Discuss the extent to which stereotyping and discrimination may exist within the media in society today.

Media has become an integral part of people’s daily lives, ranging from world news to social media. There are many various forms of media which are constantly evolving including newspapers, television or social media for example, among many more. Each form of media serves a purpose, weather that is to provide entertainment, provide information or to enable people to communicate (Brewer, 2011). Media can be a very useful tool in many respects, such as providing people with information about the world around them and also keeping them in contact with other individuals, which has been particularly important during the current COVID-19 pandemic where people have been kept away from their loved ones. However, media does have some disadvantages. Unfortunately, stereotyping and discrimination still occur within the media today just as it did in the past, although, it is not as prevalent today. A stereotype is having a general belief or expectation about a specific group of people, usually negative (Cardwell, 2014). Discrimination on the other hand is being prejudiced or treating others unfairly based on certain characteristics such as age, gender or race (American Psychological Association, 2019). This essay will discuss gender stereotyping and discrimination within the media with links to Tajfel’s (1979) social identity theory.

The social identity theory by Henri Tajfel (1979, as cited in Trepte, 2013) is based on social groups and how individuals may perceive people in other groups to make themselves or their group look better. Tajfel stated that the social identity theory is made up of three psychological processes: social categorization, social comparison and social identity. Social categorization is where people categorize other people into groups in order to understand the world around them if they need a particular context to understand and to aid social interaction. The next stage in Tajfel’s theory is social comparison. This is the stage where people compare their own group to others to find any similarities or differences and is usually where prejudice may begin as conflict may occur between the in-group and the out-group. The final stage is social identity. This is where people identify themselves with the group that they are categorized with and begin to act accordingly to that group and accept the norms (Henri Tajfel,1979, as cited in Trepte, 2013).
Gender stereotyping and discrimination is something that has been occurring for many decades in both the media, and the real world. People often believe that certain colours promote a specific gender. For example, pink is associated with girls and blue is associated with boys. The gender colour stereotype is not only prevalent in the real world but also online and in the media. A study by Fan Yang (2016) looked at how colour or gender stereotypes can influence how people interpret online messages. Yang used blog posts to test her theory and 240 participants were used. There were two blog post topics which were breast cancer and prostate cancer. There were four blog posts altogether, two with the breast cancer blog being on either a pink or blue background and the other two were the prostate cancer blog on either a pink or blue background. The participants were asked to guess if the blogger was male, or female based on the online blog post. The fictional blogger had a gender-neutral name to ensure that the participants were unaware of their gender. The results of this study showed that when the breast cancer blog was presented on a pink background it was more likely for the participants to guess female rather than male. In direct contrast to this, when the prostate cancer blog was presented on a blue background, the participants were more likely to guess the blogger was male rather than female. This suggests that people associate colour with gender on an online platform as well as in real life experiences. An implication of associating colour with a specific gender is that there has been a significant rise in the recent years of people who identify as transgender, non-binary or gender non-conforming and therefor do not fit in to these stereotypical gender ‘norms’ which may cause them stress or even physical abuse if they become stereotyped or discriminated against for their sexuality or gender (Doyle, 2021). This stereotype of gender specific colours has been around for decades; however, some individuals are now attempting to break these stereotypes and prove that colours have no gender. In 2012, a woman posted a photo of her son on social media, who was wearing pink shoes for his first day at preschool. This photograph caused a lot of controversy among individuals on a variety of social media platforms because the mother was supposedly subjecting her child to bullying because pink is stereotypically for girls. Males or females should not have to experience any sort of discrimination based on the colours that they choose to wear but the harsh comments that this post received show that this unfortunately is still the case and people, including children, are being stereotyped and discriminated against on social media (Ben-Zeev, 2014). Having these gender stereotypes based on colours links in with Tajfel’s social identity theory. First people may be categorized into two groups, in this case males and females. Blue is often thought of to be the stereotypical boy colour whilst pink in the stereotypical girl colour. Once these two groups have been established, the comparison begins between the two. People may have stereotypical gender norms in mind for the males and vice versa for females for example, boys should wear blue and be strong, whereas girls should wear pink and be caring. The individual would then identify with one of these groups and conform to these stereotypical gender norms.
The sexual representation of males and females in the television and film industry is still very stereotypical. For example, males are still being portrayed as strong and driven by sex whereas females are still objectified and seen as weak (Ter Bogt, 2010). Males are also stereotypically seen as more intelligent compared to women in the media, even in children’s films (Gálvez, 2019). This has led to these stereotypical gender norms to be taught to children from a young age and could lead to them being discriminatory towards another gender in the future. For example, males being shown repeatedly to have a higher cognitive ability could potentially have large implications on the STEM fields because women will be stereotyped as not being as intelligent and they may then be discriminated against by not getting these high cognitive level jobs simply because they are female and are believed to be less competent than males (Nosek, 2009). Ter Bogt (2010) also stated that over the last thirty years research has showed that adolescents sexual attitudes are affected by forms of entertainment media such as television, film and music videos for example. Another form of media that affects adolescents’ attitudes and values towards sex is the internet, as they can easily access sexually explicit content. The implication of accessing this sort of content is that usually they show an unrealistic representation of males and females, and they are usually shown with stereotypical gender roles which will then lead to the individuals obtaining these stereotypical gender norms and risks these stereotypes being taken into their lives in situations such as in the workplace believing females are not as intelligent, objectifying females sexually or believing males being sexually obsessed is an acceptable behaviour. Acting on these stereotypes can lead to discrimination, so it is highly important for the media to positively represent both genders, for example showing females working not just as housewives or as mothers and on the other hand showing males to be caring and compassionate for their family not just dominant over their partners. Previous research has studied the portrayal of gendered roles in prime-time television which show that males are more likely to be seen in occupational roles and women are more likely to be seen in marital roles (Signorielli, 1982; Signorielli & Bacue, 1999; Signorielli & Kahlenberg, 2001; Tedesco, 1974, as cited in Lauzen, 2008). Not only on screen, but also off screen behind the cameras it was found that there was a large difference between the number of males and females working on the films. This could possibly be because women are seen as more compassionate and loving than males and, in turn, are then discriminated against for this by not being given the chance to work on specific genres of films because people don’t have that confidence in them. It was stated that females are more likely to work on romantic films or dramas compared to the males working on the action and horror films, with 27% of workers for a romantic film being women with only 8% of people being women working on horror movies (Lauzen, 2006b, as cited in Lauzen, 2008). This links with Tajfel’s (1979) social identity theory because people would first categorize people into groups, in this example males and females. Next, they would compare these two groups, if they were female, they may be more biased towards females and vice versa for males and begin to stereotype and discriminate against the other group for their differences. Finally, people would identify with their gender group and act on what is seen as the norm for that gender and comply with these stereotypes. 
The Equal Pay Act was released in 1970 by the United Kingdom Government and it enforces that males and females should be paid equally for equal work. This legislation was based on the United States Equal Pay Act 1963 (UK government, 1970). Despite these legislations being in place, males and females in both the UK and the US are still experiencing a difference in their rates of pay. Fontenot et al. (2018, as cited in Miller, 2018) stated that full time working women in the United States received around 20% less pay compared to their male counterparts in 2017. Although this pay gap has decreased since 1960 it is still around, and it is predicted that females will have equal pay to men by 2059 based on the trend between 1960 and 2017 (Miller, 2018). Miller (2018) also stated that an individual’s earnings and the gender pay gap varies depending on their circumstances. This includes race and ethnicity, age, disability, sexual orientation and gender identity and also education. The gender pay gap is occurring around the world in a variety of work environments, but in recent years the pay gap within film and television has gained a lot of attention. In 2017, Michelle Williams and Mark Walberg starred in a film together called ‘All the money in the World’. Both Michelle Williams and Mark Walberg had to reshoot some scenes for the movie, and they were both paid to do so. However, it was found that Michelle Williams only received around 1% of what Mark Walberg was being paid to reshoot. Williams was paid less than $1,000 for her reshoots whereas Walberg was paid $1.5 Million (USA Today, 2018, as cited in, Hartman, 2020) which is an extreme difference in pay.
Another issue regarding gender discrimination was the Saudi Arabia women’s driving ban. Up until 2018, it was illegal for women to drive in the Kingdom of Saudi Arabia. The lifting of this driving ban was a pivotal moment in history for women’s rights and putting an end to the discrimination that these women received (Alsulaiman, 2021). Prior to 2018, there was some media coverage in the United Kingdom and the United States of America on the driving ban, however, much of this coverage was negative towards the country as a whole and, in turn, created a stereotype towards Saudi Arabia’s residents, in particular the men. However, even though this media coverage was negative, it did have the positive effect of raising awareness for the issues that these Saudi women were facing and eventually saw the change to the law. The media coverage prior to the change of law on the women’s driving ban could potentially have put women’s lives at risk. This is because the United Kingdom media and the United States media were putting pressure on Saudi women to break the law and put pressure on the Saudi government by participating in driving campaigns (Alsulaiman, 2021).

In conclusion, there has been some improvement over the recent years with regards to gender stereotyping and discrimination, for example, women are now allowed to drive in Saudi Arabia, whereas before they were unable to do so purely because of their gender which is gender discrimination. The media, however, could have been the cause of some people stereotyping all Saudi men by implying that men were the reason for this discrimination towards women (Alsulaiman, 2021). Regarding male and female roles in films, there is now some portrayal of females in occupation and males in more marital roles such as looking after children, cleaning etc, however, there are a limited number of films where characters have a balanced work-home life. The media’s portrayal of these stereotypical gender roles is extremely important because it can affect the way that children see the world and gender as they mature in age (Gálvez, 2019). As Ter Bogt (2010) states, females are still being sexually objectified by the media which can lead to stereotyping in the real world and potentially lead to discrimination if the person has certain attitudes and values towards sex. Unfortunately, the gender pay gap still exists within the media today, with the prime example being Michelle Williams earning only 1% of what co-star Mark Walberg earned for reshooting some scenes (USA Today, 2018, as cited in, Hartman, 2020). Overall, the extent of stereotyping and discrimination that occurs within the media is still quite substantial and more educating needs to be done regarding the effects of stereotyping and discrimination to ensure the well-being of people around the world.
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