Website Evaluation report - 1200 words or equivalent (+/-10%)
Complete a website evaluation of a small business website, you must choose one of the following small businesses:
Yoga Reading: https://www.yogareading.co.uk
The Cooking Academy: https://www.thecookingacademy.co.uk
Cleaners of London: https://www.cleanersoflondon.co.uk
Hollywood Bowl UK: https://www.hollywoodbowl.co.uk
You must use the ‘Website Evaluation Template’ below.

	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	
	Student Name
	

	

	Website Chosen 
	Hollywood Bowl UK

	Insert hyperlink to website
	: 
[bookmark: _GoBack]https://www.hollywoodbowl.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The Hollywood Bowl website is very fast to load on both computer and mobile devices. It takes only a couple of seconds for the homepage to display. Pictures and buttons come up quickly and it is very comfortable to click and navigate. Booking and offers pages are opened almost instantly without any delay. The website is very user-friendly and seamless due to the absence of broken link sand delays. The website even works perfectly when the internet has a slight lag.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Absolutely, the website of the Hollywood Bowl contains many sub-pages like "Bowling", "Food & Drinks", "Offers", "Parties", and "Find a Centre". A customer can view these sections by clicking the main menu located at the top of the page. From there, they can click on the links to access the page of their choice. Usually, each page contains explicit buttons or links to other pages, hence it is very easy to navigate and find information concerning games, prices, or reservations.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Certainly, a patron has the possibility to reserve a slot by means of the Hollywood Bowl website. A "Book Now" icon is located on the homepage. The customer will be led to the calendar, the time, the amount of players, and the center that they want to visit upon clicking it. Besides that, the customers can choose games, food, or discounts among other things if they want. Once the information is provided, the customer is able to finalize the reservation via the internet. Thus, a visit can be organized conveniently without needing to go to the center physically.



	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Takes a long time to open pages on slow internet? Make them even faster.
Make it user-friendly for mobile or tablet users by adding larger buttons.
More prominently display pricing and promotions on every page.
Increase accessibility to the homepage from any page.
Insert a search box for users to quickly locate items.
The above done would simplify and quicken the website even more.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:  
The website of the Hollywood Bowl looks very attractive and bright; there are also nice and amusing images of bowling and food. The site is a pleasure to see and read thanks to the selection of colors and design. The wide format on the computer allows for displaying more information at once while the phone page is smaller with some images or menus stacked differently to fit the screen. The website is still good-looking and user-friendly on both devices but the layout is slightly altered to accommodate the device.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: 
The Hollywood Bowl site adopts such vibrant hues as red, yellow, and blue in its design to convey a sense of the fun and thrill involved. It is loaded with visuals of bowling, food, and the center to give people a good idea of what the place is like. Occasionally it has brief clips to showcase gaming or celebration events. Such images and videos come to the forefront making the site more attractive and revealing the activities people can engage in. In conclusion, the colors, images, and videos combined give the site a vibrant and approachable aura.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Unfortunately, the Hollywood Bowl web page does not now have an online chat tool which implies that customers cannot directly ask questions through the site. For inquiries, they have to rely on other means such as the phone call email, or looking at the FAQs. An online chat tool would have enabled customers to inquire about bookings, prices, or offers much faster and more conveniently On the contrary, it is likely that customers would have to spend longer time before they get their answers.



	Question 2d – How effective are the social media links on the website?



	Answer: 
Absolutely, the website of the Hollywood Bowl contains many sub-pages like "Bowling", "Food & Drinks", "Offers", "Parties", and "Find a Centre". A customer can view these sections by clicking the main menu located at the top of the page. From there, they can click on the links to access the page of their choice. Usually, each page contains explicit buttons or links to other pages, hence it is very easy to navigate and find information concerning games, prices, or reservations.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The Hollywood Bowl website demonstrates distinctly the services it has. The bowling, food and drinks, parties, offers, and events have their own separate pages. Each page is loaded with images and concise texts to tell what customers can do. The cost and the possibility of booking are also displayed on some pages. This makes it clear to customers what they can expect before even coming. The main menu gives access to everything, therefore customers can easily view the entire service listing the company has.



	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The primary Hollywood Bowl UK website did not exhibit even a single customer review or testimonial. A "reviews" or "testimonials" corner is absent in their FAQ, contact, and center sections, which are usually the most visited. People, however, talk about the Hollywood Bowl on external sites like Reddit, but those discussions are not on their webpage. It is difficult to ascertain the currency and reliability of the visitor feedback given that no reviews exist on the website itself.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Their centers are quite large, very modern, and clean — they include a diner, abar, and playing areas.
They spend money for nice technology, like “pins on strings,” and modernized lighting and sound, to make bowling more fun and more trustworthy.
They prioritize customer satisfaction — they monitor feedback and ensure that the staff is friendly and that the service is quick and clean.
They are making their locations more accessible: there is access for disabled persons, and they are trying to be inviting to all ages and abilities.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Indeed, the Hollywood Bowl site displays a few prices, but they are not exactly clear in every case. The FAQ elaborates that the prices are conditioned by the centre, so a location is necessary to be selected to see the complete price. Some centre pages, like that of Steven age, give starting prices for adults, e.g. ,almost £7.70 per game. The site also mentions specific deals like unlimited playing for three hours at £12 per person on Sunday evenings, which is a very economical offer. These prices are on par with the service level as the patrons receive a neat, up-to-date bowling segment along with the package of food ,drinks, and games making the expenditure reasonable.




	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Bowling centre

	
	2.Family fun bowling

	
	3. ten pin bowling 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: In case you enter into Google "bowling centre UK" or "ten‑pin bowling near me",the Hollywood Bowl website is frequently shown as one of the first results, particularly if your search is from the UK. The website is quite popular and has a good ranking for these kinds of searches. Nevertheless, it may not always be the case that it is among the ten highest ranked since this can rely on the apecific terms you use for searching, the location of your search, and whether Google prioritizes maps or business listings. On the whole, it is very possible that the site will be user-friendly at the top.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Certainly, websites continue to hold a significant place in the UK business market. A website is a powerful tool that allows customers to find out about a company's background, access product or service information, inquire about prices, and even perform transactions like bookings or orders online. Besides, it is an indication of a business's professionalism and reliability. Moreover, although social media and application usage has grown, still a lot of customers turn to websites as their first point of contact to gain knowledge about a business or to make comparisons. Hence, a company without a website might lose potential customers who only want to do online research before visiting or making a purchase.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My recommendation is to include an online chat feature on the Hollywood Bowl website. It would enable the customers to get quick replies to their questions regarding reservations, and ticket prices, or current promotions without having to phone or send an email. Moreover, it would enhance the website's user-friendliness and cut down the time that both the customers and the support staff would spend on that. A chat tool would provide instant responses to queries, thereby increasing the likelihood of a potential customer to make a booking and enjoy the whole process more.
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