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The word "marketing" is used to describe a company's attempts to learn about its
customers and then design, disseminate information about, and provide products
and   services   that   are   tailored   to   their   specific   needs   and   wants.   Traditional
marketing   methods   have   given   way   to   newer,   more   effective   digital   ones   as
marketing has evolved over time. Direct sales, trade shows, radio, and television
were all examples of offline methods of  reaching   customers and  spreading  the
word about new items in the past (Sinelnikova, 2018). Businesses, such as hotel
chains,  have  shifted  to  digital  marketing  strategies as  a  result  of  technological
developments,   using   social   media   sites   like   Facebook   and   Google,   and   some
others, to advertise their products through the use of videos, which in turn entice
customers to stay at the hotels during their business trips or vacations. Both the
Marriott and the Premier Inn will be briefly discussed in this article. The marketing
strategies of two multinational firms will be examined and contrasted.
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Introduction
Marketing is a very broad concept but can generally be described as a strategy that is used by a company to learn about its customers and then publish information about their products and services, which are tailored to meet the individual needs and demands of their customers. 
In this current day and age traditional methods of marketing have evolved and enhanced into a more digital way of marketing. Traditional methods of marketing consisted of television adverts, radio shows, trade shows, direct sales and were commonly done offline, face to face between companies and customers (Bailey, n.d.). 
Businesses such as hotels have evolved and moved onto using digital marketing strategies. This is due to the technological advancement in being able to reach out to customers virtually via online platforms such as facebook, instagram, twitter, google and many others. These platforms allow hotels to advertise their services and products digitally through various forms of media such as video clips, texts and images, which engage a larger number of customers to feel enticed to book and come and stay at the hotels for short getaways, vacantion, busineess trips etc (Schenck, 2016). In this report I will be comparing and contrasting the marketing methods used by two multinational hotel brands, moxy and six senses hotel.
Six Senses Hotel, Resorts and Spas manages 16 hotels and resorts and 25 spas in 19 countries globally under the brand names Six Senses, Evason and Six Senses Spas. Six senses was first established in 1995 and the hotels and resort spas are part of the huge multinational hotel chain called Intercontinetal Hotel Group (IHG). Six senses hotels, resorts and spas offer a more luxurious experience for their customers. They focus more on the niche group of customers who are looking for an extravagant, all inclusive resort break.
The first Moxy hotel was opened in Milan in 2014 in collobaration with IKEA in Sweden and was a huge success. It now has over 70 different hotels operating worldwide. It can be found in Europe, Asia and America. In Europe it is available in all major cities like France, UK and Germany.  In America they are located in most major cities such as new yotrk, Atlanta, Seatlle and many others.They are part of the multinaional hotel chain called Marriot hotels. Moxy hotels is a more budget friendly hotel which offers it services to the wider public rather than a niche group (pilot, 2021).
Marketing Strategies
Moxy hotel has an all-encompassing marketing strategy for its hotel. It focuses on a marketing stategy that accounts for the division of its customers and its proposed markets. It aims to attract young millenial travellers and digital nomads.It is a design led, moderate tier brand with a chich and modern personality. It offers it guests who are looking for adventure and to socialise with people to make new friends on a pocket friendly budget (Graziano, 2021.). The brand ensures that all of it hotels have a consistent look and feel with a primary mission of Less is more. The hotel offers affordable pricing, stylish amenities and technical accomadations. Although the rooms are small they are still very comfortable and stylish offering large flat screen TVs, speedy free Wifi, USB port outlets and more. Furthermore all hotels have a lobby which is the centre of the hotel. It offers a public yet safe relaxing space for guests to hang out, relax and socialise. Additionally guests also have access to a bar which is open 24 hours and offers a complimentary cocktail to its guests when they check in regardless of the time of the day. It offers a 24 hour self service snacks, beverage and food for its customers also. Therefore customers have access to everything they need and want in the comfort of the hotel without the need of venturing out of the hotel (Scholz, 2018).

On the other hand The six senses hotels, resorts and spas is a high end luxury brand in comparison to the moxy hotel. It offers a unique hospitality experience for its customers which are culturally authentic, environmentally sustainable and uniquely personalised personalised foreach one of its guests and customers. The hotels are mostly located around most of the worlds stunning and tropical locations including Asia, Europe and Middle East. Its marketing strategy places a strong emphasis on wellness and sustainable living, various health and wellness programs, spa treatments as well as fine dining experiences (six senses hotel, 2017). The brand is famously recognised for its exceptional guest service, highly trained professional staff who provide a personalised service to meet each and every individual guests needs and wants.
The connection and communication in Marketing strategies are key in the growth and development of companies and further allows the enhancement of connection and communication between companies and their customers. In the hotel industry it is vital that marketing strategies are thoroughly planned and executed to allow maximum profit and growth (D, 2020). 
Similar web is an online analysis tool which allows the websites of companies and their marketing choices to be compared and analysed. According to similar web data and metrics it has been seen that six senses has not efficiently maintained its website according to its customers preferences. This is an indicator that six senses need to focus on its marketing strategy to optimise the engagement of its customers on its websites. The overall website needs some redesigning and enhancing their website's User Interface. 
As of December 2022, six senses have been able to generate website traffic of 486.2 thousand views. It has also been addressed that the bounce rate of the website is around 57% (senses, 2022). The company has targeted an age group of 25 - 34 years of age. They are using various social platforms such as Facebook and Pinterest. Facebook accounts for roughly half of all social media traffic. Currently most customers are visiting the website through search engine related sites rather than visiting directly through the hotel’s own website. This shows that online marketing strategies of advertising are effectively being used and is generating customers online which will have a positive impact on the hotel’s overall growth and profit.
In contrast to six senses, according to similar web Moxy hotel website had around 256 thousand visitors which is significantly higher than six senses. However the bounce rate of the website is 68% which is quite high. Most customers are visiting through search engine related searches, but Moxy has invested very minimally on its online marketing strategy. It doesn’t have portfolios on many social media platforms which can hinder its overall reach of customers on the digital market and have a negative impact on the growth of its brand and customers overall (moxy, 2022). 
Additionally , as part of its pricing strategy six sense prides itself as a premium luxury brand with prices to reflect this. It offers a flawless and personalised experience for its guest from arrival to departure. It uses diversified social media platforms such as Facebook, Instagram and its own app which attracts 50% of it currents customers to advertise the brand, promotions and offers (Al, 2020.). In contrast Moxy is becoming a growing brand in the UK hotel industry but has tripled down in its investment on digital marketing strategies to attract customers. Instead, it relies on organic searches and word of mouth to attract its customers (Alex, 2014).
Sustainability & Green Message
Six senses promotes its brand as a plastic free environment and as a company is focusing on developing sustainability funds to ensure it can continue its current sustainable practices of recycling, reusing, plastic free procedures which are highlighted in their annual sustainability report. Moreover, it highlights its green certifications, LEEDS, and Green Globe in its marketing materials to reassure its customers about their stay and the minimal impact it will have on the environment (senses, 2022). Likewise, Moxy has began to use the green engage system to minimise its effect on the environment and promote sustainability. It has also gained its LEED certification (moxy, 2021).
From the first establishment, both brands have delivered a clear marketing message. Six senses marketing message revolves around ‘hospitality that starts with ingenuity’. In contrast Moxy’s message focuses on ‘a playful, affordable and modern brand designed for millennial guests to provide them with everything they want and nothing they don’t’. Both the message has a sole focus on attracting customers for the growth and development of the hotels brand and profit.
Conclusion
In conclusion I have compared in this essay two major multinational world renown hotel brands, Six senses hotel, resort and spa and Moxy in relation to their marketing strategies, sustainability and green engagement to show how two multinational brands can be so different in their operations yet be successful in their own unique ways. We have found that they both have their own individual marketing strategies and techniques which pave their growth and success. Moreover, one brand relies heavily on digital marketing strategies whilst the other relies more on organic searches.
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