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Introduction
Nowadays, corporate social responsibility is one of the most significant features of sustainable development in the hospitality industry. One of the examples is the international hotel chain Hilton Hotels. CSR implies a commitment to an ethical interaction with stakeholders and consideration of social and environmental issues in the process of the company’s activity. In the context of the hospitality industry, CSR becomes a sophisticated mechanism to provide sustainable development, as well as establish a framework for the companies to set goals benefiting external and internal interests. Hilton Hotels takes one of the leading positions on the hotel market. At the same time, their CSR tends to reflect the main challenges and opportunities connected with promoting the idea of sustainability. The given paper is going to discuss the CSR multi-perspective nature in its contribution to the hospitality industry’s sustainable development with the illustration of Hilton Hotels. By identifying the main areas of influence, analysing the challenges, and outlining the opportunities of CSR activities, this work provides a thorough look at the topic, offering a better understanding of how sustainability can be promoted in the context of hospitality. Conversely, Hilton Hotels’ CSR activities provide an example of how this notion has evolved, indicating changing trends in consumer and stakeholder demand. Indeed, the modern-day customer is well informed in environmental and social topics and is likely to draw judgment based on companies’ ethical and environmental practices, being crucial for hospitality entities such as Hilton to not only adhere to CSR but to consider it a strategic necessity. Additionally, Hilton Hotels is a natural target for CSR as its actions reverberate globally and set an example for the rest of the companies, illustrating how a global network of local hotels can be a unit of change.
Discussion
Corporate social responsibility activities of the hospitality sector, particularly in reputable hotels like Hilton, are crucial in ensuring sustainable developments in a variety of fronts. As indicated in a study by Chung, (2020), such activities enable Hilton hotel to reduce negative aspects that emanate from the operations through activities like enhancement of energy efficiency and reduced trash besides implementation of sustainable employments. Despite the desirability of these activities, it is important to give them a critical view of whether they are indeed useful in promoting sustainability. First, although CSR programs are considerable vital in assisting in environment conservation, there is limited information on whether such activities actually reduce the already bad effects. As postulated by Guix and Font, (2020), the truth is that many programs may improve the environment, but they can hardly reduce impacts on the environ as is required. The sector operates on enormous scales that are critical challenges for environmental and sustainability. The issues related to energy remain critical in the hospitality sector where it requires to maintain them significantly to support clients. Likewise, the considerations of continuing to provide a constant water supply, both for washing and gardening remain challenging. Besides, the issue of disposable amenities that can only be used once compound the position. Environmental CSR activities will, therefore, be vital in providing minimal gains. However, their impacts will never be the much-required massive and widescale changes for real sustainability. Corporate social responsibility in the hotel industry also often focuses on generally visible and tangible components, such as point reuse programs or energy-saving light bulbs, without addressing broader systemic issues. 
For example, in most cases, the carbon footprint of food and beverage operations is not addressed by CSR plans, including the footprint of sourcing, transporting, and disposing of products. At the same time, the social aspect of sustainability, which refers to working conditions, employee well-being, and community involvement, is often overlooked as one of the necessary components of organizational responsibility social frameworks. Moreover, while corporate social responsibility (CSR) may support Hilton’s image as a socially responsible organization, it is necessary to identify why these actions are taken. Simultaneously, some people believe that corporate social responsibility concerning the Hilton Hotel and the hotel industry, in general, are more about marketing and brand growth rather than actual sustainability Koh et al., 2020. Greenwashing is widespread, and it refers to businesses that overstate or fake their environmental initiatives for the sake of marketing. Therefore, corporate social responsibility and its marketing results, such as positive media and brand improvement, may not affect sustainability performance. Additionally, it is crucial to evaluate how corporate social responsibility works in the Hilton Hotel in the context of community involvement and social equity. On the one hand, Hilton and other companies may be involved in charity and other social projects. At the same time, it is not obvious to what extent these actions address the social causes of inequity and contribute to sustainability Modica et al., 2020. On the other hand, if corporate social responsibility does not have a whole systems approach that incorporates social determinants of sustainability, then it may not provide relevant and long-lasting advantages to the communities.

Although CSR initiatives in hospitality, and particularly Hilton’s programs, cover various areas such as the environment, the community, and the supply chain, being both praiseworthy and promising, a closer look reveals both the potential and critical limitations of such initiatives. In particular, the hotel’s choice of managing the environment by conserving water, reducing the carbon footprint, and protecting biodiversity. However, as long as the hospitality industry is inherently resource-consuming, these programs will probably be of limited effectiveness at best, despite the implementation of the related measures, such as low-flow faucets and energy-efficient lighting. For instance, the carbon footprint may be reduced in certain areas by means of using less electricity, but this does not mean that the problem is solved, as the hotel and its guests are associated with a significant amount of carbon dioxide emissions due to such causes as transportation and waste management. Similarly, responsible management of a smaller part of the supply chain may also fail to result in the reported social benefit, as long as the chain is so extensive and involves such contributors as construction companies, furniture manufacturers, and food and beverage suppliers. That being said, Hilton’s programs justified its efforts in certain areas such as the community by supporting it through benefaction, educational programs, and preservation of its culture and capacity. I need to conclude that Hilton’s CSR strategies seem to be effective in enhancing the firm’s image and attracting customers, as evidenced by the company’s increasing market share and revenue.
However, there are several limitations of CSR adoption in terms of morality and efficiency. As for the morality aspect, Hilton’s CSR initiatives in terms of community engagement and philanthropy are well-intended, but they do not result in meaningful and long-lasting outcomes for the local community. According to Sigala et al., corporate philanthropy is often used as a smokescreen to achieve two goals: ameliorate the consequences of doing business in the eyes of various stakeholders and engendering a positive image. Moreover, it is not clear to what extent community engagement contributes to long-term development. Since local people are not interested or take part in planning CSR initiatives, they will have a top-to-bottom character and will not address the rooted causes of poverty and marginalization. With regard to ethical sourcing and labour practices in the context of the supply chain, there are also problems of transparency and accountability for tier-one suppliers. Despite the efforts of conducting social audits and training suppliers, it is difficult to monitor the supply chain and ensure the standards are followed due to the proportion of supplies involved and the globalized procurement process. In addition, sourcing and not paying other contractors who hire housekeepers and food preparers may result in the violation of labour rights in these firms. Therefore, I would say that CSR strategies in respect of the supply chain allow to enhance the company’s reputation and customer’s value, but they do not fully help to eradicate systematic challenges such as exploitation and inequality.
Additionally, it should be noted that because of supply chains globalization, Hilton faces a number of issues related to confirming that ethical principles are followed by suppliers. The globalization of supply chains presupposes their higher complexity and fragmentation, which leads to the necessity to verify that relevant requirements to raw materials are met. This problem is especially aggravated by the fact that suppliers may attempt to be more efficient and avoid costs, which leads to forests destruction, deforestation, or labor exploitation that may be considered unethical. In such a way, while Hilton claims that its CSR policy considers ethical sourcing, it may still have a number of demands that are inefficient in relation to the hazards of supply chains. Hence, the effectiveness of Hilton’s policy should be considered as disputable due to its drawbacks in a number of aspects of the delivery process. In such a way, although presuming that the effectiveness of CSR of Hilton and other hotel chains is questionable because of the issues they face while pursuing their policy, it is also possible to note that a number of opportunities for the development of relevant practices in their industry exist. For instance, one of the challenges is the complexity of a relevant reporting process, which entails having a number of relevant negative consequences. It is significant to note that the Global Reporting Initiative exists, which allows for understanding how to measure the impact of the CSR policy of Hilton. However, the hospitality industry is characterized by a high level of diversity and globalization and a broad scope of operations. 
In such a way, the actors of the industry are incapable of agreeing on the conditions that should be taken into account while evaluating their CSR policies, which leads to a high subjectivity of such assessments. In addition, Hilton must address the tension between profitability and sustainability, but many CSR efforts cost money and change operations. For example, investing in energy-efficient technologies or attempting to source supplies and services sustainably may benefit Hilton in the long-run, but impact its operations negatively initially, while the results may not be evident enough to motivate businesses to focus on sustainability in a very competitive industry . Indeed, the complexity of the trade-offs between the PCO and the CCO is very high when it is not certain that the business will exist long enough to receive the benefits of sustainability. At the same time, the difficulties faced by Hilton serve as an area for opportunity as well since the business can be one of the first to implement CSR and receive both the benefits of reputation and trust and competitive advantage. Moreover, the cost efficiency of CSR activities may increase with time as the visibility of Hilton will improve its ability to be viewed as a pattern for other businesses in the hospitality industry. Thus, the factors that make the issues Hilton faces difficult also make many opportunities available. 
By implementing CSR, Hilton can also foster innovation, and to work with other businesses for the benefit of the industry. For example, since the factors that are implicated in sustainability are very numerous, working with other businesses, suppliers, and even suppliers of competitors, NGOs, and investors in the industry may allow Hilton to achieve some systemic progress that will affect gains in sustainability by the entire hospitality industry. Furthermore, since CSR is unfortunately divided from the core operations of businesses more often than not, it can provide opportunities for Hilton to increase its reputation and trust among customers, investors, owners, and regulators. These factors will allow Hilton to develop a new stakeholder network to balance the ones created by ease, value, rarity, imitability, and organization. In addition to this, CSR initiatives can also lead to innovations and creativity which will help Hilton develop new business operation models and sources of income. For example, green meetings and events, eco -friendly aligned amenities, and experiential program of sustainability are among the many CSR initiatives that can respond to the increasing demand for responsible travel in a practical sense. By keeping abreast of trends in the customers preferences and industry laws, Hilton can also seize new market opportunities in addition to maintaining a high standing in such a competitive market.
Conclusion
In conclusion, the examination of CSR within the hospitality business demonstrates both the limitations and the potential of such initiatives in ensuring sustainability. The foundational gaps concern the balance of profitability and sustainability, the wasted meaningless definition of social, and the struggles in measuring the impacts of CSR. However, the latter also instance a promising opportunity for differentiation and leadership through innovation. For that reason, Hilton should make its commitment to corporate social responsibility through a culture based on innovation, collaboration, and transparency. In other words, it should seek active engagement with stakeholders through the examination of long-term partnerships, should adopt a holistic approach that takes into consideration reality above the superficial effects of marketing, and should collaborate with active NGOs, scientists, and industry leaders to drive positive change. Finally, it should consider the long-term benefits of sustainability, even if short-term profits can be made at the expense of the future of people and the planet.
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