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[bookmark: _Toc18845][bookmark: _Toc6053][bookmark: _Toc19678]Blog1: Comparing the suitability of qualitative and quantitative research approaches regarding the topic.
[bookmark: _Toc21257][bookmark: _Toc13014][bookmark: _Toc13779]Discussion of topic
Before comparing qualitative to quantitative research methods, I would like to discuss the research topic: Whether cultural distance (difference) will have a significant effect for the business of international companies in China. This research will aim to find out whether cultural distance happened and what it brings to these foreign MNEs in China. Relevant events have already materialized, such as the Chinese name of Coca cola (Li, 2007; Ran, 2010), Toyota land cruiser advertisement event in China (Sinclair, 2008), Mattel flag ship who stopped their activity in Shanghai (BBC news, 2010). Most of the above events led to a benefit lose to these MNEs. As a country that takes part in international business, the total Chinese import and export reached 32.16 billion Yuan (GOV.CN, 2021) which occupies foreign trade accounts for a third of GDP (100 billion Yuan) (GOV.CN, 2021), thus being a large part. Benefit lose in China will not only decrease the attraction of the Chinese market, but will also lead to a real lost for international MNEs. Therefore, I will explore the research problem about how cultural distance influences international MNEs and how to approach it to support a win-win and sustainable development trading environment (Helble and Shepherd, 2017). Back to the topic content, cultural distance belongs to one part of culture, and culture is close to a subjective area. Spencer-Oatey (2012) agree that it is difficult to have a common definition of culture because people in different organizations attach a different meaning to it (Schein 1990); culture can also be defined as one description or one effect for different behaviour (Hofstede, 1991), and until today, culture is still being reconsidered because it covers multiple implications (Popescu, 2019). Therefore, with no fixed definition, culture and its relevant factors could be explained to have different meanings for different people who have different experience. My research topic may also close to a subjective area. 
[bookmark: _Toc2224][bookmark: _Toc12516][bookmark: _Toc21929]Qualitative research vs Quantitative research on the topic
Quantitative research in the view of Babbie (2020) is one research strategy which combines formal, applied, social and other science for promoting the study of observable phenomena by objective empirical approach. It concentrates more on analyzing of data and quantifying collection (Bryman, 2016), and this data may be shown in a numerical form, for instance in percentages or statistics, etc. (Given, 2008). Bryman (2003) views qualitative research as an approach that usually builds a connection using an unstructured, in-depth interview and participant observation. As a rule, the qualitative researcher uses different types of data to understand and explain phenomena, and these data resources will include focus groups, depth-interview and focus groups, and in some cases artificial products such as books will also be included as one data resource (Racino, 1999). However, whereas quantitative data is shown in a numerical form, data from qualitative research is generally given in a non-numerical way (Creswell, 2002).
Therefore, from the above analysis of the two research methods, and considering that my research topic is close to a subjective area (First part of Blog1), quantitative research may not be suitable for my particular research topic and for answering the research questions. Firstly, research on culture and cultural distance is usually not easy to analyze and carry out using numerical indices. In other words, it is difficult to measure this research topic in a quantitative way. If answers are obtained by numerical means another problem arises - how to make sure the audience will trust that numbers can explain a cultural question. Secondly, only using quantitative research will also have some problems. For example, if I have a large survey, how I can make sure that each participants has enough knowledge to answer the survey or, whether my research area is close to their daily life (Cicourel, 1982), because this relates to the validity of the quantitative research. Thirdly, there is a barrier that also concerns the survey, and it is about the reality of survey result. As Punch (1994) rightly points out, dissimulation is always one part of social life, and Gans (1962) concurs that people will hide their real attitudes when they complete some questions that relate to their real life.
[bookmark: OLE_LINK10]On the other hand, considering the fact that I may collect data from local people (narrowed down to one Chinese province) in the future, characteristics with qualitative research may be close to what I would like to do in the future. For instance, qualitative research considers most human aspects such as beliefs, culture, life stress and expression, etc. (Wertz, 2011). According to Creswell and Poth (2016), qualitative research is used for exploring research problems, and this exploration needs to have a study of people, especially hearing silenced voices, which is good for me to obtain results from local participants. Therefore, if I only had to pick one research method then qualitative research seems more suit to my topic.
[bookmark: _Toc6067][bookmark: _Toc26007][bookmark: _Toc808]Advantages and Disadvantages of Qualitative research used on this topic
The advantages of using qualitative approaches in my research topic are several. Firstly, face-to-face interviews in qualitative research can create an environment which will bring different types of information for the interviewer, such as voice, body language and intonation (Opdenakker, 2006). Social cues from an interview will help me gather information to find out whether there is a real answer or a fake answer from participants’ real reaction. Secondly, with the characteristic of flexibility (Creswell and Poth, 2016), I can find out any answer and dig out more deep and complex data. Thirdly, the semi-structured interview is also a good method in qualitative research, which can let the researcher ask further question to participants (Bell et al., 2018). This will help me to obtain more data. Fourthly, the small data in qualitative research will help me gain insights into the lived experiences of participants in the research, because this small data will be collected and pick on people’s timely and meaningful insights (Banafa, 2015). Fifthly, qualitative research methods such as ethnographical methods will elicit one understanding of one culture by research (Lindlof and Taylor, 2017), which also justifies the fact that qualitative research is a suitable way for me to understand more about local culture and this understanding will assist me to compare local culture to MNE’s source country’s culture.
[bookmark: OLE_LINK17]However, although qualitative research may be suitable for this topic, I still need to consider its disadvantages, for instance, validity and credibility are main problems for qualitative researchers (Lincoln and Guba, 1985). Certainly there are different method to improve validity like member check, prolonged engagement, negative case analysis and confirmability (Lincoln and Guba, 1985). For my specific research I can use member checking and I can share my research result with my participants, and my participants can critically analyze and comment on the result of the analysis. Moreover, during the conduct of the research, the qualitative researcher may be effected by a participant’s thinking and thus make the research more subjective (Schonfeld and Mazzola, 2013), which will lead to the need for more critical analysis during the interview.

















[bookmark: _Toc16062][bookmark: _Toc25716][bookmark: _Toc25718]Blog 2: Strengths and limitations of different qualitative research methods used 
[bookmark: _Toc13246][bookmark: _Toc16411][bookmark: _Toc21178][bookmark: OLE_LINK16][bookmark: OLE_LINK1]Ethnography
Ethnography studies apply social rules, beliefs and patterns as a basis of the research in a given culture, group and society (Lyons and Doueck, 2010). Ethnographical methods will help understand local culture and society (Chamber, 2000). However, Ethnography also has disadvantages in this research, which is access. Pankey-Videla (2012) holds the opinion that one of the main challenge for Ethnography is how to obtain access, such as informed consent, because most of the staff in a corporation do not wish to have to deal with a researcher who will cost them time they need for their job. Even if the researchers are using personal ability, connections and experiment to obtain access (Duke, 2002), and how to keep this access will also bring a vulnerable feeling to the researcher (Reeves, 2010). For instance, if I wish to approach an international MNE in China and find out what different members of staff there think of cultural distance with their corporate goods, staff or managers may not feel happy and provide help for me because they may think what I will not bring benefits for them. 
[bookmark: _Toc31854][bookmark: _Toc26849][bookmark: _Toc14252]Grounded Theory
[bookmark: OLE_LINK14][bookmark: OLE_LINK3][bookmark: OLE_LINK15]Grounded Theory, developed by Glaser and Strauss (1967) is aimed at using and systematically gathering and analyzing data in the research process (Bell et al., 2018). It seems a good approach to use in the present research to explore and interpret intercultural experiences, especially with its characteristics of strong relationship between data collection, analysis and theory (Corbin and Strauss, 2014) and characteristics for seeking for building complexity (Flick, 2018). However, without using preexisting theory may be one challenge, because grounded theory is main seeking for a new theory by a lot of experiences. Bulmer (1979) doubts that whether the researcher can set aside a pre-existing theory and find a new theory in the latter stage of research, especially when the business researcher feels sensitive to their research theory. On my topic, Hofstede’s cultural dimension may be a pre-existing theory to show in the report; therefore, it seems Grounded Theory may not be a suitable method in my case. Moreover, there is some real difficulties with Grounded theory, such as it is time consuming (Bell et al., 2018). The research process in Grounded Theory will entail much non-academic time for the whole research, and it will be necessary to spend a lot of time on building connection to MNE staff for next step of the research. 
[bookmark: _Toc24263][bookmark: _Toc16121][bookmark: _Toc14633][bookmark: OLE_LINK4]Narrative Research
[bookmark: OLE_LINK8]Narrative based research originates in the humanities and social sciences (Daiut and Lightfoot, 2004), and is still used in different studies (Chase, 2005). In my research, focusing on the story from individuals (Polkinghorne, 1995), I can use the narrative inquiry approach to explore cultural distance from a MNE’s manager, whose company once experienced cultural distance influence before. Combining Hofstede’s five cultural distances and my participants’ stories, cultural distance questions will be explored from a new perspective to understand how they construct the meanings of their experiences. However, Creswell and Poth (2016) hold the opinion that there is one challenge for Narrative research, which is collecting participants’ large and sufficient information and clearly know participants’ experience, such as Pinnegar and Daynes’s (2006) three questions on narrative research also show these challenges. This may raise two questions for me if I am to use this method: firstly, whether I can really make clear about most things from my participants, for instance, when I have an interview with a manager in a MNE, whether I will clearly know most of the information because some information may constitute a business secret. Secondly, will knowing many things from participants lead to a problem with Personal privacy? Because some participants may not want his or her detailed information exposed to others. 
[bookmark: _Toc2034][bookmark: _Toc20291][bookmark: _Toc83]Case Study 
[bookmark: OLE_LINK9]Case study is a study of real life cases which happens in context or in contemporary setting (Yin, 2014), Punch (2013) holds the view that case can be different units, a person, an organization or even a country, but usually cases will be found out from a particular perspective (Tight, 2010). This topic, with characteristics relating to the particular and complex nature of the case question (Stake, 1995), the case study can help me to do a deep analysis for research questions, such as finding out whether cultural distance brings influence for local international business, what were the results and why they happened. However, Creswell and Poth (2016) also contend that there is one challenge of case study: whether to use a single case or multiple cases in the research? I may need to think more about the scale of this research topic, and decide whether to pick one or multiple cases in my research.
[bookmark: _Toc13828][bookmark: _Toc4112]Choice of research method
In conclusion, comparing the different qualitative research approaches, I may opt for case study, which offers the possibility of descriptive richness (Collier, 2011) and provides a deep understanding of the case (Creswell and Poth, 2016), and will facilitate the researcher to find out the relation between cultural distance and international business from case itself. The case study is also usually considered as a useful method for creating hypotheses, generating a theory (Levy, 2008; George and Bennett, 2005) and has always been seen as appropriate for formulating a concept (Mahoney, 2010). The case study may entail a good research process for me to work on this topic and draw some new conclusions in the future. Moreover, compared to other methods, sometimes case studies can fully explain causal mechanisms (Bennett and Elman, 2006), which will also help me to find out some of the reasons why cultural distance will influence international business. 










[bookmark: _Toc12033][bookmark: _Toc7364][bookmark: _Toc16459]Blog 3: Case Study design in the research of this topic.
[bookmark: _Toc7047][bookmark: _Toc1161][bookmark: _Toc5362]Initial Research Design
To ensure the formality and validity of this case study, I will study the structure put forth by Asmussen and Creswell (1995) who designed a case study for a school shooting, and follow the requirements of Stake (1995) and Lincoln and Guba (1985). I will design a substantive case report”, which means I will consider the explication of the research problem, the description of process and setting observed, think of a discussion for my research themes and what I need to do finally is find out what people can improve from this case in the future. In detail, I will pick one case, that is Dolice&Gabana advertisement event in China in 2018 (BBC news, 2019). Initially, I will discuss the background of this advertisement event, include what happened at first, which has been considered as an instance of cultural discrimination (FT, 2018), and what happened during the next two weeks. For instance, ‘The Great show’ in Shanghai was canceled because many Chinese stars refused to join this show (Handley, 2018) and Chinese E-commerce sites removed Dolice&Gabana products (Shih, 2018). And finally, the creators of Dolice&Gabana came out to apologize for having misunderstood Chinese culture (Yotube, 2018). After providing a detailed analyses of the background, I will turn to investigating the themes of this topic, since there will be several smaller themes in this research: international business, MNEs, culture, culture difference, cultural distance, local market and local customer. To clarify and specify these themes, I will combine these research themes into two general bigger themes (and questions): whether and how culture distance influences international business and how we can improve this situation. For data collection, considering problems and biases may be effectuated with single research method in the future. I will think of triangulation in this research topic, which is using different methods to collect data in one research topic (Bodgan and Biken, 2006). This will help to build a more balanced and detailed research situation (Feldman et al., 2018). Therefore, for achieving the requirement of triangulation, I will use different methods to collect data such as interview, observation and documents analysis that fit into the methodological triangulation, which belongs to one of four types of triangulation (Denzin, 2017). At the end of this research, I will also use member checking, such as what research was discussed in blog1, to invite participants to critically analyze and comment on the result of the analysis. From the case, I may find out culture distance really influences MNEs’ business in the local market, then what I need to do is offer some suggestions for international MNEs to face cultural distance method, especially for new MNEs that wish to move into the Chinese market in the future. These suggestions will facilitate MNEs to face culture distance between the local market and their country. Back to the research theory, Hofstede’s cultural dimensions (Hofstede, 1984) especially the dimension of individualism vs collectivism may be better than other dimensions for the current research. Even if some people think Hofstede’s result for culture may not be accurate to be used at present (McSweeney, 2002), according to Harzing’s ‘‘Publish or perish’’ citation index, there are over 54,000 citations of his work. In addition, Hofstede’s influence in IB cannot be denied (Tung and Verbeke, 2010). Hofstede’s work has already been used and supported in the international business area (Soares et al., 2007; Kang and Mastin, 2008; Chudzikowsk et al., 2011). Therefore, because internationalization of the world economy will lead to the popularity of cross-culture research, Hofstede and his relevant cultural dimensions will be a good theory for my research in the future.
[bookmark: _Toc23719][bookmark: _Toc28365][bookmark: _Toc13560]Validity, Reliability, Ethics and other questions.
[bookmark: OLE_LINK22]For validity in this research, I will be using different data resources for the theme and using the process of ‘substance case report’ from Guba and Lincoln (1985) which is also a way to improve credibility, dependability, confirmability and transferability in this research. There are however still challenges for me, such as whether one case in this research can show the complexity. This is not only a validity challenge for this research but also for the case study that I have already discussed in blog 2, which I need to consider and analyze in the future. For reliability, I will use a retest with same participants but at different times, to find out whether answers from the second time are close to the answer from the first time. But I still need to put more focus on the objective of this research because not only is this research topic close to subjectivity but also people are subjective. Regarding ethics, the research will consider some questions, for instance, being careful to use record tools to make sure equipment such as photographic images will not bring privacy problem for participants (Pink, 2001) during the interview. I also need to study how to show humility in my research, how to make research ethical and deal with ethical issues, for example, not put pressure on participants, not come up with additional requirements from participants, how to keep secrets etc. in the future. Moreover, the narrowing of the research scale is also a question for me. The research scale may be narrowed down to one Chinese province or one large Chinese city to bring a more accurate culture analysis in the future. 
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