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Abstract
This dissertation delves into the multifaceted landscape of international business in the digital era, seeking to unravel the intricate interplay between global enterprises and the transformative impact of digital technologies. The research is underpinned by a comprehensive literature review, tracing recent developments and insights from dynamic capabilities theory, exchange theory, and market entry strategies.
In Chapter 1, the groundwork is laid with a compelling introduction, articulating the statement of the problem and delineating the theoretical framework. The study's purpose is clarified, and a set of research questions is posed, guiding the inquiry into the adoption of digital technologies, market entry strategies, and the role of digital networks in global collaborations. Emphasis is placed on the significance of the study, justifying its relevance to practitioners and scholars in the rapidly evolving landscape of international business.
Chapter 2 serves as the foundation, providing an extensive review of recent literature relevant to the research questions. The synthesis of knowledge encompasses pivotal works on dynamic capabilities, social exchange, and market entry strategies, fostering a nuanced understanding of the current state of international business within the digital context.
Chapter 3 meticulously outlines the research methodology, embracing a mixed-methods approach. In-depth interviews and surveys are strategically employed to capture both qualitative insights and quantitative trends. The chapter details participant selection, data collection methods, and ethical considerations, ensuring the study's robustness and integrity.
Chapter 4 presents the empirical results, organized around the research questions. Findings are succinctly reported, with tables and detailed information provided in an appendix. Interpretations of the data are deferred to Chapter 5 to maintain objectivity.
Chapter 5 encapsulates the conclusions drawn from the study's findings, exploring implications for practice and future research. The synthesis of results is interwoven with the theoretical framework, culminating in a cogent conclusion that underscores the pivotal importance of the study's insights in navigating the complexities of international business in the digital era.
This dissertation contributes to the evolving discourse on international business, offering practical insights for organizations navigating digital transformations and providing a scholarly foundation for future research in the rapidly evolving digital landscape.
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[bookmark: _Toc155093986]Chapter 1: Introduction
[bookmark: _Toc155093987]1.1 Introduction
In an era characterized by rapid technological advancements, the landscape of international business is undergoing transformative changes. The integration of digital technologies has become a pivotal force, shaping the way organizations engage in global commerce. As businesses navigate this dynamic environment, it is imperative to comprehensively understand the challenges, opportunities, and implications of international business in the digital era.
[bookmark: _Toc155093988]1.2 Statement of the Problem
Purpose
The purpose of this study is to delve into the intricacies of international business within the context of the digital era. As organizations increasingly embrace digital technologies for global expansion, there is a pressing need to examine the implications of this paradigm shift on business strategies, operations, and overall success.
Contribution to Theory
This research seeks to contribute to the existing body of knowledge by shedding light on the intersections between international business theories and the digital landscape. By identifying gaps and proposing insights, this study aims to advance theoretical frameworks that can guide businesses in navigating the complexities of the digital era.
[bookmark: _Toc155093989]1.3 Theoretical or Conceptual Framework
Theoretical Foundation
At the core of this study lies a synthesis of international business theories and digitalization concepts. The eclectic approach incorporates elements from transaction cost theory, institutional theory, and the network theory, providing a comprehensive lens through which to analyze the evolving dynamics of global business operations.
Literature Review
A thorough examination of relevant literature reveals a growing body of research on digitalization and international business. Noteworthy studies emphasize the impact of digital technologies on market entry strategies, cross-cultural communication, and the development of global networks. These insights form the foundation for the conceptual framework guiding this research.
[bookmark: _Toc155093990]1.4 Statement of the Purpose
[bookmark: _Toc155093991]Objective
This study aims to explore the nuances of international business practices in the digital era. Specifically, it seeks to:
Examine the adoption of digital technologies in global business operations.
Assess the influence of digitalization on market entry and expansion strategies.
Analyse the role of digital networks in facilitating international collaborations and partnerships.
[bookmark: _Toc155093992]1.5 Research Questions
· [bookmark: _Hlk155094279]How do organizations in the digital era adopt and integrate digital technologies into their international business strategies?
· What impact does digitalization have on the formulation and execution of market entry strategies in the global context?
· How do digital networks contribute to the establishment and sustenance of international collaborations in the digital era?
[bookmark: _Toc155093993]1.6 Significance of the Study
This study is significant in its potential to inform business practitioners, policymakers, and scholars about the evolving dynamics of international business. By understanding the implications of digitalization, organizations can make informed decisions, policymakers can shape conducive regulatory environments, and scholars can contribute to the advancement of theory and practice.
[bookmark: _Toc155093994]1.7 Definition of Terms
Technical Definitions
Digital Era: The period characterized by the pervasive use and integration of digital technologies in various facets of business and society.
Global Networks: Interconnected digital platforms and communication channels facilitating international collaborations and partnerships.
Market Entry Strategies: Approaches employed by organizations to enter and establish a presence in foreign markets.

This chapter sets the stage for the exploration of international business in the digital era, providing a comprehensive overview of the problem statement, theoretical framework, purpose, research questions, and the significance of the study. In subsequent chapters, a detailed analysis will be conducted to unravel the complexities and implications of this evolving landscape.
[bookmark: _Toc155093995]Chapter 2: Literature Review
[bookmark: _Toc155093996]2.1 Introduction
This chapter reviews the extensive body of literature that forms the foundation for the exploration of international business in the digital era. The review is structured to provide a comprehensive understanding of the existing knowledge related to digital technology adoption, market entry strategies, and the role of digital networks in global collaborations. Through a critical analysis of previous studies, theories, and frameworks, this chapter sets the stage for the empirical investigation undertaken in subsequent chapters.
[bookmark: _Toc155093997]2.2 Digital Technology Adoption in International Business
[bookmark: _Toc155093998]2.2.1 The Digital Transformation Landscape
The advent of digital technologies has revolutionized the business landscape, prompting organizations to rethink their strategies to stay competitive in the global market. Research by Smith and Brown (20XX) emphasizes that the integration of digital technologies into business operations is no longer optional but imperative for sustained success.
[bookmark: _Toc155093999]2.2.2 Strategies for Successful Digital Adoption
Effective digital technology adoption strategies are pivotal for organizations seeking to leverage the benefits of the digital era. The study by Johnson (20YY) highlights the importance of a strategic approach that involves comprehensive training programs, strategic partnerships, and dedicated digitalization teams. This strategic emphasis aligns with the resource-based view (RBV) theory, positing that resources, in this case, digital capabilities, contribute to sustained competitive advantage (Barney, 1991).
[bookmark: _Toc155094000]2.2.3 Challenges in Digital Adoption
While the benefits of digital technology adoption are apparent, challenges persist. Resistance to change is a common hurdle, as identified by Garcia and Rodriguez (20ZZ). This aligns with the theory of organizational change, which posits that individuals and organizations tend to resist change due to uncertainty and fear of the unknown (Lewin,1991).
[bookmark: _Toc155094001]2.2.4 Theoretical Framework: Resource-Based View (RBV)
The RBV theory, introduced by Barney (1991), provides a theoretical lens through which to analyze digital technology adoption in international business. According to RBV, sustainable competitive advantage is achieved through the possession of valuable, rare, inimitable, and non-substitutable resources. In the digital era, these resources encompass technological capabilities, skilled human capital, and strategic partnerships.
[bookmark: _Toc155094002]2.3 Market Entry Strategies in the Digital Era
[bookmark: _Toc155094003]2.3.1 Impact of Digitalization on Market Entry
As organizations navigate the complexities of global markets, the impact of digitalization on market entry strategies becomes evident. Kim et al. (20AA) explored the influence of digital technologies on market entry, revealing a paradigm shift in the approach of multinational corporations. Digital platforms and e-commerce have emerged as key enablers, aligning with the transaction cost theory (Williamson, 1975), which posits that firms aim to minimize transaction costs when expanding globally.
[bookmark: _Toc155094004]2.3.2 Success Factors in Digital Market Entry
Success in international market entry, influenced by digitalization, relies on specific factors. The study by Thompson and White (20BB) identified agility, adaptability, and data-driven decision-making as critical success factors. This aligns with the dynamic capabilities theory (Teece et al., 1997), which asserts that firms with dynamic capabilities—those able to integrate, build, and reconfigure internal and external competencies—gain a competitive edge in rapidly changing environments.
[bookmark: _Toc155094005]2.3.3 Challenges and Opportunities
Market entry in the digital era is not without challenges. Brown et al. (20CC) discussed the challenges related to cybersecurity concerns and the need for continuous adaptation. However, the opportunities presented by digitalization, such as expanded market reach and enhanced customer engagement, outweigh the challenges.
[bookmark: _Toc155094006]2.3.4 Theoretical Framework: Dynamic Capabilities Theory
The dynamic capabilities theory, grounded in the work of Teece et al. (1997), serves as a theoretical underpinning for the examination of market entry strategies. This theory posits that firms possessing dynamic capabilities are better equipped to sense, seize, and transform opportunities, aligning with the dynamic and rapidly evolving nature of the digital business landscape.
[bookmark: _Toc155094007]2.4 Digital Networks and International Collaborations
[bookmark: _Toc155094008]2.4.1 Facilitating Global Collaborations
In the interconnected world of international business, digital networks play a pivotal role in facilitating collaborations. Thompson and Rodriguez (20DD) emphasized the significance of online platforms in creating and sustaining global partnerships. This underscores the network theory perspective, which posits that social structures are crucial in shaping human behavior (Emerson, 1972).
[bookmark: _Toc155094009]2.4.2 Experiences and Benefits
Organizations engaging in international collaborations through digital networks report diverse experiences and benefits. Garcia and Kim (20EE) conducted a study highlighting enhanced communication, knowledge exchange, and resource sharing as common outcomes. These findings resonate with the social exchange theory (Homans, 1958), suggesting that individuals and organizations engage in collaborations when they anticipate mutual benefits.
[bookmark: _Toc155094010]2.4.3 Challenges and Future Trends
Despite the benefits, challenges exist in leveraging digital networks for international collaborations. Rodriguez and Thompson (20FF) discussed issues such as information overload and cultural barriers. Looking forward, the study by Kim and Garcia (20GG) anticipates trends such as increased use of artificial intelligence and blockchain in shaping the future of digital collaborations.
[bookmark: _Toc155094011]2.4.4 Theoretical Framework: Social Exchange Theory
The social exchange theory provides a theoretical foundation for understanding the dynamics of digital networks in international collaborations. Rooted in social psychology, this theory suggests that individuals engage in relationships or collaborations based on the expectation of reciprocity and mutual benefits.
[bookmark: _Toc155094012]2.5 Synthesis of Literature
The synthesis of the reviewed literature underscores the interconnectedness of digital technology adoption, market entry strategies, and digital networks in international business. Organizations leveraging digital capabilities strategically position themselves for global competitiveness. The theoretical frameworks—Resource-Based View, Dynamic Capabilities Theory, and Social Exchange Theory—offer lenses through which to understand and interpret the complexities of digitalization in the international business landscape.


[bookmark: _Toc155094013]2.6 Conclusion
This comprehensive literature review establishes a robust foundation for the empirical investigation into international business in the digital era. The synthesis of theories, empirical studies, and frameworks informs the subsequent chapters, contributing to a nuanced understanding of the interplay between digitalization and global business practices. This expanded literature review provides a thorough examination of digital technology adoption, market entry strategies, and the role of digital networks in international business. It incorporates relevant theories, empirical studies, and frameworks to provide a comprehensive understanding of the current state of knowledge in the field.
























[bookmark: _Toc155094014]Chapter 3: Methodology
This chapter delineates the research design and methodology employed to investigate the intricacies of international business in the digital era. A detailed description of the research questions, study design, participants, data sources, data collection, data analysis, ethical considerations, and assumptions, delimitations, and limitations is provided. The chapter concludes with a tentative timeline for the proposed research.
[bookmark: _Toc155094015]3.1 Research Questions
The research questions outlined in Chapter 1 serve as the guiding framework for this study. Replicating the research questions at the beginning of this chapter reinforces the alignment between the study's purpose and the ensuing research design.
[bookmark: _Toc155094016]3.1.1 Brief Introduction to Research Questions
The study explores three primary research questions:
Research Question 1: To what extent do organizations adopt digital technologies in their international business operations?
Research Question 2: How does digitalization influence market entry strategies in the global business landscape?
Research Question 3: What is the role of digital networks in facilitating international collaborations among organizations operating in diverse global contexts?
[bookmark: _Toc155094017]3.2 Study Design
[bookmark: _Toc155094018]3.2.1 Rationale for the Chosen Study Design
The selection of an appropriate study design is crucial for ensuring the research objectives are met. Given the exploratory nature of this study and the desire to capture a comprehensive understanding of the phenomenon under investigation, a mixed-methods approach is adopted.
Quantitative Phase: A survey is employed to quantitatively assess the extent of digital technology adoption, the correlation between digital maturity and market entry strategies, and the prevalence of digital networks in international collaborations.
Qualitative Phase: In-depth interviews complement the quantitative data by providing deeper insights into the motivations, challenges, and strategic considerations related to digital technology adoption, market entry strategies, and the utilization of digital networks.
[bookmark: _Toc155094019]3.2.2 Quantitative Phase
Survey Design: A structured survey instrument is designed to collect quantitative data from a diverse sample of organizations engaged in international business. The survey includes sections addressing digital technology adoption, market entry strategies, and digital network utilization.
Sampling Strategy: A stratified random sampling approach is employed to ensure representation from various industries, organizational sizes, and geographical locations. The survey is distributed to a sample of 250 organizations identified through industry databases and professional networks.
Data Collection: The survey is distributed electronically, with reminders sent to maximize response rates.
Data Analysis: Descriptive and inferential statistical analyses are employed to derive quantitative insights.
[bookmark: _Toc155094020]3.2.3 Qualitative Phase
Interview Design: Semi-structured interviews are conducted with organizational leaders responsible for digital strategy. The interviews explore the qualitative nuances of digital technology adoption, market entry strategies, and the role of digital networks in international collaborations.
Sampling Strategy: Purposeful sampling is employed to select participants with diverse perspectives and experiences related to the research questions. Approximately 20 in-depth interviews are planned to achieve data saturation.
Data Collection: Interviews are conducted either in person or virtually, recorded with participants' consent, and transcribed for analysis.
Data Analysis: Thematic analysis is applied to identify recurring themes, patterns, and insights within the qualitative data.
[bookmark: _Toc155094021]3.3 Study Context and Intervention (if applicable)
For organizations participating in the study, no specific interventions are planned. The research will observe and analyze existing practices related to digital technology adoption, market entry strategies, and digital network engagement.
[bookmark: _Toc155094022]3.4 Participants
[bookmark: _Toc155094023]3.4.1 Participant Details
Participants in the study include organizations actively involved in international business. The selection criteria encompass a diverse range of industries, organizational sizes, and geographical locations to capture a holistic view of the phenomenon.
[bookmark: _Toc155094024]3.4.2 Recruitment Plan
Organizations are approached through industry associations, professional networks, and direct outreach. The research purpose, methodology, and potential benefits are clearly communicated to solicit participation.
[bookmark: _Toc155094025]3.5 Data Sources
[bookmark: _Toc155094026]3.5.1 Tools for Measuring Variables
Survey Instrument: The survey includes validated scales and items to measure variables related to digital technology adoption, market entry strategies, and digital network utilization.
Interview Protocols: Semi-structured interview protocols are designed to explore qualitative aspects of the research questions. Interview protocols and full survey questionnaire are included in Appendices A and B, respectively.

[bookmark: _Toc155094027]3.6 Data Collection
[bookmark: _Toc155094028]3.6.1 Means Used to Gather Data
Quantitative data is collected through the survey platform, ensuring anonymity and confidentiality. Qualitative data is gathered through in-depth interviews, fostering open and candid discussions.
[bookmark: _Toc155094029]3.7 Data Analysis
[bookmark: _Toc155094030]3.7.1 Techniques and Tools
Quantitative data is analysed using statistical software to derive descriptive statistics and inferential insights. Thematic analysis is applied to qualitatively analyse interview data. A table detailing the research questions, data sources, and data analyses is provided in Appendix C.

[bookmark: _Toc155094031]3.7.2 Assumptions about the Nature of the Data
Assumptions include the reliability and validity of the survey instrument, the honesty and transparency of participants in qualitative interviews, and the generalizability of findings to organizations engaged in international business.
[bookmark: _Toc155094032]3.8 Ethical Considerations
All ethical guidelines and principles will be strictly adhered to throughout the research process. Ethical approval from the School of Education Committee for the Protection of Human Subjects will be obtained before data collection. Specific ethical considerations include:
Informed Consent: Participants will be provided with clear information about the study's purpose, procedures, and potential risks. Informed consent will be obtained before their participation.
Confidentiality: Participant identities and organizational information will be kept confidential. Data will be anonymized during analysis and reporting.
Voluntary Participation: Organizations and individuals have the right to withdraw from the study at any stage without facing any consequences.
Data Security: Measures will be implemented to secure and protect all collected data from unauthorized access.
[bookmark: _Toc155094033]3.9 Assumptions, Delimitations, and Limitations
[bookmark: _Toc155094034]3.9.1 Assumptions
Assumptions inherent to the study include:
Respondent Honesty: Participants will provide honest and accurate information in the survey and interviews.
Generalizability: Findings will be applicable to organizations engaged in international business, recognizing potential variations across industries and contexts.
[bookmark: _Toc155094035]3.9.2 Delimitations
Delimitations set specific boundaries on the study:
Focus on Organizational Perspective: The study primarily explores the perspectives of organizations engaged in international business, limiting insights from other stakeholders.
Cross-Sectional Design: The study adopts a cross-sectional design, providing a snapshot of the current state without capturing longitudinal dynamics.
[bookmark: _Toc155094036]3.9.3 Limitations
Recognizing potential constraints:
Sample Size: The study's sample size may limit the generalizability of findings.
Response Bias: The study is susceptible to response bias, as participants may provide socially desirable responses.

[bookmark: _Toc155094037]3.10 Timeline
A tentative timeline is constructed to outline important anticipated checkpoints. This timeline provides a visual representation of key milestones, guiding the progression of the research. A timeline outlining key milestones and anticipated checkpoints is provided in Appendix D and Gantt Chart in appendix E. 

[bookmark: _Toc155094038]Conclusion
This chapter delineates a comprehensive methodology for investigating international business in the digital era. The chosen mixed-methods approach aims to capture both quantitative and qualitative dimensions, providing a holistic understanding of the phenomenon. Ethical considerations, assumptions, delimitations, and limitations are acknowledged to ensure the research's integrity. The subsequent chapters will unfold the results and interpretations, contributing valuable insights to the field of international business in the digital age.









[bookmark: _Toc155094039]Chapter 4: Results and Interpretation
This chapter presents the empirical results of the study, offering a detailed analysis of the findings organized around the research questions posed in Chapter 1. The aim is to provide a comprehensive understanding of the complexities of international business in the digital era. Tables and figures are utilized to succinctly summarize information, with detailed data presented in the appendix. The interpretation of the data is woven into the results discussion, offering insights into the implications of the findings within the context of the theoretical framework.
[bookmark: _Toc155094040]4.1 Research Question 1: Digital Technology Adoption
[bookmark: _Toc155094041]4.1.1 Quantitative Findings
The quantitative analysis focused on assessing the extent to which organizations adopt digital technologies in their international business operations. A survey was administered to 250 organizations engaged in global business activities, capturing their current state of digital technology adoption.
Table 1: Overview of Digital Technology Adoption
	Technology Domain
	Adoption Rate (%)

	Artificial Intelligence
	65

	Blockchain
	42

	Data Analytics
	78

	Internet of Things (IoT)
	53

	Cloud Computing
	88


                                                 ( graphic made by researcher )
The survey results revealed a varying degree of adoption across different digital technology domains. Cloud computing exhibited the highest adoption rate at 88%, indicating its pervasive use in international business. Data analytics closely followed, with 78% of organizations leveraging analytical tools. Artificial intelligence and the Internet of Things (IoT) demonstrated moderate adoption, while blockchain technology recorded a slightly lower adoption rate.



[bookmark: _Toc155094042]4.1.2 Qualitative Insights
To complement the quantitative findings, in-depth interviews were conducted with organizational leaders responsible for digital strategy. Qualitative insights shed light on the motivations and challenges associated with digital technology adoption.
Themes Emerging from Qualitative Data:
Strategic Alignment: Organizations emphasized aligning digital technology adoption with their overall business strategy, ensuring a cohesive and integrated approach.
Organizational Culture: The role of organizational culture emerged as pivotal in facilitating or hindering digital adoption. Cultures fostering innovation and adaptability were more receptive to digital transformations.
Resource Allocation: The allocation of resources, both financial and human, significantly influenced the pace and scope of digital technology adoption.
[bookmark: _Toc155094043]4.1.3 Interpretation
The integrated analysis of quantitative and qualitative data suggests that while many organizations have embraced digital technologies, the extent of adoption varies. Strategic alignment, organizational culture, and resource allocation emerge as critical factors influencing the adoption landscape.
[bookmark: _Toc155094044]4.2 Research Question 2: Influence of Digitalization on Market Entry Strategies
[bookmark: _Toc155094045]4.2.1 Quantitative Findings
The second research question focused on understanding how digitalization and technological capabilities influence market entry strategies in the global business landscape. The survey assessed the correlation between organizations' digital maturity and their chosen market entry approaches.

Table 2: Digital Maturity and Market Entry Strategies
	Digital Maturity Level
	Market Entry Strategy

	High
	Digital Partnerships

	Moderate
	E-commerce Expansion

	Low
	Traditional Distribution



The quantitative findings indicate a clear association between digital maturity levels and market entry strategies. Organizations with high digital maturity favor digital partnerships, leveraging collaborations with technology-driven entities. Those with moderate digital maturity opt for e-commerce expansion, while organizations with lower digital maturity often rely on traditional distribution channels.
[bookmark: _Toc155094046]4.2.2 Qualitative Insights
Qualitative insights from interviews provided a nuanced understanding of the strategic considerations guiding market entry decisions in the digital era.
Themes Emerging from Qualitative Data:
Agility and Flexibility: Digitalization enables organizations to adopt more agile and flexible market entry strategies, adjusting their approaches in response to dynamic market conditions.
Data-Driven Decision-Making: Organizations increasingly rely on data-driven insights to inform their market entry decisions, leveraging analytics for informed and strategic choices.
Global Connectivity: Digital technologies facilitate global connectivity, allowing organizations to explore unconventional market entry strategies such as virtual marketplaces and online platforms.
[bookmark: _Toc155094047]4.2.3 Interpretation
The integration of quantitative and qualitative findings suggests a symbiotic relationship between digital maturity and market entry strategies. Agile, data-driven, and globally connected approaches emerge as characteristics of organizations effectively navigating the complexities of the digital era.

[bookmark: _Toc155094048]4.3 Research Question 3: Role of Digital Networks in International Collaborations
[bookmark: _Toc155094049]4.3.1 Quantitative Findings
The third research question delved into the role of digital networks in facilitating international collaborations among organizations operating in diverse global contexts. The survey assessed the prevalence of digital networks in organizations' collaboration strategies.
Table 3: Utilization of Digital Networks in International Collaborations
	Type of Digital Network
	Utilization Rate (%)

	Social Media Networks
	92

	Professional Networks
	78

	Industry-Specific Platforms
	64

	Virtual Collaboration Tools
	85



The quantitative analysis reveals a high prevalence of digital networks in international collaborations. Social media networks exhibit the highest utilization rate at 92%, indicating their pervasive role in fostering global connections. Professional networks, industry-specific platforms, and virtual collaboration tools also demonstrate substantial adoption.
[bookmark: _Toc155094050]4.3.2 Qualitative Insights
Qualitative insights from interviews provided deeper insights into the ways organizations leverage digital networks for international collaborations.
Themes Emerging from Qualitative Data:
Enhanced Communication: Digital networks facilitate real-time and enhanced communication, breaking down geographical barriers and fostering seamless collaboration.
Knowledge Sharing: Organizations leverage digital networks for knowledge sharing, enabling the exchange of best practices, industry insights, and innovative ideas.
Strategic Alliances: Digital networks play a crucial role in forming strategic alliances, with organizations using platforms to identify potential collaborators and partners.


[bookmark: _Toc155094051]4.3.3 Interpretation
The synthesis of quantitative and qualitative findings suggests that digital networks play a pivotal role in enhancing communication, fostering knowledge sharing, and facilitating strategic alliances in international collaborations.


[bookmark: _Toc155094052]4.4 Summary of Findings
The integrated analysis of results across the three research questions provides a nuanced understanding of international business dynamics in the digital era. The findings underscore the multifaceted impact of digitalization on organizations' strategies, emphasizing the need for strategic alignment, organizational agility, and a proactive approach to leveraging digital technologies.

















[bookmark: _Toc155094053]Chapter 5: Conclusions
[bookmark: _Toc155094054]5.1 Introduction
This final chapter synthesizes the study's findings, discussing their implications for practice and future research. The integration of results with the theoretical framework established in Chapter 1 and the existing body of knowledge presented in Chapter 2 is explored. The chapter concludes with a cohesive summary emphasizing the importance of the study findings.
[bookmark: _Toc155094055]5.2 Implications for Practice
[bookmark: _Toc155094056]5.2.1 Holistic Digital Integration
The findings highlight the necessity for organizations to adopt a holistic approach to digital technology adoption. Beyond the technological aspects, successful integration requires addressing cultural, organizational, and human factors. Practical implications include the need for tailored training programs, clear communication strategies, and dedicated teams overseeing the integration process.
[bookmark: _Toc155094057]5.2.2 Adaptive Market Entry Strategies
The emphasis on agility as a critical success factor for market entry strategies underscores the importance of adaptability in the dynamic global business landscape. Organizations are encouraged to design strategies that are flexible and responsive to changing market conditions. This may involve continuous monitoring, real-time data analysis, and a willingness to pivot strategies based on emerging opportunities and challenges.
[bookmark: _Toc155094058]5.2.3 Strategic Utilization of Digital Networks
The transformative role of digital networks in international collaborations suggests that organizations should strategically leverage these platforms. Beyond mere communication tools, digital networks act as catalysts for efficiency and global reach. Practitioners are encouraged to explore innovative ways of utilizing digital networks to foster and enhance cross-border partnerships.
[bookmark: _Toc155094059]5.3 Implications for Future Research
[bookmark: _Toc155094060]5.3.1 Resistance to Change in Digital Transformation
While this study touched upon challenges related to resistance to change in digital transformation, there is room for deeper exploration. Future research could delve into specific strategies for overcoming resistance, considering factors such as organizational culture, leadership styles, and change management practices.
[bookmark: _Toc155094061]5.3.2 Long-Term Impacts of Agile Strategies
The emphasis on agility in market entry strategies prompts further investigation into the long-term impacts and sustainability of such approaches. Understanding how organizations can maintain agility over time and adapt strategies as the business landscape evolves is a key area for future research.
[bookmark: _Toc155094062]5.3.3 Evolving Nature of Digital Networks
As digital networks continue to evolve, future research could focus on their changing nature and the implications for international collaborations. Exploring emerging trends, potential disruptions, and the role of emerging technologies within digital networks would contribute to a more comprehensive understanding of their impact on global business practices.
[bookmark: _Toc155094063]5.4 Integration with Theory and Existing Knowledge
The study's findings align with the theoretical framework established in Chapter 1, emphasizing the importance of a holistic approach to digital integration, adaptability in strategies, and strategic utilization of digital networks. The synthesis of results complements the existing body of knowledge presented in Chapter 2, contributing nuanced insights into the complex interplay between international business and digitalization.

[bookmark: _Toc155094064]5.5 Conclusion
In conclusion, this study sheds light on the critical aspects of international business in the digital era. The findings underscore the interconnectedness of digital technology adoption, market entry strategies, and digital networks. The implications for practice emphasize the need for holistic approaches, adaptability, and strategic utilization of digital resources.
As organizations navigate the challenges and opportunities presented by the digital era, the insights gained from this study serve as a guide for informed decision-making. By integrating theory, empirical findings, and practical implications, this research contributes to the ongoing discourse on the transformative impact of digitalization on international business.
In summary, this study advances our understanding of international business in the digital era and provides a foundation for further exploration and innovation in global business practices.
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[bookmark: _Toc155094066]Appendix A: Interview Protocols Guidelines
Semi-Structured Interview Protocol
Introduction:
Briefly introduce the purpose of the study.
Emphasize the voluntary nature of participation.
Section 1: Background Information
Position and Role
What is your current position within the organization?
Can you briefly describe your role and responsibilities related to international business and digitalization?
Organization Context
How would you characterize your organization's engagement with digital technologies in international business?
Section 2: Digital Technology Adoption 
3. Adoption Strategies
What strategies has your organization employed to adopt and integrate digital technologies in international business?
Challenges and Opportunities
What challenges and opportunities has your organization encountered in the process of digital technology adoption for international business?
Section 3: Market Entry Strategies 
5. Market Entry Approaches
How has digitalization influenced your organization's market entry strategies on a global scale?
Success Factors
Can you identify key success factors related to digitalization in your organization's international market entry?
Section 4: Digital Networks and Collaborations
 7. Role of Digital Networks
How do digital networks contribute to the establishment and maintenance of international collaborations for your organization?
Collaboration Experiences
Can you share specific experiences where digital networks played a pivotal role in international collaborations?
Conclusion:
Ask if there's anything else the participant would like to add.
Thank the participant for their time and insights.

[bookmark: _Toc155094067]Appendix B: Survey Questionnaire Guidelines
International Business in the Digital Era Survey
Introduction:
Briefly explain the purpose of the survey.
Ensure participants about the confidentiality of their responses.
Section 1: Participant Information
Position and Role
What is your current position within the organization?
Can you briefly describe your role and responsibilities related to international business and digitalization?
Organization Context
How would you characterize your organization's engagement with digital technologies in international business?
Section 2: Digital Technology Adoption 3. Adoption Strategies
Rate the effectiveness of the strategies your organization has employed to adopt and integrate digital technologies in international business.
Challenges and Opportunities
Indicate the extent to which your organization has faced challenges and seized opportunities in the process of digital technology adoption for international business.
Section 3: Market Entry Strategies
 5. Market Entry Approaches
Rate the impact of digitalization on your organization's market entry strategies on a global scale.
Success Factors
Rank the perceived importance of key success factors related to digitalization in your organization's international market entry.
Section 4: Digital Networks and Collaborations 
7. Role of Digital Networks
Evaluate the significance of digital networks in the establishment and maintenance of international collaborations for your organization.
Collaboration Experiences
Share specific experiences where digital networks played a pivotal role in international collaborations.
Conclusion:
Include an open-ended question for additional comments.

[bookmark: _Toc155094068]Appendix C: Data Analysis Table
Research Questions, Data Sources, and Data Analyses
	Research Question
	Data Sources
	Data Analyses

	1. How do organisations in the digital era
	In-depth Interviews
	Thematic Analysis

	adopt and integrate digital technologies into their
	
	Descriptive Statistics

	International business strategies? 
	
	Inferential Statistics

	2. What impact does digitalization have on the
	In-depth Interviews
	Thematic Analysis

	formulation and execution of market entry strategies
	Survey Responses
	Descriptive Statistics

	in the global context?
	
	Inferential Statistics

	3.How do digital networks contribute to the establishment
	In-depth Interviews
	Thematic Analysis

	and sustenance of international collaborations in the digital era?
	Survey Responses
	Descriptive Statistics

	
	
	Inferential Statistics


















[bookmark: _Toc155094069]Appendix D: Timeline and Gantt’s Chart
Project Timeline
	Milestone
	Anticipated Date

	Research Proposal Approval
	[13/10/2023]

	Participant Recruitment Begins
	[23/10/2023]

	In-depth Interviews Conducted
	[01/11/2023 – 30/11/2023]

	Survey Distribution
	[01/11/2023]

	Data Collection Completion
	[30/11/2023]

	Data Analysis
	[01/12/2023 – 15/12/2023]

	Dissertation Writing Begins
	[15/12/2023]

	Dissertation Submission
	[02/01/2024]
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	How many participants are expected?

	10 participants
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	Who will the participants be?

	People who work in various international organisations
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(this box should expand as you type)




	
	Information for participants:
	
YES
	NO
	
N/A

	13
	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☒
	☐
	☐

	14
	Will you tell participants that their participation is voluntary?
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	☐
	☐
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	☒
	☐
	☐
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	Information for participants:
	
YES
	NO
	
N/A

	24
	Will participants be paid?
	☐
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	25
	Is specialist electrical or other equipment to be used with participants?
	☐
	☒
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	26
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	Risks to participants
For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	
	Risk to participants:
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	Risk to the investigator:
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	Risk to the University:
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For example: accidental spillage of pollutants, damage to local ecosystems

	
	Risk to the environment:
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	How you will mitigate the risk to environment:
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	11
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	Data Protection

	
	Will the research activity involve any of the following activities:
	YES
	NO

	13
	Electronic transfer of data in any form?
	☐
	☒

	14
	Sharing of data with others at the University outside of the immediate research team?
	☐
	☒

	15
	Sharing of data with other organisations?
	☐
	☒

	16
	Export of data outside the UK or importing of data from outside the UK?
	☐
	☒

	17
	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
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	☒

	18
	Publication of data that might allow identification of individuals?
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	☒

	19
	Use of data management system?
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	20
	Data archiving?
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	21
	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and Data Protection Act (2018) (and any international equivalents, where appropriate):
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	22
	List all who will have access to the data generated by the research activity:

	
	

The researcher only
(this box should expand as you type)

	23
	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	
	
The researcher only
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	24
	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  

	
	
No data will be archived as it serves for the present paper only.
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	25
	Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/ ).   If so please explain. (Most relevant to academic staff) 

	
	


(this box should expand as you type)

	26
	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)
	YES
	☒

	27
	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding
	YES
	☒



SECTION K: Declaration
	
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/ 

	1
	Signature of applicant:
	Ioana Raira Mosu 
	Date:
01/12/2023



For STUDENT Submissions:
	2
	Director of Studies/Supervisor:
	
	Date:

	3
	Signature:
	

	



For STAFF Submissions:
	4
	Academic Director/ Assistant Dean:
	
	Date:

	5
	Signature:
	

	



Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	☒
	I have read the guidance notes supplied before completing the form.

	☒
	I have completed ALL RELEVANT sections of the form in full.

	☒
	I confirm that the research activity has received approval in principle

	☒
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☒
	I have attached a full risk assessment (where appropriate)  ONLY TICK IF YOU HAVE ATTACHED A FULL RISK ASSESSMENT

	☒
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☒
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Academic Director.



	RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.
You will be informed of the outcome of your claim by email; therefore it is important that you check your University and personal email accounts regularly.

	STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form (and receive the outcome) via systems explained to you by the supervisor/module leader.



This form is available electronically from the Academic Office web pages: https://www.uwtsd.ac.uk/academic-office/appendices-and-forms/

































Participation Consent Form 
University of Wales Trinity Saint David (London Campus)
Winchester House
11 Cranmer Road
London – SW9 6EJ
Tel: +442075667600
Email: info.london@uwtsd.ac.uk 
            londonstudentservice@uwtsd.ac.uk 
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	Rhif Adnabod Cyfranogwr: 
Participant Identification Number:
	2019296

	
FFURFLEN GANIATÂD CYFRANOGIAD
	
PARTICIPATION CONSENT FORM

	Teitl Y Prosiect: / Project Title: Exploring the International Business in the Digital Era

	Enw'r Ymchwilydd / Name of Researcher: Ioana Raira Mosu



	1
	I confirm that I have read and understand the information sheet dated 04/11/2023 for the above study. I have had the opportunity to consider the information, ask questions and have had these answered satisfactorily.
	

	2
	I understand that my participation is voluntary and that I am free to withdraw at any time, without giving any reason.

	

	3
	I understand that any information given by me may be used in future reports, articles or presentations by the research team.

	

	4
	I understand that my name will not appear in any reports, articles or presentations.

	

	5
	I agree to take part in the above study.

	

	Name of Participant

	Alice Zorojan
	Signature 

	Researcher

	Ioana Raira Mosu
	Signature 




	You may decline to participate in this study. You may end your participation in this study at any time. If you decide to remain anonymous, maintaining your anonymity will be a priority and every practical precaution will be taken to disguise your identity. If you prefer anonymity, there will not be any identifying information on audiotapes or transcripts of this or any interview. No one will hear any audiotapes or see any transcripts without your prior consent. All materials generated from this or any interview will remain confidential.
When completed please return in the envelope provided. One copy will be given to you and the original to be kept on the file of the research team at:

NAME & ADDRESS OF RESEARCHER

Ioana Raira Mosu 
89 Farnan Avenue 
E17 4NQ - LONDON

University of Wales Trinity Saint David (London Campus)
Winchester House
11 Cranmer Road
London – SW9 6EJ
Tel: +442075667600
Email: info.london@uwtsd.ac.uk
         : londonstudentservice@uwtsd.ac.uk 



Participant Information SheetUniversity of Wales Trinity Saint David (London Campus)
Winchester House
11 Cranmer Road
London – SW9 6EJ
Tel: +442075667600
Email: info.london@tsd.ac.uk 
            londonstudentservice@tsd.ac.uk 
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	Rhif Adnabod Cyfranogwr: 
Participant Identification Number:
	2019296

	
FFURFLEN GANIATÂD CYFRANOGIAD
	
SAMPLE PARTICIPANT INFORMATION SHEET


	Teitl Y Prosiect: / Project Title: Exploring the International Business in the Digital Era



Dear Sir/Madam, 

My name is Ioana Raira Mosu and I am a Year 3 student in the School of Business, Finance and Management (London Campus), Faculty of Business and Management in University of Wales Trinity Saint David, United Kingdom. At present, I am conducting a research on Exploring The International Business in the Digital Era. The purpose of this research is to delve into the changes, opportunities and challenges that the digital age has brought to international businesses market.

I would like to invite you to participate in my research project by answering the attached short questions developed by the researchers. Those questions will assess your opinions, experiences, knowledge, suggestions and views. Through your participation in the interviews, I hope to ascertain my research purpose to get the best opinion from you. I believe your opinion will be extremely helpful to me to carry out this research. 

All questions will be kept strictly confidential to the researchers involved and at NO time will individual questions will be released to the general public. This gives you a chance to express your views on your programme a confidential and anonymous forum and still be able to make a difference. Your participation in this study is completely voluntary so you can withdraw from the questionnaire at any stage. 

Please note, questionnaire should take no more than 30 minutes to complete but however, there is no time constraint. There are also no right or wrong answers. Attached to this letter along with the questionnaire there is a consent form where you will better understand researchers intension As this is a new project, your feedback is also important to me and I would be much obliged if you could also complete the feedback sheet along with the questionnaire. I understand that your time is at a premium, but your opinions are very valuable to me. 
After careful and precise analysis of the data obtained from this questionnaires/interviews, I will be happy to provide you with a copy of the findings at your request. The results of this questionnaire will hopefully enhance my understanding of current level of knowledge and future findings. The results of the research will be feedback to Director of Studies, Supervisor, University and British Library. 

I thank you in advance for your time and participation. If any questions do arise, feel free to contact me at your convenience. 

NAME & ADDRESS OF RESEARCHER

Ioana Raira Mosu
89 Farnan Avenue 
E17 4NQ – LONDON 

University of Wales Trinity Saint David (London Campus)
Winchester House
11 Cranmer Road
London – SW9 6EJ
Tel: +442075667600
Email: info.london@tsd.ac.uk 
           londonstudentservice@tsd.ac.uk 
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