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Abstract
· Aims of the Research: The goal of the research has been to identify how sustainability practices have shaped the industry and Zara in specific
· Significance: The sustainability practices will help in bettering the environment, promote ethical practices, and will be beneficial for society and give a competitive advantage to the company. 
· Methodology: The research was conducted through a survey with closed-ended questions circulated to stakeholders. Using positivism as a philosophy and deductive approach.
· Results: The major findings highlight that sustainability provides a competitive advantage, and consumers prefer organisations that invest in research and development. Improvement in sustainability practices improves demand for products. Consumers also consider durability and longevity as product quality, indifferent to sustainability initiatives.
·  Conclusions: Product quality, sustainability and transparency will help the organisation attain a competitive advantage.
· Recommendations: In the future, the company can increase the use of renewable sources of energy, increase transparency, and reduce its carbon footprint
· Keywords: Sustainability, supply chain management, transparency, carbon footprint, renewable sources of energy, durability, circular economy model, TBL, CSR
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[bookmark: _Toc227835281]Chapter 1: Introduction
1.1. [bookmark: _Toc227835282]Introduction 
In this study, the case of Zara UK is investigated as it finds itself on the frontline of sustainable fashion and the strategies it has adopted to address the change. In this dissertation, the background of the study, along with research aims and objectives, has been established to provide an overview and concentrate on the area of focus. The significance and rationale of the study have also been discussed. The methods that have been adopted to conduct the research and the tools that have been used have been mentioned. Moreover, various literature has been reviewed to gain insight, information and gather data to carry on the research. Based on the data collected, it has been analysed, and the results have been put forward. Finally, a conclusion and recommendations have been provided in the dissertation for the audience.
1.2. [bookmark: _Toc227835283]Background of the Study 
Amongst rising environmental and ethical concerns, sustainability and sustainable fashion have taken precedence over other issues in the fashion industry (Adamkiewicz et al., 2022). Zara UK has also adopted similar strategies to make their products sustainable, eco-friendly, and reduce their carbon footprint, terming it as sustainable fashion.  The company claims to gain a significant competitive advantage from making their products eco-friendly and cruelty-free, and by minimising carbon emissions, as the consumer trend leans towards the purchase of eco-friendly, sustainable products (Cam, 2023). It also states the impact of the sustainable practices of the company in the fashion industry, the extent to which it has been able to make its products sustainable, and how it can be enhanced in the future.
1.3. [bookmark: _Toc227835284]Problem Statement
As per Gupta et al. (2022), the fashion industry is a significant polluter, in terms of waste, effluents, and consumption of natural resources, which makes it imperative to study the sustainability practices adopted by Zara UK, and to find out the gap between the achievement and the goal. The other challenge is to manage sustainability and growth simultaneously for the company.
1.4. [bookmark: _Toc227835285]Aims and Objectives 
The aim of the research here is to examine the sustainability strategies of the company leveraging competitive advantage (A case of ZARA UK).
· To identify the sustainable practices in Zara
· To identify the role of research on the sustainability practices in the industry 
· To recommend Zara on sustainability, which will help achieve a competitive advantage.
1.5. [bookmark: _Toc227835286]Research Questions/Hypotheses
1. What sustainable practices has Zara implemented to ensure social and environmental responsibilities?
2. What influences the competitive advantages of a brand, and how is it related to the sustainable practices of the fashion industry?
3. What can be recommended to Zara to improve sustainability and improve the competitive advantage?
1.6. [bookmark: _Toc227835287]Significance of the Research
The research provides in-depth data and practical knowledge to the organisation on how it can ensure sustainability in its products, in order to achieve a competitive edge over its competitors in the industry. As stated by Pérez et al. (2022), consumer awareness on sustainability, ethical concerns, and the environment has increased over time; it has become essential to provide Zara with approaches that it should adopt to ensure sustainability in the company and how it can positively impact the business model of ZARA and the industry at large.
1.7. [bookmark: _Toc227835288]Scope of the Study 
The study explores the sustainability strategies implemented by ZARA UK, their efficacy, impact on the business, environment, and the industry. Further, it encompasses recommendations on future sustainability strategies and their governing principles.
1.8. [bookmark: _Toc227835289]Rationale of the Study
The rationale for this research is to explore and address the ethical, environmental, and sustainability challenges posed by the fashion industry and the growing trend for sustainable fashion. 
1.9. [bookmark: _Toc227835290]Structure/Organisation of the Report
The aims, objectives and research questions have been developed in the introduction, keeping in mind the topic at hand.  The objectives have been identified in this section. Based on which the literature review has been carried out. Based on the literature reviewed and the background information collected, methods and tools have been selected in the methodology section, justifying the necessity and nature of the methods used for the research. Following this, the data has been collected, analysed and discussed.  Based on this, the dissertation has been concluded, limitations identified and recommendations made. Finally, the abstract has been provided.

· Abstract 
· Introduction 
· Literature review 
· Research Methodology 
· Data Analysis and Discussion 
· Conclusion, Limitation, and Recommendation

[bookmark: _Toc227835291]Chapter 2: Literature Review
2.1. Introduction
Sustainability within the fashion industry is integrated into the production process through the use of sustainable and environmentally friendly raw materials. Ensuring sustainability focuses on minimising the environmental impact, which is mainly done by using eco-friendly fabric, cruelty-free leather, and, to a large extent, using recycled products, which helps in reducing the pressure on the environment and makes the process environmentally friendly and sustainable (Nweje and Taiwo, 2025). As per Pan et al. (2023), a focus on sustainability and making its supply chain sustainable and environmentally friendly also requires proper waste management, reduction of effluents, and reduction of emissions. Thus, ensuring growth along with environmental sustainability proves to be a challenge.         
2.2. Sustainability Practices and Their Significance
As per Maratos (2023), the increasing environmental concern due to environmental destruction and the wastage of resources, as well as unethical labour practices, has resulted in the stagnation of growth. This has also resulted in the sustainability issue. Leal Filho et al. (2024), minimising the ecological and carbon footprint is essential in attaining sustainability. Moreover, it needs to be stated that this also caters to the growing demand for ecologically friendly and cruelty-free products. 
Ahmad et al. (2022) state that the green supply chain focuses on integrating sustainability in every stage of the supply chain, from procurement of raw materials to commodity production, from logistics to distribution, incorporating eco-friendly methods in every step, including eco-friendly materials, energy-efficient transportation of logistics, and usage of the 3 R’s, Reduce-Recycle and reuse. Verpoort et al. (2024), mention that this helps in cost saving, and also at the same time waste reduction, and makes the process ecologically friendly. It also states that making durable products which reduce waste and are recyclable. It is evident from research that sustainability provides a considerable competitive advantage for the products. It is further evident from the report by Azevedo et al. (2022) that consumers are willing to pay more for ecologically friendly products. This portrays that the sustainability factor alone has the potential to alter the purchasing decision for consumers.   
2.3. Theoretical Frameworks/Models
Here in this section, it needs to be stated that the theoretical frameworks that are important in this context are:
Circular Economy Model
Puntillo (2023) states that the circular economy model aims to minimise waste. It is well established that waste minimisation is achieved through the recycling of materials and upcycling of materials. As per Ghaithan et al. (2023), this not only helps in reducing the ecological footprint, but it also helps in achieving a lean cost structure. It rejects the idea of take-make-dispose and challenges companies like Zara to manufacture products with a longer lifespan. It also encourages the companies to develop a system of recycling and resale.   
[image: ]
Figure 1: Circular economy model
(Source: Circular Innovation Council, 2025)
Triple Bottom Line
The model of Triple Bottom Line is based on the principle of profit-making, safeguarding the planet, and catering to the people. The model promotes a fair and sustainable business model with fair wages for the employees, a profitable business, and environmental and sustainability. 

[image: ]
Figure 2: Triple Bottom Line
(Source: Dalibozhko and Krakovetskaya, 2018)
2.4. Implications of incorporating Sustainability Practices 
[bookmark: _Toc227835292]2.4.1 Positive implications
As per Agu et al. (2024), the advantages of the sustainability practices included in fashion brands are improved brand loyalty and brand image. As the brand ensures that the sustainability practices are ensured within the system, they can associate themselves with the values and ethics they have and the company has, thereby helping in achieving customer loyalty. It also helps in achieving operational efficiency as it relates to waste minimisation and lean operation by introducing the concept of recycle, reduce and reuse philosophy, helping in reducing the cost and attaining operational efficiency. It can also reduce the carbon footprint by introducing energy-efficient technology in the production process.   According to Lin et al. (2025), incorporating sustainability ensures that environmentally aware people purchase the product, providing the company with a loyal customer base and, at the same time, also providing the company with a comparative and competitive advantage over other products. It also helps in saving cost in the long term by achieving operational efficiency in a manner that is greener, leaner, and sustainable.
[bookmark: _Toc227835293]2.4.2 Negative implications
The disadvantage of implementing sustainability practices is the cost of implementing the practices. As per Ahmadi-Gh and Bello-Pintado (2022), implementing these practices involves a huge initial investment, and introducing sustainability requires investment in technology that is sustainable and energy efficient, which requires a huge upfront investment, which might not be profitable in the short run for a company. It also increases production costs, which increases the price of the product and provides stiff competition for the organisation in the market. This also results in a lower profit margin for the product in the market.  Further, implementing ethical labour practices and the implementation of newer technology, which is most often costly, thereby increases the production cost manyfold. A sustainable supply chain is not only complicated because of the complex supply chain and worldwide vendors for procurement of products of the fashion industry, but also because of the ethical standards that the company has set and the regulations and rules of different countries that have to be adhered to. Therefore, implementing these practices across the chain is problematic and lacks transparency (Ahmadi-Ghand Bello-Pintado, 2022). However, Tran et al. (2022) state that although customers prefer sustainable and ecologically friendly products but are not always ready to pay a higher price for these products.    
2.5 Sustainable practices by Zara for ensuring social and environmental responsibilities
Zara implements several sustainable practices into their operations as part of their environmental and social responsibilities. For instance, Eduardo et al. (2023) state that Zara’s “Join Life” program aims to achieve net-zero emissions by the year 2040, as well as ensuring the use of renewable energy throughout all of its facilities and activities. In addition to that, Zara aims to adopt eco-efficient stores, while focusing on the elimination of single-use plastics, as well as increasing the use of sustainable raw materials for developing their products and across their operations. Furthermore, Masnec et al. (2025) mention that to focus on recycling and upcycling as sustainable practices, the company has launched "Zara Pre-Owned", which aims at donations, resale, and repairs. 
2.6 Factors influencing the competitive advantages of a brand, and its relationship to the sustainable practices of the fashion industry
As per Kazemi et al. (2024), the major factors which influence a brand’s competitive advantage are, namely, cost leadership, differentiation (in quality, features and more), innovation (in products/ services), as well as the integration of digital platforms and technology. In the case of Zara, Masnec et al. (2025) state that the innovation in products may not be much, but with the launch of sustainable practices and products associated with the same, such as "Zara Pre-Owned", it has become attractive for the younger adults, focused on sustainable fashion as opposed to fast fashion. Moreover, its online presence and frequent posts on social media platforms help to reach out to the target audience, and thereby build loyalty to the brand, in the process. 
As per Jayakody et al. (2025), Zara’s circular business model, "Zara Pre-Owned," fosters sustainability through the use of eco-friendly products and materials, and it promotes brand recognition and helps consumers differentiate the brand from other competitors. Consumers want ethically manufactured, durable and affordable products which are also low-impact. This is consistent with Zara’s retail consumer base. Zara has managed or recently shifted its focus to catering to these demands, while at the same time setting a long-term goal, establishing their promise of providing value and brand worth to the consumers. 
2.7 Gaps in literature
Research focusing on competitive advantage does not usually consider sustainable practices as one of the factors which may potentially influence the former. Sustainable practices, for the longest time, have been thought to add value to a brand, fostering a sense of contribution to the environment among consumers. This paper intends to cover this gap by focusing on the sustainable practices (considering Zara as a case study company) and how it provides the brand with a competitive advantage in the UK fashion retail market. Additionally, research carried out on the subject is not very recent; hence, this paper will also focus on gathering recent data to fill the gap as well. 
2.8 Summary
Theoretical models such as the Triple Bottom Line, as well as the Circular Economy model, have been discussed to identify the way Zara integrates these into their operations for a better competitive advantage. Additionally, the benefits and limitations of sustainable practices have been identified, along with the factors that influence the competitive advantage of a brand, and how it relates to sustainable practices. 
[bookmark: _Toc227835294]Chapter 3: Research Methods and Methodology
[bookmark: _Toc227835295]3.1. Introduction 
This chapter encompasses the tools and techniques that have been used in this research. This will help understand the research and its aspects in a better manner. It will also help in identifying biases (if any), standard errors (if any), and the direction of the research and the philosophy, approach, and design that will provide direction for the research. The methods of data collection and the approaches have been provided for the research.
[image: Can the ‘research onion’ help your thinking around the philosophical ...]
Figure 3: Research onion
(Source: Aryee, 2024)
[bookmark: _Toc227835296]3.2. Research Philosophy
The research philosophy provides the governing principle for the research. Popular theories that are relevant in the context are positivism, critical realism, interpretivism, postmodernism, and pragmatism. Positivism states that the information gathered from scientific observation is an exclusive and authoritative source of knowledge, while interpretivism philosophy is based on the qualitative approach, which points towards the understanding of a social phenomenon (Elder-Vass, 2022). On the other hand, postmodernism is a Western philosophy based on broad scepticism, subjectivism, and relativism as principles for study, and pragmatism is based on practical solutions and the usefulness of knowledge in addressing real-world problems (Elder-Vass, 2022). For this research, positivism has been chosen as the philosophy of choice, as the research is targeted towards understanding and identification of the areas of problem and finally recommending ways in which sustainability can be achieved, along with managing growth at the same time    
[bookmark: _Toc227835297]3.3. Approach to Theory Development
An inductive approach refers to any method of drawing a conclusion by moving from specific observation to broader generalisation for a deeper understanding, while the deductive approach is top-down, where one is derived from a particular theory and forms a specific hypothesis for collecting data and later analysing it (Okoli, 2023). Combining the features of both the aforementioned approaches, the abductive approach is a logic-based approach that connects empirically collected data and identified theories. Unlike the deductive approach, where theories are tested, and the inductive approach, where theories are built (Okoli, 2023). The deductive approach has been chosen because it helps draw inferences from quantitative data empirically gathered (Okoli, 2023). In this case, primary quantitative data based on closed-ended questions will be used for the purpose. The deductions will be made thereof.   
[bookmark: _Toc227835298]3.4. Methodological Choice
For this research, a mono method is to be implemented, wherein primary quantitative data is gathered from participants using a closed-ended questionnaire, as well as secondary qualitative data from articles, journals, book as well as legitimate and relevant website sources have been collected (Haq and Yasin, 2025). Furthermore, this research, as a result of deploying a quantitative design, ensures that insights of the participants are gathered and utilised for better understanding the topic and drawing conclusions, based on the research objectives/ questions. 
[bookmark: _Toc227835299]3.5. Research Strategies
This research uses a survey through closed-ended questions to various stakeholders in the industry, which has provided the necessary data to carry forward the research. It has helped in gathering data and identifying prevalent trends. This has facilitated the development and refinement of theories and strategies (Bouncken et al., 2025). Furthermore, the secondary data was gathered using platforms such as Google Scholar, and so on. The sources were cross-verified, also adding the inclusion and exclusion criteria. Keywords were determined which were likely to yield the best outcomes. For instance, articles, books, and journals published in the last 5 years were taken into account for this paper, while keywords such as “sustainable practices”, “Zara sustainable campaigns”, and “sustainable practices and competitive advantage” were keywords and phrases that were used to filter articles.  
[bookmark: _Toc227835300]3.6. Time Horizon
In this research, cross-sectional data will be used to examine different cross-sections in the current scenario. This has helped identify areas of concern and develop strategies to mitigate the problems. However, longitudinal data was not collected as it is time-consuming as well as expensive (Cascarano et al., 2023). Furthermore, it requires candidates to be interviewed multiple times over a span of time, which may limit the interest of the participants in the research. Instead, the questionnaire comprised closed-ended questions which focused on the experiences or opinions of the respondents from the past, present, as well as the future intentions. 
[bookmark: _Toc227835301]3.7. Data Collection and Data Analysis
In this research, data will be collected from the respondents through a survey based on closed-ended questions through purposive sampling. Regardless of being an employee or a consumer. The primary quantitative data will be collected, along with the use of descriptive statistics for analysis. The sample size was determined to be around 70, which may be regarded as somewhat small, and may be criticised for incurring bias (Lakens, 2022). We have only been able to collect 30 complete samples by circulating Google Forms. However, getting willing participants to complete the entire questionnaire has been a challenge, and only complete questionnaires were used as datasets for this research. The purposive sampling technique was applied to select the respondents, due to their knowledge on the subject matter, as stated by Bouncken et al. (2025), as well as for the fact that they mostly resembled Zara’s target market. This enabled the research to have a better insight into the perspectives of the consumers to evaluate how the sustainable practices of Zara have encouraged brand loyalty and recognition among the target audience (Khurshid et al., 2026).    
[bookmark: _Toc227835302]3.8. Ethical consideration of the research 
For the primary aspect of the research, the participants have been assured of their voluntary participation, maintaining anonymity, confidentiality, and data protection (Badampudi et al., 2022). Furthermore, informed consent has been sought from the respondents while asking them to acknowledge the same (Badampudi et al., 2022). Moreover, the participants were assured that they were free to withdraw at any time, if they felt uncomfortable, without judgment, resentment or discrimination in any form. Maintaining data integrity and data accuracy, as well as a focus on beneficence, was also achieved (assuring minimal to no harm was done to the participants) (Griffin et al., 2022). For secondary research, data transparency, citations, and responsible data usage were maintained (Griffin et al., 2022). In addition to that, ethical practices were also adhered to, such as avoiding plagiarism, as well as the use of Artificial intelligence for developing the research paper. 
3.9. Chapter Summary 
The methodology chapter entails a detailed description of the overall procedure to be used for collecting data for research purposes. Abductive research approach, positivist philosophy, along with a descriptive research design, have been implemented in this research. Data collection was primarily done through a closed-ended questionnaire for the survey conducted with 70 participants, where only 30 completed forms have been received. Mixed methods are used in the research to focus on both qualitative and quantitative aspects, as well as utilising both secondary and primary sources of data. The ethical considerations to be taken into account for carrying out research using both primary participants and collecting secondary data have been highlighted. 

[bookmark: _Toc227835303]Chapter 4: Data Analysis and Discussions
[bookmark: _Toc227835304]4.1. Introduction
In this research, it has been evident that the research has been based on the following research question or objectives, which act as the backbone or the guideline for the research
1. What sustainable practices has Zara implemented to ensure social and environmental responsibilities?
2. What influences the competitive advantages of a brand, and how is it related to the sustainable practices of the fashion industry?
3. What can be recommended to Zara to improve sustainability and improve the competitive advantage?
The literature review has been conducted keeping in mind the objectives as stated above, and the positive and negative implications have been highlighted in the literature review section. The methods have been selected accordingly, based on the background research and literature review, where the philosophy of positivism has been chosen and a deductive approach based on a quantitative research design, where the tool of Descriptive statistics has been used for deducing the data and drawing inferences.  
[bookmark: _Toc227835305]4.2. Analysis of demographics 
[image: Forms response chart. Question title: Please state your age. Number of responses: 30 responses.]
Figure 4: Age of respondents
(Source: Self-Created)
In analysing the demographic factor of the sample, it has been apparent from the demographic segmentation that people from all phases of life have been incorporated in the survey. Where 23% people have been in the range from 18-25, 30% people in the age group of 26-35, and 30% people in the age group of 36-45, and 16.7 % people above the age of 45. Therefore, it can be deduced from the above data that people from all age groups have participated, where the participation of people above 45 has been slightly less.    
[image: Forms response chart. Question title: Pick your gender. Number of responses: 30 responses.]
Figure 5: Gender of Respondents
(Source: Self-Created)
The survey has shed light on the fact that 43.3% people surveyed are ladies from different age groups, 40% people are gentlemen who have participated in the survey, and the rest 16.7% of people have abstained from revealing their gender. Roughly an equal gender-based weightage has been provided to every section, and accordingly, they have participated equitably. It can be deduced here that the choices of all the sections have been reflected in the survey.
[bookmark: _Toc227835306]4.3. Main Analysis

[image: Forms response chart. Question title: How much would you agree that you’re aware of Zara’s sustainability practices and initiatives, such as ethical production practices, using sustainable and eco-friendly materials?. Number of responses: 30 responses.]
Figure 6: Perception of sustainability practices of Zara
(Source: Self-Created)
In analysing the above question based on the chart provided below and the consumer perception, it has been evident that 50% of the people agree that Zara has implemented sustainability practice initiatives in its production process, and 10% strongly believe the same. Making 60% people believe that Zara has implemented such practices. It can be deduced here that the lion's share of the sample population, which is an actual reflection of the total population, believes the same, and therefore, it can be stated that Zara has been able to create a sustainable and eco-friendly image in the fashion industry amongst its brand members.
[image: ]
Figure 7: Perception of Transparency of Zara
(Source: Self-Created)
The transparency of the practices in the company in disclosing its terms in the manufacturing and operational processes has been analysed here based on the perception and responses of the stakeholders encapsulated in the sample. It becomes evident from the responses provided that 43.3% agrees that there is transparency in the entire process, and 13.3% strongly believe the same, therefore making it 56.6% believing in transparent processes, contrary to the belief of 36.7% who are sceptical of the transparency in the process. It can be deduced from here that people feel that Zara is largely transparent in disclosing its practices to the public, which has helped in building the brand image apart from its ethical perspective. Yet Zara has to reach out to the remaining population regarding its ethical and sustainable practices and the transparency it maintains in the system. This will further help in building a robust brand image.   

[image: Forms response chart. Question title: Do you agree that the sustainability efforts of Zara play a role in influencing your purchase decision (from the brand)?. Number of responses: 30 responses.]
Figure 8: Effect of sustainability efforts on purchase decision
(Source: Self-Created)
53.3% of the people agree that the sustainability efforts of the company have helped in influencing the purchase decision of people. 20% of people strongly agree with the fact.  The remaining 23% are not certain of the outcome, and the remaining 23.4 % of the sample believe that it has no impact on the purchase decision. It can be deduced here that sustainability efforts do have an impact on the purchase decision.  Promoting the efforts may have an incentive to positively improve the outcome.[image: Forms response chart. Question title: Are you of the opinion that policies of larger fashion retailers are influenced by the ongoing research on the sustainability practices in the industry?. Number of responses: 30 responses.]


Figure 9: Opinion that larger fashion retailers follow the ongoing research practices in the industry
(Source: Self-Created)
It can be stated from the above graph that large fashion brands follow and strongly agree with the fact that ongoing research practices on sustainability influence the outcome. About 86.7% of people are of this opinion. The remaining 13.3 % are not certain about the outcome, which states how important the research on sustainability practices is to the larger brands and the stakeholders. It can be deduced from here that the same is true for Zara as well. It can also be stated that the larger fashion brands, at the same time, follow the trend in the research that is at its apex. This also results in adopting similar operational procedures and strategies for producing products and their manufacturing mechanism. However, it also results in homogeneous product development by different brands and a lack of product differentiation in the industry.
[image: Forms response chart. Question title: Would you personally be more interested in purchasing from a brand that is invested in research and innovation for the improvement in sustainable practices?. Number of responses: 30 responses.]
Figure 10: Intention of purchasing from brands investing in research and innovation
(Source: Self-Created)
It is most evident from the graph above that about 66.7% of people are of the opinion that they strongly agree with the fact that they intend to purchase products of brands that invest in research and innovation. This can be interpreted as their quest for the latest research, which is sustainable, ecologically friendly and most certainly technologically superior. 26.6% states that they also agree to the fact in a similar way, but to a lesser degree. It can be concluded here that 93.4% of the people are of the opinion that innovation and research improve consumer perception and intention to buy products.   
[image: Forms response chart. Question title: What would be the additional practices in sustainability that you would like Zara to integrate in their activities in the future? . Number of responses: 30 responses.]
Figure 11: Sustainability practice that would be liked by customers to be put in place
(Source: Self-Created)
It has been evident from the research that most people prefer the recycling of materials as one of the most important sustainability practices, which can be additionally followed in the organisation. The second most popular choice is using eco-friendly raw materials among stakeholders. The third and last most considerable outcome is the use of renewable energy sources in the production and manufacturing process. It can be deduced here that the consumers have clear preferences regarding sustainability approaches, which are associated with personal values and remain unaltered.
[image: Forms response chart. Question title: In case Zara improves their sustainable practices, would you be likely to recommend them to friends and family?. Number of responses: 30 responses.]
Figure 12: Zara’s sustainable practices and likelihood for recommendation to friends and family
(Source: Google Form/ Self-created)
Most of the people in the sample, around 80%, are willing to recommend the products manufactured by Zara if sustainability practices are improved. Where 56.7% are strongly likely to advise, and 23.3% are likely to advise the same to the people of their knowledge.  
[image: Forms response chart. Question title: Which of the following areas would you say, is more likely to provide a competitive advantage to Zara in terms of sustainability?. Number of responses: 30 responses.]
Figure 13: Competitive advantage of Zara in terms of sustainability

(Source: Google Forms/ Self-made)
The above figure indicates that improving product quality and durability is expected to provide the greatest competitive advantage to the organisation. The second most probable option is reducing the carbon footprint of the organisation, which will also enhance sustainability and provide a competitive advantage to Zara over other organisations.   Ethical and transparent SCM are also an important option in this context, reflecting a relatively high percentage of people preferring it over others. 

[bookmark: _Toc227835307]4.4. Discussion of Findings
Analytical interpretation of findings in relation to:
Sustainable practices implemented by Zara to ensure social and environmental responsibilities
It has been evident from the above research that 60% of the sample population believes that Zara has implemented sustainability practices in the form of recycling of products, use of eco-friendly raw materials, and use of renewable energy sources, which have helped the organisation in achieving social and environmental responsibility. The transparency in the system, including a transparent and ethical Supply chain management, has helped in achieving sustainability in the organisation (Ghaithan et al. 2023). 
The competitive advantages of a brand, and the way it is related to the sustainable practices 
Here, it has been evident that sustainability efforts improve purchase decisions 79.3% of people are of this opinion. Whereas 93.3% of the observed population are expected to recommend products that endorse research and innovation in the field of sustainability and ethical production.
Recommendations to Zara to improve sustainability and improve the competitive advantage
Improvement in sustainability practices would lead to 80% enhanced recommendation if sustainability practices are improved. A transparent system will help further the cause, where methods like recycling, the use of eco-friendly raw materials and the use of renewable energy sources are top preferences of the observed stakeholders.
The literature reviewed
It has been evident from the literature reviewed that people are sceptical about the fact whether fast fashion can actually be sustainable or not. Academics argue that the lack of transparency is to blame for it.  However, it appears that transparency and stakeholder engagement are key in projecting products to be sustainable and legitimately so by transparently projecting supply chains, ethical behaviour and use of raw materials and renewable energy sources. These factors improve legitimacy and consumer loyalty among the target groups. It helps in achieving product differentiation and competitive advantages over others, enriching brand presence and helping the sustainability cause.
The conceptual or theoretical framework adopted
[image: ]
Figure 14: Conceptual Framework
(Source: Self-Created)
The conceptual framework portrays the framework between theories, concepts and the objectives. It shows the linkages between Competitive advantage and sustainability of Zara and its relation with factors such as sustainable practices and eco-friendly supply chain, use of recyclable and durable materials, reduction of carbon footprint, its association with theories like triple bottom line, CSR and Circular economy model and following vehicle standards for manufacturing. 
[bookmark: _Toc227835308]4.5. Implications of the Findings
The two theories that conform to sustainability and related changes in the environment involve CSR (Corporate Social Responsibility) and TBL (Triple Bottom Line). Where CSR states about the company’s social responsibility by promoting greener technology and harbouring ethical behaviour and social practices in the supply chain, fostering inclusive development. On the other hand, TBL states that profit, people and planet are coherent with the concepts of CSR; it states that, rather than being driven by profit solely, companies need to be accountable for the environment, adopt strategies that minimise environmental impact and have a positive role in society. 
It can be implied from the findings of the data collected that sustainability practices In Zara is visible but everyone has not trusted it. Therefore, it can be stated that the organisation has not been able to achieve transparency completely which the company otherwise would have wanted to achieve. Which makes it apparent that it has been able to operationalise the Sustainability practices that it has adopted for the organisation, but has failed to communicate it to the masses.
It also becomes evident from the data collected and the discussion on the findings that the strategy to incorporate sustainability in the company is not only related to the ethical aspect, but it is also a strategic initiative which provides competitive advantage over other products to the company and also positively affects consumer behaviour. It has been observed that durability and quality of products are also of equal importance to consumers, which also projects longevity over fast fashion, challenging conventional ideas. It is imperative based on the above observation, that sustainability practices include making of durable products which are recyclable and make the process transparent. Use of renewable energy can also be made a part of the sustainable and operational initiatives. 
[bookmark: _Toc227835309]4.6. Summary
It can be summarised that sustainability practices for the organisation not only provide environmental relief and betterment of society. It also provides a significant competitive advantage for the organisation over others, especially in the younger population segment. It has been evident that while incorporating these is highly costly in the short run, it provides the base for a long run period and also reduces costs, improving profitability.




[bookmark: _Toc227835310]Chapter 5: Conclusions, Limitations & Recommendations
[bookmark: _Toc227835311]5.1. Introduction
This is the final chapter of the dissertation, summarising the overall findings and discussion, aligning with the developed objectives for the paper. This section focuses on concluding each of the identified objectives or research issues, while also drawing a close on the research problem identified at the beginning of the paper. Furthermore, the original contribution of the research, along with the limitations, has been presented. Lastly, recommendations for the future scope or areas of research have also been made. 
[bookmark: _Toc227835312]5.2. Conclusions on Each Research Issue/Objective
The first objective entailed identifying sustainable practices in Zara, and from the research, it has been evident that Zara practices multiple aspects within this. For instance, Zara follows ethical sourcing, an eco-friendly supply chain, recyclable products and more. The 2nd objective was to identify the role that research plays in the sustainability practices prevalent within the industry. It has been evident that major players in the industry often do not follow several aspects, such as green sourcing activities and the prevalence of greenwashing has been identified as well. Therefore, research into the sustainability practices of the industry would enable authorities and institutions to develop better guidelines for adherence in terms of sustainable activities. The last objective was to offer recommendations for the organisation Zara for achieving a competitive advantage within the industry. The application of theories such as TBL and circular economy models could potentially be beneficial for Zara, while encouraging more sustainable practices like a transparent supply chain and reducing their carbon footprint, and emissions could be productive. 
[bookmark: _Toc227835313]5.3. Conclusions on the Research Problem
The fashion industry is a major pollutant, emitting effluents, as well as massively consuming natural resources. Zara promotes itself as a sustainable business, while there still remains a gap in their goal and achievement. The challenge of managing growth and sustainability simultaneously has also been identified as a research problem. The research has shed light on the practices of Zara, and though not entirely achieved, Zara does practice what they propose. However, a lack of transparency in their supply chain prevents the organisation from gathering information about their sourcing partners, which leaves a gap in sustainability practices prevalent among the suppliers. 
[bookmark: _Toc227835314]5.4. Summary of Research Findings and Outcomes
The major findings in this research include that product durability and quality are essential factors for gaining a competitive advantage as per customer preference. Despite the introduction of transparency in various processes, Zara has failed in various aspects, as the gap between their goals and achievements. Sustainability has also been noted to be a major factor in affecting purchase decisions among customers. Research and innovation are significant aspects which ensure potential clients are interested in the business. Incorporating more eco-friendly practices and using renewable energy, as well as expanding their research programs, are aspects which participants are interested in.
[bookmark: _Toc227835315]5.5. Original Contribution of the Research
The original contribution of the research entails finding out the gap between Zara’s outlined goals and the execution or achievements of the organisation. The gap remains in transparency, as the overall supply chain remains in the dark regarding supplier information and ethical sourcing, despite their goal to achieve transparency in their activities. 
[bookmark: _Toc227835316]5.6. Limitations of the Research
Detailed information on Zara has been difficult to find, contributing to a setback. However, one of the major impediments faced during the data collection was the shortage of usable questionnaires. A sample size of 70 had initially been selected, and questionnaires were sent to them all. However, only complete questionnaires could be taken into account for the study, and the sample size was drastically reduced to 30 respondents. 
[bookmark: _Toc227835317]5.7. Recommendations/Areas for Further/Future Research
· For better maintaining transparency, Zara must aim at signing contracts and setting regulations regarding full disclosure of the ethical sourcing undertaken by the suppliers
· Activities pertaining to reducing carbon footprint and emissions must be sought, such as using solar plants for factories, waste recycling and more
· Zara must undertake more recyclable products and other campaigns related to sustainability is essential as Zara positions itself as a sustainable brand, which is crucial for its competitive advantage
[bookmark: _Toc227835318]5.8. Summary
While certain impediments were found along the research, recommendations for Zara’s improved competitive advantage were made. Limitations were identified with respect to data collection and analysis. Overall, it has been evident that the research has encompassed all identified objectives and the problem statement at the start of the paper. 
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[bookmark: _Toc227835320]Appendices
Questionnaire survey:
 
· Please state your age:
· 18-25
· 26-35
· 36-45
· 46-55
· 55+
· Pick your gender
· Male
· Female
· Other
· Do not wish to say
· How much would you say that you’re aware of Zara’s sustainability practices and initiatives, such as ethical production practices, using sustainable and eco-friendly materials?
· 1-Strongly Disagree
· 2-Disagree
· 3-Neutral
· 4-Agree
· 5-Strongly Agree
· Do you agree Zara is transparent in terms of disclosing its sustainability practices to the consumers?
· 1-Strongly Disagree
· 2-Disagree
· 3-Neutral
· 4-Agree
· 5-Strongly Agree
· Do you agree that the sustainability efforts of Zara play a role in influencing your purchase decision (from the brand)?
· 1-Strongly Disagree
· 2-Disagree
· 3-Neutral
· 4-Agree
· 5-Strongly Agree

· Are you of the opinion that policies of larger fashion retailers are influenced by the ongoing research on the sustainability practices in the industry?
· 1-Strongly Disagree
· 2-Disagree
· 3-Neutral
· 4-Agree
· 5-Strongly Agree
· Would you personally be more interested in purchasing from a brand that is invested in research and innovation for the improvement in sustainable practices?
· 1-Strongly Disagree
· 2-Disagree
· 3-Neutral
· 4-Agree
· 5-Strongly Agree
· What would be the additional practices in sustainability that you would like Zara to integrate in their activities in the future? 
· Enhanced supply chain transparency
· Using more eco-friendly raw materials
· Increasing the use of renewable energy
· Expanding recycling programs more
· Other
· In case Zara improves their sustainable practices, would you be likely to recommend them to friends and family?
· 1-Strongly Disagree
· 2-Disagree
· 3-Neutral
· 4-Agree
· 5-Strongly Agree
· Which of the following areas would you say, is more likely to provide a competitive advantage to Zara in terms of sustainability?
· Reducing carbon footprint
· Ethical and transparent SCM
· Completely sustainable product line
· Improving product quality and durability
· Other
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	1
	Research aims and objectives

	Briefly state your research: 
· This research aims to examine the role sustainability practices in creating competitive advantage within the fashion industry, with specific reference Zara.
· The Objectives 0f this research are 
· To identify key sustainability practices adopted in the fashion industry
· To assess customer awareness of sustainability initiatives.
· To evaluate the impact of sustainability on consumer purchasing behaviour.
· To determine whether sustainability contributes to competitive advantage for fashion brands.
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Answer: This research aims to examine the role of sustainability practices in creating competitive advantage within the fashion industry, with specific reference to Zara. The objectives are to assess customer awareness of sustainability practices, evaluate whether sustainability influences purchasing decisions, and determine whether sustainability contributes to competitive advantage for fashion brands.

	2
	Vision

	Explain how your research:
This research is important due to the growing global focus on environmental sustainability and ethical consumption within the fashion industry. As fast fashion brands face increasing scrutiny, understanding how sustainability influences consumer behaviour is both timely and relevant.
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Answer: This research is important because sustainability and ethical consumption are increasingly significant within the fashion industry. Fast fashion brands face growing pressure to adopt more responsible practices. The study may advance understanding of how consumers perceive sustainability and how this may influence brand reputation, customer loyalty and competitive advantage. The findings may support more responsible business strategies and encourage sustainable consumption.

	3
	Approach

	Explain your approach and how you have designed:
This research will adopt a quantitative methodology, using a structured questionnaire to collect data from participants. The questionnaire will consist of closed ended questions design to measure consumer awareness related to sustainability in the fashion industry. 
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Answer: The study will use a quantitative research approach. Data will be collected through an anonymous online questionnaire completed by approximately 50 adult consumers. The questionnaire will mainly contain closed-ended questions so responses can be analysed using descriptive statistics such as frequencies, percentages and charts. This approach is feasible, proportionate and suitable for identifying general trends in consumer views. The main delivery risk is a low response rate, which will be managed by distributing the survey online through appropriate networks.

	4
	Location of research activity
Identify all locations where research activity will take place.

	Online survey conducted in the United Kingdom. Participants will complete the questionnaire remotely.
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	Use of a questionnaire or similar research instrument?
	☑
	☐

	2
	Use of interviews?
	☐
	☑

	3
	Use of focus groups?
	☐
	☑

	4
	Use of participant diaries? 
	☐
	☑

	5
	Use of video or audio recording?
	☐
	☑

	6
	Use of computer-generated log files?
	☐
	☑

	7
	Participant observation with their knowledge?
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	8
	Participant observation without their knowledge?
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	9
	Access to personal or confidential information without the participants’ specific consent?
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	Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive?
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	11
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	12
	Investigation of participants involved in illegal activities?
	☐
	☑

	13
	Use of procedures that involve deception?
	☐
	☑

	14
	Administration of any substance, agent or placebo?
	☐
	☑

	15
	Working with live vertebrate animals?
	☐
	☑

	16
	Procedures that may have a negative impact on the environment?
	☐
	☑

	17
	Other primary data collection methods. Please indicate the type of data collection method(s) below.
	☐
	☑

	Details of any other primary data collection method:
Not applicable. The only primary data collection method will be an anonymous questionnaire.
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	Research participants include people who will be taking part in your research as providers of research data (e.g. being interviewed, answering questionnaires, or doing user testing of hardware or software). This includes animal participants.

	1
	Does your research involve human or non-human participants?
	YES ☑
	Continue this section
	NO
	Click to continue to section N




	Participant numbers and source
How will you ensure an appropriately convened sample group in order to meet the aims of the research? Give details for subgroups separately, if appropriate. How will any potential pitfalls, for example dual roles or potential for coercion, be addressed?

	1
	How many participants will be recruited and how was the number decided upon?
	Approximately 50 participants will be recruited. This number was chosen because it is appropriate for a small-scale quantitative dissertation project and sufficient to identify general patterns in customer views.

	2
	Who will the participants be?
	Participants will be adult consumers aged 18 and over who have experience of purchasing fashion products. They may include customers who are familiar with or have purchased from Zara.

	3
	How will you identify the participants?
	Participants will be identified and recruited through online platforms and social media using convenience sampling. Participation will be voluntary, and there will be no pressure or coercion to take part.

	4
	Will you be excluding any groups of people, and if so what is the rationale for that?
	People under the age of 18 will be excluded to avoid the need for parental consent and because the study focuses on adult consumer behaviour.

	5
	Will the research involve any element of deception?  If yes, please describe why this is necessary and whether participants will be informed at the end of the study
	No deception will be used in this research. Participants will be informed about the purpose of the study before taking part.

	6
	Describe whether participants will be able to withdraw from the study, and up to what point (eg if data is to be anonymised). If withdrawal is not possible, after a certain point, explain why not. 
	Participants may withdraw at any time before submitting the questionnaire. After submission, withdrawal will not be possible because the survey will be anonymous and individual responses cannot be identified or removed.

	7
	How long will the participant have to decide whether to take part in the research?
	Participants will be given enough time to read the information sheet and decide whether they wish to take part before starting the questionnaire.

	8
	What arrangements have been made for participants who might have difficulties understanding verbal explanations or written information, or who have particular communication needs that should be taken into account to facilitate their involvement in the research?
	The questionnaire and participant information will be written in clear, simple language. Participants may choose not to continue if they do not understand the information or do not wish to participate.
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	Have you completed appendix 4? 
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	1
	Are your participants non-human animals?
	YES
	Click to continue to appendix 5
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	Continue to the next section
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	Have you completed appendix 5? 
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[bookmark: SEC_K]SECTION J: Research with the Prison Service or the Probation Service
	1
	Are your participants staff or offenders within the Prison Service or the Probation service?
	YES
	Click to continue to appendix 6
	NO ☑
	Continue to the next section

	2
	Have you completed appendix 6? 
	YES
	☐
	NO
	☑



[bookmark: SEC_J]SECTION K: Health and Social Care Research
	1
	Are your participants selected due to their health or social care needs?
	YES
	Click to continue to appendix 7
	NO ☑
	Continue to the next section

	2
	Have you completed appendix 7? 
	YES
	☐
	NO
	☑



[bookmark: SEC_L]SECTION L: Types of Personal Data
	Personal Data
Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016 and the Data Protection Act 2018)?
	YES
	NO

	[bookmark: _Hlk153191083]1
	Personal data means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person. Any video or audio recordings of participants and transcription of such are considered to be personal data.
	☐
	☑

	
	If you ticked YES, provide a description of the data and explain why this data needs to be collected:
	
	

	No personal or identifiable data will be collected. The questionnaire will be anonymous and will not ask for names, contact details, addresses, student numbers, IP addresses, audio/video recordings or any other information that could identify participants.



	Special Category Data 
Does the research involve the processing of special category data (as defined by the General Data Protection Regulation 2016 and the Data Protection Act 2018)?
	YES
	NO
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	Racial or ethnic origin
	☐
	☑

	3
	Political opinions
	☐
	☑

	4
	Religious or philosophical beliefs
	☐
	☑

	5
	Genetic, biometric or health data
	☐
	☑

	6
	Sex life or sexual orientation
	☐
	☑

	7
	Trade union membership
	☐
	☑

	If you ticked YES to any of questions L2-L7, provide a description of the data and explain why this special category data needs to be collected to support the research and that it is in the public interest to do so:

	8
	Not applicable. No special category data will be collected.

	9
	Please describe how the research has been designed to gather the minimum amount of personal data necessary for the specified research purpose:

	The research has been designed to collect only the minimum data needed for the study: anonymous responses about consumer attitudes, awareness and purchasing behaviour related to sustainability in fashion.

	10
	Demonstrate that the processing is not likely to cause substantial damage or distress to individuals and that their interests will be safeguarded:

	The research is unlikely to cause substantial damage or distress because it uses a voluntary anonymous survey, does not collect personal data, and does not ask sensitive or distressing questions.

	11
	Demonstrate that the data will not be used to take any action or make decisions in relation to the individuals concerned:

	The data will only be used for academic analysis of general consumer trends. It will not be used to make decisions or take action in relation to any individual participant.

	12
	Data should be anonymised wherever possible, either at point of capture or once collated. If the data cannot be anonymised, and if pseudonymisation is not possible, demonstrate why the that is possible.  If special category data cannot be anonymised, explicit consent to share that data must normally be obtained.

	The data will be anonymous from the point of collection. No identifying data will be collected, so pseudonymisation is not required.

	13
	If special category data cannot be anonymised, will you obtain explicit consent to share that data?
	YES
	NO
	N/A

	
	
	☐
	☐
	☑



SECTION M: Participant Information and Consent 

	Information for participants
It is normally expected that those participating in research should do so having given their informed consent. If this is not appropriate or practical, explicit justification must be provided, in line with prevailing disciplinary conventions.  Please note however, that informed consent to participate in the research is separate from consent to process (e.g. collect, analyse, store, reuse or share) personal data, as the University’s lawful basis for processing personal data in research activities is part of its ‘public task’. 
	YES
	NO
	N/A

	[bookmark: _Hlk156475507]1
	Will you obtain written consent for participation?
	☑
	☐
	☐

	2
	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☑
	☐
	☐

	3
	Will you tell participants that their participation is voluntary?
	☑
	☐
	☐

	4
	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☑
	☐
	☐

	5
	If the research is observational, will you ask participants for their consent to being observed?
	☐
	☐
	☑

	6
	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☑
	☐
	☐

	7
	Will participants be made aware of how you will treat any information that may reasonably by considered as confidential? 
	☑
	☐
	☐

	8
	If your research requires your participants to sign up for a service provided by an external company or organisation will you inform them that their data may be stored and processed outside UWTSD?
	☐
	☐
	☑

	9
	Will you give participants the UWTSD Privacy Notice for Research?
	☑
	☐
	☐

	If you have answered NO to any of questions M1-M8, please provide justification detailing why this is necessary for the research.  

	10
	Question M5 is not applicable because the research is not observational. Question M8 is not applicable because participants will not be required to sign up for an external service specifically for this research.

	Informed consent: Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before the research begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded. 

	11
	Potential participants will receive a participant information sheet before the questionnaire. This will explain the purpose of the study, what participation involves, that participation is voluntary, that the survey is anonymous, and that they may withdraw before submitting. Consent will be obtained through an agreement statement at the start of the online questionnaire before participants proceed.

	Confidentiality: Confidential information refers to information that can be related to an identifiable individual, whether living or deceased, which is not in the public domain and which is given with the expectation that it will be kept confidential.  Under Common Law when an individual entrusts a researcher or research team with confidential information, the team must handle this in line with ‘reasonable expectations’. In other words, confidential information should only normally be shared when there would be ‘no surprises’ for the individuals concerned. Where participants would not expect the researcher to be sharing their confidential information with others, researchers can manage their expectations by informing them of their intentions (e.g. in the participant information sheet or during discussions about participation) and asking them if they are happy with these plans. They should understand what is being proposed and what this might mean for them, before they decide whether the researcher can share their confidential information with others.  

	Please detail how you will treat confidential information:

	12
	All responses will be treated confidentially and used only for academic research purposes. No personal or identifiable information will be collected. Anonymous survey data will be stored securely and reported only in aggregated form.

	Copies of any written consent form, written information and all other explanatory material should accompany this application. If you have included these then please list the documents included here.

	13
	Participant Information Sheet; Consent statement; Questionnaire.

	14
	☑
	YES
☐
	NO
☐
	N/A
☐



SECTION N: Research with Potential Military Application
	1
	Does your research have any potential military application?
	YES
	Click to continue to appendix 8
	NO ☑
	Continue to the next section

	2
	Have you completed appendix 8? 
	YES
	☐
	NO
	☑



[bookmark: SEC_O]SECTION O: Use of Artificial Intelligence Tools
	Use of generative AI and other AI-based tools
There are a number of ethical issues relating to the use of generative AI and other AI-based tools, including data security, output bias, and output errors. In general you should assume that any generative AI or other AI-based tool that you pay to use is more secure and accurate than one which is free to use.

Will the research use AI tools to do any of the following:
	YES
	NO
	N/A

	1
	Capture data?
	☐
	☑
	☐

	2
	Generate and/or edit text?
	☑
	☐
	☐

	3
	Generate graphics?
	☐
	☑
	☐

	4
	Generate video?
	☐
	☑
	☐

	5
	Generate sound/music?
	☐
	☑
	☐

	6
	Generate code?
	☐
	☑
	☐

	7
	Generate synthetic data?
	☐
	☑
	☐

	8
	Analyse data?
	☐
	☑
	☐

	9
	Analyse personal or sensitive data?
	☐
	☑
	☐

	10
	Classify data?
	☐
	☑
	☐

	11
	Do you intend to use the free version of any AI tools?
	☑
	☐
	☐

	If you have answered YES to any of questions O1-O11, please provide justification detailing why this is necessary for the research.  

	AI tools may be used only to support the drafting, editing and structuring of written academic text. No personal, sensitive or identifiable participant data will be entered into any AI tool. Any AI-assisted output will be checked and edited by the researcher to ensure accuracy, originality and academic integrity. AI will not be used to collect data, analyse personal data, classify data, generate synthetic data, or make research decisions.
	



(this box should expand as you type)




Section P: Research Data Management Plan

	1
	Data Summary

	The research will create anonymous quantitative survey data from approximately 50 adult consumers. Data will relate to views on sustainability practices, purchasing behaviour and perceptions of Zara/fashion brands. No personal or identifiable data will be collected.

	2
	The lead researcher will be responsible for data management. The supervisor will provide academic guidance where required. There are no partner institutions involved.

	Secondary sources such as academic literature, journal articles and industry reports may be used to inform the literature review. Primary survey data is required because existing sources do not provide the specific consumer views needed for this study.

	3
	Survey responses will be prepared and organised in a spreadsheet for analysis. Data will be labelled clearly and stored in a structured folder. Only anonymous data will be retained.

	The questionnaire will be reviewed before distribution to ensure questions are clear and relevant. Responses will be checked for completeness and consistency before analysis. Data entry errors will be minimised by using an online survey tool.

	4
	During the research, data will be stored securely on a password-protected device and/or secure university storage. Access will be limited to the researcher and, where necessary, the supervisor.

	The anonymous data may be retained until the dissertation has been completed and assessed, in line with university requirements. It will then be securely deleted unless the University requires a longer retention period.

	5
	Documentation will include the questionnaire, participant information sheet, consent statement and a basic coding guide for survey responses.

	Individual-level data will not be shared publicly. Findings will be presented in aggregated form in the dissertation. There are no plans to charge for access to the findings.

	6
	The researcher will own the copyright/IPR of the data generated, subject to UWTSD academic regulations.

	No significant additional resources are required. The research will use standard online survey and spreadsheet software. Storage requirements are minimal and will be met through password-protected personal/university systems.

	7
	Long-term data storage and preservation 

	The data will be stored only the dissertation results are completed.


	8
	Documentation and metadata

	N/A


	9
	Data sharing

	Data will not be shared with third party.


	10
	Copyright and intellectual property ownership

	· Who will own the copyright and Intellectual Property Rights (IPR) of any new data that you will generate?
· The researcher.


	11
	Resources

	N/A




SECTION Q: Risk Assessment 

	
Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 

If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  

	1
	Full risk assessment completed and appended? 
	YES
	NO

	[bookmark: _Hlk152919011]
	
	☐
	☑

	Risks to participants, researchers, and the University 

	2
	Social risks: disclosures that could affect participants standing in the community, in their family and their job.
	YES
	NO

	
	
	☐
	☑

	Risk: Minimal. Anonymous survey responses will not identify participants.
How will you address any risks? No personal data will be collected and findings will be reported in aggregate form.
	How will you address any risks?


	3
	Legal risks: activities that could result in the participant, researchers and / or University committing an offence; activities that might lead to a participant disclosing criminal activity to a researcher which would necessitate reporting to enforcement authorities; activities that could result in a civil claim for compensation
	YES
	NO

	
	
	☐
	☑

	Risk: None anticipated. The study does not involve illegal activity or questions likely to disclose criminal conduct.
How will you address any risks? Participants will receive clear information and may withdraw before submission.
	How will you address any risks?


	4
	Economic harm: financial harm to participant, researcher and / or University through disclosure or other event.
	YES
	NO

	
	
	☐
	☑

	Risk: None anticipated. No financial information will be collected and there is no cost to participants.
How will you address any risks? Participation is voluntary and anonymous.
	How will you address any risks?



	5
	Reputational risk: damage to public perception of University or the University / researchers’ reputation in the eyes of funders, the research community and / or the general public.
	YES
	NO

	
	
	☐
	☑

	Risk: Minimal. The research concerns consumer perceptions of sustainability and does not involve sensitive organisational claims.
How will you address any risks? Findings will be presented carefully, accurately and academically.
	How will you address any risks?




	6
	Safeguarding risks:  Risk to young people, vulnerable adults and / or researcher from improper behaviour, abuse or exploitation. Risk to researcher of being in a comprising situation, in which there might be accusations of improper behaviour.
	YES
	NO

	
	
	☐
	☑

	Risk: Not applicable. Participants will be adults and will complete an anonymous online questionnaire.
How will you address any risks? Under-18s will be excluded and participation will be voluntary.
	How will you address any risks?




	7
	Sensitive, embarrassing or upsetting topics. If research activity may include sensitive, embarrassing or upsetting topics or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities.  
	YES
	NO

	
	
	☐
	☑

	No sensitive, embarrassing or upsetting topics are included. Participants may skip the survey or withdraw before submission if they do not wish to continue.

	
	Health and safety risks

	8
	Location hazards: for example: fire; visiting or working in participant’s homes; working in remote locations and in high crime areas; overseas travel; hot, cold or extreme weather conditions; working on or by water. Also hazardous work locations, such as construction sites, confined spaces, roofs or laboratories. For overseas travel, researchers will need to check country / city specific information, travel health requirements and consider emergency arrangements as part of their research planning. In all cases the University’s International Travel Policy must be followed.
	YES
	NO

	
	
	☐
	☑

	Risk: None anticipated. Research will be conducted online with no visits to participant homes or hazardous locations.
How will you address any risks? Participants complete the survey remotely.
	How will you address any risks?




	9
	Activity hazards: for example: potentially mentally harmful activities; distressing and stressful work and content; driving; tripping, or slipping; falling from height; physically demanding work; lifting, carrying, pushing and pulling loads; night time and weekend working.
	YES
	NO

	
	
	☐
	☑

	Risk: Minimal. Completing an online questionnaire may involve normal computer use only.
How will you address any risks? The survey will be short and participants can stop at any time before submission.
	How will you address any risks?



	10
	Machinery and equipment: for example: ergonomic hazards, including computer workstations and equipment; contact with electricity; contact with moving, rotating, ejecting or cutting parts in machinery and instruments; accidental release of energy from machines and instruments.
	YES
	NO

	
	
	☐
	☑

	Risk: Minimal. Standard computer or mobile device use only.
How will you address any risks? No machinery or specialist equipment is required.
	How will you address any risks?


	11
	Chemicals and other hazardous substances: the use, production, storage, waste, transportation and accidental release of chemicals and hazardous substances; flammable, dangerous and explosive substances; asphyxiating gases; allergens; biological agents, blood and blood products. 
	YES
	NO

	
	
	☐
	☑

	Risk: Not applicable. No chemicals or hazardous substances will be used.
How will you address any risks? Not applicable.
	How will you address any risks?




	12
	Physical agents: for example: excessive noise exposure, hand-arm vibration and whole body vibration; ionising radiation; lasers; artificial optical radiation and electromagnetic fields
	YES
	NO

	
	
	☐
	☑

	Risk: Not applicable. No physical agents such as noise, radiation or lasers will be used.
How will you address any risks? Not applicable.
	How will you address any risks?



	13
	Environmental risks: for example: accidental spillage of pollutants, damage to local ecosystems
	YES
	NO

	
	
	☐
	☑

	Risk: Not applicable. The online survey will not involve environmental hazards.
How will you address any risks? Not applicable.
	How will you address any risks?






SECTION R: Disclosure and Barring Service

	Disclosure and Barring Service

	1
	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	YES

	NO

	N/A


	
	Does your research require you to hold a current DBS Certificate?
	☐
	☐
	☑

	2
	If YES, please give the certificate number. If the certificate number is not available please write “Pending”; in this case any ethical approval will be subject to providing the appropriate certificate number.
	Not applicable.




[bookmark: SEX_S]SECTION S: Declaration
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Policy which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/ 


	1
	Name of applicant
	FARIDA AHMED

	2
	Electronic or written signature of applicant:
	FARIDA AHMED

	3
	Date
	02/05/2026

	4
	Name of Director of Studies
	PIYUMIKA GAMAGE

	5
	Electronic or written signature of Director of Studies:
	PIYUMIKA GAMAGE

	6
	Date
	02/05/2026



Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	1
	☑
	I have read the guidance notes supplied before completing the form.

	2
	☑
	I have completed all relevant sections of the form in full.

	3
	☑
	I have attached a copy of the Participant Information Sheet (PIS) or Consent Form

	4
	☑
	I have attached a completed copy of the Trusted Research and Innovation Checklist (where applicable)

	5
	☑
	I have attached a full risk assessment (where appropriate) 

	6
	☑
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice

	7
	☑
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Data Management Policy

	8
	☑
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Export Control Policy

	9
	☑
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Open Access Research Policy

	10
	I have completed the following appendices:
	1
	☐
	2
	☐
	3
	☐
	4
	☐

	
	
	5
	☐
	6
	☐
	7
	☐
	8
	☐



	
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.







[bookmark: APP_1]APPENDIX 1 – Grant or Contract Funding

	A1.1
	Has your research been awarded external funding?
	YES
	☐
	NO
	☑

	A1.2
	Have you applied for funding / awaiting decision?
	YES
	☐
	NO
	☑

	A1.3
	Are you intending to apply for funding?
	YES
	☐
	NO
	☑

	A1.4
	[bookmark: _Hlk152243903]Funding Body
	

	A1.5
	Lead institution (grant holder)
	

	A1.6
	If awarded, grant reference
	

	A1.7
	If awarded, grant value
	

	A1.8
	If awarded, start date and duration
	



	
	
	
	
	


	Return to the main form






[bookmark: APP_2]APPENDIX 2: External Collaborative Research Activity

	INSTITUTION 1                        

	[bookmark: _Hlk152247185]A2.1
	Name
	


	A2.2
	Researcher name and position 
	


	A2.3
	Role in project (e.g. co-investigator)
	


	A2.4
	Contact e-mail address
	


	A2.5
	External Ethical Approval
Please detail the ethical approval required and arrangements for this partner. See Section 14 of the UWTSD Research Ethics and Integrity Policy. If approved, please supply confirmation. 
	Obtained?
	YES
	NO
	PENDING

	
	
	
	☐
	☐
	☐

	[bookmark: _Hlk152841402]
	
	




	INSTITUTION 2                      

	A2.6
	Name
	


	A2.7
	Researcher name and position 
	


	A2.8
	Role in project (e.g. co-investigator)
	


	A2.9
	Contact e-mail address
	


	A2.10
	External Ethical Approval
Please detail the ethical approval required and arrangements for this partner. See Section 14 of the UWTSD Research Ethics and Integrity Policy. If approved, please supply confirmation. 
	Obtained?
	YES
	NO
	PENDING

	
	
	
	☐
	☐
	☐

	
	
	




	INSTITUTION 3                       

	A2.11
	Name
	


	A2.12
	Researcher name and position 
	


	A2.13
	Role in project (e.g. co-investigator)
	


	A2.14
	Contact e-mail address
	


	A2.15
	External Ethical Approval
Please detail the ethical approval required and arrangements for this partner. See Section 14 of the UWTSD Research Ethics and Integrity Policy. If approved, please supply confirmation. 
	Obtained?
	YES
	NO
	PENDING

	
	
	
	☐
	☐
	☐

	
	
	




Add additional collaborators as needed

	
	
	
	
	


	Return to the main form


[bookmark: APP_3]


APPENDIX 3: Research Undertaken Outside of the UK

	A3.1
	Research activity outside of the UK
If research activity will take place overseas, you are responsible for ensuring that local ethical considerations are complied with and that the relevant permissions are sought. Specify any local guidelines (e.g. from local professional associations/learned societies/universities) that exist and whether these involve any ethical stipulations beyond those usual in the UK (provide details of any licenses or permissions required). Also specify whether there are any specific ethical issues raised by the local context in which the research activity is taking place, for example, particular cultural and/or legal sensitivities or vulnerabilities of participants. Describe the measures you have taken to comply with these and provide evidence of approvals etc. If you live in the country where you will do the research then please state this. If you have a local research supervisor or research advisor then please give their contact details here.

	



(this box should expand as you type)

	A3.2
	Responsible Research and Innovation
If research is taking place overseas please refer to the UWTSD Trusted Research and Innovation Policy and complete the Trusted Research and Innovation Checklist and submit it with this form.

	A3.3
	Confirm that you have read the Trusted Research and Innovation Policy
	☐



	If you are a postgraduate research student working with a research supervisor or research advisor at your local university then you do not need to fill in any more sections of this appendix.
If you are working in a research collaboration with an overseas partner please complete the remaining sections of this appendix.
	Return to the main form


[bookmark: _Hlk160779412]
	Organisational Details

	A3.4
	Name of Organisation 

	

	A3.5
	Country where organisation is based:

	

	A3.6
	Registration number and name of registration body (examples of relevant registration bodies are government, tax, corporation, charity, educational authority):

	

(this box should expand as you type)

	A3.7
	What is the legal status of the organisation? (for example: public university, private university, charity, private company, non-profit making company, government research organisation, independent research organisation) Please include the date of foundation. Note: We may be required to ask for evidence of this at a later stage.

	

(this box should expand as you type)

	A3.8
	Is your organisation affiliated to any other organisation? (i.e. is the organisation legally part of a larger organisation or a group of larger organisations).

	

(this box should expand as you type)

	A3.9
	Name(s) of investigators in the organisation who will be responsible for the collaborative research and innovation 

	

(this box should expand as you type)




	About New Partners

	A3.10
	Why does a partner want to work with you?

	

(this box should expand as you type)

	A3.11
	What are they expecting in return for their financial support or involvement?

	

(this box should expand as you type)


	A3.12
	Is the organisation associated with a country which may be viewed as hostile to the UK or one which has different democratic and ethical values from our own? If you have ticked YES, please briefly describe below how you will maintain the UK’s democratic and ethical values within the research.
	YES
	NO

	
	
	☐
	☐

	


(this box should expand as you type)

	A3.13
	Has due diligence into the partner identified any involvement in research on behalf of the military or police with links to a hostile state? If you have ticked YES, please summarise below how you will prevent information from this research from being released to these organisations.
	YES
	NO

	
	
	☐
	☐

	


(this box should expand as you type)

	A3.14
	Set within the context of any information gained from due diligence, could your research be misused or have unintended applications which would be negative? If you have ticked YES, please summarise below how this might occur.
	YES
	NO

	
	
	☐
	☐

	


(this box should expand as you type)

	A3.15
	Are there any legal, regulatory or university policy constraints on undertaking your research with this partner? If you have ticked YES, please summarise these below.
	YES
	NO

	
	
	☐
	☐

	


(this box should expand as you type)

	A3.16
	Having considered the answers to questions A3.10-A3.15, are there potential reputational or ethical risks to you or the university? If you have ticked YES, please summarise these risks below.
	YES
	NO

	
	
	☐
	☐

	


(this box should expand as you type)




	About Research Relationships
	YES
	NO

	A3.17
	Are the terms of any proposed Memorandum of Understanding (MoU) in keeping with the expectations of your department and university?
	☐
	☐

	A3.18
	Are you providing existing intellectual property (IP), research data, confidential or personally identifiable data to the project? If so, how is this going to be protected?
	☐
	☐


	


(this box should expand as you type)

	A3.19
	Who will own any IP that is generated?

	

(this box should expand as you type)

	A3.20
	What plans do you have in place for protecting the resulting IP?

	

(this box should expand as you type)

	A3.21
	What contractual requirements are you able to put in place to protect the interests of your academic institutions?

	

(this box should expand as you type)

	A3.22
	What access will the research partner have to your IT network? If they do have access, what broader visibility might this provide?

	

(this box should expand as you type)

	A3.23
	Is there any physical separation or protection required between research in similar fields?

	

(this box should expand as you type)




	About Existing Partners

	A3.24
	Would proceeding with the research raise potential conflicts of interest with existing research partners? If you have ticked YES, please explain these conflicts below.
	YES
	NO

	
	
	☐
	☐

	


(this box should expand as you type)

	A3.25
	Have you spoken with your existing partners about any potential conflict of interest? If you have ticked YES, please briefly summarise their response(s) below.
	YES
	NO

	
	
	☐
	☐

	


(this box should expand as you type)

	A3.26
	Does any non-disclosure agreement for this project include an expectation that you will need to provide visibility to existing partners? If you have ticked YES, please explain below how this will be managed.
	YES
	NO

	
	
	☐
	☐

	


(this box should expand as you type)

	A3.27
	Will this research breach any existing contractual agreements that you, your department or university already have? If you have ticked YES, please explain below how this will be managed.
	YES
	NO

	
	
	☐
	☐


	


(this box should expand as you type)



	
	
	
	
	


	Return to the main form





[bookmark: APP_4]APPENDIX 4: Research with Vulnerable People

	Will the research involve data processing involving the following data subjects:
	YES
	NO

	A4.1
	Children under 16
	☐
	☐

	A4.2
	Adults with learning disabilities
	☐
	☐

	A4.3
	Adults with other forms of mental incapacity or mental illness
	☐
	☐

	A4.4
	Adults in emergency situations
	☐
	☐

	A4.5
	Prisoners or young offenders
	☐
	☐

	A4.6
	Those who could be considered to have a particularly dependent relationship with the investigator, e.g. members of staff, students
	☐
	☐

	A4.7
	People who have not given their explicit consent to participate in the project
	☐
	☐

	A4.8
	People engaged in illegal activities
	☐
	☐

	A4.9
	Any other people who can be considered vulnerable in the context of this project
	☐
	☐

	Please justify the inclusion of the above people (if applicable), explaining why the research cannot be conducted on non-vulnerable people.

	A4.10
	



(this box should expand as you type)

	Please give details of extra steps taken to assure the protection of vulnerable people participating in the research.  You should describe any arrangements to be made for obtaining consent from a legal representative.

	A4.11
	



(this box should expand as you type)

	It is the researcher’s responsibility to check whether a DBS check (or equivalent) is required and to obtain one if it is needed. Please confirm:

	A4.12
	DBS Check required? 
	YES
	NO

	
	
	☐
	☐

	A4.13
	DBS certificate obtained? 
	YES
	NO
	N/A

	
	
	☐
	☐
	☐



	
	
	
	
	


	Return to the main form





[bookmark: APP_5]APPENDIX 5: Research Involving Animals
	The use of animals in research is tightly governed and monitored by law and by the Home Office, specifically under the Animals (Scientific Procedures) Act 1986 and its accompanying codes of practice and processes. The Act regulates procedures that are carried out on protected animals for scientific or educational purposes that may cause pain, suffering, distress or lasting harm. Under the Act, a protected animal is ‘any living vertebrate, other than man, and any living cephalopod’. The University does not hold a Home Office issued Establishment Licence and therefore researchers must ensure that any proposed work involving animals is either exempt from the Act or falls outside of its scope. Exempted research, for example involving routine veterinary practice or clinical veterinary research, may still require external ethical approval from the Royal Society of Veterinary Surgeons. When undertaking collaborative research involving animals, the UWTSD Research Ethics Committee must be assured that the partner institution(s) conform to the appropriate regulatory framework or legislation, and have approval from their local Research Ethics Committee. Any such work must follow the guidance of the National Centre for the Replacement, Reduction and Refinement of Animals in Research, known as the 3Rs.  In all cases, advise must be sought from INSPIRE for any proposed research involving animals, either at UWTSD, or by research collaborators in partnership with UWTSD. This should be at the very early stages of research design, so that an appropriate due diligence exercise can be undertaken.

	Will the research involve any work with any of the following animals (including observation in their natural habitat)
	YES
	NO

	[bookmark: _Hlk156319509]A5.1
	Any living vertebrates, other than humans?
	☐
	☐

	A5.2
	Any living cephalopods?
	☐
	☐

	A5.3
	[bookmark: _Hlk156462984]Has INSPIRE undertaken an initial due diligence exercise?
	☐
	☐

	A5.4
	[bookmark: _Hlk156464303]Due diligence assessment appended to this application?
	☐
	☐

	Please provide a summary of the due diligence exercise, noting arrangements for compliance with the necessary regulatory frameworks and legislation. Please append the full due diligence assessment from INSPIRE. 

	[bookmark: _Hlk156464347]A5.5
	

(this box should expand as you type)



	
	
	
	
	


	Return to the main form





[bookmark: APP_6]APPENDIX 6: Research with Staff or Offenders in Prison Establishments and Probation Services 

	Research with staff and/or offenders in prison establishments, the Probation Service or within His Majesty’s Prison and Probation Services requires additional approvals.

	Will the research involve any of the following?
	YES
	NO

	A6.1
	Staff in prison establishments
	☐
	☐

	A6.2
	Offenders in prison establishments
	☐
	☐

	A6.3
	The Probation Service
	☐
	☐

	A6.4
	His Majesty’s Prison and Probation Services
	☐
	☐

	All researchers wanting to conduct research with staff and/or offenders in prison establishments, the Probation Service regions or within HM Prison and Probation Service (HMPPS) Headquarters are required to formally apply for research approval to the HMPPS National Research Committee (NRC). Before doing so, INSPIRE must undertake an initial due diligence exercise. If you have not contacted INSPIRE, please do so immediately. If YES to any of the above, please confirm:

	A6.5
	[bookmark: _Hlk156464314]Has INSPIRE undertaken an initial due diligence exercise?
	☐
	☐

	A6.6
	Have you applied to the HMPPS National Research Committee (NRC)?
	☐
	☐

	A6.7
	Has HMPPS National Research Committee approval been granted? If yes, please append to this application. 
	☐
	☐

	A6.8
	Due diligence assessment appended to this application?
	☐
	☐

	Please provide a summary of the due diligence exercise, noting arrangements for compliance with the necessary regulatory frameworks and legislation. Please append the full due diligence assessment from INSPIRE. 

	A6.9
	




(this box should expand as you type)



	
	
	
	
	


	Return to the main form





[bookmark: APP_7]APPENDIX 7:  Health and Social Care Research 
	All health and social care research must have a sponsor as defined by the Health Research Authority UK Policy Framework for Health & Social Care.  The University will under no circumstances act as the sponsor of health and social care research (i.e. that which requires approval by a NHS Research Ethics Committee). In all cases, therefore, an appropriate collaborating partner must lead the research.  Any health and social care research therefore requires an initial due diligence exercise, which will be undertaken by INSPIRE. The purpose of the due diligence exercise is to ensure that the University has the capability to undertake the research, either independently or in collaboration with research partners. This will include advice on suitable collaborative arrangements and the appropriate involvement of UWTSD researchers in the proposed research study.  This is likely to apply to the following areas:

	Will the data processing involve:
	YES
	NO

	A7.1
	Participants who have been recruited on the basis of medical and health conditions, life stage or other physical or mental attribute.
	☐
	☐

	A7.2
	Participants who will engage in physical exercise, activity or exertion of any kind, or who use exercise equipment, assistive devices or other apparatus for the purposes of the research study. This includes interventions that are minimally invasive.
	☐
	☐

	A7.3
	Patients and users of the NHS (including NHS patients treated in the private sector).
	☐
	☐

	A7.4
	Individuals identified as potential participants because of their status as relatives or carers of patients and users of the NHS.
	☐
	☐

	A7.5
	Patients who are cared for in private and voluntary sector nursing homes.
	☐
	☐

	A7.6
	Confidential patient information.
	☐
	☐

	A7.7
	Clinical trial of a medicinal product or medical device.
	☐
	☐

	A7.8
	Access to organs or other bodily material of past and present NHS patients, or any material consisting of or containing human cells.
	☐
	☐

	A7.9
	Use of human tissue (including non-NHS sources) where the collection is not covered by a Human Tissue Authority licence.
	☐
	☐

	A7.10
	Foetal material and IVF involving NHS patients.
	☐
	☐

	A7.11
	The recently deceased under NHS care.
	☐
	☐

	A7.12
	NHS staff or premises.
	☐
	☐

	A7.13
	Practising midwives conducting a clinical trial.
	☐
	☐

	A7.14
	Investigational medicinal product.
	☐
	☐

	A7.15
	Medical devices that are not CE-marked or CE-marked medical devices that have been modified or are being used for a new purpose.
	☐
	☐

	A7.16
	Exposure to ionising radiation.
	☐
	☐

	A7.17
	Other health and social care related research.
	☐

	☐


	Please specify 



(this box should expand as you type)
	
	

	Researchers proposing to work on projects involving health and social care research must check whether their study meets the HRA definition of research and whether it should undergo ethics review by a NHS Research Ethics Committee. If you have answered YES to any of questions A7.1-A7.17 then this is likely to be the case and sponsorship by a third party will be required. This can be checked via the Health Research Authority’s Decision Tool : https://www.hra-decisiontools.org.uk/research/  

	A7.18
	Does the research meet the HRA definition of research?
	YES 
	NO
	N/A

	
	
	☐
	☐
	☐

	A7.19
	Is the Research being sponsored by a collaborating partner?
	YES 
	NO
	N/A

	
	
	☐
	☐
	☐

	A7.20
	Has NHS ethics approval been granted?
	YES 
	NO
	N/A

	
	
	☐
	☐
	☐

	A7.21
	Has INSPIRE undertaken an initial due diligence exercise?
	YES 
	NO

	
	
	☐
	☐

	Please provide a summary of the due diligence exercise, noting arrangements for compliance with the necessary regulatory frameworks and legislation. Please append the full due diligence assessment from INSPIRE. If you have not contacted INSPIRE, please do immediately. 

	A7.22
	




(this box should expand as you type)



	A7.23
	Have you been granted NHS ethical approval?
	YES
	Click to continue to Section R
	NO
	Return to the main form






[bookmark: APP_8]APPENDIX 8: Export Control for Research with Potential Military End Uses
	Export controls apply to the physical, electronic or oral transmission outside the UK of applied research, sensitive technology, software and equipment that could potentially be misused, either directly or indirectly, for military purposes. These legal controls are a serious obligation and UWTSD researchers must actively manage the risks of these being misused to fuel conflict, threaten national security, support terrorism and crime, violate human rights or proliferate Weapons of Mass Destruction.  UWTSD’s Export Control Policy provides a clear six step process to determine if your research is covered by export controls. Please complete the following screening to judge if you need to compete a full export control assessment. If you are in any doubt, then please contact INSPIRE. Any research in UWTSD involving the following high-risk areas must be screened.
Will the research involve:

	Defence
	YES
	NO

	A8.1
	Military equipment and munitions
	☐
	☐

	A8.2
	Defence equipment, including satellites
	☐
	☐

	A8.3
	Technical data, including some border and port information
	☐
	☐

	A8.4
	Dual use research
	☐
	☐

	Materials and Technologies
	YES
	NO

	A8.5
	Nuclear materials, facilities and equipment
	☐
	☐

	A8.6
	Chemicals, microorganisms and toxins
	☐
	☐

	A8.7
	Electronics design, development and production
	☐
	☐

	 A8.8
	Computers
	☐
	☐

	A8.9
	Telecommunications
	☐
	☐

	A8.10
	Sensors and lasers
	☐
	☐

	A8.11
	Navigation and avionics
	☐
	☐

	A8.12
	Marine technology
	☐
	☐

	A8.13
	Composite materials
	☐
	☐

	A8.14
	Aerospace and propulsion
	☐
	☐

	Sensitive Information
	YES
	NO

	A8.15
	Cryptology
	☐
	☐

	A8.16
	Counterterrorism
	☐
	☐

	A8.17
	Counternarcotics
	☐
	☐

	A8.18
	Cyber-related
	☐
	☐

	A8.19
	Non-proliferation
	☐
	☐

	A8.20
	Transnational criminal organisations
	☐
	☐





	Genetic Resources
	YES
	NO

	A8.21
	Genetic material of actual or potential value
	☐
	☐

	A8.22
	Organisms, or parts thereof
	☐
	☐

	A8.23
	Populations (or organisms)
	☐
	☐

	A8.24
	Other biotic components of ecosystems
	☐
	☐

	A8.25
	Domesticated or cultivated species in which the evolutionary process has been influenced by humans
	☐
	☐



	Will you be exporting military or dual-use technology, now or possibly in the future? This information may take many forms, including:
	YES
	NO

	A8.26
	Physical transfer of goods, technologies, material or equipment
	☐
	☐

	A8.27
	Blueprints
	☐
	☐

	A8.28
	Plans
	☐
	☐

	A8.29
	Diagrams
	☐
	☐

	A8.30
	Models
	☐
	☐

	A8.31
	Formulae
	☐
	☐

	A8.32
	Tables
	☐
	☐

	A8.33
	Engineering designs and specifications
	☐
	☐

	A8.34
	Manuals and instructions
	☐
	☐

	A8.35
	Software
	☐
	☐

	A8.36
	Know-how
	☐
	☐



	Will your project transfer technology using any of the following physical methods?
	YES
	NO

	A8.37
	USB flash drives
	☐
	☐

	A8.38
	Portable hard drives
	☐
	☐

	A8.39
	Laptops
	☐
	☐

	A8.40
	Tablets
	☐
	☐

	A8.41
	Intangible forms by using electronic media, such as email, phone storage and cloud file sharing
	☐
	☐

	A8.42
	Physical exports
	☐
	☐



	Will your project involve any of the following?
	YES
	NO

	A8.43
	Oral transfer by phone or videoconferencing or presentations
	☐
	☐

	A8.44
	Travelling overseas for any purpose, while unintendingly carrying any of the above.
	☐
	☐

	A8.45
	Will you be hosting foreign visitors?
	☐
	☐





	If you answer YES to any of questions A8,1-A8.45 then you should complete a full export control assessment and append that to this application. Before doing this please contact INSPIRE who will advise further.
	YES
	NO

	A8.46
	Full export control assessment required?
	☐

	☐


	A8.47
	Full export control assessment completed?
	☐

	☐


	A8.48
	Full export control assessment appended?
	☐

	☐




	
	
	
	
	


	Return to the main form
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