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AIM(S)

· To support the development of a comprehensive understanding of contemporary marketing theories and practices in an international environment.

LEARNING OUTCOMES

Upon the successful completion of this module, the student should be able to demonstrate the ability to:
· Critically compare and contrast the impact of socio-cultural differences and similarities between nations in a marketing context;
· Identify and critically reflect on the contemporary ethical and practical frameworks of marketing within a global context.


INDICATIVE CONTENT

	Week
	Topic

	1
	Module introduction

	
	Growth of international business

	2
	International marketing environment

	3
	Sociocultural environment in international marketing

	4
	Organisational structure and market entry 

	5
	STP strategies

	6
	International product strategies and branding

	7
	International pricing and promotional strategies

	8
	International distribution and logistics

	9
	Research in international marketing and assessment surgeries 

	10
	Ethical issues in international marketing





Study Time Allocation

The study time for the module is divided as follows:
	Activity type
	Hours
	Percentage

	Scheduled learning
	40
	20%

	Independent learning
	160
	80%

	Placement learning
	0
	0%

	TOTAL
	200
	100%




ASSESSMENT

Assessment Component 1
(Tick one)
	☐	Written exam
	☒	Coursework
	☐	Practical



	Mode of assessment
	Volume
	Weighting

	Report
	5000 words 
	100%



Assessment Summary
	Activity type
	Percentage

	Written exam
	0%

	Coursework
	100%

	Practical
	0%

	TOTAL
	100%
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	Classification
	Reading List entry
	Electronic*

	Essential
	Czinkota, M.R., Ronkainen, I.A. and Cui, A. (2022) International marketing. Cengage Learning. 
	☒


	Essential
	Pegan, G., Vianelli, D. and Luca, P.D. (2020) International Marketing Strategy. Springer.
	☒


	Further
	Hooley, G.J. et al. (2020) Marketing strategy and competitive positioning. 7th ed. Harlow, England; Pearson.   
	☒


	Further
	Visconti, L.M., Peñaloza, L. and Toulouse, N. (2020) Marketing management: a cultural perspective. 2nd ed. Edited by L.M. Visconti, L. Penalozaa, and N. Toulouse. London; Routledge.
	☒

	Further
	Krom, I. (2022) Handbook of Research on Global Perspectives on International Advertising. Hershey: IGI Global.  
	☒


	Further
	Harvey, J.N. (2020) Localizing global marketing strategies : emerging research and opportunities. Hershey, Pennsylvania: IGI Global.  
	☒


	Further
	Baack, D. G. (2018). International marketing., 2nd edition. London: SAGE Publications.
	☒
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