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AIM(S)
· To develop a deeper understanding of the relationships between business, society and the environment.
· To critically evaluate frameworks for thinking about global moral questions concerning for example: the global distribution of wealth, the appropriate meaning of human rights in a multi-cultural world, environmental sustainability, migration, development aid, conflict-resolution and transitional justice. Students will be expected to evaluate different approaches to ethical judgment and to apply them to real world dilemmas.

LEARNING OUTCOMES

Upon the successful completion of this module, the student should be able to demonstrate the ability to:

· Problem solve and critically analyse the importance of management and ethical decision-making within organisations and their impact on the wider social environment.
· Explore critically the response of management functions to ethical challenges and how business is constrained by its cultural, political and social environment.
· Evaluate different approaches to ethical judgment and to apply them to real-world dilemmas.
· Analyse facts and circumstances to determine the cause of a problem and identify and select appropriate solutions. 

INDICATIVE CONTENT

· The Role and Context of Management, Business and Organisational Ethics
· Definitions of ethical behaviour. 
· Values, deontological/teleological models, natural law, utilitarianism, social justice, and social contract theories. 
· Market Ethics
· The role of the individual in relation to the corporation and society. 
· Models of Corporate Responsibility and Agency Theory.
· Codes of Ethics:  Competing approaches for managing ethical dilemmas.  Normative strategies to foster ethical behaviour.  Neutral, Omni partial Rulemaking (NORM).
· The challenge of technology to responsible behaviour in an ethical corporation.
· Sustainability models are applied to diverse corporate structures across various cultures. 
· Corporate Social Responsibility in a Global Economy
· Regulation and Development of an Organisation’s Ethical Programme.
· Sustainable development: global, national and local issues





LEARNING AND TEACHING STRATEGY

Presentation of ideas will be accompanied by case material for wider discussion. There will be extensive utilisation of comparative business and social cultural analysis. While maintaining the integrity of positivist approaches, normative discussion will be integrated to rehearse emotional and emotive qualities in class discussion. A current application will be agreed e.g. ethical banking, protection of children in a commercial environment, corporate scandal resolution, responsible consumption, international business CSR, e-business ethics, developing sustainability strategies, etc. Guest speakers and Business School research students will present their experience and policies on the theme. To develop case material, students will negotiate a particular application of models to the case they wish to investigate. While the collection of secondary data will be essential, the opportunity to collect primary data will be encouraged (and underpinning skill development practised) as an aid to achieve the highest grades. Collaboration with other modules in the portfolio at level 6 will be encouraged, enabling chosen themes to be studied from multiple perspectives and facilitating deeper analysis at this level.
	
Students must actively engage with the external world, including critical analysis of journal articles, reviewing journalism, academic blog posts and academic feeds/content from X 
(formerly Twitter)

The study time for the module is divided as follows:

	Activity type
	Hours
	Percentage

	Scheduled learning
	48
	24%

	Independent learning
	152
	76%

	Placement learning
	0
	0

	TOTAL
	200
	100%




ASSESSMENT

Assessment Component 1
(Tick one)
	☐	Written exam
	☒	Coursework
	☐	Practical



	Mode of assessment
	Volume
	Weighting

	Report 
	2,500 words 
	50%




Assessment Component 2
(Tick one)
	☐	Written exam
	☒	Coursework
	☐	Practical



	Mode of assessment
	Volume
	Weighting

	Report
	2,500 words 
	50%




Assessment Summary
	Activity type
	Percentage

	Written exam
	

	Coursework
	100%

	Practical
	

	TOTAL
	100%



Use of Generative AI in Assessment

	RESEARCH 
	For this assessment, you can use Generative AI to  support you in research, including searching for  bibliography, using tools to summarise, compare and  interrogate materials.
	Yes  
No x

	STRUCTURE 
	For this assessment, you can use Generative AI to support you in structuring your submission, including creating a draft argument structure, identifying parts and  headings, etc.
	Yes  
No x

	PROOFREADING 
	For this assessment, you can use Generative AI to check your own text/creation for grammatical and syntactical mistakes, including rephrasing of your own work within specific standards.
	Yes  
No x

	WRITING 
	For this assessment, you can use Generative AI to create text for submission.
	Yes  
No x

	CREATIVE 
	For this assessment, you can use Generative AI to create creative materials, such as images.
	Yes  
No x

	PROGRAMING 
	For this assessment, you can use Generative AI to create and check code.
	Yes  
No x

	NONE 
	For this assessment, you are not allowed to use any type of Generative AI support. This includes research support, structure support, writing/proofreading support and creative support.
	Yes x 
No 





READING LIST

	Module Code
	BMBM6008

	Module Title
	Global Ethics

	Classification
	Reading List entry
	Electronic*

	[bookmark: _Hlk210390871]Essential
	Blowfield, M. and Murray, A. (2014) Corporate responsibility: a critical introduction, 3rd Edition
Oxford OUP.
	☒

	Essential
	Carroll A and Buchholtz A. (2014) Business and Society: Ethics & Stakeholder Management, Cincinnati. USA: South-Western College Publishing.
	☒

	Essential
	Eade, J. and O’Byrne, D. (2017) Global Ethics and Civil Society, 
	☒


	Essential
	Hutchings, K. (2010) Global Ethics: An Introduction, Polity Press.
	☒


	Essential
	Lloyd, M. (2010) Business at a crossroads. Palgrave Macmillan UK.
	☒

	Essential
	Moellendorf, D. and Widdow, H. (2015) The Routledge Handbook of Global Ethics, Routledge Taylor and Francis Group.
	 ☒


	Further
	Bingley, M. (2012). Business, society and politics multinationals in emerging markets. UK:Emerald, 2012.
	☒

	Further
	Carroll, A. B. (2015). Business and Society. Stamford, Connecticut : Cengage Learning,
	☒

	Further
	Crane, A. and Matten, D. (2010) Business Ethics: Managing Corporate Citizenship and Sustainability in the age of globalisation, Oxford OUP.
	☒

	Further
	Edward, P. and Willmott, H. (2015). Decision-making: between reason and the ethico-political moment
in The Routledge companion to ethics, politics and organizations by Linstead, A. (Ed.). Routledge, Taylor & Francis Group.
	☒


	Further
	Steger, M. (2013) Globalization: A Very Short Introduction 3/e, OUP Oxford.
	☒



P.S : 

1. Students are also directed to use academic databases such as ProQuest, Marketline Business Ethics Quarterly, Journal of Business Ethics any other suitable peer-reviewed journal to facilitate their learning.

2.  Both assessments (Part 1 and 2) are on Moodle as separate documents. Please refer to them

3. Similarity Links and Submission links will be made visible three weeks before the submission deadline as per the Assignment briefs.

4. Suitable deadlines for the Draft feedback will be decided after the classroom discussion
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