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Introduction
___________________________________________________________

The focus of this research entitled “How successful is digital marketing in the conversion of sales” is to identify how successful various forms of digital marketing are when seeking a conversion of the interest of a customer into a sale of a product or service. 
Digital marketing is at the forefront of most business modules, and indeed everyday life, in attracting custom and identifying the most successful forms of this is of huge interest to businesses as this ensures the furthest reach and success of any potential campaign, this research will look to identify the most successful forms of digital marketing through the eyes of a business and its customers. (Ryan, 2014)
 The research will focus on a number of electronic marketing techniques including Social Media, such as Facebook (Facebook, 2018) and Email communication amongst other methods. 
Once the primary research has been undertaken this will be cross referenced with the sourced secondary data from Bluestone National Park Resort to accurately identify consumer behaviour when interacting with various forms of electronic marketing, this will be able to build a clear picture of the most successful method of digital marketing, whilst also understanding what a business and the customer feel is the best way to reach a customer. 
The overall aim of the research is to identify the most effective method of digital marketing the objectives of this research are identified as follows; 

1. What is the most effective method of digital marketing when converting interest into a sale. 

2. What do customers identify as the best way to interact and reach them when marketing a product or service.

3. What demographic, if any, are more susceptible to each kind of digital marketing. 

4. Are telephone or online sales more prominent in the market of today as a result of digital marketing.

This research will look specifically at the digital marketing of Bluestone National Park Resort in the secondary research and around 100 of its potential and existing guests in the primary research stage, with a view to satisfy the objectives outlined and utilising the available secondary research to build solid conclusions from the primary research.



































Literature Review
___________________________________________________________

The purpose of this section of the proposal is to provide an understanding of the subject matter with reference to applicable theories, research and existing findings. The researcher has identified the following sources as useful in emphasising how transferable the research contained in this dissertation is to the real world of business. 

Yasmin et al describes Digital marketing as the utilisation of electronic media by the marketers to promote the products or services into the market. Yasmin et al expands upon this by suggesting that the main objective of digital marketing is attracting customers and allowing them to interact with the brand through digital media. (Yasmin et al, 2015)

The second source that highlights the relevance of this research, a journal article entitled “The role of digital marketing and social media marketing in consumer behavior” this suggests that people are exposing themselves to increasing amounts of digital and social media. This is true even more so as consumers in an effort to search for information about products, make purchases and consume them, this also provides consumers with a platform to communicate with others about their experiences. the article suggests that Marketers have responded to this fundamental shift by increasing their use. Stephen, (2015) this identifies the growing trend in the use of digital marketing and provides a clear reason as to why businesses would find this increased reach useful. 

The final source used as a basis for the research, a text book entitled eMarketing by Rob Stokes. Stokes identifies Digital marketing as a powerful tool for two fundamental reasons, Stokes suggests that using digital marketing channels an audience can be segmented very precisely, down to factors like current location and recent brand interactions this is exceptionally useful to business as this means that messages can be personalised and tailored specially for consumer. (Stokes, 2008) 

 “The digital sphere is almost completely measurable – every minute and every click by a customer can be accounted for. In digital you can see exactly how various campaigns are performing, which channels bring the most benefit, and where your efforts are best focused.” (Stokes, 2008)
It is this work that will be the foundation of the research will consider, what is the most beneficial form of digital marketing; what channels should be focused on; and what do customers identify as a channel that they utilise most when looking to make a sale. 








Research Strategy and Methodology
___________________________________________________________
The methodology applied to the research is imperative in answering the question pondered by the researcher, given the subject, the researcher will be utilising quantitative research as the question is looking to address the most effective form of digital marketing in converting a sale, this information is not subjective and is factual, the use of numbers to prove or disprove any potential findings is the most applicable to aid in answering the question. (DeFranzo, 2011)
DeFranzo identifies that Quantitative Research is used to quantify the problem by way of generating numerical data or data that can be transformed into usable statistics, this research will be utilised to answer the question as it provides tangible facts rather than opinions. (DeFranzo, 2011)
Primary and secondary research will be used to assist in answering the proposed question and in both instances quantitative research will be utilised. The primary data will be collected in the form of a questionnaire, namely SurveyMonkey, (SurveyMonkey, 1999) this data will then be processed using SPSS (IBM, 1968) or Excel (Microsoft, 2018). The survey will be aimed at guests and potential guests of Bluestone National Park Resort, research will be undertaken prior to its creation to ensure that the questionnaire is designed to the highest standard to ensure high quality data is obtained, the data must also be of relevance to the secondary data provided by Bluestone National Park Resort to allow for accurate comparison between the data sets to enable conclusions to be drawn at a later stage. 
The Primary data will be collected from potential and current guests of the resort and this will be communicated electronically with a. view to securing 100 respondents, although the guaranteed participation in the questionnaire is not guaranteed the target audience is far greater than 100 people and so this should be an achievable number to analyse.
The secondary data will be provided by Bluestone National Park Resort and will scrutinise various campaigns used by the company and what element of digital media marketing was most successful in securing bookings at the 5* Self Catering accommodation, the data will then be used to create a comparison between what consumers feel is effective in securing a sale and what the secondary research identifies, this research will also provide demographic information specify to age, gender, locality so assumptions can be accurately drawn as to what if the most effective digital marketing for specific groups of people. 









Logistical and ethical consideration
___________________________________________________________
Logistical considerations when conducting the research that need to be considered are mainly time, cost and access to the relevant data, construction of the questionnaire and the research to ensure this obtains high quality data is the main time heavy focus, however, should be relatively inexpensive and after a meeting with the Sales and Marketing Manager at Bluestone National Park Resort access to data has been assured. 
The cost of this research is extremely low as the researcher will be looking to use a free survey site to mine the data from the target audience, the only implication of cost would be that of printing when displaying the data, the print services of the University of Wales trinity Saint David’s are the most economical and will be utilised for this reason. 
Time as mentioned above will be mostly encompassed by the design of the questionnaire relevant to the secondary data set, it is imperative that time is spent constructing an applicable questionnaire to allow for the highest quality data and therefore comparison between the data sets, another element of time that must be considered that is out of the control of the researcher is the rate at which the audience responds to the survey, this will effect when the survey is released to ensure enough time is available to draw conclusions. 
There are very limited ethical factors to be considered in undertaking this research as the target audience are free to choose to respond or not do so and it is also not expected to include participants of a vulnerable nature or under the age of consent. A brief description of who the researcher is and what the data is being collected for will be provided with the questionnaire and all surveys will be of an anonymous nature.


















A planned timetable
___________________________________________________________
The table below provides a proposed timeline for the dissertation, it will cover a period of research all the way through to completion of the dissertation, this includes the start date, estimated completion date and key dates proposed to each stage of the process, it will also provide a timeframe for how long the completion of each section has been estimated at and the percentage of completion. This is outlined in the Gantt Chart Below. 
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