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Hair and Beauty industries to become sustainable to reduce plastic waste and harmful chemicals

Introduction
The beauty and hair industries are responsible for extraordinary plastic waste and is filling up landfills. As I’m experienced in the beauty industry and have worked in salons & spa over many years, I have seen the amount of waste ending up in the wate bin that contains chemicals. ‘Liquid waste cannot be disposed of in landfill sites and certain chemicals and dyes used in the hairdressing and beauty sector could be harmful if disposed of down the sink and into public sewers’ (NetRegs, 2022). ‘The packaging is the number one contributor to plastic production in the world and offender for plastic waste pollution. In 2015, research found that packaging accounted for 146 million tonnes of plastic every year’ (Erdmane, 2019). Most beauty and hair products come in plastic bottles/packaging, and these are products we all need and use, some daily such as make-up, shampoo, deodorants, moisturisers and more. Not only does the hair and beauty industry contribute to the major problem in plastic waste but most people do with the products they buy for their home. ‘Beauty and personal care industry is growing by several percent each year. That means more products flood out into consumer’s hands each year’ (Borunda, 2019).
To get an understanding of the issue, research would be relevant to determine whether the hair/beauty industries in the UK: 1) research into the products they purchase for their workplace or do they buy for the sake of their popularity and beauty trends, 2) are they educated enough on the waste issue they contribute to the landfill and are putting the environment in danger, 3) is it costly to purchase naturally/vegan made products which makes them choose cheaper alternatives, 4) are they aware of the chemicals and other ingredients in their products such as microplastic which is extremely damaging to not only climate change but our wild life also. ‘Microplastic pollution is potentially more environmentally damaging than larger plastic waste, because it is more likely to be eaten by wildlife. Microplastics also have a greater surface area to attract toxins’ (Harrabin, 2016).
The research is to gather data and to get a better understanding of why businesses such as the hair/beauty industry in the UK have not made changes to help our environment and if they realise the importance to make these changes and are they also aware of the amount of plastic waste they contribute to. With the beauty/hair industry being more popular now than ever offering services and products like we’ve never seen before, now is the time to make changes and influence other businesses to do the same and the products people buy to use at home. The aim is to target the issue within the beauty industry regarding plastic waste and to change to naturally made products with recyclable packaging and to educate the next generation on the importance of making these changing for our environment as the next generation is a massive part of the future.  For this reason, the area of study Is relevant. 
‘There were almost 45,000 hair and beauty businesses operating in the UK in 2020 and an estimated 288,000 beauticians, hairdressers and barbers working in the UK’ (PolicyBee, 2021).
Methodological approach
Qualitative approach would best suit the research to be able to ask open questions to really achieve the best outcome. Quantitative approach allows a researcher to interview a participant face to face and recorded. This would also allow the researcher to carry out the interviews at the business premises to be able to see what products they use, what brand they use, sell and to view the ingredients and to find out why they choose the products at their salons. ‘Qualitative research is the type of research that finds out about people’s experiences. It helps us understand what is important to people (Silverman, 2022). Qualitative is best to gather as much information as possible in the interview time, you can also capture their feelings, expressions, and opinions meaning questions were asked subjectively. ‘Objectivism states that the researcher's subjectivity can enable her to accurately comprehend the world as it exists in itself’ (Ratner, 2002).  Phenomenology method would be chosen to gather data on an individual’s experiences and opinions. ‘Phenomenology is both a philosophical movement and a family of qualitative research methodologies. The term phenomenology refers to the study of phenomena, where a phenomenon is anything that appears to someone in their conscious experience’ (Gill, 2020). 
Planned Data Analysis and Presentation
After choosing the phenomenon the next steps can be taken. Small research needs to be carried out on salons that would be ideal to interview and sending them an email to explain the why the interest and the purpose of the interviews. An explanation would be needed to assure the participants that everything is confidential, and an agreement form would need to be signed, interviews would be recorded but kept in an archive folder safely and all the university’s guidelines have been followed. It is also important to let them know that they can withdraw from the interview at any time. The interviews will need to be taken in a private room that no one will disturb and listen. An ethical form will also be read and signed correctly and checked over by the course tutor.  A semi-structured interview will be used as this allows the researcher to ask open ended questions and to be able to get the information needed this will help the researcher get the results from the questions.  ‘A semi-structured interview is a data collection method that relies on asking questions within a predetermined thematic framework’ (George,2022). To collect the data for the research a one-to-one interview method would be best suited as it’s personal and allows the interviewer to view the products used in participants workplace.  Interviews will be recorded with a digital recorder which makes it easy to be transcribed on to a word document software correctly and accurate. 
Interviewer needs to be respectful and allow participants to express opinions with no judgement and understand that is it possible for some participants to feel uncomfortable with certain questions and can express emotions. A small sample of 10-12 participants across the UK will be chosen to take part. Non-probability sampling will be used to allow a wide range of participants and is cost and time effective. ‘The majority of non-probability sampling techniques include an element of subjective judgement. Non-probability sampling is the most helpful for exploratory stages of studies (Dudovskiy, 2022).
Data presentation and findings
Thematic analysis approach will be used, and all participants will be given code names to hide their identity once all interviews are transcribed over. Clarke and Braun 6 phases to thematic analysis is advised to follow as it’s easy to understand and organise all findings. 
1) Familiarization – Listen carefully to all recordings over until there is an understanding and read the document once transcribed and make notes.
2) Coding – to identify patterns 
3) Searching for themes – The researcher will need to gather important patterns in the data
4) Reviewing themes – making sure the themes and coded data are matching
5) Defining and naming themes – A summary of what each theme means 
6) Writing the report (Smith, 2015).
Finding would be presented in table form which is found on the word document software where you can choose the number of columns needed. Table form is easier to read and understand. It’s organised and gives the reader the important, accurate data. It also focuses on the key areas of the study and presents findings to show the purpose of the research (Crosley, 2021). 
Research Planning and Ethics
Stages for research plan
Firstly, the researcher will need to think of a chosen phenomenon and to write down the reasons for the chosen study. Research will need to be carried out to determine whether it’s a relevant to carry out the research and is the connections and support for the investigation. Also has there been any other research on the topic and is there a gap in the literature the research would wish to fill. Questions will need to be written down that the researcher would like to ask participants to be able to collect data. Once everything is in place the next step is to find participants and to contact them to take part in the research. Ethics need to be taken into consideration and rules, regulations and human rights law need to follow correctly. Ethics forms will be prepared for all participants and their rights will be passed on to them to make sure they are aware of the confidentiality, and they have the right to withdraw at any time. Ethics form will be sent to course tutor with all details of the research that has been carried out. Once interviews have been done the recording will be listened to and transcribed. All the methods and themes would have been decided to best suit the research and to collect date. The findings will then be entered into a table form where the coding and themes will take place, and this gives the key findings to support the study aim. As stated above Braun and Clarke steps to thematic analysis break everything down and made easier.
Budget, resources, and time management:
Time management - There is some preparation to carry out first, research needs to be done to support your qualitative research and academic reading. Preparing the questions that would be suitable for the interviews and creating ethics forms. Deciding methods, themes that is relevant to the research and organising interviews with participants on date, times that suit all. Once all interviews are carried out, data needs transcribing and themes need to be identified to produce findings to back up the study aims. 
The research could take weeks or months depending on sample size. Also, to organise interviews on certain dates with participants could take some time as the participants are business owners. 
Resources needed would be a computer to access the correct Microsoft tools and web to research and access reading materials. Digital voice recording and ethics forms, this will be sent by email due to COVID-19. 
Budget will need to cover cost of fuel for the interviewer to travel to attend the meeting with the participants in their workplace. As the participants are taking time out of their day this could possibly cost as a loss of their earnings or maybe a small cost to hire a room to carry out the interview. A recording device will need to be purchased but this could be recorded on interviewers’ phone and participants can be contacted through emails which is free. Books or articles might need to be purchased for the research also. 
As the hair and beauty industries keep growing with equipment and technology improving giving salon owners the opportunity to offer treatments and services to their clients like never before, making changes now will benefit everyone in the future and help the environment.  
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