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[bookmark: _Toc513638284]Chapter 1 Qualitative methods and critical analysis of the reality in qualitative and quantitative Research

[bookmark: _Toc513638285]OUTLINE OF QUALITATIVE RESEARCH METHODS
When talking about research methods, it is impossible not to talk about designs first. Selecting the right design is very important, researchers have to make sure the design selected allows them to collect the data necessary to answer the research question (Berg, 2001). The most popular strategies used in qualitative research include: Ethnography, phenomenology, Grounded theory, Case study, Narrative (Saunders, et al., 2015). Historical and Action research are added to that list by authors such as (Berg, 2001). Methods are techniques or procedures researchers use to collect data in the research context. An outline of qualitative methods follows. The paper follows Berg’s (2001) list of qualitative research methods


1. [bookmark: _Toc513638286]Ethnography
Ethnography is considered both as a method and a design at the same time. When conducting ethnography, the researcher embeds themselves within a group of people to study their customs and traditions; They usually live with the subjects and become part of their community, this allows them to have a better view and understanding of people’s experiences from the same prospective. “Ethnography is the systematic process of observing, detailing, describing, documenting, and analysing the lifeways or particular patterns of a culture (or subculture) in order to grasp the lifeways or patterns of the people in their familiar environment” (Leininger, 1985). During ethnography, researchers identify their biases and disregard in order to maximise their understanding of the lives of the people. Observations and interviews with key informants allow ethnographers to collect data, but trust within the community has to be established first (Creswell, 2007); analysis is conducted simultaneously. Ethnography is used to develop theories about cultures.

2. [bookmark: _Toc513638287]Case study
A case study design is an “in-depth inquiry into a topic or phenomenon within its real-life setting” (Yin, 2014). It requires extensive examination of the phenomenon and usually focuses on one or multiple entities (person or organisation). A case study can be the study of one singular case (intrinsic case study) to examine a particular issue, or multiple cases (collective case study) whose conclusions contribute to the whole case. Sometimes multiple case studies are used to illustrate different perspectives on a problem, by replicating the study on each case (Yin, 2003). Data gathering is done through various sources: interviews, archives, documents, physical artefact, observations, written accounts). Analysis presents a detailed description of the case, where important events are described chronologically. This this enables the analysis of issues, though the results cannot be generalised (Creswell, 2007). 


3. [bookmark: _Toc513638288]Interview
According to Oakley (1998) “Qualitative interview is a type of framework in which the practices and standards be not only recorded, but also achieved, challenged and as well as reinforced”. Interviews can be structured, semi-structured, lightly structured or unstructured (Mason, 1994), each having a different objective towards the answering of a research question. Interviews are a powerful technique in collecting accurate information as it allows respondents to personally express their views towards an issue. They are usually conducted face to face, the researcher to record the interviewee’s body language as well as their responses, allowing the formation a more accurate picture of the respondent’s beliefs. Interviews can help detect inconsistencies in the research questions; however, they are time consuming and hard to successfully organise. Biases, respondents no shows alongside many more setbacks should be greatly considered when using interviews. 


4. [bookmark: _Toc513638289]Focus group
A focus group is a structured and moderated interview with a group of people. The use of this method enables the researcher to improve learning through “discussion about conscious, semiconscious, and unconscious psychological and sociocultural characteristics and processes among various groups”. Berg (2001) suggests that a focus group is an endeavour to discover about the lives and life structures of group participants. The greatest benefit of focus groups is their high amount of variety in data, they enable the stimulation of respondents and triggers them to remember past events, and responses can be more informative than those collected from single interviews (Flick, 2009). However, they are difficult to conduct, the researcher has to moderate the group interview and record data at the same time; Hence why they are usually conducted by more than one researcher.


5. [bookmark: _Toc513638290]observation
Observation is a research method that enables the researcher to environment and study the people within that environment without influencing it. The researcher can observe without participating in the activity, depending on their research objective. When they want to understand the symbolic world of the informants and their view about their experiences, the researcher will become member of the group being observed (Saunders, et al., 2015). The researcher identity can also be revealed or concealed. In this case, the researcher observes interactions of behaviours of the people studied and collects data in form of notes or audio-visuals. 


6. [bookmark: _Toc513638291]Action research
Also referred to as participatory research, action research is a research method which involves the participation and collaboration of researchers and members of an organisation, to develop solutions to a problem. The goal of the action research is to promote organisational learning to generate practical results. Action research raises implications which usually stay with the organisation beyond the completion of the research, organisational development and culture change are some of the consequences of action research (Saunders, et al., 2015).








[bookmark: _Toc513638292]CRITICAL ANALYSIS OF THE QUALITATIVE/QUANTITATIVE DIVIDE IN RESEARCH METHODS

1. [bookmark: _Toc513638293]Introduction
There has always been a divide between qualitative and quantitative research methods. Social scientists have over the years debated their method of research was better than others’, but no party can say they have won the battle of research approaches (Traag & Franssen, 2016). Quantitative and qualitative methods are both different and unique in their own way, they are used for different research purposes; but problems arise when they are used to study the same topics. Hunt (1991) suggests that qualitative and quantitative divide is a 20th century issue, but research development have made the distinction become more historical that actual. This paper aims to examine the basis of this divisive world by looking at the differences and similarities in both approaches, steering the discussion away from which is better or worse, and instead making use of the advantages of the combination of both approaches.

2. [bookmark: _Toc513638294]Analysis of the divide
Over the years many authors have expressed their views about different research strategies, based on the characteristics of each one of them. Cronbach emphasised in 1957 that there exist two independent “disciplines of scientific psychology”. The first type of psychologist one tries to test common beliefs and behaviours, of humans as well animals, and its main concern is to record average performance. This type does experiments, usually on small samples chosen because they are more convenient, and analysis is done through a computation t-tests and variance analysis. The second one is concerned with explaining and interpreting individual disparities, especially with reference to various facets of intelligence aptitude, character and psychopathology. They try to obtain representative samples, conduct large-scale surveys or interviews and are inclined to adopt typical, pre-accepted measures. They tend to use “correlation, regression, and factor-analytic techniques” to perform their analysis. (Everitt & Hay, 1992)

According to Best & Khan (1989) quantitative studies are those in which data analysis is conducted in term of numbers, qualitative research on the other hand provides a scientific description of events or people without using numbers. Quantitative research is characterised by the pre-setting of original ideas, which makes analysis and interpretation of results less complicated. Qualitative on the other hand is more flexible and dependent on its subjects. Best & Khan argue that both approaches are effective and useful; and there’s a possibility of using both methods in a study.

According to Delamont (1992), qualitative should only be performed by people who take is seriously as it demands a lot of commitment; He adds that it’s the hardest type of research approach compare to the others, it brings stress upon the researcher and is time consuming. He advises MBA students to not to use the approach for their, instead they should use questionnaires to finish their dissertations rapidly and effortlessly.

The main difference that is regularly pointed out between qualitative and quantitative research is their methodologies and methods (Crowe & Sheppard, 2010). Research methodology is defined as the general philosophy adopted in the research, while methods are the techniques used for data collection (Alasuutari, et al., 2008). 
Qualitative research is usually classified as inductive, emergent, context bound, looking for meanings (Creswell, 2007) i.e. the researcher most of the time does not have any idea about the results they’ll find on the field. It occurs in natural human settings, in the real world, as its ontology defines it. It is subjective i.e. realities can be different depending which perspective it’s been observed from, reality is a social construct that can be understood through examination of human experiences (O'Gorman & MacIntosh, 2015). Quantitative research on the other hand is deductive, context free, looks for cause and effect relationships and aims to find generalisable results (Creswell, 2007). It takes a positivist approach when looking at the world i.e. entities such as organisations are seen are real things, reality is objective and can be discovered through measurables facts, rules and generalisations (Saunders, et al., 2015).

A critique of the definition of research philosophy suggests that realism and idealism’s definitions of reality is based on no evidence (Hammersley, 1992). He argues that the idea that humans create reality is not founded because the world existed well before humans, therefore reality is just philosophers’ assumptions of the world. In addition to that, Steinmetz (1998) states that the majority of researchers are most likely critical realists, whether they use quantitative or qualitative methods i.e.  “some of our perceptions accurately represent the world as it is and some of our perceptions do not represent the world as it is”. 
Moreover, the idea that qualitative and quantitative methods are different because one establishes a causal-effect relationship is inaccurate because authors cannot be sure of the causality of a phenomenon (Crowe & Sheppard, 2010). Until the twentieth century, scientists looked for causation, but in the 1930’s views of the world were altered by quantum mechanics and relativity (Smith & Heshusius, 1986). After that scientists became uncertain about causality and since then quantitative research just looks at probabilities and correlations. Consequently, listing causality of quantitative research as a major difference from qualitative research only increases the gap between both approaches even though it’s not true.

The researcher’s involvement in the study is considered a very important aspect of the research process. Involvement exists in qualitative research and is absent in quantitative research (O'Gorman & MacIntosh, 2015). Howe & Eisenhart (1990) Challenges this idea by stating that the researcher can influence the context of the research without jeopardising its validity. In qualitative research, context can be controlled during an interview just like variables can be controlled in a survey. This shows a big similarity between both approaches.

It is true both approaches have certain differences, but they do not have to be put head to head and compared all the time because even their fundamental definitions suggest that they have different purposes. Instead researchers should be looking at ways to use both approaches together to answer the biggest limitations of research.


3. [bookmark: _Toc513638295]Finding a middle ground: mixed methods
According to Bryman & Bell (2007) the qualitative research strategy shows the link between research and theory, it also allows the generation of theories while quantitative methods can be used to test theories. The dispute between qualitative and quantitative has coincidently developed with the mixed approach which makes use of their differences to address a research question (Harwell, 2011). Greene (2007) states that mixed methods allow for the “opportunity to compensate for inherent method weaknesses, capitalize on inherent method strengths, and offset inevitable method biases”. 

Mixed methods research enables to test results found from other data collection methods, it clarifies and builds on findings of one methods with another and finally, it demonstrates that findings from a particular approach can affect subsequent methods or conclusions gathered from findings (Caracelli & Greene, 1993). This shows the strength of mixed methods in enabling the finding of more valid results, hence a better alternative to qualitative and quantitative approach on their own. 

On the other hand, some critics of the mixed methods approach argue that mixed methods are not about data collection techniques but the fundamental beliefs of the world. They insist on the incompatibility of qualitative and quantitative research paradigms (Tashakkori & Teddlie, 2003). In addition to that, Bazeley (2002) argues that issues in mixed methods include: the modification of traditional methods limitations, error and deviance are not treated in the same manner, the difficulty to generalise appropriately given the design adopted. 

4. [bookmark: _Toc513638296]Conclusion
The divide between quantitative and qualitative research methods is a real issue that should not be taken likely. Though they have differences in methodologies, it is important to note that they also have a few similarities and features that make them not so different. The paper suggests that both approaches should not be competing against each other, instead they should take advantage of each other’s strengths which will allow to address the research question in a more complete manner. 
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[bookmark: _Toc513638298]Article 1: “When Narrative Brands Ends: The impact of Narrative Closure and Consumption Sociality on Loss Accommodation”


Authors: Cristel Antonia Russell, Hope Jensen Schau


Source: Journal of Consumer Research. Apr2014, Vol. 40 Issue 6, p1039-1062. 



This paper aims to review the article listed above by examining the way the research was conducted. It scrutinises the researcher’s ability to answer the research question, methods used, their involvement in the research and other important elements that should be considered when conducting a research. Assumptions, aims, design and data collection are critically examined, following the frameworks pioneer authors such as Berg, Creswell, Saunders, Bryman, etc… have defined as the suitable methods of research.

Abstract
The abstract is the opener of the article, it gives the reader a concise summary of the whole article by presenting the problem studied, the research method used to collect data, key findings and the implications of those findings (Berg, 2001). The abstract should give the reader enough information to make them decide whether they want to read the article or not. The abstract of the studied article is short and precise, it clearly fulfils Berg’s list of elements to include in the abstract of an article. In addition to that, the authors state that their study adopts the emic approach, telling the reader that they report the views of participants instead of their own (Fetterman, 1998). The authors also mention the use of triangulation for data collection i.e. they collected and analysed more than one type of data. The abstract however does not include any limitations of their studies which could be very useful for the reader. Knowing the limitations of the study might be the deciding factor to read the article or not. Ioannidis (2007) suggests that abstracts of research articles should include limitations in their abstracts.

Research Assumptions
As it was mentioned above, the article approaches knowledge from an emic perspective, which has the assumption that the increase of the distance between the researcher and the study maximises knowledge i.e. the researchers are involved in the research and aim to understand the subjective measure of the issue. This indicates that the authors assumptions about reality are that it can be constructed, there is no one truth, therefore the article has a relativism ontology (Patton, 2002). Relativism looks for meaning instead of truth, that truth is context bound i.e. there are multiple constructions of reality and they are influenced by their human experiences. In addition to that, the authors present the limitations of previous studies, as well as the limited literature on the topic. This mean their research is an exploratory research, in philosophical words it constructs a variety of new truths and knowledge. Consequently, reality is subjective in the eyes of the authors. In the context of this article, the ontology suggests that consumers have different ways of coping with narrative closure; the study strives to understand how customers deal with those scenarios. 
Based on the title of this article, one would think that the study deals with a cause an effect relationship, which a characteristic of realism. Realism suggests that there’s only one reality that can be measured through large scale research methods and therefore generalised (Bryman & Bell, 2007). And even though the study is exploratory, it can be conducted with a realist approach. After all, what researchers do is create new knowledge, even if that knowledge isn’t dramatic enough to develop the next big theory; but when a researcher addresses a problem in an organisation they are developing knowledge (Saunders, et al., 2015). Saunders, et al. (2015) add that There isn’t one best research philosophy; however, enforcing an inadequate philosophy on a research may lead to clashes between the philosophy and the researcher’s own beliefs and assumptions. Therefore, Russell and Schau article could also have been undertaken in through a realist eye, as long as that ideology matches with researcher’ assumptions.

Literature review and research questions
Russell and Schau’s article has a long, detailed literature review in which they define key concepts relevant to the research. They also clearly state what direction they take throughout the review. This way the reader can look at the research the authors’ perspective. They review the works of authors with relevant literature, more importantly they present the theoretical foundations their research is based on. Relational trajectories, narratives, accommodation loss and the role of sociality in accommodation to loss are clearly defined by the authors; This systematic literature review (Saunders, et al., 2015) seamlessly transitions to the development of two research questions. Denyer & Tranfield (2009) define a systematic literature review as “a process for reviewing the literature using a comprehensive pre-planned strategy to locate existing literature, evaluate the contribution, analyse and synthesise the findings and report the evidence to allow conclusions to be reached about what is known and also, what is not known”. Research objectives are also clearly stated, though qualitative articles do not usually include them.



Methodology
According to Berg (2001) the methodology chapter should include a description of the research procedures and strategies, description of the sampling methods and subjects, description of the research setting and a discussion of data collection technique used. The article uses four different qualitative research methods: interviews, observations, ethnography and netnography. Netnopraphy is an ethnography conducted online. It is very similar to ethnography although its data collection techniques are different. It uses asynchronous communication methods through text messages, hence providing the researchers with the set of notes they would take in a face to face conversation. While in traditional ethnography researchers make use of facial expression and tone of voice to interpret their observations, in netnography the researcher uses nuances in texts and audio-visual to facilitate interpretation (Saunders, et al., 2015). Netnography does raise concern about the nature of the data provided online, the scope of the online community and the reliability of data collected online. 
The authors state that they conducted a 7 years ethnography on Soprano viewers to investigate how the end of the TV show severed relationships, first between the viewer and the series and also relationships with viewers’ social connections. The reason for using the ethnography design is clearly stated, a detailed description of the ethnography environment is also given (dim lights, menu offerings, large high-quality TVs, etc…). Though the sample size is given, the authors failed to include the methods used to select that sample. Furthermore, one question does arise from this 7 years ethnography, the researchers do not explain their initial goal when conducting the ethnography; it is very unlikely they knew when the TV show was going to end 7 years in advance. So how can they justify that their goal was to study the effects of the end of a TV show if the TV show in question was still running and they had no idea when it would end? 
The netnography design is not clearly described either, the number of forums studied are mentioned but the number of discussions analysed is not given, plus the type of data collected is not given. This makes the netnography component less reliable than other methods in the eyes of the reader, given the issues involved with nethnography data. Readers would not have any idea how the process was conducted.
The interview process is also briefly described, but it does not include the issues that were addressed while conducting them, the sample size is given with the description of the population as well as the length of the interviews and transcripts. On the other hand, the authors do not justify the sample size, though it is common in qualitative research to stop collecting data once saturation is reached (Flick, 2009). According to Saunders & Rojon (2014), justifications for the sample selection method and how it enables the researcher to answer the research question are what’s important for validity in qualitative research. Validity receives more attention than reliability when it comes qualitative research (Flick, 2009). Validity tells the reader whether the researcher sees what they think they see. Kirk & Miller (1986) identify three validity errors that may occur during research: Seeing an incorrect relation or principle (type 1 error); rejecting a correct principle (type 2 error), and asking the wron questions (type 3 error).

While the collective research methods used by Russell and Schau were adequate for addressing the research question, they did not put enough stress on the justifications of their use of the design and methods. Nonetheless, the research could have been conducted using quantitative methods. Surveys would have been a good research design to answer the research question even though it lacks the level of depth interviews and ethnography provide. Survey enables the generalisation of results. One issue that could arise when using survey to answer this question is finding a large sample that would fulfil the characteristics needed for the sample of this study, how would the researcher find people who are going through narrative end? Though a quantitative design could be used, it would not be suitable for addressing the research objectives of this study on its own. A mixture with qualitative methods would be necessary. The study adopts the grounded theory design, which allows to develop new theories. Qualitative methods are better designed to extract new ideas from people. The quantitative approach can then be used to test those emerged ideas on a larger sample.
Data triangulation enabled the authors to build some basic knowledge from ethnography that they took and used in observations, interviews and netnography. Replicating this research could be possible, however exact results should not be expected; firstly because of the subjective nature of the approach used, and secondly because of the discrepancies the authors created during the research. This is not to say that the research is not valid, only one research method (netnography) shows signs of invalidity. Justifications for using this design weren’t given and methods of data collection were not explained.
The article does include a section for limitations, however they do not acknowledge any limitations of the designs used, they do not recommend using other design/methods to answer the question either. 


Conclusion
Overall the article is well written, easy to follow, the terminology isn’t too technical. The researchers Russell and schau meticulously investigated the research topics, they properly conducted a literature review and a theoretical framework which helps grasps the context of their research. The methods used were adequate except for one which was not described as needed. Though a quantitative approach could be used to answer this research question, it should be accompanied with qualitative methods. The research as a whole is coherent with the research underpinning beliefs and research methods used. The article could be improved by properly explaining the netnography process, the addition of a quantitative method to the design and by including methodology limitations of the research










































[bookmark: _Toc513638299]Article 2: “Up, close and intimate: qualitative inquiry into brand proximity amongst young adult consumers in emerging market”


Authors: JUHI GAHLOT SARKAR, ABHIGYAN SARKAR

Source: Young Consumers. 2016, Vol.17 issue 3, p256-273




This article by Sarkar & Sarkar (2016) looks at the consumer-brand relationship, more specifically it explores the different forms of brand proximity from a psychological perspective. The study was conducted in India where the researches carefully follow sampling methods to select participants. Interviews are used to ascertain participants experiences with brands, which allows the researchers to develop new concepts in the consumer behaviour literature. The study uses a grounded design, which is a design used in a research when there is no theory available (Creswell, 2007).The review mainly focusses on the researcher’s assumptions and whether they match the research method used in the article. Those methods are also critically examined while considering alternative methods that could have been used, and whether they would have been appropriate for this research.

Title, abstract and literature
The title of the article already gives the reader some hints about the type of research conducted. “up, close and intimate” suggests that the research that the research aims to understand the experiences of its participants. In addition to that, the term qualitative is also used; therefore, by this point the reader already knows the type of research paper this is. IT is also important to note that the authors include the population of the study “young adults” and an idea of the place where it is conducted “emerging market”. These details already give the reader a good general idea about the context of the paper before they even get to the abstract. The inclusion of such important details should be promoted in more research papers.
The abstract of the article is very clear with each part specifically highlighted.  The purpose, method used, key findings and value of the study are all clearly listed. This now give the reader a complete idea of what the study is about, how is was conducted and what was found. This abstract is very informative. However, it does not include some limitations of the study, which studies should include in their abstracts. 
The introduction is well developed, it introduces the reader to the consumer-brand relationship by defining some of the key concepts used in the paper. Additionally, it outlines the detailed plan the research follows.

The literature review goes into the details of that customer-brand relationship by looking at studies done polygamous brand loyalty, it looks at studies that address the similarities between interpersonal and person-brand relationships; many studies are cited throughout. The authors also included a section in which they describe the gap they found in the literature, this section is very helpful to reader who want to understand the value of the paper. 
The authors also designed a conceptual framework. This can be justified by the nature of the study, which is inductive. In an inductive study, the researcher plans to explore data to develop new theories for the research, which is later related to the literature in subsequent discussion (Saunders, et al., 2015). The conceptual framework fills the gap in the literature, but it also helps the researcher conduct data analysis. The research objectives developed by Sarkar & Sarkar are drawn from their conceptual framework, and they are clearly stated after the concepts creation. 


Philosophical assumptions
Sarkar & Sarkar clearly state the basic theoretical assumption they had while investigation brand proximity, they say “the basic theoretical assumption made while doing this investigation is that brand proximity/ intimacy is the essential core of brand love/attachment which would in turn predict other components of complete brand love. While making this assumption, we are not deviating from the stated notion that brand love can contain several dimensions other than intimacy also depending on context”. What this means is their ontological belief is relativism, which states that there are multiple versions of reality. Since the researcher are constructing new meaning and knowledge here, the study follows an interpretivist approach. Though this approach demands the author to do the research from an outside perspective, Sarkar and Sarkar state that they conducted the literature review from an etic view and the analysis from an emic view.

Methodology
The methodology of this article is very well presented, the authors clearly separated and titled the sections: Respondents’ profiles and sampling and data collection process. The description of the sample is very clear, the characteristics, and the justification for choosing young adults as respondents is also given. The respondents’ description includes all the elements necessary to understand the context of the research which can be useful for potential replications of the study.
The study adopts the snowball sampling approach where the researcher initially identifies a few participants, who are then asked to recruit more participants and so on; thus, the people investigated would be from the same environment (Flick, 2009). Critiques of this method denounce this approach as it prevents the sample to be diverse enough, which is exactly what this research needs, a group of young people who share similar a type of lifestyle. This approach was therefore more suitable for sampling. The authors described how the initial group of respondents was obtained. Moreover, the authors followed ethical considerations as (Flick, 2009) demands by explaining to respondents how the data they provided would be used. The research instrument used in the research is interviews. The settings of the process are elaborated further and the justification for the number of participants is given. 
The authors’ practices throughout the paper are consistent with their philosophical assumption, the qualitative approach used is suitable for answering the research objectives. However, it is necessary to consider whether other methods could have been also suitable for this study.

First of all, no other qualitative would be appropriate for this research except one. Case studies are not designed to help understand meanings to the level required for the research, personal interaction is necessary to capture the experiences of the respondants. Ethnography is not a good choice either because the matter studied here is not cultural, the issue isn’t one that concerns a group of specific people. Which leaves us with observation; according to Creswell (2007) Grounded theory primarily uses interviews and observation as data collection methods. However, using observation in this research would limited the amount of information pulled from participants. Therefore, it could be used in conjunction with interviews rather than on its own.

Furthermore, qualitative authors would say that grounded theory should only be used in qualitative research, but this is not the case as Strauss & Corbyn (1998) suggest that both quantitative and qualitative methods can be used to generate theories, it all depends on the circumstances of the research, the interests and experience of the researcher and the kind of materials needed to develop the theory. Using quantitative research to conduct the research in the article is a possibility as the conceptual framework has already been formed and variables are already known. But it the researcher would find difficulties in designing a questionnaire which answers the research questions. In which case they could conduct a pilot study first, to test these variables before conducting a larger scale survey. Sarkar and Sarkar recognise that their study lacks quantitative validation, therefore they encourage other researchers to replicate the study using quantitative methods.
Given that the authors thoroughly explained the research method they employed, sampling was descripted and justified, data collection was detailed, we can come to the conclusion that the method used is valid. According to Saunders & Rojon (2014), in order to esure validity, the researcher should justify their use of non probability sample, and how it enables them to address the research problem.

Reliability measures the extent to which the study can lead to the same results if it was replicated. Sufficient details should be provided about the data collection process if the researcher wants reliability to be met. Nonetheless, even when details are provided in the original research, it is likely that the results will differ because of a difference in context (Saunders & Rojon, 2014). It is difficult to recreate the context in which a research was conducted, therefore it is important for researchers to clearly explain what the context of the research is, this will enable subsequent researchers to distinguish the differences that may arise in their studies.


Conclusion
Overall, this article is very well written and presented. It explores a new side of a topic that had not been researched before by developing a conceptual framework which is used to collect the data. The design is appropriate for the research objectives, the sample selection and data collection process are well described, and justifications are given for the choices taken. The design aligns with the authors’ assumption of reality. After examining the suitability of other methods for this research, it was concluded that a survey would be a good method that can be used to replicate the study. 



[bookmark: _Toc513638300][bookmark: _GoBack]Chapter 3			Reflective Essay


The journey through this assignment has enable me to learn so much about research methods, how they are conducted and why they are used differently to answer certain research questions.
The overall structure and the different types of structure a research paper could have were blurred to me before, the introduction has many ways to be written, as well as the literature review. I did not know that conceptual frameworks could be used in quantitative research also because of the idea that the quantitative approach can only be used to test theory the while qualitative approach generates theory. I read numerous books which gave a round idea of what qualitative and qualitative practices involve. This was not easy because authors have different ways of approaching issues, which sometimes created confusion from my point of view. I expected the literature and theories to be defined in similar ways in books. As I realised the differences, I started reading more critically to try understanding author’s opinions rather than comparing them with the opinions I already had. 

In terms of philosophical underpinnings of research, I already knew the different types of beliefs that exist in social science research. However, the way they are used and tied up to research methods can be hard to understand. I found research articles that used a realist paradigm, but it adopted an etic approach in their research, which contradicts the notion that the research design and methods should match the ontological beliefs of the researcher. I did not know how much our beliefs could impact the way we conduct research but now that I am aware of their impact, I can attempt to control the extent to which my personal beliefs affect the research process, I will try to remove myself from the study as much as possible to ensure the results aren’t invalid. 
Furthermore, my personal view of philosophical belief is a bit ambiguous; as a researcher I will conduct many studies in the future which sometimes will have different types of research question, they will require me to use an inductive, deductive or abductive approach in order to address the problem. If I am using all these different sorts of approaches, can I still have the same philosophical beliefs throughout? Is it not possible to believe that one topic my might have one reality while others have multiple? I do not think researchers should have to always take one side of the spectrum. Beliefs are important, but they should not dictate what design and methods a researcher employs.

The review of articles gave me a different perspective of research; instead of being the researcher I was the supposed to be the person who critiques, to identify the flaws and the strengths of the articles. In the future, I can try to look at my studies through the same critical eye and I believe this will increase the quality of my article. I take away the results of these reviews, they will help me during my doctoral thesis. 

My doctoral research will most likely follow a realist approach, because of my assumption of reality. My research topic is already clear, but the research questions are not yet finalised. I will have to do more research to get the whole scope of the research problem before I set my objectives. I intend to test variables in the hope to find some causality factors. Another approach could be to qualitatively look for new variables by conducting in depth interviews, then testing them using a large-scale survey. Though it would make the process more complicated because the qualitative data would have to be analysed, which takes a lot of time, before the quantitative research is employed. Moreover, I do not have enough knowledge on how qualitative data analysis is conducted, it would take me some time to learn and practice before I can analyse qualitative data. 
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