SNS Bibliography to add on 24 January 2013
This is a working bibliography. I have ordered some of these for the Swansea library e books if possible, but it may take time for them to come in. For Swansea students who have not started the module why not order books on interlibrary loan. Share costs with your friends.

Some of the books are Kindle editions only. This is new to me, but the advice on the universities’ websites at the end covers this.

NB this largely covers books. You will need to quote academic articles as well. Check Moodle for some in popular areas, However you must try searching for your selves!
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See search results for this author name 
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Some university sites to help referencing:
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