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Introduction 
[bookmark: _GoBack]In business place, marketing is a strategic approach and systematic plan of a company to reach customers and increase production-selling rate in the competitive business place. Each small or prominent business organization focuses on various marking issues like- business description, pricing rate, market research, marketing methods, marketing strategies marketing goals and so on (Aaker & Moorman, 2017). All those factors have big influences to overall marketing procedures and approaches of a company. Six sense and Holiday Inn are prominent hotel brands that conduct effective marketing procedures to reach organizational goals and objectives. These two hotel brands apply different marketing theories, strategies and principles to reach customer, increase selling rate and improve organizational familiarity in the marketplace. This essay will focus about the comparison between marketing methods and strategies of Six sense hotel and Holiday Inn hotel in dynamic business place.
[bookmark: _Toc135076280]Main body 
Six senses is a multinational hotel industry that conducts market research and analysis to collect accurate information about dynamic business situation. This hotel industry uses different modern technologies and innovative tools to conduct effective market research in any competitive business environment (Dangelico & Vocalelli, 2017). The researchers of Six Senses company mainly importance on primary and secondary data collection process during the overall market research in the complex marketplace. On the other hand, Holiday Inn Company also conducts different market research and situation analysis to get accurate and authentic data and information about dynamic business aspects. The researchers of Holiday Inn company mainly importance on qualitative and quantitative data collection method to the overall market researcher procedures. Six sense company analysis the strategies and polices of competitors during making marketing plan and decision. Effective analysis and evaluation of competitor’s strategies play a supportive role to make most productive decision and action procedures in any haphazard situation (Raj & et al, 2022). On the other hand, Holiday Inn Company mainly tries to improve weakness areas and also tries to give effective services and facilities to customers for increasing their satisfaction. 
Six senses company tries to make marketing goal and objectives and also encourage employees, managers and leaders to perform action procedures to achieve specific goals and objectives. In this time, Six sense company focus on using more technological instruments in any complex or competitive business situation. On the other hand, Holiday Inn company focus on dynamic customer’s demand, marketing trends, technological availability and so on to make decision and conduct action procedures in the workplace. This company tries to change organizational procedures and strategies according to dynamic business environment. Holiday Inn Company tries to apply most strategic and dynamic marketing strategies to ensure outstanding performance and compete with other business organization in the marketplace. On the other hand, sometimes Holiday Inn Company fails to fulfil customer’s demand and cope with changing business environment in the marketplace. Holiday Inn Company practice specific and effective marketing method to reach customer and enhance production-selling rate in any competitive business aspect. On the other hand, Six Sense Company practices most dynamic and strategic methods to reach customers and increase organizational value and acceptance.
Sex Sense Company applies marketing mix focusing on product quality, pricing rate, marketing place and promotion strategies. Holiday Inn Company also practice this marketing mix to improve strategy, approach and decision making process in dynamic business place. Six-sense Company tries to improve product quality and also offers dynamic facilities to improve the satisfaction of service users. This company tries to practice hygienic policies and rules to give effective support to customers. On the other hand, Holiday Inn Company also tries to ensure better product quality and innovative services than other hotel industry in the competitive business place. Six-sense Company tries to offer high quality goods and other services with high pricing in business place. This hotel industry tries to set a standard pricing rate in any supportive or complex business aspect. On the other hand, Holiday Inn Company offers satisfied goods and services with reasonable price to improve the satisfaction of customers. Sometimes, Holiday Inn Company gives different discount programs and dynamic services to improve organizational familiarity and value in the marketplace (Kotler & et al, 2015). The motto of Holiday Inn Company is to give satisfied services to customers with reasonable price to increase organizational sustainability in any changing business aspect.    
Marketing place has a big role to product selling rate and customer’s satisfaction in the marketplace. Each business organization tries to set a strategic and effective marketing place to fulfill the demand of target customer. Six-sense Company mainly prefer urban areas and renowned shopping complex to conduct organizational functions and fulfill the demand of customers. This company sets target customers and conducts overall marketing procedures to achieve organizational goals. The product quality, services and other facilities of Six-sense Company is very high and premium than another hotel industry in the marketplace. On the other hand, Holiday Inn Company tries to set organizational areas to middle class marketplace and where customers demand is high. The main target of Holiday Inn Company is to offer more services and improve overall selling rates of goods in any competitive business place. This hotel industry changes it’s policy and strategy according to dynamic customer’s expectation and trendy marketing approaches in business place.  In business place, promotion refers to the advertising strategy and policy of any company in business place. Six-sense Company makes different strategies, policies and dynamic approaches to advertise and promote organizational familiarity and acceptance in the competitive business place. The marketing department of Six-sense Company uses different modern technologies and social media tools to ensure effective promotional strategy in dynamic business place (Kapferer & Bastien, 2012). On the other hand, Holiday Inn Company also uses different social media tools to reach specific customers in the marketplace. This company conducts different boosting program to reach certain customers to different areas in the society. This company always calculate the cost and profit rate during making decision and conducting action procedures in the workplace (Tirunillai & Tellis, 2014). So, Six sense and Holiday Inn company have both specific marketing strategies and polices to conduct actions in the workplace. The main targets of those companies are to increase selling amount and enhance profit rate in the marketplace.
Six sense and Holiday Inn Company have some similarities in regarding marketing procedures dynamic workplace. Both company focus on business description, customers profiling, competitive analysis, dynamic strategies and etc. Holiday Inn and Six sense company analysis different business issues to make decision and conduct action procedures (Morgan & et al, 2012). The main objectives of those two hotel industries are to increase customer’s satisfaction through offering high services and facilities in any haphazard business environment. Competitor’s performances and strategies also key concerning issues of Six sense and Holiday Inn Company to make dynamic decisions and offer best services to customers in the marketplace (Kapp, 2012).
Holiday Inn and Six-sense Company have some areas of weakness like- unskilled employees, wrong strategy during crucial situation, technological unavailability and so on. Sometimes, the employees and staffs of Six sense and Holiday Inn Company fail to fulfill increased demand of customers in the dynamic business environment. Besides, these two hotel industry fail to use modern and emerging technologies to improve marketing procedures and compete with other prominent business organization in the marketplace. However, these hotel industries need to improve areas of weakness to conduct effective function and achieve organizational goals and objectives.
[bookmark: _Toc135076281]Conclusion 
At last, marketing strategies and methods have big influence to overall organizational success and progression of any small or prominent business organization. Effective, dynamic and strategic marketing procedures can progress overall activities in any complex or haphazard business situation. The marketing procedures and strategies of Six sense and Holiday Inn company are enough satisfied to fulfill customer’s demand and cope with changing business environment. However, the marketing manager of Holiday Inn and Six sense company have to be more dynamic strategic and productive to make outstanding decision in any crucial business environment.
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