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Bringing the learning to life
A reflective blog on my professional development to carry me into level 6 international travel and tourism management 

Introduction: Learning from experience 
The trips to London and Paris were separate experiences, but both of them took my education out of the classroom and into real-world tourism environments. 
London familiarised me to heritage attractions, immersive visitor experiences and the scope of the World Travel Market (WTM). Paris required more time away from home and more independence, including navigating unfamiliar transport, working against a language barrier and planning an international trip to Belgium. both visits together developed skills that are directly relevant to my professional development, particularly communication, teamwork, task management, guest-service awareness and self-management. 
Kolb's (2015) Experiential Learning Cycle provides the main framework for this reflection. The trips were the concrete experiences, reviewing what worked and what did not is reflective observation, connecting  those experiences to tourism and management theory is abstract conceptualisation and the changes I intend to make during Level 6 represent active experimentation. This structure prevents this blog from being a simple description of where I went and how it was, instead it shows how experience has changed my knowledge, behaviour and future planning.

London- industry insight, visitor experience and career guidance 
Increasing confidence in a key destination 
One of the first things I developed was being able to get around London on my own. You needed to know the routes, the timings and the communication within the group to get between Windsor, Waterloo, Russell Square and other parts of the city. The Underground was a little overwhelming at first but by the end of the trip I was feeling more confident in my understanding and was able to help get the group back to the accommodation. This was a small but important achievement because it strengthened my problem-solving and reduced my anxiety about unfamiliar transport. It also demonstrated that visitors’ confidence is based not only on attractions but also on the infrastructure that supports visitors to get there, which is an important element of destination competitiveness (Ritchie and Crouch, 2003). 
in the evenings we had  less formal learning experience at the Christmas markets. My friends and I tried sweet treats, hot chocolate and mulled wine as we wandered around the different stalls. We also found a Moomin shop which made me happy as the characters carry a lot of nostalgic meaning to me. This made me realise there are other drivers of visitor spending than pure need. Atmosphere, taste, memory and emotion can give a place or product personal relevance. This is supported by Pine and Gilmore’s (1999) Experience Economy where organisations can add value through memorable and engaging experiences, rather than through products only. The market offered a complete visitor experience with food, lighting, social interaction and retail.

Immersion and  technology 
The David Attenborough Immersive Experience at the natural history mueseum showed this theory in a more deliberately designed setting. The attraction used technology and storytelling to make it more engaging rather than presenting information in a traditional exhibition format. I discovered that education and entertainment can be merged, and that an attraction can appeal to multiple senses to draw the attention of visitors. this will help my Level 6 work because I can now analyse visitor experiences from both sides, whether I enjoyed an attraction and how the design of it elicited that response. More critical analysis means looking at the story, physical setting, technology, accessibility and likely audience, not just saying an attraction is good.

World Travel Market and professional mentors 
WTM was one of the largest events I had ever attended. The scale of the international travel industry was visible in a way a classroom cannot fully reproduce: the sheer number of destinations, organisations, cultures and professional conversations. Speking to exhibitors about emerging travel news and motivations improved my confidence in asking professional questions. The Switzerland stands were highly significant because Switzerland was the subject of a major assignment i had to complete. The conversations were a source of ideas and current industry intelligence that I could follow up on in my university work. 
 it taught me something important about evidence, too. Exhibitors naturally promote their own destinations, so their information is useful industry evidence but should not automatically be treated as neutral. Once I reach Level 6, I will need to compare professional insight with academic research and reliable data before I can draw any conclusions. This is particularly relevant to the Independent Project where I will need to demonstrate independent thought and critical appraisal. 
The itt future you and ABTA Careers sessions helped to reinforce the employability value of the trip. Seeing alumni of UWTSD hosting and contributing to major events in the industry made it seem possible. According to Bandura’s (1977) Social Learning Theory, people learn by observing others. The alumni in this case were realistic professional role models as they started from a university position that seemed relatable to me. Learning about the roles ABTA has and the possibility of an internship made me consider the organisation as a real career path. My next step should be active rather than only inspirational: I need to monitor opportunities, strengthen my CV and follow up with contacts where appropriate.

Paris- independence, culture and tourism operations 
Transport, communication and cultural awareness 
Paris proved to need more independence than London because the trip was longer, the transport system was unfamiliar and there was a language barrier. At first, the Metro was confusing and intimidating to navigate. But to be able to use it, with alongside the river boats, showed that I could adapt and keep trying, even when communication was difficult. The boats were cheap, practical and a fun way to view the city. Coming from Wales, where this form of everyday visitor transport is less familiar, I found it interesting to see how a river could support both travel and sightseeing. 
Some of my early interactions on the trip were awkward because I didn’t know what was expected locally. Halfway through the trip I learned that starting an interaction with 'bonjour' could make it more respectful and positive, even if I had to speak English afterwards. I found some of the responses unfriendly at first but on reflection I realised I was reading another culture through my own expectations. In the future I would learn key phrases and basic etiquette before travelling. This is important for Level 6 and a career in tourism because intercultural communication takes effort from the visitor as well as the host.

Sports tourism and event legacy 
During the tours of Stade de France and Roland-Garros, I was able to access spaces that ordinary spectators don't usually get to access. The Stade de France was the biggest stadium I'd ever been to and looking at the dressing rooms, arrival areas and control measures made its scale feel breathtaking. Learning about crisis management, including the facilities and procedures used when spectators become disorderly, reminded me that major events depend on extensive planning that visitors may never notice. This was directly linked to health and safety, crowd management and risk assessment wich i will be focusing on alot more closely in level 6. 
The museum and the displays of past winners at Roland-Garros helped me to understand a sport I knew very little about before. The joint stadium tours showed how venues can still attract visitors when there are no live events on, through heritage, guides, and behind-the-scenes access. According to Preuss (2007), event legacy can be both tangible and intangible. Observing the venues helped me connect this theory to my investigation of the tourism impacts of the Paris 2024 Olympics. I could see how infrastructure, sporting history and destination image could continue to generate tourism value, whilst also acknowledging that a pleasant tour alone cannot demonstrate the wider economic or social success of a mega-event.

Travelling to Belgium Plan a trip to Belgium abroad 
The student-led trip to Belgium was possibly the clearest example of learning by responsibility. My group arranged the trip, used new technology to book it, used public transportation, and planned a food-focused itinerary. We went to the chocolate meuseum and walked the cobbled streets eating Belgian chips, waffles and chocolates. The day was fun and showed the relationship between food, place identity and visitor experience. It also boosted my confidence because we went to another country successfully and put a plan in place that we had planned ourselves. 
But there was a problem with the ticket so one student could not come to Belgium but she safely joined another group going to Paris. The problem was solved, but it revealed that we had not planned well. We had been focused on the destination, but not on the final confirmation process that ensures every traveller has the right booking. Tuckman’s (1965) model helps explain how teams develop towards effective performance, but successful teamwork still requires clear roles and checks. Our group members typically balanced each other's strengths and weaknesses, but at this critical point, responsibility was blurred. In future I would make a checklist, assign one person to check all bookings, require each traveller to produce confirmation before departure and have a contingency plan ready. This lesson will be taken into Level 6 project management, where one small unchecked detail could impact a larger piece of work.

Disneyland Paris and creating memorable experiences 
Disneyland Paris was a highlight as the off-peak timing meant my friends and I could get on all of the rides and attractions we wanted. the Tower of Terror really stood out to me because I had never ridden it before and my reaction was LOUD! Themed food, photos, merchandise and evening fireworks made the trip more than just a collection of rides. Beyond the park itself, the emotional value of the trip was also in purchasing Moana merchandise for my two-year-old sister. 
Pine and Gilmore (1999) explained why the visit still felt magical to me at 22, entertainment, escapism, design and personal emotion were staged as one big coherent experience. The Bitner (1992) servicescape model also suggests that physical surroundings influence customers and employees. At Disney, theaming, music, food presentation, signage and the visual ambience all helped to deliver the brand promise. The fireworks and light show had me thinking about the technical coordination behind such a seemingly effortless moment. In terms of events, success came down to choreography, sound, lighting, crowd positioning, safety and timing. It reminded me of the operations that go into the finished spectacle that produces guest satisfaction.

Hospitality Training at Sodexo Live and Epernay 
The Sodexo Live visit was very much linked to my interest in hospitality. Another alumnus, Craig, introduced us to the organisation and the high end venue. The tour, breakfast service and presentation on service standards illustrated how the environment and staff behaviour work together to create a guest's impression. I could compare these standards to my own practice as a mixologist/ bartender with nearly four years of experience. The experience also made me more aware of the importance of consistency, attention to detail and understanding the difference between completing a service task and creating a positive experience. 
visiting Epernay the champagne region on a day trip added a specialist food and drink tourism element. The guided walk and champagne tasting helped me to understand why Champagne is tied to its region, its history and production traditions. Being into mixology, learning  at that destination made the product knowledge more memorable than if I had read it out of a textbook. The group tasting also gave me the chance to talk to peers I had not known well before. But I’d had a little more than I’d planned on, and I felt a little less ready the next morning. Honest reflection means recognising both sides of the experience. It supported social confidence and product knowledge but also reminded me that moderation and professional self-management are still important during educational travel.

Safety, resilience and sense of community 
Staying in the hostel in Paris also tested my resilience. The surrounding area felt unfamiliar and noisy, and there were moments when people trying doors caused concern until we learned that they were security staff. It seemed especially important to travel safely as a predominantly female group. Rather than allowing the concern to dominate the trip, we communicated, followed the sign-in procedures and built positive relationships with the
hostel staff and security team. This helped me to separate feeling unsafe from checking the situation, while still taking concerns seriously. 
There was also the social side of it, which was important to me. I had been held back a year, so the trip brought together some of my previous classmates, people from my current year and students first year and from other disciplines. I also managed homesickness while being further from home for a longer period. Successfully planning journeys and coping with unfamiliar situations has made me feel that I could return to Paris independently or guide friends around the city.

How the experiences will support my progression into Level 6 
The trips have helped me prepare for Level 6 in four main ways. First, they boosted independent learning. Researching Switzerland at WTM and planning the Belgium excursion required me to locate information, judge its usefulness and turn it into actions. These skills will help with the Level 6 Independent Project but I need to work on my way of checking evidence and practical details. 
Second, they developed critical thinking. I have learned that a successful personal experience does not automatically equate to an attraction or destination that is successful for all stakeholders. I loved Parisian transport, stadium tours and Disney for exaple but Level 6 analysis must also consider accessibility, cost, seasonality, safety, resident impacts and sustainability. This balanced approach will be useful in Strategic Tourism, Events and Leisure Management. 
Third, the visits improved my chances of getting a job and helped me to develop a professional identity. Conversations at WTM, alumni role models, ABTA, Sodexo Live and my Epernay product learning enabled me to relate my educational course to potential careers in travel and hospitality. I’m more comfortable talking to professionals but my next development step is to go after opportunities rather than wait for them to appear. 
and finally I have a more defined action plan. I will use a shared document and ticket checklist, assign responsibilities and confirm contingency arrangements before travel or fieldwork in future. I will learn basic local phrases and etiquette, record observations soon after visits, and compare industry claims with academic evidence. I will write down useful contacts and prepare questions beforehand for professional events. These actions are the active experimentation stage of Kolb’s (2015) cycle as they transform reflection into better practice in the future.

Conclusion. 
London and Paris developed me in different but complementing ways. Through WTM, ABTA and future you I broadened my industry knowledge and also learned how markets and immersive attractions generate emotional visitor experiences first hand. Paris required more independence and provided hands-on experience in international travel, sports tourism, event operations, hospitality, gastronomy  tourism and intercultural communication. The mmost valuable lessons were not only from what went right but what went wrong too, from Ticketing difficulties, language barriers, safety concerns and the need for personal management in the face of professionalism allgave me specific areas forme to work on and improve ready for my final year of university. I will enter Level 6 with greater confidence, but also with a more realistic understanding that professional development depends on preparation, critical reflection and a willingness to change future behaviours.

Taith videos fro London and Paris
Paris video
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