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This is an outline of the framework I will be using to inspire and develop my ideas in semester 2, in the creative venture module. This proposal highlights the key context areas that I am interested in, as well as artists and designers that inspire my work. I aim to ensure my portfolio and digital presence resonates who I am as a designer. I am going to research into how the pandemic has affected the way we see our homes today, the changes it brought, and the surge of love brought to the craft world. I'm going to finish with how the pandemic has changed the way I practice as a creative designer, and how it has changed the way I produce work.
In the development of my creative venture, I would like to practice my drawing and printing skills to produce a maximalist collection of prints for interior soft and hard surfaces and exterior spaces. Creating a collection of mixed media surfaces with variety in print and pattern. Working on hard and soft materials gives a real diverse in my skills and creative work. This also allows me to explore other processes of design such as laser engrave and laser cut-out, which could be applied to both soft and hard surfaces. I would also like to add the idea of sensory design play within my creative venture, adding more variety to my portfolio and promoting me as a versatile freelance designer. I am currently looking at two international briefs in a separate module, which will expand my knowledge and further my contextual developments with colour, biophilia within print and design, and how my choice of palette can affect sensory experiences within spaces.
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In the last year, my work has led more to the dark interior side, with saturated colours and luxe finishing such as metallics and velvets. I have always loved dark interiors that have that richness in print and colour.
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 One of my biggest design heroes in this industry is Anna Hayman. She uses her very old home as a canvas for her work and ideas that develop. I first fell in love with her work in London, when I came across her in Clerkenwell Design week 2019, and since then she has highly influenced my work. She is passionate about pattern and textures that are highly influenced by art deco (Hayman, 2020).
I am highly influenced by her method of working, and creating detailed textured prints using traditional craftsman's techniques. Her choice of colour is condensed small pallets that reflect a deep moody vibe, but also sophistication and class.
I create each print carefully using either lino cutting techniques or painting with ink or decorator paints. The colours I adore are inky blues, blush pinks, hot green, gold and of course black (Hayman, 2020).

[image: ][image: ]
Figure 1, Anna Hayman Stairs and Cloth
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More recently, I have come across new inspiration from the Hex & Henbane, a British luxury home décor brand. The brand was only established in 2018 by Lucy Bentley, who is personally inspired by historical styles and processes and turning them into digital master pieces. 
I have fallen in love with her simple process of drawing and painting from old historical prints, which are then digitally manipulated. Her interest in history reflects through her work, with beautiful crisp imagery that have a dark side. Giving that dated, mature feeling about her prints. Her general colour palette is also something I'm interested in, how she limits her colour use to greens, blacks, blues and gold. These colours are rich and have emotional properties, giving her entire brand that luxury, high end market feeling. 
[image: ]
Figure 2, Lucy Bentley Drawing
She also has a passion for the strengths in craftsmanship. Reading through her blog about the importance of tradition in the modern world has inspired me to continue to improve my own craftsmanship skills, in what I love best; block/lino printing. 
Perhaps we value the craftsmanship so highly because in comparison to mass-manufacture, we see these pieces as more honest, more human. Could this human element allow us to relate to the pieces more easily, could this be what makes craft so valuable to us? (Bentley, 2020).
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   Figure 3, Hex&Henbane - Alnwick Wallpaper         Figure 4, Hex&Henbane - Atropos Wallpaper
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As we are on topic of hand craftsmanship, and historical processes, I would like to include research and influence from another design hero of mine, who has always inspired my work, Martha Armitage, for her handmade wallpaper designs. She uses a 100-year-old hand operated offset lithography press that has been adapted to best suit her, printing 10m rolls of paper. She also hand makes every colour used in her printing from oil-based relief inks, most are specific to customers' requirements which makes each design a personal touch for the client (Armitage, 2019).

Her designs are eye catching and draw you in at the detailed botanical gardens and landscapes with paths, rivers and gates that takes your eye on a journey through the prints.
 “When I started, people weren’t interested in hand-done things” (Armitage, 2019).
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Figure 5, Martha Armitage in print studio
She takes inspiration from the world around us, as well as books on plants and rich gardens. Using traditional skills in the digital age. ‘Drawing is the core for all visual art’ (Armitage, 2019).
“Drawing gives you time to think, to let one idea grow out of another” (Armitage, 2019)
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Figure 6, Martha Armitage – Chestnut Wallpaper
I have always been very influenced by her traditional methods of design, and her creations of beautiful flowing designs made by a block method. It’s the time and quality of the process that makes it so personal and special, and like what Lucy Bentley says in her blog; things that are made by hand, have that story telling quality within the design process itself, without regard to the imagery or colour choice (Bentley, 2019).
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I have recently come across this award-winning British designer; he is famed for his beautiful illustrative and captivating designs. He’s based in east London, with training in printed textiles, but now specialises in handmade wallpapers and interior surfaces, as well as offering bespoke fabrics for upholstery and other soft furnishings (Heath, ND).

He shares a studio space with Tamasyn Gambell, another great print designer who has a much more abstract style, in Hackney Wick at Space Studios, a charity set up by Bridget Riley (Heath, ND).
[image: ]
Figure 7, Photography by Alun Callender for the book Quiet Pattern by Abigail Edwards.
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   Figure 8, engraved wall panels                                Figure 9, Bird Print on Glass Table
He is a very modern and contemporary designer, making sustainability and up-cycling at the heart of his process. He refers to himself as a designer-maker and loves the craftmanship of using different materials and surfaces. Drawing has always been part of his initial creations for screen or block printing, then utilises technology such as laser engrave to create unique designs onto harder surfaces such as wood, slate, metal, glass: which are all mostly reclaimed making it a sustainable source (Heath, 2020). 
     [image: ]
Figure 10, Screen Printed Wooden Table by Daniel Heath 

He crosses between technology and craft to make unique modern designs that still embody traditional values. I love the idea of using reclaimed hard materials to create bespoke, limited-edition pieces of art. It gives a positive message to the consumer market and shows that anything can be recycled into beautiful items again.
I love his drive to produce unique designs that are thought about in detail and outcome. His prints alone are beautiful and tactile, and he has a nice variety in style from loose florals to blocked abstract. He is a strong craftsman with many talents, and it would be great one day to be involved in a workshop with him. 
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Craftmanship comes from manual skill, training and experience. The term ‘Artisan’ is a well know artistic term for handicraftsman's techniques and skills that are usually applied to crafts like printmaking, glass, pottery, steel, textile and many more (Cambridge, 2020). It’s a variety of hand skills used to create something by hand, or something that has that quality. Every craftsman develops their own dialogue to the way that they think and work. The hand is one of the most important tools for us designers to have, our hands can show great variety of mood within our work (Gibson, 2010). We develop new relationships between thought-making and the idea-execution. This is what makes a craftswoman so valuable, and each to their own with the creative incentive to problem solve around anything.
In the book The Craftsman, Richard Sennett defines the narrative of a craftsman, its characteristics and way of thinking, also the relationship that a craftsman has with his tools. Tools used within these practices give an extension and specialisation of the hand that alters the hand’s natural powers and capabilities (Sennet, 2009). Like the human hand, the tools used to create can seem generic but also very specific the same time, and when combined, the purposes and possibilities can be never ending. The hand of a craftsman can express the marriage between the individual and the craft. They would have trained their hand to be highly specialised in the task, making their hands valuable and skilled in that field (Sennet, 2009).
As a surface pattern designer, my favourite method of creating designs is printmaking using three different styles: Engraved wood, Linocut and Screenprint. Printing is also a form of craft and can be done with many different techniques because of its demand for skilled hands (Lauren, 2016). Prints are produced by drawing or carving onto carrier surfaces such as wood, lino and metal. These are then inked and pressed onto paper, creating an impression print (Pace Prints, 2020). The best thing about printmaking is the difference in quality of the outcome print, and the techniques used can determine whether you make one prints or a series of prints, they usually exist in multiple impressions which we then group together to create a collection of certain editions. Artists only began to number their editions in the beginning of the 20th century, making each edition from a collection appear as limited one-of-a-kind (Pace Prints, 2020). 
I work at my best when I'm engaged physically in the creative process, such as being on my feet and moving around and using my hands to creating artwork. Working through these methods of printmaking helps me achieve high quality work while having fun, which is always important. In my final semester I am keen to continue to explore all methods of print techniques that keep me physically busy, as I think it's important for my personal well-being, and it’s the best method of working to push myself. 
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Our homes and interior spaces mean more now to us than ever before, after the pandemic has left many people trapped in their house trying to find ways to uplift their mood and to stay productive. I am one of many, who has had the time to clean, declutter and move things around in my home with visions of redecorating and a drive to be creative. Through Instagram, I have seen myself how it's become more popular to make our living spaces feel more alive, more comfortable and taking it up a notch by bringing the outdoors indoors. Taking sustainable actions in up-cycling furniture and recycling materials for creative tasks, with sophistication, care and elegance. 
Ideal Home has identified what's in the trend forecast is for colour choices in 2021. They refer to our home as a ‘personal sanctuary’ and claim that the colours that are believed to be on trend during the pandemic are among Neutral tones, Grounded tones, Lush Landscape Greens, Mulberry tones, Clean Blues and tones with an Expressive Accent (Kelly, 2020).
[image: ][image: ][image: ]
Figure 11, Mulberry Tones - Expressive Accent - Landscape Greens
I believe colours also can have a big impact on our emotional response to a space or environment, making them important part of design and print when looking to spice up our homes. From the three tones listed above I can link Mulberry to warmth and comfort, Expressive to cool and calm, Landscape Greens to fresh and free; this is a personal response.
COVID-19 is responsible for keeping most of the world stuck indoors over the last year, giving all of us a new experience that we all share. But this experience also makes us survivors and gives us story to continue to tell through our art and way of thinking. Many people discovered hidden talents during lockdown, with all the time in the world to try new things and be creative. One great example of this is a famous Russian figure skater Evghenia Medvedeva, who had so much unusual time on her hands, her attention focused on drawing and music and finding the courage to post these drawings online (Cabacenco, 2020).
[image: ]
Figure 12, Drawing of Mariah Cheyenne: USA Figure Skater
I believe that there are people all over the world who have been inspired by such actions and have carried on with the creative trend. A Russian public group “Izoizolyacia” started a trend that shook Facebook at the beginning of the first lockdown, where a great number of people were posting live paintings they had done, as a creative impression of Rene Magritte’s work (Cabacenco, 2020). Thousands of people during lockdown, posted about art they had created whether it being painting, creating decorations, crafting costumes or just exploring the academic side to the art world. Having complete control over the world your art lives in and the way your art is portrayed, is a great way to release negative emotions and stress tentions. Artist and Ceramist Francesca DiMattio, says in an interview with Claire Voon from Artsy, “I have never really appreciated how much I needed art for my mental well-being. Completing something when everything else feels so up in the air is grounding.” (Voon, 2020)
Most art requires audacity, patience and hope, which is said to be the qualities that will help humanity endure through this pandemic (Cabacenco, 2020).
Considering the benefits of craft and the importance of colour choice, plantation and biophilic designs are growing in population across the globe and have many health and mental benefits to our well-being. Including any form of physical or visual plant life or animals within an interior setting has been said to improve productivity and well-being, whether this is in your home or in an office space (Oliver Heath Design, ND). Including elements of mother nature into built environments, whether direct or indirect, have been demonstrated through research (Oliver Heath Design, ND; Dr Joanne Leach, 2020; Neil Franklin 2018) to reduce stress, blood pressure and heart rate levels, and increase in productivity, creativity and well-being (Oliver Heath Design, ND; Dr Joanne Leach, 2020; Neil Franklin 2018)
[image: ]
Figure 13, Oliver Heath Design Statistics
Biophilic design can improve well-being in different environments with the right design. It can also be implemented in various ways such as real plant that can control the air quality and ventilation, acoustic comfort with plant walls, the use of natural materials/textures/patterns and colours, internal and external views onto nature, and better improved natural and artificial lighting (Oliver Heath Design, ND; Dr Joanne Leach, 2020; Neil Franklin 2018).
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When starting my research, I want to look at leading interior print designers and practitioners and look at how they approach design using a variety of craft techniques and modern-day technology. Craft is an area of art that I know I thrive in, and I enjoy the physical connection with the work I produce which goes in hand with my love for digitally manipulating work into prints. This led me to question where I see myself and where I would like to take my portfolio for the Creative Venture.
I would like the outcomes of my Creative Venture to display a diverse body of work intended for interior soft and hard surfaces. This will include large feature walls for commercial spaces and a side selection of products and prints that could then be sold. My narrative will be told through materiality, hand drawing, painting and traditional processes I have learnt whilst studying. I intend to focus on creating prints for surfaces that have a strong impact on a space and have some sensory play with mood, well-being and physical comfort in a positive way. By exploring techniques that require skill and playfulness, I will be working through processes such as lino printing, mono printing, sun printing, screen printing (if possible, in pandemic), painting, drawing, hand rendered repeats, laser cut and engrave (again if possible, in pandemic). The pandemic has changed the way I currently work as I am doing more work from home and I have limited access to the full range of materials and equipment. I have always been inspired the natural world around me and I enjoy travelling to explore unique aspects of nature. Previous work has been inspired by my travels to Milan, Cyprus and Amsterdam but this year I have been confined to my local environment.  This has changed my designs to be more reflective of British flora and fauna. In terms of studio space, I enjoy working in a creative space and around creative people as this in an inspiring environment for me, so working in my own space has been difficult.  However, the experience has made me more creative in problem solving and finding alternatives to the way I would normally work.  Working away from the studio has made me explore different techniques such as sun-printing.  This is something I will continue to do once the restrictions of the pandemic have been lifted as I have been enjoying using the natural environment rather than relying on industrial UV screens.  
I will develop my portfolio which will show range of skills including my commercial market awareness within interiors and show capability to work in collaboration or as a freelance to create bespoke pieces of work.
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Office design: productivity can be increased by 8%, rates of well-
being up by 13%, increases in creativity, with reduced absenteeism
and presenteeism

Hospitality design: Guests willing to pay 23% more for rooms with
views of Biophilic elements

Education spaces: increased rates of learning 20-25%, improved
test results, concentration levels and attendance, reduced impacts
of ADHD

Healthcare spaces: post-operative recovery times decreased by
8.5%, reduced pain medication by 22%

Retail: the presence of vegetation & landscaping has been found to
increase average rental rates on retail spaces with customers
indicating they were willing to pay 8-12 % more for goods and
services.

Homes: can become more calming & restorative, with 7-8 % less
crime attributed to areas with access to nature and can command

an increase of 4-5% in property price.




