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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website was very quick and easy to load. The speed of any website is very important because it determines the ranking of google. A website usually takes 2 seconds to load and open. It is believed that if a website takes longer then 3 seconds to load, people usually leave. To thrive due to the speed of the browser, it is very important that every business must keep their website running quickly. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains numerous sub-pages. Each sub-page has many drop down pages. This is a great way to keep website menu coordinated by assembling similar articles together under one main page or category. This makes easy for customers to navigate according to their needs and preferences.  


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: This website has an online booking system. A customer can make a booking via the website. This is very convenience as customer can book whenever its suits them, without having to call or visit in person.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: There could be a pop-up landing page upon entering the website, so that it’s easy to sign onto a mailing list and get extra discount. Additionally, there are a lot of subdomains, with too many options for one person to follow. It may overwhelm someone, so reducing the options to a smaller number will provide easier navigation.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	[bookmark: _Int_gwhCV1mv]Answer: The webpage looks inviting and offering. As soon as you enter the webpage the colours are vibrant and clear, which makes you want to look deeper into the offers. The layout of the website appearance is slimmer on a mobile phone versus a computer, this is likely due to responsive design to adapt different screen size.   


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: They have used eye-catching imagery, video and colour to engage customers, which also makes it look more attractive and appealing to grab customers. Attention-grabbing is very important to succeed in business


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:  This website has an online live chat tool. Live chats are good and effective way of communicating with customers on demand. If customers want to make an enquiry or ask about specific services, they provide and can’t wait then live chat tool is a way to go. 


	Question 2d – How effective are the social media links on the website?


	Answer: 
The website has good amount of social media platform mix, e.g. they cover professional (LinkedIn), visual (Instagram & YouTube) and community-engagement (Facebook, X). They exist on all the right platform and frequently suggesting them across all pages. Active social media is good for brand trust and allows visitors to choose how they want to interact. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Services are arranged in an effective way by giving full description of the company's products and services on their websites making bullet points and short paragraphs, along with outlining what skills participants will gain or learn> Customer also able to asses weather the class meets their goals, increasing confident in booking.  


	Question 3b - How are customer reviews made available? Are these up to date? 


	[bookmark: _Int_IR6Qir6o]Answer:  Customer reviews are available on the company's website in under sub menu. They also have testimonial. Reviews are also made available on their social media platforms where the customers are able review and feedback on company's services and products.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member?  


	Answer: The website's polished appearance, the classes taught by experts, and the variety of specialised courses available all contribute to the service's high-quality presentation. The strong branding and emphasis on wellbeing, nutrition, and bespoke experiences contribute to a premium feel.
 Because the service offers organised, beginner-friendly workshops, a friendly learning environment, and special possibilities like corporate events or health-focused cooking sessions, I would recommend it. For friends or relatives who wish to get better at cooking, it appears trustworthy and well-organised.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:  Yes, the costs for individual cooking lessons are clear on the website and corresponds to the premium, qualified service that the business advertises. The price is in line with other high-end culinary schools and corresponds with the highly qualified training, specialised courses, and small group learning environment provided.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cooking academy

	
	2.Corporate Cooking Events

	
	3.Cook Rickmansworth

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, by typing these words into google the company's website show up in the top ten websites.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Because they serve as a company's primary reliable source of information and offer validity, websites are still quite important in today's UK business. Before making a purchase, customers expect to be able to look into services, compare costs, and read online reviews. Additionally, a website enables businesses to communicate their brand more successfully than social media alone, reach a larger audience, and offer online bookings or sales.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would suggest making the booking and availability information easier to read. Certain classes don't make it obvious how frequently they run or when the next sessions are scheduled. Customers would find it easier to plan and feel more assured when making bookings if there was a more transparent schedule or live availability calendar.
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