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Blog One - Words included in Individual’s Blog (including reference list)

Why Unofficial World Wildlife Fund, and what we’re trying to achieve
We play a crucial role in the protection and conservation of our planet’s biodiversity. Through various initiatives, we strive to raise awareness, raise funds, research, and implement conservation programs that ensure the survival of endangered Blue Whales and the preservation of their habitats. Please make a lifesaving donation today to help protect blue whales and ensure they thrive for generations to come! 
Join us by Donating Today!

Save Our Giants
The Blue whale, the largest known creature on Earth is at risk of extinction due to human activities such as hunting, climate change, and marine pollution. Whales like humans, are warm-blooded mammals and feed their babies with milk. Even though they live in the sea, like humans, whales need to breath air. Their size is truly impressive; sometimes measuring over 30 metres, and weigh as much as 200 tons, which is the size of 33 elephants - larger than known dinosaurs. You can make a difference by volunteering for our “Swim Along” campaign, which focuses on raising funds for our programs.  
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Every Whale Counts
According to the International whaling commission (2020) it is estimated that there are only 10 – 25 thousand blue whales remaining in the world because of human actions. Adopt a Blue whale to be one of only 25 thousand people in the world own one. A perfect gift for kids who love animals! Give them a whale adoption to spark their interest in wildlife. Our adoption packs include a cuddly toy, a welcome kit, and regular updates. You can sign-up for a monthly fee of just £4.99 to save a whale - save the whale, save the world.
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Click here to Donate






Evaluation of marketing theory that underpins my blog:

The Unofficial World Wildlife Fund (UWWF) is an organisation dedicated to protecting wildlife and their environments. The charity works through research, advocacy, and education to increase awareness about the threats these amazing animals face. Our blog and social media are key tools for promoting the charity and reaching a larger audience. 

According to Kotler et al. (2019) Marketing is the promotion and selling products or services, including doing market research and advertising. For like UWWF, good marketing is essential because it helps connect with important groups like donors, volunteers, and people who buy our products. By understanding the needs of these groups, we can work more effectively and make a bigger impact. 

To market successfully, we identify different target audiences using segmentation theory, which breaks a large audience into smaller groups based on specific traits (Smith, 2019). Our main audiences include people who care about the environment, marine biology students, and families interested in wildlife conservation. 

Raise Awareness: We use our platforms to show the problems Blue Whales face, like climate change and habitat loss. By sharing interesting stories and facts, we encourage the public to support our cause (Bennett, 2021).

Attract Donations: Our marketing clearly explains why donations are crucial for our work. We detail how contributions help fund research and conservation efforts, which builds trust with potential donors (Garcia-Molinos et al., 2022).

Recruit Volunteers: Our post also aims to attract volunteers who are passionate about marine conservation. By providing clear information on how they can help, we encourage community involvement (Martin et al., 2023).

Selling Merchandise: We sell products to raise money for our projects. Our marketing highlights these items, focusing on their quality and the important causes they support, which encourages people to buy them (Smith & Jones, 2022). 
In summary, with focused marketing efforts on our blog and social media, we effectively connect with our audience and assess the impact of our blogging efforts by regularly analysing these metrics to allow for continuous improvement in content strategy, ensuring that the charity meets its objectives and enhances its outreach efforts. Unofficial World Wildlife Fund effectively connects with its audience, raises awareness, and gathers the resources needed to protect blue whales and their habitats. 

Blog Two – The Important Role of Wildlife in Fighting Global Warming

The Importance of Wildlife in Fighting Global Warming
As we face the challenges of global warming, protecting wildlife has become more important than ever, Animals and their habitats play a crucial role in keeping our planet healthy and fighting climate change. By understanding their importance, we can see why supporting wildlife is essential for our future.  
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Creating change begins with taking action. Sign our petitions to ensure your voice is heard for the animals that need your support the most.

Climate change poses a significant threat to essential biodiversity 
Wildlife helps combat global warming in several ways. One of the main ways is through carbon sequestration. By protecting areas rich in wildlife, we ensure that these natural carbon sinks continue to function effectively. For example, blue whales can store a significant amount of carbon, making their conservation crucial to our fight against climate change. 

Biodiversity, or the variety of life around us, is also essential for ecosystem health. Different species work together to create a balanced environment. When we have a diverse range of animals and plants, ecosystems can better withstand the effects of climate change, like extreme weather and disease outbreaks. Protecting wildlife ensures that these ecosystems remain strong and capable of adapting to changes. 

Offset your carbon footprint today by Buying our personalised Christmas Gift Cards!

Help Save the Bees 
Moreover, wildlife is vital for pollination and seed dispersal. Animals like bees and butterflies help plants reproduce, which supports food chains and contributes to carbon storage.

Join our “Fly the Bee” campaign to ensure food security!

As we recognise the importance of wildlife in combating global warming, we also need to act. Supporting our charity is a great way to make a difference. Your donations can help protect habitats, support conservation efforts, and ensure that these essential animals thrive. 

Together, we can make a positive impact on our planet. Consider Donating to our charity today. Your contribution will help protect our precious wildlife and fight against global warming, creating a healthier world for future generations. Let’s join hands to protect nature and make a real difference!
Evaluation of marketing theory that underpins my blog:
The blogpost on the importance of wildlife in combating global warming effectively highlights the critical role that biodiversity plays in climate regulation. By articulating how wildlife contributes to carbon storage, ecosystem resilience, and vital ecological processes such as pollination, the blog post provides a comprehensive overview of the interconnectedness of wildlife and climate health. 

Attract Donors: The post clearly explains the significance of each contribution, detailing specific projects and their expected outcomes. This transparency fosters trust and encourages potential donors to support the cause. 

Additionally, by showcasing volunteering opportunities, the charity seeks to recruit individuals eager to contribute their time and skills to the course.

In conclusion, effective marketing through blogs and social media is essential for charities like Unofficial World Wildlife Fund as it helps raise awareness, attract donations, recruit volunteers, and promote merchandise. By engaging with various stakeholders, these efforts ultimately contribute to the critical fight against global warming and the preservation of wildlife. 

Marketing Metrics Employed to Evaluate our Blogs

Call-to-Action: We utilise the call-to-action button to prompt our readers to take action to donate to our course, which has been successful. 

Engagement Rate: This metric enabled us to measure the number of interactions each of the blog posts receive relative to the number of followers. Consequently, we note that an average of 90% our followers engaged our blog posts. 
Conversation Rate: This measures the percentage of readers who take a desired action after reading the blog, such as donating or signing up for our volunteering programs. We can see that 100 people, which is equivalent to 40% of our readers click through to take action in the last 24hrs. 
Average Time on Page: This metric track how long readers spend on each blog post. Longer time spent usually means that the content is engaging and relevant. We can see that more than 50% of our readers take their time to engage with our content. 
Social Share: Tracking how many time our blog post is shared on social media platforms provides insight into its reach and popularity. Hight social shares can indicate that the content resonates with the audience. 
Bounce Rate: This metric shows the percent of visitors who leave the blog after viewing only one page. We are experiencing a lower bounce rate which suggests that readers are exploring more of our content, indicating engagement. 
Follower Growth Rate: Evaluating changes in social media followers after posting a new can help assess whether the content attracts new followers.

By employing targeted engagement strategies and using relevant marketing metrics, Unofficial World Wildlife Fund can effectively connect with its audience and assess the impact of its blogging efforts. Regularly analysing these metrics allows for continuous improvement in content strategy, ensuring that the charity meets its objectives and enhances its outreach efforts. 
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