction in carbon dioxide emissions to get net zero emissions.by 2050. The hotel chain aims to mitigate waste in landfills by 45 per cent (Hayat and Afshari, 2022). The food waste will reduce to 50 per cent. The biggest sustainability challenges faced by the hospitality industry are energy consumption and efficiency. Water management and conservation is needed there. The hospitality industry has diverse sectors around the world. As per (Madanaguliet al. 2022) it offers a variety of services and experiences to consumers. It is known as the most impactful sector that faces multiple sustainability challenges for energy, water and waste, and social responsibility. They will explore some sustainability challenges faced by the hospitality industry. It will be addressed as an innovative solution. The difficulties are watering the executives and preservation, squandering age and removal, carbon impression and environmental change, reclamation, and biodiversity assurance. Energy consumption and efficiency are the most important challenges for sustainability faced by Marriott. The hospitality industry consumes a lot of energy cooling, lighting, heating, and operation through appliances. They use 1 per cent global energy and 2% carbon dioxide emissions. The energy consumption depends on the size, location, and type. CSR helps to reduce energy consumption and improve efficiency. The hospitality industry can adopt measures for renewable energy resources. Concerning this, (Ettinger et al. 2021) stated that they will upgrade the energy-efficient appliances. Water scarcity and quality are the major issues for many regions in the world. Management and conservation are the second sustainability challenges faced by Marriot. 

A company can address environmental stewardship by reducing emissions and pollution to recycled materials (Akbariet al. 2021). They create product lines with CSR. The ethical responsibility is included ethically. Organisations can utilize CSR to increment social cash flow to draw in shoppers who backing green drives. They make the green changes, and they get an edge in the community for more marketable things. Another motivation is the public image. This way CSR helps in sustainability. CSR can work as a tool for the sustainability goal of the company. Sustainability and CSR or social corporate responsibility are two terms that are talked about the same thing and, they are similar. They belong to their entities. 
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Figure 4: Sustainability through CSR
(Source: AlSuwaidi and Agag, 2021)
[bookmark: _1fob9te]Corporate social obligation is two unique ideas that are significant in the business scene. CSR alludes to the organization's intentional activities to resolve moral issues. Manageability alludes to meeting the current necessities without compromising the people in the future to address the issues. These concepts are responsible and sustainable. As per (Camilleri, 2022) CSR has been important in recent years for investors and stakeholders for the social and environmental impact. The Marriott Company needs to improve sustainability through CSR. The CSR implements sustainable practices like reducing energy consumption and using renewable resources. There are many responsibilities through CSR for the society. The company can engage in CSR to make a positive reputation. It helps to enhance the brand image. They address social and environmental issues. The company will make an equitable and sustainable world.  

Overall, it is concluded that CSR is essential to improving the quality of services and the conditions that the employees must work in general. The Marriott hotels demonstrate a high initiative to attract the attention of global organisations. Sustainability helps to increase community engagement and environmental protection. The CSR initiative can attain the communities, employees, and natural resources. The choice is the example that unites many people globally. The characteristics render the social initiatives for the desirable outcomes. As an example, the involvement of the hotel in CSR practice helps to improve the brand awareness and loyalty of the consumers. In the hospitality realm, sustainable practices are nothing but a necessity. The world wants environmental concerns. They embrace responsible consumption and social responsibility. Corporate social responsibility has significant economic benefits in several countries. The Marriott Hotel will benefit by improving sustainability through CSR. The role of CSR will promote the hospitality industry also. The sustainability through CSR will improve day by day. The Marriott Hotel will get an advantage of sustainability through CSR day by day. 
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