Task 3 – Source Evaluation Template
Student Details
Name and student ID:Elena Negrila – 2544733
Topic chosen:The use of social media to promote businesses
Title of source:The Impact Of Using Social Media Platforms In Business Promotion
Author(s):Oana Pricopoaia and Irina Susanu
Year published:2021

How did you find this source?
I found this source by searching online for academic information about social media and business promotion. I used Google Scholar and checked the publication details.

Why did you choose this source?
Is it relevant to the topic?
Yes. The source is about using social media for business promotion.
Is this a useful article?
Yes. It gives useful information about how businesses can use social media to promote their products and communicate with customers.
Is this an academic source?
Yes. It has named authors, university affiliations, research information and references. It was published in the Proceedings of the International Management Conference.

When was it published? Is it recent enough? Why?
The source was published in 2021. I think it is recent enough because social media is a modern and changing topic. The source can still provide useful information about social media and business promotion.

Author Credibility
Who is the author? What are their qualifications or expertise?
Oana Pricopoaia is connected with Transilvania University of Brasov. Irina Susanu is connected with Dunarea de Jos University of Galati. Their academic backgrounds make them suitable authors for this topic.

Reliability
Is the source reliable? Why?
I think the source is reliable because it is an academic publication, the authors have university backgrounds, and the article includes research and references. It is also directly relevant to my topic.

