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	Student Number
	1807324
	Student Name
	MOHAMMAD YUSUF

	

	Website Chosen 
	www.wheelmania.co.uk

	Insert hyperlink to website
	https://www.wheelmania.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Consider your audience’s network conditions and geographic location; performance will vary by device also file size.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: The homepage clearly states it main offering: "Alloy wheel, tyre and wheel refurbishment specialist with 30+ years experience." 

it have sections like: “Search by Vehicle / Search by Registration” on the homepage. 

it have a “Gift Card” page for their services. 

t also have a page for their Birmingham showroom location and fitted service. 
It has many sub-pages but it is easy to use.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes it can made in contact us section.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: may be bit light background screen.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: it look great and easy to use on mobile phone.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:yes


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
yes

	Question 2d – How effective are the social media links on the website?


	Answer: it has facebook and Instagram social media links.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: booking made by appointment only.
The first stage of the alloy wheel refurbishment process is to check the wheels for flat spots, buckles or cracks. The wheels are put onto our digital wheel balancer to check for buckles and/or flat spots. On inspection, if there is a buckle, flat spot or crack present in the wheel you will receive a video detailing the imperfection. If the buckle can be safely removed and/or the crack can be welded, this is something we also do on-site at an additional cost. 

When tyres are present, we will safely remove the tyres from the wheels. Tyres are individually labelled with the customer information. Tyres are inspected and if there are any issues, you will be informed at the earliest opportunity. If requested by the customer, we can label the tyre with the tyre positioning of where it was situated on the vehicle. We remove old balancing weights along with any left over adhesive residue. Valves, centre caps and any decals are also removed.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: yes customer reviews available and are upto date. 800+ Google/Trust Pilot Review.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: very high quality also many youtuber recommend service 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: 	Yes, price are clear to read

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	Wheel mania

	
	2.

	
	3. 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: yes


	Section 5 – Reflection and conclusion

(120 words maximum for each answer) Reflection

Wheelmania’s website presents itself as a professional and established alloy wheel and refurbishment business with over 30 years of experience. The design and layout suggest a focus on functionality and accessibility, helping customers quickly find relevant services.

The homepage effectively communicates the company’s core offering and credibility, while the navigation (through clear menus such as Search by Vehicle, Gift Card, and Birmingham Showroom) allows users to move easily between pages. This shows a user-centred approach — visitors can reach essential information or begin a service search in just a few clicks.

However, the site could benefit from:

More detailed service sub-pages (to explain each offering in depth)

A clearer site map or product directory (to help users explore all available options)

Slight enhancements to load speed and mobile responsiveness, which can improve customer experience and SEO ranking.

Overall, the structure reflects a business that values accessibility and practicality over complexity — ideal for customers who want quick, direct service information.


Conclusion

Wheelmania’s website contains a moderate number of sub-pages and offers straightforward navigation, ensuring that prospective customers can easily find what they need — whether searching by vehicle, viewing services, or locating a nearby showroom.

The site performs well in its main goal: to inform, build trust, and convert visitors into customers. With a few refinements to content depth and technical optimization, it could further enhance engagement and reinforce its reputation as a trusted wheel and refurbishment specialist.

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
yes

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
Dark backround
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