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[bookmark: _Int_aM3vP9v6][bookmark: _Int_CAu8jZy6][bookmark: _Int_y0h6PMW4]This review essay covers Liverpool as a destination. All information gathered will be used as a review to help with awareness of effects such as the COVID-19 pandemic with the loss of visiting tourists and jobs within the sector. Then trends of future tourism and sector planning, covering Liverpool being voted within the top 10 destinations for staycations, changes in visitor typology through strategic plans and changes but also what visitors expect and experience. 
[bookmark: _Int_7wv8sxB1][bookmark: _Int_tPiSVAzM][bookmark: _Int_Am4VNmWZ][bookmark: _Int_ibpJPf0r][bookmark: _Int_n3OEjogq][bookmark: _Int_zUdSQdPp][bookmark: _Int_HmBnXa4z][bookmark: _Int_1mYdvmlU][bookmark: _Int_D6PvTDLP][bookmark: _Int_ZDUZIhXM][bookmark: _Int_RBXpZKI7][bookmark: _Int_sIAVrkTL][bookmark: _Int_Z4kKdBYe][bookmark: _Int_FjQNMEzH][bookmark: _Int_zltiMF8q]Liverpool was evidently seen to be impacted by the Coronavirus pandemic with local restrictions and national lockdowns being imposed. This caused visitor numbers to drop from 66.27 million in 2019 to 26.14 million in 2020 which is down by over 50% (Ian Hughes, 2022). Looking back previous to the pandemic, Liverpool's visitor economy was worth 5 billion a year and when it came to the employment levels just under 56,000 people were employed. However, when 2020 came around this dropped to 2.1 billion and the number of those employed dropped to 31,703 employees (Tony McDonough, 2022). This was due to the drop in visitor numbers and not generating enough income from tourism which helps cover the local economy, regeneration projects and jobs. Inbound visits had stooped down 73% during the pandemic causing many tourism organizations such as hospitality venues to struggle financially. Pre pandemic Liverpool was thriving, the areas saw 2 billion awarded for regeneration projects (Chris Brown,2021) to boost the tourism with new investors coming from overseas and within the UK to work with the destination. Unfortunately, this was left halted when so many restrictions were imposed, and the local council could not market the city to any inbound visitors even though they had worked hard creating a strategic plan to trade at world markets. The pandemic as a whole created severe economic, social and health problems. There were many health challenges such as no mental health services with evidence showing deterioration in the population mental health and wellbeing in 2021. Bereavement was another immense issue as counselling and face to face therapy was no longer allowed due to restrictions (COVID-19 mental health wellbeing surveillance survey 2022); physical health was on the decline and there was a huge gap of vulnerability within many families. Other impacts were unemployment from tourism not generating enough income, job opportunities and pathways were no longer there and suddenly there was a realisation of importance for green spaces and health with 10 million being invested (Liverpool city council) to support this area. (THE GUIDE LIVERPOOL, 2021)

[bookmark: _Int_h7Zna11S][bookmark: _Int_r8HgDKJc][bookmark: _Int_ULiXduIR][bookmark: _Int_b3ScbBzL]A survey of 2000 UK residents in 2020 found that there have usually been around 6,500 online searches a month for staycations in the UK. However, in 2020 this figure shot up to on average 8,100 searches a month. Staycations can be very impactive due to them being kinder for the local environment and world, this is a huge benefit as they lead to less pollution such as reducing carbon emissions and the carbon footprint. Staycations also help bring back childhood memories and create new ones, boost the local economies and save money. This graph below shows the trend of staycation being flat from 2006 and then growing up to 2019. 
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[bookmark: _Int_61KNdq80][bookmark: _Int_17kcZm8u][bookmark: _Int_xMcd5gTG][bookmark: _Int_BiYwjylg][bookmark: _Int_GLIsrdS5][bookmark: _Int_XM5HB3Kh][bookmark: _Int_R6cAgV7e][bookmark: _Int_Ot7N2KzB][bookmark: _Int_h7cW4mYc][bookmark: _Int_d3z38jie][bookmark: _Int_j8XBfsJG][bookmark: _Int_IXmWw4tX][bookmark: _Int_QPSJNKH2][bookmark: _Int_P3TLMpoh][bookmark: _Int_yKolJdpT]Liverpool was voted amongst the top 10 areas for a staycation post pandemic (Jess Flaherty, 2021) For this to be a successful destination within the staycation concept Liverpool wanted to emphasise its music, fashion, waterfronts along with its history and thriving nightlife. “If you come to Liverpool, you can be in a city, with everything that has to offer culturally, but still be by the coast” (Chris Brown Marketing Liverpool, 2021) Chris brown brought in an idea for most Liverpool hotels to get involved within a programme called ‘clean stay’ which is designed to give tourists confidence that they will be safe booking hotels within a clean environment. Whilst this was undergoing being rolled out many local residents took to seeking what is in the area where they have lived, this was mainly due to holiday cancellations, boredom and mostly the idea of exploring to satisfy their needs. “Staycations boomed during the pandemic and have been a part of the emergent customer behaviour inspired by the pandemic (Wong et al, 2021) But even now with the economic crisis in the UK and a reduction in disposable income, many people cannot afford to go abroad so will look to take a small, short holiday within the UK for now. Looking into detail on the staycation trend within Liverpool, there were two main niche tourism types that were being attracted. These were business tourism, offering those working individuals' hotels with free WI-FI, a desk to do work but also facilities in the area where they can unwind after a long day's work. The other is health and wellness tourism as many hotels were clearly stating about cosy warm hotels and a place to escape everyday life. 

[bookmark: _Int_BA6qUyt0][bookmark: _Int_G5RB3z2g][bookmark: _Int_I1HM07P9][bookmark: _Int_vvAkCllp][bookmark: _Int_EziQKlbK][bookmark: _Int_0W1a9TIN][bookmark: _Int_2ePSzTV4][bookmark: _Int_oFUwOvWx][bookmark: _Int_81GucNeC][bookmark: _Int_0H0k918E][bookmark: _Int_ZEBW5gST][bookmark: _Int_e9YaLkw3][bookmark: _Int_eazsdQt0][bookmark: _Int_cA7eHYQ5][bookmark: _Int_5MMhqGU3][bookmark: _Int_WVu5VG03]Cohen (1972) developed a visitor typology. Tourists are divided into four groups based on how familiar and unusual their travels are: organised mass tourists, individual mass tourists, explorers, and drifters. In Liverpool pre pandemic, there were ideas about the creation and shaping of visitors through distinctive identity, individual market appeals and a sense of arrivals for tourists. In other words, wanting to create experiences and target leisure travellers. Torkilsden theory (2005) would help with this as he placed factors affecting leisure under 3 categories. Individual, so the interests, attitudes and personalities. Then we have the social settings so individuals' jobs and opportunities, but lastly the support services which are resources, facilities, programmes and activities. Culture and heritage were placed at the centre of what Liverpool will focus on along with youth and study groups who are passionate for vibrant city and nightlife. There has been a change in focus of events visits which cover a large diverse group. Many organisations will now encourage extended stays through hosting sporting events. This is seen as an area of niche tourism which Liverpool have pushed for many years, for example they currently are encouraging people to the local parks to watch the screening of the Football World Cup at Qatar. But on the other hand, there has been a shift in business events with a key theme now being conferences such as trade unions. Although the focus will predominantly be on targeting conferences related to industries and sectors that are strong within the area to explore new innovative ways of driving business and tourisms ventures as well as encouraging investment. In Liverpool, Business tourism is considered as a specialist market that is influenced by culture. This is due to the profile of the city being raised by new firms and other nationalities. The affordability of housing, food, and transportation is another factor in the high level of culture. Businesses will be able to maintain costs and increase earnings as a result.

[bookmark: _Int_BtwH8VDk][bookmark: _Int_An2JGZli][bookmark: _Int_dLawHGob][bookmark: _Int_wLiTblZk][bookmark: _Int_D0iT23Qu][bookmark: _Int_hV1vlrsL][bookmark: _Int_rj9iFUdt][bookmark: _Int_OkFVEHWe][bookmark: _Int_W8xQbedC][bookmark: _Int_mnRb66WK][bookmark: _Int_jCqjDowW]Visitors have their own thoughts and feeling but when it comes to Liverpool, they expect music both classical and pop with over 1 million people visiting for this reason only in 2016 (ukmusic.org), art and gastronomy with different cuisines and places to eat. Many individuals now want surprises when travelling or something unusual which gives them a sense of self-actualization where they are achieving the full potential of the activity (Maslow theory, 1943) People want connections and to be able to enjoy Liverpool through parks to relax, walking areas to communicate with others and share experiences but also various independent bars and cafes. 15 million visits to the UK were for cultural events in 2008 with nearly a quarter of them visiting Liverpool, meaning culture is expected as it delivers a huge boost for the city (Visitor Economy Strategy to 2020) Some experiences are visits for stag and hen parties, the Beatles music band, Liverpool football club along with visits to the Albert dock and waterfront. Many tourists have found negatives to the area such as loss of green spaces due to developments with only four hectares of Liverpool's parks being protected, leaving them open to loss and building developments (Liam Thorp, 2021). But another huge factor was improvement to the transportation to meet visitors' budgets and the local people.

[bookmark: _Int_XtZNEUXI][bookmark: _Int_NffaQuud][bookmark: _Int_LbefTUiX][bookmark: _Int_ogeF22bV][bookmark: _Int_T68tdMI2][bookmark: _Int_cs1gayAX][bookmark: _Int_qZ3s6WU3][bookmark: _Int_G1x78uve]Niche tourism is a game changer within Liverpool, they have culture, history and sports tourism which help the destination flourish internationally. This is down to its architecture of grade 1 listed buildings, museums and art galleries all over the area, Anfield stadium with various local and regional games but lastly the venues for music and inclusivity. So, the future of tourism for Liverpool looks full of possibilities. Digital transformation is on the rise across the whole of the world meaning within the near future companies are going to need to review products and services but in many cases redesign processes of the business to meet the digital commands. This trend will work very well with the business visitors to Liverpool as more and more conferences are now going digital but also many organizations are now requiring employees to work through various online platforms. Within all areas of tourism sustainability is a key future trend and Liverpool have numerous opportunities to get involved through environmental and social friendly businesses, events and spaces within the destination. Looking closer into the future there is going to be a need for Upskilling employees within the tourism sector and attract the correct talent who have focuses on leadership values and diversity. Lastly the future of tourism would be very successful through developments of hotels and more niche attractions and events to meet the current and future demands of tourists. This would work extremely well for those niche markets as it is enabling them to pick from a variety of accommodation types that may be niche but also the attractions may be more suited to meet their needs and wants a lot more helping Liverpool to be successful across the board. 
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Figure 1. Use of staycation in Google Books Ngram index from 2006 to 2019 (Source: Google Books Ngram Viewer).




