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Brief
On first getting the brief from Nikon I immediately thought it was very broad and fairly open ended. My initial response to this was that it gave me a lot of freedom, however I realised with it being set out in this way I wasn’t able to easily come up with an idea. Although from the start I knew I wanted to emphasise the link a person makes when using Nikon, I didn’t know how to achieve this.
Now I’ve completed the project, I think that the brief could have outlined the deliverables and better shaped the type of video that was wanted. Although the brief and the meeting provided a lot of information there was no specific theme or specification to work to and this impacted negatively on my own decision making. Because of the amount of elements Nikon wanted to cover I initially made plans to have three different users representing the three main mirrorless cameras; The ZFC, the Z6ii (& Z7ii), and the Z9. This was done to ensure I hit as many of the mentioned ideas in the brief as possible, but it meant there was an overload of information to cover in what should be an easy to watch advert. 
The brief being so vague was one of the biggest problems I faced whilst creating the ideas and finished video because I second guessed most of the decisions in the process. This is something I knew might be a problem in a real freelance – client situation so although it delayed any solid ideas being developed more I made sure to tackle the issues at hand and simplified what I personally thought needed to ultimately be portrayed in the video. I think that working with this issue was a huge learning curve as at some points I did feel a bit lost, but this ultimately is something that helped me better understand my own vision and let me develop my own creative ideas in a more for formulated way. 
Outcome Of Project
Overall, I’m pleased with the end product, but I think it has a lot of room to improve and has many issues that I think were easily avoidable with better time management and planning. With my initial assembly edit and even when I had a final version of the video, I wasn’t happy with it at all, the process of filming and editing didn’t come together as well as I hoped, and I thought it lacked narrative in the visuals. After having time to reflect and receiving feedback from Nikon & OM System Brand Ambassador; Geraint Radford I came to realise that realistically as a student, one person crew and with no funding the end goal I was imagining wasn’t realistic. I think that doing this again I would make sure to manage my expectations and come to terms with the limitations I had at an earlier stage. Doing this would mean that from the start I could plan a more suitable sequence to film and give myself more time in the filming and editing stage of the project. One of the main issues I had identified when finishing the project was the voice over and music choice, ultimately the voice over worked but should have been scripted slightly better and performed in a more emotive way. The sound levels were also an issue as in some sections the V/O it is hard to hear over the music. The music choice is something I wish I had given myself more time to develop and test out as it didn’t fit the video or shape the narrative in any way, this was probably the videos biggest issue as it brings down the quality of the advert entirely and if done correctly, it would have made a huge overall difference. 
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After receiving my feedback from Nikon, I was disappointed. The overall review on the video was positive but the constructive breakdown of what I had made was incredibly minimal. I felt that although some feedback had been shared it didn’t give me much on how to do better or what specifically could have been fixed. From the feedback the points I identified to be useful were:
-Script is very engaging. Could have slowed down a little with your v/o (!) but in general this was strong.
-Use of establishing shots and drone work was great. 
-Show a bit more back of camera composition/focusing/set up with your subject matter at hand (as you showed when adding a filter before your timelapse) 
Firstly, although I found the script to cover the necessary topics and follow an interesting arch, I don’t think it was necessarily engaging. The pointers on the V/O being too fast is something I expected and is an element I should have fixed before sending it off. I’m glad that Nikon liked the establishing shots & drone work as I also thought they added an angle on the video that gave it more depth and meant the locations that were used had more focus and became more developed characteristics of the video. Lastly the advice on showing the use of the camera more and it’s functions and settings is helpful, the video would have definitely done well to focus on the way the camera is used, through these visuals more of the subjects Nikon had mentioned in the brief could have been highlighted, this would have been a smart way to do it. 
My biggest issue with this feedback was that I didn’t get any context on how to improve or what to do next. As this was feedback from Nikon, I expected better advice on how it should have been done but ended up receiving an underwhelming amount of actual feedback. 
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As well as receiving feedback directly from Nikon I got the advice of OM System Brand Ambassador – Geraint Radford. The feedback from Geraint was a better critical analysis of the video and provided better explanations and pointers on how to improve. Getting more opinions on my work is useful as there is always things to improve and identifying them and talking about their effects is really important in building professionality & experience. From his advice, here are the main points he raised:
- The video captures Nikon’s brand identity perfectly with a strong emphasis on lineage and commitment to their customers.
- The voice and music are difficult to differentiate. The narration and dialect of the subject could be clearer. With some guidance and encouragement from the producer that this could be rectified in a respectful manner. 
-The choice of music I feel could be improved slightly, a change of tone and mood throughout the video would retain viewer attention and also amplify the cinematic way in which the video was filmed.
- Built for high performance and action photography, many of the scenes lack this fast-paced action that is paramount to wildlife photographers
- What is it that separates the flagship from mid-range models?
Geraint also highlighted the choice of music and the sound levels of the audio mixing, a point of being able to fix this is true as if I had planned the narrative and music earlier, I as the producer would have been able to give better direction and music choice. Another point raised was the need for fast paced action that matched the characteristics of the high-performance camera and the action that is linked with wildlife photography. I think that had I better storyboarded and planned my sequences this could have been easily identified early on and during the filming the correct shots could have & should have been compiled. I could have also situated the class of the Z9 by highlighting how it’s better than mid-range cameras, this would have created a more prestigious and professional feel to the camera and its opportunities. 
I think most of the experience I gained was to better develop a plan and preproduction stage as coming to the shooting stage I was still unsure on my overall narrative and shot list. This is something I want to make sure to rectify if I did this again as it would benefit the end product massively but also make the process easier and more enjoyable to complete. A lesson I learnt from this was that client interactions can be frustrating and hard to work with sometimes but overcoming this takes a level of professionality and patience. I also think that if I had been more decisive at the start and identified that I needed to come up with the ideas for it to move forward then the postproduction process would have been far more efficient.  
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Brief

Nikon is a world-leading provider of imaging products and services. Its innovative optics technology- from consumer to
professional cameras lenses to system accessories—is powered byover 100 years of experience. The brand is globally
recognized for setting newstandards in design and performance, with Nikon’s revolutionary Z series mirrorless cameras and
NIKKOR Z lenses representing a new dimension of optical performance.

Nikon is committed to leading imaging culture andenables some of the world’s best visual artists toreach their creative potential
through storytelling. Its awardwinning array of equipment empowers photographers and videographersto realize their creative

vision at the highest level.

As a trusted visionary partner, it unites all levels of content creators throughits engaged community, unrivalled technical
expertise and access to educational resources, via initiatives such as The Nikon School.

Create a 30"’ - 3’ video that celebrates the ‘partnership’ between Nikon and photographers & videographers, focused not just
on the quality of equipment but also the shared investment in narrative and storytelling.
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To: William Sharp (1901130) Fri 13/05/2022 18:51
Cc: Brett Aggersberg

Hi Will,

So sorry for the delay. I've just reviewed the video and it's great. You've shot some fantastic stills - those birds on
the cliff top are fantastic and | love the ram portraits.

I also think your script is very engaging. It tells a familiar story of recognising that, for the shots you really want, a
smartphone often doesn't cut it - and borrowing your dad’s DSLR is also one of the classic ways people get into
photography in the first place. | think you could have slowed down a little with your v/o (!) but in general this was
strong.

Your use of establishing shots and drone work was great. Showing a bit more back of camera
composition/focusing/set up with your subject matter at hand (as you showed when adding a filter before your
timelapse) might have coloured your story still further. There are also other ways you can connect what you need
holistically to do what you do to the use of the camera. What other waterproof gear do you need for example?
What kind of personality attributes do you need that align with Nikon's product line up (e.g. rugged/robust/long
lasting!) to be a wildlife photographer.

In general though, | thought this was great and | hope you enjoyed getting to know the Z 9. It really is the best out
there right now.

Good luck with the end of your course.

Thanks,
Julian
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William should be very proud of this content for such a well-known brand as
Nikon. The video captures Nikon’s brand identity perfectly with a strong
emphasis on lineage and commitment to their customers.

William has strong cinematography skills and his ability to capture a narrative
is to be celebrated. The production value of this video is very high.

For me, there are some areas to consider for future projects. In this instance,
the voice and music are difficult to differentiate. The narration and dialect of
the subject could be clearer. With some guidance and encouragement from
the producer that this could be rectified in a respectful manner. The choice of
music | feel could be improved slightly, a change of tone and mood throughout

which the video was filmed.

As a professional photographer, | know that Nikon cameras, especially their
flagship models are built for high performance and action photography, many
of the scenes lack this fast-paced action that is paramount to wildlife
photographers and a suggestion of this would appeal to Nikon’s professional
users who may be upgrading from previous high-end camera models. It is
important to consider the market audience for such expensive cameras, what
is it that separates the flagship from mid-range models?

By choosing to follow a Nikon photographer, William has created an
inspirational video for other photographers. inspiration is key to successful
marketing. | feel confident that Nikon will be pleased by the content William
has produced. Very well done indeed.

Geraint Radford
OM System Brand Ambassador
Freelance Photographer

www.geraintradford.com




