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1\@ Saussure’s Theory. (So-soor) g

Signifier

symbol, word, image, sound, smell, gesture, object

Signified

What is evoked in the mind




— Signifier

v

— Signified

Heart
Love
Passion
Valentines
Health
Romance

Saussure’s Theory. (So-soor)
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Snow Flake
Frost

Cold
Winter
Freeze

Ice

Apple

Fruit
Knowledge
Health

Adam and Eve

Poison
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Barthes’ Theory. (Bar-ths)

DENOTE

— Signifier
Physical presence
of the sign

— Signified
The literal mental
concept triggered
by the sign

CONNOTE

Signifier
Contextual connotations
of the sign

Signified
Influenced by social,
cultural and spiritual
associations




DENOTE

— Signifier
g

— Signified
Technology
IPhone
Mac
Expensive

Barthes’ Theory. (Bar-ths)

CONNOTE

Modern
Sleek

Design
Quality

Knowledge
Forbidden Fruit
Isaac Newton
Adan and Eve

DENOTE

Signifier
®

!

Signified
Man

Gents

Male

CONNOTE

Toilet
Washroom
WC

Gender specific
Segregation
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® It can also help to fo

(f telling within your designs.
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“Context and Sequencing.




“Context and Sequencing.




“Context and Sequencing.




“Context and Sequencing.




Context and Sequencing.




Context and Sequencing.




“Context and Sequencing.




Context and Sequencing.




Context and Sequencing.




Context and Sequencing.




Context and Sequencing.




%aham Norton Show, Series 25 Episode 12, BBC.
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Sting like @

Smelling like a rose
Slept like a log
Ate like a pig
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® However, it can be ¢
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/) Michael Jordan Gatorade Commercial 1992. Cﬁ



















Look lie a girl

Act like a lady
Think like a man
Work like a boss
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- Always #LikeAGirl
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'Who

It's Juliet, my love.

'What light through yonder window breaks?

It is the East, and Juliet is the Sun.’
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RED BULL GIVES YOU WINGS









yform Commercial 2017



icular Cancer Foundation, ‘Know Your Balls’ Campaign 2016



BEAT THE /DISEASE
BEFORE IT'S TOO LATE

La'*uumm.'mmmm‘"‘"“
you Geloct bevent cuscer earty. Oononk :

Issued in the publc interest
Pencil Advertising. Kuw,

9 your Dreasts.




Concerned about lung cancer? }

Lung cancer is by far the leading cause of cancer death among both men
and women, and nearly half of all cases are in the most advanced stage at
diagnosis. Fortunately, Carolinas Imaging Services now offers a lung cancer
screening that can detect cancer before it becomes symptomatic. The National
Comprehensive Cancer Network recommends the screening for individuals
55+ with a history of heavy smoking (at least 30 pack-years), and individuals
50+ with a 20-pack-year history coupled with another risk factor, such as
asbestos exposure. The cost is only $250—well worth the peace of mind that
comes with finally having answers.

Schedule your lung cancer screening today at 704.442.4390.

E Carolinas

Imaging
n Services
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® Start thinking abo

it frying to communicate to you.
T e Ask yourself, “‘What is it trying to make me do?’
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