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[bookmark: _Toc109915004]Introduction 
This analysis aims to examine the main theories concerning international financial management, which are practised and applied most often in the activities of multinational corporations. In this case, the company chosen for analysis is Unilever Plc, a British company with an international presence in various countries. The company develops its research and development activities on China's territory, supplying countries worldwide with its products. As a result, the company has a wide variety of products, which generate significant cash flows. In addition, the analysis aims to examine various methods and techniques that international corporations apply in managing their finances and investments and future projects.
[bookmark: _Toc109915005]Unilever PLC 
It is a British multinational company that offers a variety of consumer goods, both in the United Kingdom and in many other countries around the world (Unilever, 2022). The business of Unilever PLC is to provide various food products, beauty and personal care products, pearls and cleaning products to consumers. Unilever PLC is one of the largest soap producers worldwide, with the brand's products available in 190 countries (Unilever, 2022). Unilever PLC owns many macro subsidiary companies, the largest of which are Dove, Rexona, Sunsilk and others (Unilever, 2022).
Unilever PLC was established in 1929 with the Lever brothers as its founders. The company sells its shares on the London Stock Exchange. According to data indicated on the company's website, its turnover for 2021 is about 52.4bn euros according to 2020 when it is 50.7bn euros. Underlying sales growth for 2021 is about 4.5%. The company has a free cash flow of around 6.4bn euros (Unilever, 2022).
[bookmark: _Toc109915006]International financial management 
Financial management is mainly concerned with the optimal use of corporate financial resources and making important decisions about their distribution to achieve the company's main goals. Financial decisions affect investment, capital structure, dividend policy and working capital management, all of which are important and, in some cases, fundamental to achieving corporate objectives (Bhala, 2000). Moreover, multinational finance is necessary to distribute funds between different economic territories. They are the result of managing globalization and the ongoing changes on a world scale (Maurice, 1988). As a result, international financial management is taking shape, which is aimed at financial managers to achieve a more efficient global economy. Its main objective is stability in managing companies' finances (Shapiro, 2002).
Multinational companies are economic entities that, due to their sizeable financial turnover, sales and global productivity, influence the development of the world financial system (Buckley & Casson, 1991). They get free access to various resources, which provides them with an opportunity to develop well (Buckley & Casson, 1991). The specific thing is that thanks to these companies, the movement of various goods and services, labour, management and movement of financial resources and others are carried out. Realizing the potential of such large multinational companies provides an opportunity to improve the overall financial system on a global scale by affecting the structural elements of financial markets (Buckley & Casson, 1991).
The specific feature of Unilever's international financial management is that each company unit has its management (Unilever PLC, 2022). Together with the board of directors at the company's headquarters in the United Kingdom, the other management units make critical financial decisions based on the information provided by the business performance (Unilever PLC, 2022). Specifically, Unilever has main goals related to acceleration in USA, India and China growth markets. Therefore, its main activities in terms of innovation and development are directed in this direction (Unilever PLC, 2022).
[bookmark: _Toc109915007]Challenges in different international markets 
Many and varied problems and challenges that an international company may encounter in realizing its potential in different international markets (Stamenic & Gvbac, 2011). There are several main markets – capital, which include different markets such as commodity markets, bonds, exchange-traded funds and others. The other two markets are commodities and derivatives (Central for Capital Markets Competitiveness, 2015).
Analyzing Unilever's type of activity, it can be said that the company is having difficulties implementing two main types of markets - the goods and the stock exchange. In terms of commodity markets for consumer goods, it can be said that one of the biggest challenges for a business like Unilever is brand positioning. In the beginning, things sat differently since the brand was unknown. There is too intense competition, especially in the production of cosmetic and personal care products. Unilever's competitors include Nivea, Procter and Campbell, and many others. Realization becomes more difficult in a new market. The other problem is exchange rates. Financial differences between exchange rates can sometimes create problems and even losses, especially in the presence of economic crisis and inflation, which lead to a decrease in monetary exchange rates (Sinkovics & Ghauri, 2009).
In terms of capital markets, Unilever offers its shares on the London Stock Exchange, providing an opportunity and a distribution dividend policy that it applies to pay dividends to its shareholders (Unilever PLC, 2022). As a result, stock market performance has a substantial impact on shaping a company's market performance.
Market efficiency is the price at which companies sell their shares at what is believed to be a deserved price (Downey, 2022). Based on various sources of information, official reports shared by the company, information from media and journalistic articles, as well as information from a person part of the company such as employees, board of directors and others, the market efficiency of the company is formed. In this case, Unilever, like any other company, is reflected by the type of information that affects its market performance and stock market performance (Unilever PLC, 2022).
[bookmark: _Toc109915008]Divided Distribution Policy
Dividend policy is a function that companies perform to determine a portion of the company's profits to be distributed to shareholders and those they intend to retain for future investors (Batlomej & Jack, 2015). It is also noted that it is vital to determine the micro factors influencing the company's dividend policy, such as profitability, liquidity, capital structure, costs, financial market and economic growth. The dividend is defined as a reward for the equity investment, and it can be cash, bond, stock or property dividend (Hamilton, 2009). According to Gordons, the dividend policy has the most significant influence on profitability, which indicates the firm's competition (Gay, Lin & Smith, 2010).
Unilever has a clear policy that affects the payment of dividends to stakeholders. The company's directors create a policy that establishes the payment of dividends (Unilever PLC, 2021).
In 2021, Unilever was splitting dividends to guarantee that it would return cash from operations above its immediate and unpredictable needs to shareholders over the long term. Strives pay their dividends to maintain sustainability and growth of shareholder interest (Unilever PLC, 2021). The Board of Directors decides the dividend, and they decide whether to send it for the time being or not. The dividend is determined based on the financial performance of the business prior to the whole year (Unilever PLC, 2021). On which the attitude is determined by both external and internal factors that affect macroeconomic development, the expectations of stakeholders, as well as the market and regulations in the surrounding business environment.
[bookmark: _Toc109915009]Investing in future projects 
In terms of future investment, Unilever is open to new opportunities, but its resources are currently focused on improving the China, India and US market (Unilever PLC, 2021). The company's funds are mainly focused on investing in development activities. It is impressive that the company has a growth of 13.4% in creating new scales in new categories in market development and premiumization of the market in India (Unilever PLC, 2021). In 2022, Unilever announced the sale of the global business hour Ekaterra. A little later, in July, it acquired a majority stake in Nutarfol, a leading supplier of health and beauty products (Unilever PLC, 2021).
Unilever also states that in March 2022, it will start buying back up to 3 billion euros. The company is completely changing its operating model, being assigned to five main groups: the company's main activities. It plans to restructure the business and increase around €600 million in cost savings by 2023 (Unilever PLC, 2021).
Unilever did not expand its investment in the brand, increasing at constant exchange rates to €0.2 billion. The company allows the investment of funds in business models, which leads to constant high overhead costs, but this is good because, in this way, the turnover of funds in the structure increases (Unilever PLC, 2021). Continuous investment and deployment of funds in various activities, new investments and capital creation is a very effective method of creating more opportunities for Unilever (Unilever PLC, 2021).

[bookmark: _Toc109915010]Conclusion 
Unilever is a multinational company that has promising future development. The strategy for managing the company's international finances is well established, covering various spheres of its development. It is essential to point out that the company wants and is making efforts to develop and create better corporate value by taking care of investors' welfare. Unilever takes care to optimize its investments, tending to take advantage of new opportunities and aims to allocate its financial resources in different directions to improve the overall performance of its business. Unilever is a company of international importance because it has products worldwide and takes care of consumers to get high-quality products at reasonable prices.
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