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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	[bookmark: _dx_frag_StartFragment]Answer: The site loads quickly and smoothly without any apparent hold up. Simple information such as opening hours and contact numbers are displayed immediately. But attempts to open more informative pages sometimes fail or involve following an external booking system, disrupting the experience.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	[bookmark: _dx_frag_StartFragment]Answer: There are some sub pages like "Leagues" and booking pages. Navigation depends more on links placed within text or by using external booking systems instead of an explicit menu. The design appears minimalist so that customers have to click hoping to find the information they are looking for.


	Question 1c - Can a customer make a booking via the webpage? 
 

	[bookmark: _dx_frag_StartFragment]Answer: Yes. Travelers may book online either through a booking interface linked from the site, or by phone. The experience is outside the principal site, that additional click to which feels isolating.


	Question 1d - What improvements could be made to the usability of the website?


	[bookmark: _dx_frag_StartFragment][bookmark: _dx_frag_EndFragment]Answer: Adding a short navigation menu or site map would significantly enhance usability. Directly integrating the booking system within the site itself, as opposed to linking out, would simplify the experience. Also, making certain all sub-pages (for example, party details or youth club) are readily accessible would enable users to locate what they're seeking quicker.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	[bookmark: _dx_frag_StartFragment][bookmark: _dx_frag_EndFragment]Answer: The page is simple and not with images or visual appeal functional but unengaging. Simple without media, basic. I wouldnt say mobile vs desktop in terms of either specifically, but I'd guess both have a simple layout without responsive design flair.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	[bookmark: _dx_frag_StartFragment][bookmark: _dx_frag_EndFragment]Answer: The site has little or no color and no video or image. The most used is white plain text. It produces a neat but boring visual experience, lacking the potential to highlight the food, location, or ambiance.


	Question 2d – How effective are the social media links on the website?


	[bookmark: _dx_frag_StartFragment][bookmark: _dx_frag_EndFragment][bookmark: _dx_frag_StartFragment][bookmark: _dx_frag_EndFragment]Answer: The page has a Facebook link where visitors are requested to "like" the page. Although it brings customers in touch with news, social media links from no other sites are added. Other sites such as Instagram or Twitter would be more efficient for wider engagement.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	[bookmark: _dx_frag_StartFragment][bookmark: _dx_frag_StartFragment][bookmark: _dx_frag_EndFragment]Answer: Facilities such as bowling, youth leagues, snack bar, and free parking are expressed in brief written form. Information such as 20 lanes, wheelchair accessibility, licensed bar, and family-friendly facilities are said directly so that the visitor knows what to anticipate.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	[bookmark: _dx_frag_StartFragment]Answer: Customer testimonials do not appear on the site itself. They are found on outside sites such as Yelp and the Chamber of Commerce where they are in the early to middle 2020s but are not current updated or found on the site itself.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	[bookmark: _dx_frag_StartFragment][bookmark: _dx_frag_EndFragment]Answer: The site highlights features like automated lanes, youth coaching, and free parking, suggesting accessibility and value. The long history and community role add trust. I’d recommend it for casual family outings or league play based on its inclusive design and affordability.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	[bookmark: _dx_frag_StartFragment][bookmark: _dx_frag_EndFragment]Answer: Prices are not indicated on the core site but are displayed on external listings. As an example, price is revealed on booking websites or guides but is not directly embedded. Most likely, the company would rather trigger direct interaction or update prices through external systems.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	[bookmark: _dx_frag_StartFragment][bookmark: _dx_frag_EndFragment]1. Acocks Green Bowling

	
	[bookmark: _dx_frag_StartFragment][bookmark: _dx_frag_EndFragment]2. Bowling Birmingham

	
	[bookmark: _dx_frag_StartFragment][bookmark: _dx_frag_EndFragment]3. Family bowling centre Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	[bookmark: _dx_frag_StartFragment][bookmark: _dx_frag_EndFragment]Answer: Yes. Searches such as "Acocks Green Bowling" and "Bowling Birmingham" consistently return the company's site or external directory entries within the top ten, which is a healthy indication of visibility.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	[bookmark: _dx_frag_StartFragment][bookmark: _dx_frag_EndFragment]Answer: Indeed. Sites continue to matter as a companys core information source and first impression. For UK companies such as bowling centers, a good site instills trustworthiness, assists with swift findability of prices and services, facilitates online booking, and assists with social media and offline engagement. With mobile first browsing, a good site is crucial to visibility and customer trustility..
 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	[bookmark: _dx_frag_StartFragment]Answer: Booking functionality built right onto the site in an accessible, high-visibility menu of party packages, youth programs, and FAQs would have the largest impact. It would simplify user experience, eliminate friction, and present handy options at one's finger tips, resulting in more interaction and less customer calling.
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