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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: This website might take some time to load as there are some information pages which you must complete before making a complete booking. This make time 5-10 minutes to complete as they might ask for ID, if you are below the age of 18. This also depends on how much people are viewing the website and how many booking are taking place, there are more than several advantages of a website loading fast and quickly for example easy access for customers, it takes less time the usual, users have a better at experience etc.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, this website contains different subpages for example leagues, 
Bowling, food and drink and terms and conditions these all mean different things and are set for people when they use the website so they can understand the procedure before they make a booking. This is also another advantage as customers get a preview of everything that is included in the booking, and it is also a better user experience as the pages will load faster, and things can get done quickly and safely.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can use the webpage to make a booking, as they have multiple options which they can choose from, this is also another advantage for customers as they make the booking before they come and it also saves a lot of the customers and staff time, you also get instant confirmation through your email confirming your booking. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The improvements that could be used are, some subpages do not work properly or might take their time to load, which means they need to work on that and also on their buttons which customers might press on they need to enlarge it on small devices so people with poor visibility are able to view it clearly.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website looks pleasant, as it has many different many facilities for customers to use whilst making a book. They are all laid out in many different textures with bold headers and wide writing so people can see it well enough the website also uses images for people to see what they are coming to. Yes using the website on a computer or a phone might be different as the webs page might be a bit smaller compared to how it would be on a computer but if you are using a computer you would have better access as the web is enlarged and can view everything clearly if customers ever needed to make a phone call to the company it would be easy as they are on their on the phone, however if they were on a computer and wanted to make a phone call it would take long and some extra time


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website uses imagery video and colour as, white backgrounds with black or grey writing to ensure that customers can see everything properly. Pictures and videos are also used on the web page to help consumers look at what they are looking for and helps them book just in time it also identifies the company's inside and outside look alkies. Most of these websites use imagery to create a sweet and welcoming atmosphere this could be used in players playing in action or members of the company or team events etc 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
Yes, the website has immediate responses for the customers who have enquires or any questions, the website also has afterhours support so when staff are unavailable the tool be able to generate it and help our customers. This is effective as it can save a lot of time and gets everything out the way.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The links on the website are effective as, people can make bookings beforehand it also saves up a lot of time from both of sides. They are visible and functional showing users to active platforms, but engagement could improvement with more regular updates and interactive content, but how ever sometimes it might take a longer time to use the links as several individuals might be using it at the same time.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
The services are made clear as they have, user friendly menu, separate sites for bowling, parties catering, and corporate events as well as booking options. They also have a large variety of images and videos of which clients can discover while using the website, the website is also friendly and educational since each service is described with costs benefits and lots of way to get in touch.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
[bookmark: _Int_F3KPN4i3]The bowling website shows reviews of customers on their page, with the percentage of users recommending the venue the rating that is shown may not change right away however it does take into account recent comments, also the ratings on the website are 100% honest and customers need to take uncountability before making a booking.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The company is presented as high quality, as the staff give the customers a warm welcome and make sure that they are always safe. The staff are also helpful and will ensure you with anything that you might need, customers also have fun experience, and this is also affordable, so the customers have no trouble in paying. The company's website might be used to refer it to a friend, so they get to see the good and bade side of the company. 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The company does not clearly display pricing information this might be because so they can promote it face to face interaction enabling the company to present options or give discounts etc. Customer reviews indicate that the service is good value even though this limits upfront transparency. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	      1. Bowling 

	
	      2.  Birmingham

	
	      3.  Uk 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No, the company does not appear in the top ten results this suggest that Acock's green isn't widely optimised and isn't really known to a lot of people however on the other hand many other bowling schemes are on the top ten which shows that they might be better and have a good word for it etc.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
The website offers vital information and links to social media for evaluations; the company has some significance in today's UK business environment. However, its efficacy is limited by the absence of features like online booking transparent pricing and powerful CEO. The website must also be updated time to time to remain competitive in modern uk business.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I would suggest that updating the Acock's green bowling website with easy online bookings for customers by making everything clear and in bold writing so they can see everything bright and clear by making a lot of changes to the website customers would want to making bookings and return every time. It also satisfies customers' needs and meets their expectations and raises their sales in a short amount of time, also by doing this you can also get new clients in and meet new customers that have never been there before. 
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