



Revenue Management System
Presentation











Student name: Antonela Puiu 
Student number: 2025260
Module: Contemporary Themes BMIH6001
Lecturer: Scott James



[image: ]



[image: A screen shot of a computer

Description automatically generated]



[image: A screenshot of a computer

Description automatically generated]




[image: A screenshot of a computer

Description automatically generated]



[image: A diagram on a black background

Description automatically generated]




[image: A screen shot of a computer

Description automatically generated]


[image: A screenshot of a computer screen

Description automatically generated]


[image: A screenshot of a computer

Description automatically generated]


[image: A screenshot of a computer

Description automatically generated]



















References
Barta, G. and Görcsi, G. (2021) ‘Risk management considerations for artificial intelligence business applications’, International Journal of Economics and Business Research, 21(1), pp.87-106.
Berman, D. (2023) Revolutionizing The Hospitality Industry With Artificial Intelligence.  Available at: https://www.forbes.com/sites/forbesbusinesscouncil/2023/09/11/revolutionizing-the-hospitality-industry-with-artificial-intelligence/?sh=ad9518423d16 (Accessed: 16 January 2024).
Chi, O.H., Denton, G. and Gursoy, D. (2020) ‘Artificially intelligent device use in service delivery: A systematic review, synthesis, and research agenda’, Journal of Hospitality Marketing and Management, 29(7), pp.757-786.
De Bastos, B.P. (2023) ‘Contribution of hotels’ revenue management for supply chain sustainability’, Journal of revenue and pricing management, 22(4), pp.294-305.
Elbertouli, I. and Bahyaoui, S. (2023) Yield Management, Risks and Consequences for the Customer: Perspectives on the Moroccan Chain Hotel Industry.
Guerra-Montenegro, J. et al. (2021) Computational Intelligence in the hospitality industry: A systematic literature review and a prospect of challenges. Applied Soft Computing, 102, p.107082.
Guizzardi, A. et al. (2021) ‘Big data from dynamic pricing: A smart approach to tourism demand forecasting’, International Journal of Forecasting, 37(3), pp.1049-1060.
Hayes, D.K., Hayes, J.D. and Hayes, P.A. (2021) Revenue management for the hospitality industry. John Wiley & Sons.
Helmold, M. and Helmold, M. (2020) Total revenue management (trm) (pp. 1-12). Springer International Publishing.
McGilvray, D. (2021) Executing data quality projects: Ten steps to quality data and trusted information (TM). Academic Press.
Paraskevas, A. (2022) Cybersecurity in travel and tourism: a risk-based approach. In Handbook of e-Tourism (pp. 1605-1628). Cham: Springer International Publishing.
Pradina, N.L.G.V. (2023) ‘Yield Management Strategy in Increasing Room Occupancy in The New Normal Era’, International Journal of Travel, Hospitality and Events, 2(1), pp.79-90.
Ramey, V.A. (2021) The macroeconomic consequences of infrastructure investment (Vol. 28215, p. 219), Chicago: University of Chicago Press.
Sołtysik, M. (2024) Artificial Intelligence, Management, and Trust. Routledge.
Talón-Ballestero, P., Nieto-García, M. and González-Serrano, L. (2022) ‘The wheel of dynamic pricing: Towards open pricing and one to one pricing in hotel revenue management’, International journal of hospitality management, 102, p.103184.

image7.png
1

Evaluate future policy and management options

« The management team in the UK hospitality business must guarantee that they

The Importance of Invesfing in Infrastructure

have staff that can handle information access and machine learning algorithms.

« Furthermore, they can also take help from other technological business to ensure

\opss st a transparent transformation during RMS adoptions.

o « With the help of regular information audits along with the cleaning process they

will be able to maintain the data’s quality which will help the RMS Work:

Ramey, 2020)
perfectly. : N
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Final thoughts

- The Implementation of the RMS system usually give a huge advantage to the

Fulue o Revente Management

hospitality sector of the United Kingdom.
+ The above presentation has discussed the importance of the RMS system i order o

effectively optimise the pricing structure for hotel business and earn more profits.

- Finally, it has stated that upgrading the old IT infrastructure can maintaining the
data quality and can help the UK hospitality sector to implement the RMS

efficiently.
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Introduction

The RMS can casily help the organisations to ufilise a variety of different

technologies and tools, thus can allow business to handle complex information.

Complex algorithms are utilised for understanding the market demand the tactics

that the competitors arc using.
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Theoretical concepts

« There are two theoretical concepts such as the Yield Management

alsq the Price Discrimination Theory.

« Both of those theory has provided an excellent framework for the understanding

and the optimising revenue system in the competitive landscape.
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The Price Discrimination Theory is another excellent theory that can help the

organisation in the hospitality sector to adjust the service prices.

PRICE

All the hotels normally use the pricing structure based on some market

DISCRIMINATION

condition such s the client performance, or hotel’s past performance.

This will be very beneficial for the organisation since this will allow them with

an excellent opportunity jn Qrer. tq stay competitive in the dynamic market.
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Application to the hotel and hospitality sector

+ The most outstand benefits of ufilising the revenue management system in

Analysis hospitality sectors is its capability to increase the business’s revenue.

+ The RMS can effectively improve the accuracy of the hotels pricing structure and
‘ eventually improve its overall revenue.

(Montenegro et al, 2021)
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The hospitality sector might face resistance from their workers during the

implementation of the RMS.

The business in the hospitality sector need to invest a good portion of money jn

order to enhance the skill level and knowledge of their workers.
Letting an Al technology to handle all the revenue management system is very
risky for the organisation -

The organisation needs to establish an excellent team that will keep an eye on

the RMS performance jn order to find any glitches with the adaptations.





