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Local Authority and Community Engagement Process
Community engagement refers to working with groups of people categorized by geographical location who share interests or have similar views regarding a specific phenomenon and issues that directly and indirectly affect them. Often, community engagement occurs when there is need for the action that will lead to the well-being of the people in the society. According to ARTSDR (2018, p.1), community engagement usually involves partnerships, coalitions, and groupings that will efficiently assist in mobilizing resources and influence the local authority. The process of community engagement can take various forms, and the practitioners can involve multiple parties in the operation of community engagement. Some of the groups involved in community engagement are the agencies, organized groups, and institutions like NGOs. This engagement is a tool that promotes and strengthens civic wellbeing and the capacity of various organizations in the community.
 The process of community engagement usually starts with an onset of an issue in the community. In this case, a matter of water shortage movement e is an example of a community engagement topic. ARTSDR (2018, p.2) that community engagements involve setting agenda, making focus, and working on a variety of choices in community engagement. Also, it is crucial to note that the project's initiation that involves local authorities should identify the project's need for funding and potential. On the same, the project's design and delivery should institute the collection of the necessary tools, interventions, data collection, communication, and distribution of the matters to be implemented. In this project, as a practitioner, the main focus will be on the community and local authority engagement in developing a water project.


Water Framework Program 
Since water is a highly precious topic in the community, both internationally and locally, the need for clean and reliable water is a community and intergovernmental relationship. The local authorities undertake different initiatives and frameworks to develop a better collaboration. Shortage of water in the community impacts various issues: development of social tensions, discrimination at the water point, and high rates when it comes to the installation and creation of reservoirs and accessible topics. So, in this paper, the main focus will be on the collaboration of the local authorities and the community to develop a better way to deal with the water issue in the United Kingdom. The chosen topic is the water project and assessment in the Republic of Ireland and the United Kingdom 
Rolston et al. (2018, p.3), the attempted move to curb the water shortage in terms of fresh water and the level at which the authorities provide water in the Republic of Ireland and the United in the recent past is a community initiative to engage the local authorities. The program identified as the River Basin Management Planning for EU Water Framework is one of the unique approaches to water issues. The framework involved the creation of better surveys that also involved the United Kingdom towards introducing the increased rates for addressing and access to the water. Also, on the efficiency of the water provision bodies. The authors argue that in April of 2015, the typical movement to come up with a survey following a protest against the water issue, the survey conducted indicated that differences in the opinion regarding water supply varied. A different view of the water project was developed regarding the client's satisfaction with water consumption. Various model applications were used to survey the public's level of satisfaction with the provision of water in the United Kingdom.
Notably, this initiative is also intended to increase the citizens' knowledge about various issues to address if not on the water. The common knowledge from the project was the importance of forests in catchment and conservation of the clean water in the reservoirs. At the same time, this project also encourages the citizen of the United Kingdom on the effectiveness of participation to address various issues in disseminating social amenities. Lastly, the project improved the vision of the citizens' opportunity to engage in each other's affairs.
A collaborative approach to this project between the community was to identify satisfaction with the water provision in the United Kingdom and Ireland. The program's effectiveness is the stakeholders, so the program integrated a body known as the Catchment Management Initiative, which improved the importance of the program. Other vital reasons for the community participation in this initiative were to increase personal networks and make the step toward improving the services (Rolston et al., 2018, p.5). This engagement also unveiled other reasons they need points to the collaboration of the water agencies and the forestry bodies in providing clean and fresh water. The attention also assists in identifying the role of the Integrated Water Resources Management in the inclusivity and holistic participation in the water projects in the United Kingdoms and the Republic of Ireland.
Relationship Between Stakeholders and Community Engagement Strategies
 Since the project intended to collect ideas on satisfaction concerning the services given towards achieving reliable, clean, and efficient freshwaters, some social media platforms can be utilized. Facebook is among the most used social media nowadays to conduct a movement that contains many people; the platform provides a broader audience with more comprehensive coverage (Nolfi, 2016, p1). In connection with the water project and the survey carried out to do the program, Facebook proved efficient. Because it also has an option of conducting an opinion poll and does give an open forum for the expression of view. Nolfi (2016 p.2) Facebook has features like Facebook Live that can host a program online and invites sent to different individuals for more effortless engagement remotely. At the same time, this social media platform is easy to join, and the member even enjoys the free version of Facebook without the internet.
Also, another feature that can help improve the efficiency of the program is the use of the Facebook conference, which gives excellent ways for the groups and meetings to occur. Twitter is also a good forum for the community practitioners to engage the community in discussing various issues in the community. Twitter provides privacy and has control standards that keep the community discussion within the bound. Furthermore, Twitter also offers other features like an opinion poll button that can assist in developing a consensus to be voted by the community members. Summarily, the social media platforms also provide an avenue for other non-community members to give opinions on the community's issues, hence improving engagement (Xu & Saxton 2019, p.3). it also provides a base for engaging more incredible people in the community. Perrin & Anderson (2019, p.1) also breaks down the role of YouTube as a way of conducting proper education on participation. Broadly, 73 percent proves the effectiveness of education provision and involvement proposal.
The role of stakeholders is to fund and improve various projects in society to increase community participation both in social media and in physical engagement (Xu & Saxton, 2019, p. 4). The stakeholders like the politicians are essential in engaging the community and the local authorities. The process of community engagement requires contact with the interest groups, so the stakeholders and the participants in the engagement process can promote and involve the local authorities, national bodies, or international bodies for the effectiveness of participation. Konsti-Laakso & Rantala (2018, p.4) argue that the involvement of the stakeholders in the social media platforms facilitates the keeping and planning of workshops and campaigns for the proper inclusion of the community. Stakeholders' strategies are holding conferences online and asking people to back up a program through posts on Facebook, Twitter, and other social media platforms.
Relevance of Avenues of Community Engagement 
The various social media platforms provide an avenue for collaboration and foster engagement in different diversities. For instance, when the community practitioner uses Facebook, other NGOs may develop an interest in the program and collaborate to ensure effective participation. Similarly, social media platforms increase the outreach of the targeted members of society and various cultures. The use of these avenues amplifies the message and strengthens the participation of community members. 
Community engagement also follows various standards that help it achieve global objectives. First, the role of the stakeholders in the standardization of community engagement is to invite the public sector. Often, the work of the public sector in the process of engagement is to strengthen accountability, improve social behavior and social norms, and improve the social models (UNICEF, n.d, p.1). The role of the standards is to help decide on the purpose, scope, and dimension of the community engagement. Additionally, they serve as a way of choosing ethical strategies. Perrin & Anderson (2019, p.1) stipulates the standards that guide the community process through social media; the survey asserts that Facebook and other social media in engaging the community also follow practical community standards with the rise and usage.
Need for Goal-Themed Education Approach 
A community practitioner needs to adopt an effective and reliable way to educate the community about participation. The model chosen should be forward-looking and goal propelled to improve the development pace and keep various economic projects moving without disruption. Usually, the role of the action like management is addressing multiple factors that are external and internal in the niche of development. Forward-looking models are to coordinate, cooperate, collaborate with various agencies, or form a partnership. This approach is essential for growth.
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Conclusion
The process of community engagement begins when there is an issue in society. These issues affect people in different ways, economically, socially, and even to some extent, develop environmental impacts. Most of the time, various problems that exist to be addressed affect the people in the community in different ways. To be precise, the engagement at different levels conforms to addressing issues like lack of recreational facilities, economic deprivation, crime, or improper dissemination of social amenities. Also, the involvement of local authorities plays a crucial role in the process of engagement.
Most of the time, this process follows various community standards. These standards are the ones that prevent the community engagement practitioners from clashing with the authorities. Perrin & Anderson (2019, p.1) stipulates various criteria that the community practitioners require to achieve optimal engagement. Further to this, principles of community engagement engage the need for accountability and the development of proper community engagement methods. Notably, social media plays a vital role in empowerment and campaign toward participation in society. Facebook being one of the best-preferred water programs in the United Kingdom and the Republic of Ireland proves that the power of the internet is great when it comes to the influence and interaction aimed at community engagement.  
In the event of engaging the future, community engagement is an effective process in collecting data that can be used to improve the various issues and taking different dimensions through social media, the facilitation and success of community engagement are guaranteed. Creating an effective program requires better strategies as the COVID-19 changed how everything is done in the community. According to Janke (2018, p 18), most past community engagements occurred on a person-to-person basis. Thus, new instead of personal involvement, an array of various electronic tools and conversations through social media are the most adaptive ways for the future of community engagement.
Improving community engagement should utilize the capacity building as it is essential where the communities and practitioners apply various concepts to promote community participation and involvement. Working with NGOs and other institutions also provides an excellent way to improve the efficiency of the process of community engagement. The NGOs sometimes act as funding sources and attract good ideas towards the working of community engagement. Janke (20201, p. 3) argues that the other way to increase community participation is to build reliable connections. The building of contacts means that the process should be developed through the grassroots campaign; the grassroots campaign aims at strengthening the relationship with the people in the local communities. Other suggested methods to improve community engagement are ensuring that the practitioners are very responsive and develop a connection with the society. Also, building trust among the people is essential, as the people need to trust the objective of the engagement. Lastly, the stories of the success of similar programs should be told to the community for motivation and drive towards the process's working.
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