



                     BA INTERNATIONAL HOTEL MANAGEMENT
Module title: Sustainable Hospitality & Tourism Management 
Module Code: BMIH5006

Lecturer Name: Kathryn Roberts,  Dr Huw Thomas
Name of Student: Tuhel Miah
Student ID: 2126977












Table of Contents
Introduction	3
Has Portland Brown Hotel been accused of greenwashing?	4
Areas were construed to be greenwashed by the Portland Brown Hotel.	5
Self-evaluation of Portland Brown Hotel?	7
Why do companies self-evaluate?	8
Is green technology being used more sustainable?	9
What could they do instead of self-evaluating?	10
Conclusion	11
References	12












[bookmark: _Toc159456460]Introduction 
In the past few years, there has been a massive increase in green initiatives and sustainability pledges in the hospitality industry because consumers want it, and businesses must be responsible. However, the requirement is more important than ever with many eco-friendly claims to be careful and look things across carefully. This report examines what Portland Brown London Hotels does and verifies whether their green certifications are genuine and the strict rules they follow. Providing business housing around the world, Portland Brown is a service-driven company. We have been in business since 2005 and have an excellent reputation for service and care across the marketplace. Also, we analyze the information they give us sincerely and decide if it can stand up to scrutiny or borders on greenwashing. By looking carefully at one of their hotels, we find prospective areas of need for clarity or consistency in their efforts to be more environmentally friendly, such as their rules on reusing towels. Furthermore, we look into the companies' self-evaluation and suggest ways to encourage the industry to take more open and robust sustainability measures.











[bookmark: _Toc159456461]Has Portland Brown Hotel been accused of greenwashing?
Portland Brown London Hotels has not been accused of greenwashing directly yet. However, the fact is that their green certifications and claims regarding Sustainability are being thoroughly evaluated, and these kinds of accusations could be valid. Officially promoting its eco-friendly efforts and holding several green certifications, some criticized the company for relying too much on self-reported data and not having strict external verification processes (Yang et al., 2020). Concerns are raised about how trustworthy and open the hotel's green efforts are (De Freisas netto et al., 2020).   There is a possibility that Portland Brown Hotels is genuinely dedicated to being environmentally friendly, but until there is external verification, this could be seen as dishonest or "greenwashing."
Concerns about greenwashing may arise with the hotel's rules on reusing towels. While not unique to Portland Brown, asking guests to reuse towels to save water and energy is frequently regarded as an environmentally friendly approach. Some critics, though, suggest that these kinds of programs may be more about cost reduction than caring about the earth. Consumers can only always figure out why these practices are happening without data and ways that hold companies responsible (Korstanje et al., 2020).
Also, the fact that no one outside the company has checked the hotel's sustainability claims makes me wonder if they are valid (Inkson and Minneart, 2018). Self-evaluation can help clarify things, but it can also be biased or have a conflict of interest. Portland Brown's efforts to be more environmentally friendly could still be inquired and even called "greenwashing" if they are not checked by another party or follow well-known industry standards. So, there may not be any direct charges right now, but the hotel's green credentials should be taken with a grain of salt until they have external solid validation.
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Figure 1: Portland Brown London Hotel’s (Russell, 2021).
Indeed, the Portland Brown London Hotels' stance on reusing towels is an excellent example of how greenwashing could be observed. People often say that getting individuals to reuse towels is a green way to save water and energy, but the reality may be more complicated. Critics say these laws usually focus more on cutting costs than helping the environment (Sustainable Tourism, 2019).
Reusing towels is a controversial topic based on a few main points. Reusing towels can help the environment by lowering the amount of water and energy used for laundry (Russell, 2021). However, the environmental impact depends on how the hotel does its laundry, how well its machines work for washing, and whether it uses eco-friendly detergents. With transparent information about these things, it is easier for consumers to figure out how sustainable the practice is.
Some guests could perceive reusing towels as an inconvenience rather than an attempt to be more environmentally friendly. If the hotel does not explain the environmental benefits of the policy clearly or gives guests other choices if they want to change their towels daily, they could be accused of greenwashing. Guests may feel obligated to participate in towel reuse programs even though they have yet to learn why they are essential or how they help the environment (Cooper, 2021).
The hotel's policy on reusing towels has yet to be independently checked or certified, raising even more worries about greenwashing. Although Portland Brown may say they follow sustainability principles, the realization that they are absent of any outside review makes us wonder how sincere their efforts are. Without third-party verification or compliance with established industry standards, guests may question the hotel's sustainability efforts and think they are just marketing tricks instead of genuine efforts to care for the environment (Batabyal, 2018).
When implemented carefully and honestly, towel reuse policies can help the environment. They can also be used for greenwashing if they do not coincide with strong accountability measures and genuine efforts to reduce environmental impact (Haski-Leventhal, 2018). Greenwashing claims against Portland Brown London Hotels are being pushed back because of their policy on reusing towels. This shows that they need to be more open and responsible about their sustainability efforts.
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Some of Portland Brown London Hotels' efforts to be more environmentally friendly include evaluating themselves. Many businesses in the hospitality industry, including Portland Brown, know how important it is to keep an eye on and assess their environmental effect. Companies can keep track of their progress toward sustainability goals. Also, they find places to improve and make intelligent choices about using their resources and overall strategy by evaluating themselves (New governance and management in touristic destinations, 2022).
As part of self-evaluation, hotels usually use several methods and measures to see how well they do in areas like waste management, greenhouse gas emissions, and the amount of water and energy they use (Davidai et al., 2021). Portland Brown may use surveys, collection tools of internal data, and audits to learn more about how they run their business and determine how much of an impact they have on the environment. The hotel can find areas where it could work better through this self-assessment. However, it puts in place best practices and shows stakeholders that it is committed to being environmentally friendly.
Self-evaluation also helps Portland Brown ensure that their efforts to be more environmentally friendly align with best practices and industry standards. Comparing its success to similar hotels or industry standards, the company can determine what it does well and needs to work on for better results (Sloan et al., 2017). This comparison helps the company, Portland Brown, set attainable goals, keep track of its success over time, and encourage a culture of always getting better and being responsible.
While self-evaluation can be a helpful way to keep an eye on how working sustainability efforts are, it has limitations. If the data received is not checked or validated by someone outside the organization, it may raise about its accuracy and reliability. Some individuals say that companies can pick and choose which information to include or change the results of their assessments. Also, it makes their sustainability efforts look better, which could lead to charges of "greenwashing."
Overall, self-evaluation is a critical component of Portland Brown's sustainability strategy. Also, the company needs to back up its internal assessments with external proof and transparency measures to make its sustainability claims appear more reliable and honest. Looking at evaluation and accountability from a bigger picture, Portland Brown can build trust with stakeholders and show authentic leadership in the hospitality business. 
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Figure 2: Self-evaluation of the Portland Company (Malik et al., 2022). 
To keep an eye on and improve how environmentally friendly they are, Portland Brown London Hotels does an evaluation. By evaluating themselves, the company can track how they affect the world, find ways to improve things, and set sustainability goals. Portland Brown can be proactive about sustainability management thanks to self-evaluation. This helps the organization develop a mindset of constant improvement and new ideas. Through self-evaluation, the business can also ensure its sustainability efforts are still relevant and valuable by comparing them to industry standards and best practices (Malik et al., 2022). Portland Brown can show its commitment to Sustainability to partners and build trust with customers, investors, and the community by regularly reviewing its performance and progress

[bookmark: _Toc159456465]Is green technology being used more sustainable?
Portland Brown London Hotels has implemented some green technology, like lighting and heating systems that use less energy, but they can do even more to be more environmentally friendly. More advanced green technologies could make the business more environmentally friendly and help it last longer (Feng et al., 2022). For example, using solar panels, wind turbines, and other forms of renewable energy could help reduce the consumption of fossil fuels and greenhouse gas pollution. Intelligent building control systems and IoT (Internet of Things) devices could also help property owners maximize their energy and resource use.

Furthermore, new technologies like eco-friendly building materials and construction methods could make their properties last longer and less ravaged by environmental changes (Management Association, 2018). For example, saving resources and reducing waste can be achieved by using salvaged or long-lasting materials in building repairs and improvements. Oregon Brown can improve their sustainability credentials and drive innovation and differentiation in the hospitality business by adopting a whole-person approach to green technology adoption.
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What could they do instead of self-evaluating?
Relying only on self-evaluation businesses like Portland Brown London Hotels could improve reliability as an alternative. External verification improve processes and openness of their sustainability assessment. Trusted observers check a company's sustainability practices fair and trustworthy review of their social and environmental performance (Rantala et al., 2024). Companies can build trust with partners and make their Sustainability claims more credible by evaluating themselves with external verification (Wickham et al., 2021).
Companies work with non-governmental organizations (NGOs), community groups, and industry experts for outside reviews. Collaboration with external stakeholders helps businesses for sustainability efforts. This help to improve and gain authority and trust from external audiences (Edgell, 2020). Involving external stakeholders in evaluation process. It can assist businesses in spotting new sustainability issues and trends and allowing them to stay ahead of the change in their strategies (Jauhari, 2021). Companies can improve the accuracy, reliability, and accessibility of their sustainability data by using digital platforms and tools for tracking and sharing it, making sustainability assessments more thorough and open. Companies can use blockchain technology to keep track of and confirm the sustainability credentials of their supply chain partners, or they can use data analytics tools to look at big datasets and also find ways to utilize resources more efficiently and decrease waste. Utilizing technology, businesses can improve the reliability and usefulness of their sustainability reports while encouraging new ideas and constantly improving their Sustainability (Costa and Costa, 2022).
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Conclusion 
[bookmark: _Toc159456468]The report on Portland Brown London Hotels has shown some critical findings about the environment. At the same time, the company has not been directly accused of "greenwashing," but questions have been raised. Moreover, this questions the reliability of its green certifications, especially regarding its policy on reusing towels. Dependence on self-evaluation for sustainability review creates problems with openness and responsibility, making stakeholders skeptical. For Portland Brown's sustainability efforts to be taken seriously, they could use outside verification methods, such as getting acknowledged by sustainable standards or partnering up with independent review groups. Technology and data analytics could make their sustainability reviews even more thorough and open. In the long term, Portland Brown can improve their commitment to environmental stewardship and build trust with stakeholders by addressing these concerns and implementing strong sustainability measures.
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