Introduction
   
This report evaluates the concept of evidence-based practice, explores analysis tools and methods, discusses critical thinking principles, decision-making processes, ethical perspectives, and ways to measure financial and non-financial performance within people practices.


Evaluation of Evidence-Based Practice (AC 1.1)

To support decisions that are sound and of value for the organisation, the People Team use effective methodical Evidence Based Practice (EBP) tools and systems which are used to assist understanding, authenticate and to uphold crucial decisions made by management teams. Evidence-based practice uses critical a thinking approach to assist problem solving in the workplace and to make well informed decisions by using tried and tested protocol drawn from a variety of sources to achieve a desired outcome. In opposition, the reliance solely on personal experience potentially allows for unconscious or cognitive biases, lack of experience and personal preference to take precedence and influence critical business judgements. Implementing EBP further reduces the inclination to rely on methods used that have served managers well in the past, ‘heuristics’, or to integrate ‘fads’ into general practice which don’t stand the test of time. Other barriers to decision-making without the use of EBP include attitudes of resistance, fear of change, tendencies to favour over pre-existing views, time limitations, information overload, inflexible thinking, and even emotion getting in the way of objective analysis.
As a basis for Human Resource Management (HRM) contribution to EPB, the people team aim to use four key resource areas to formulate credible pathways to gain holistic insight for decision making and therefore contribute to overall business performance: Scientific exploration in existing literature, use of both current and historical organisational data, gaining professional knowledge from those with expertise in the relevant area and seeking the views of key stakeholders. 
The more evidence gained through a variety of reliable sources, the more informed and solid the argument. One must remain vigilant through research to conclusion to use reflective practice to both identify and account for one’s own biases. Without doing so it’s possible to present divisive arguments, or to conclude a more favourable outcome to suit one’s own ideals. Best practice recommends group working to navigate biases in decision-making. Group working also presents issues; Establishing and agreeing specific control measures in advance, setting boundaries and parameters is crucial so as not to conform or make extreme decisions (group polarisation).
Whilst it is good to call upon well-tried formulae (evidence-based), it should be used in combination with both principle-led and outcomes-driven practice. Hargreaves and Fullan (2012) describe limitations to EBP in the following points:
· evidence-based decisions can be tainted with self-interest
· cast-iron evidence can get rusty later on
· evidence-based principles are used very selectively
· evidence isn’t always self-evident
· evidence on what to change isn’t the same as how to change
· positive initiatives based on evidence in one area can inflict collateral damage
· people can cook the data
· evidence-based teaching is only somewhat like evidence-based medicine
· evidence comes from experience as well as research 
Analysis Tools and Methods (AC 1.2)

Varying decision-making tools have been developed for effective critical thinking, ease of use and consistency. When using the same tools and methods one can compare data holistically over time. However, some tools are more suitable than others for specific decision-making criteria. Popular tools include ‘SWOT analysis’ (Strengths, Weaknesses, Opportunities, Threats, and ‘Stakeholder analysis’ (e.g. surveys) which is often best conducted in the initial stages of the decision-making process to find evidence to best understand the needs of the project or in this matters that may affect performance regarding organisational issues or business opportunities. 

McKinsey’s 7-S Framework is suitable for analysing, designing, and planning both smaller and larger objectives and focusses on how collaboration within an organisation can contribute to growth and efficiency. From a strategic viewpoint, it can be used to connect departments, create affiliate links within industry or even for procurement purposes when growing a business. The 7-S framework is best for resolving internal structures, conflicts, skills gaps and informing change management; It takes a holistic approach by combining all 7 elements (listed below). As opposed to PEST(LE) analysis, which mostly focusses on external factors, it doesn’t account for external influence that may affect business and can seem quite complex, leading to barriers in successful execution for larger organisations. With an organisation focussed on business culture and a principles-led approach, it does address ‘shared values’ and can contribute positively to company behaviours and collective decision-making. The framework addresses both ‘hard elements’ (Strategy, Structure, and System) and ‘soft elements’ (Skills, Staff, Style and Shared Values). To use McKinsey 7S Model most effectively, benchmarking should be used well, and a lot of prep-work and research is required.

Questionaries and surveys are most favourable in collecting data from both internal and external sources linked to an organisation. Both qualitative and quantitative data can be gain from this analysis method and inform EBP. The public are also most familiar with this method. The application of ‘people analytics’ is an efficient and popular analysis method for decision-making used to inform management of barriers and prospects for future improvements by analysing data provided by the workforce. Insight and expertise from HRM professionals are utilised to create well planned and thoughtfully phrased questionnaires, surveys, interviews, supervision, group feedback, individual questioning, recruitment data and even social media sentiment. The use of people analytics requires careful management of data to provide an accurate and reflective sample of the workforce. Areas to consider might include the recruitment and onboarding process, workforce performance, retention statistics, engagement, and learning and development. Data can provide useful insight into all areas of the business and works well in larger teams to gain a consensus insight. Smaller teams could provide warped data based on too personal an experience. Data analysed can inform the best motivations to drive change and performance most effectively. This method is used regularly to inform continuous improvement and reward programmes. People analytics assist organisations to make evidence-based decisions and align them with strategy for both sustainable growth and employee retention.


Critical Thinking Principles (AC 1.3)
Critical thinking is about listening to, reflecting on, and critiquing the thoughts and ideas of others through rational debate. It’s about analytical communication, decision making, influencing, negotiation, identifying behaviours and conflict management. Its aids us in making informed decisions, homing in on our problem solving ability by weighing up information and forming a justified argument.
“Wade (1995) identifies eight characteristics of critical thinking. Critical thinking involves asking questions, defining a problem, examining evidence, analysing assumptions and biases, avoiding emotional reasoning, avoiding oversimplification, considering other interpretations, and tolerating ambiguity.”
In the critical thinking podcast on the CIPD website, Tim Coburn describes how he has used the learning and development function in the past to raise awareness of skills used for critical thinking to great popularity amongst HR professionals and contribute to performance for the business. He explains how critical thinking contributes to the evaluation of conversation, thoughts, and objectives of others, analysing them, picking out key points of information and identifying business ‘manipulation’ methods and formulating compelling arguments; Readiness in identification of these methods contribute greatly toward strategic planning, business conversations, stakeholder interactions, proposals and constructive discussion.
As a learning and development professional I can see how my function can assist others in general team performance – liaising with stakeholders, commissioning teams, selling products and on the other side of the coin, selling our services as a company; perhaps even contributing to team members ability to sell themselves as part of their CPD.
By using critical thinking, we filter out misinformation. We aren’t we always good at it as our own bias, social influences from the media and environment, time and economical constraints almost always factor in our thinking which often inhibit our ability to think critically alone. 
To do this successfully, one needs to reflectively analyse each step in the process and as explained previously in the report, is often best practiced when analysed collaboratively. One must need to be curious, logical and self-aware. 

Critical thinking processes take time to rehearse, and human resource practitioners benefit from developing their existing values, as described in the CIPD professions map (‘principles-led’, ‘evidence-based’ and ‘outcomes driven’), by using the people teams’ Learning and Development function to contribute to Continual Professional Development (CPD) to enhance their HRM practice. 






Decision-Making Processes (AC 1.4)

Organisations can adapt and apply the following decision-making processes in-order-to achieve effective outcomes.

Edward de Bono’s Six Thinking Hats process guides us through the decision -making process either as a group or as an individual. The theory is to wear one hat at a time which forces the wearer to think with a certain viewpoint or set of values. 
· The Blue Hat: Organisation and planning (the control hat).
· The Green Hat: Creative thinking (new ideas and exploring innovative solutions).
· Red Hat: Feelings and Instinct (gut feelings and emotions).
· Yellow Hat: Benefits and Values (optimism).
· The Black Hat: Negatives (problems and risks).
· The White Hat:  Data Study and analysis data you already possess (objective and neutral).
This method navigates the wearer away from confusion and to through a clearer thinking pathway. Each participant in the group can wear each hat in turn – this also assists in moving us away from any predisposition. Wearers should thus feel akin to each other once each hat has been worn and collectively conclude similarly (parallel thinking). It encourages balance and fair decision making.
   
Deming’s PDCA Cycle “the Deming Wheel” is used widely for decision-making within quality improvement. Its key principles are Plan, Do, Check, Act.
· Plan – defining the issue and an outcome to work towards. Gather and analyse information. Suggest potential solutions to the problem. Create controlled perimeters and a timeline.
· Do – implementation of the plan. Thoroughly document the process and write reflective account of any issues encountered.
· Check – evaluate the outcomes of the implemented plan against the original plan. Make a comparison of the expected outcomes versus the actual outcomes. 
· Act – those actions that were successfully identified in the ‘check’ stage will remain. Those elements that were unsuccessful with cycle back to the plan phase to repeat the cycle.
This method is relatively simple and most frequently used when designing systems and protocol. It can be upscaled or downscaled relatively easily and be implemented straight away. The PDCA cycle is responsive to regularly changing practice and formulates observable experienced data quickly for analysis. This theory heavily focusses on reflective practice and encourages collaboration within teams. 

The ‘OODA Loop’ decision-making tool was conceived by Colonel John Boyd, a military strategist and retired U.S. Air Force Colonel and used for prompt assessment to changeable and uncertain situations in warfare. Its concept relies on:
· Observation (assessing, collecting, and understanding data).
· Orientation (comprehension of the situation, identifying patterns and considering from a variety of perspectives).
· Decision (creating a plan of action).
· Action (taking action and adapting to any deviations in condition).

Whilst the concept of OODA Loop originated within the context of military combat, it has been integrated into training by the U.S. Marine Corps and has been applied to business and strategy by various industries to adapt to changing markets and strategic planning.

The ‘OODA Loop’ and Deming’s PDCA Cycle are similar in nature as they both have a cyclical pattern for their use; However, they are used in in different contexts and fundamentally designed for a different purpose, the OODA Loop for dynamic, potentially risky situations that could change rapidly and the PDCA Cycle focusses on organisational improvement and problem-solving on a regular basis.


Ethical Perspectives (AC 1.5)

There are many ethical perspectives to consider when attempting to inform and influence moral decision-making. Focussing on the following three perspectives offer differing approaches. 

Accruing a better understanding of varying perspectives assist HR professionals in negotiating ethical challenges that might arise and make a balanced judgement considering one’s duty in the workplace, what will be best to take action on for the greater good and moral behaviours (virtue). Ethics underpin the fundamental behaviours and cultural practice within an organisation and greatly contribute to recruitment and retention. People practice is often governed by codes of conduct, policy and procedure (with their foundations governed by law), organisational values and behaviours. It is, however, the way we approach decision-making around these guidelines, that contributes most greatly to organisational success, which is often conflicting when working with people. It is important to recognise that ethical perspectives are subjective; Based on our own experiences, past and current. Ethical and moral outcome in decision-making will therefore likely be subject to change depending on those making decisions, current affairs, and company culture.

Utilitarianism focusses on the maximum happiness and well-being for the greater good. It does not focus on a specific individual but attempts to create balance by considering in individual equally and taking action to reach the greatest outcome for all. 
Pros:
· Maximising the collective good.
· Weighs up consequences of actions.
· Can be used in a variety of contexts or situations.
· Flexible approach to specific circumstance.
· Can be measurable against other potential actions.
Cons:
· A disregard for the minority for the majority.
· Happiness and well-being is subjective.
· Principles don’t integrally account justice and moral rights.
· Could potentially lead to exploitation.
· Doesn’t account for long-tern vs. short-term happiness.

Deontology is the theory that each action should be judged on its own moral merit. Each individual should be treated with a moral obligation, regardless of the consequential outcome for society. 
Pros:
· Moral behaviour and principals at its foundation.
· A focus on individual rights.
· Consistent and principled approach.
· Maintains moral integrity earn acting with a sense of duty.
Cons:
· Inflexible when duties are conflicting.
· Without outcomes as a focus, one can ignore the consequences of their actions.
· No guidelines that are fixed which doesn’t allow for diversity and cultural influence.
· Moral codes can be difficult to agree on and rules or duties may differ from person to person. 

Virtue ethics focuses on the individual deciding or taking action rather than the action itself. If you are a morally good person making decisions, then theoretically the decision should be good.
Pros:
· Making decisions with inherently good character traits, e.g. honest, kind, generous, modest, with integrity, etc.
· Holistic approach – considering the individual as well as the action.
· Flexible.
· A focus on personal development and improvement y considering one’s virtues.
· Allows for diversification and cultural influence.
Cons:
· Rules are not set of specific and can lose clarity.
· Assumes that the decision maker is of virtuous character.
· Cultural influence may vary.
· One may value one virtue over another.
· Could be difficult to apply to practical solutions.


Financial and Non-Financial Performance Measurement (AC 3.1)

Financial performance can be measured by calculating profitability and efficiency. It is relatively easy to calculate and can be used in a variety of situations; This is known as Return on Investment (ROI). ROI calculations can be used to decide on whether to buy or invest in a product or company and to make sound business judgements. The advantage to using ROI is that it can be scaled to suit the need of the situation as it is calculated as a percentage so can be applied more easily to an asset that might grow depending on additional factors. You must factor in the cost and the return of an investment which is readily available internally and can be a faster method to use than others. Disadvantages include that time factors into the calculation when comparing one ROI over another and it doesn’t account for sustainability based on external factors out of your control. The important thing to consider when calculating is how you measure cost and how you measure profits. 
Formula for working out ROI is:
Gain minus cost, over cost of investment, multiplied by 100.

Non-financial performance can be measured by using stakeholder engagement surveys which can assess satisfaction and commitment to the organisation. Cost effective, simple to use and ask people to complete – people are familiar with this kind of interaction. Surveys can measure the effect of performance over time. Surveys can assist in predicting future behaviours as the format often allows for additional explanation, also allowing those surveyed a voice and feeling of being heard. Surveys can be used as an influencing tool. 
Disadvantages are that not all surveys are completed even when targeting control groups and they can be timely to receive a response. Judging the right time to survey a member of staff is difficult and biases can compromise the data. Anonymity can provide better information in some cases however other statics must fall by the wayside. This is often due to staff member fear in providing honest feedback.


Adding Value in People Practices (AC 3.2)

As specialists in in maintaining the organisations relationship with their workforce, people practices (in human resources management) play a vital role in adding value to recruitment, retention, and efficiency of the organisation by boosting performance, satisfaction, and organizational culture. Drawing on research from sociology, psychology, and behavioural theories in combination with expertise in employment law, ethics and EBP to inform current practice.

Methods in measuring impact include conducting pre-and-post training assessments to gauge skill improvement and use employee feedback to assess the perceived impact of HR initiatives.

Human Resources Management (HRM) adds value by contributing positively the successful performance and overall objectives of the organisation and ultimate success.

Recruitment and Retention:
Bringing strategic approach to recruitment and onboarding processes ensures that the organisation attracts and retains employees with the right skills, ethos and behaviours which for the values of the business. 
Use of systems to measure recruitment costing, and employee turnover can be used to assess the strategic efficiency. Employee satisfaction surveys and engagement markers inform best practice for onboarding new employees.

Learning and Development:
Informing investment strategy for the continuous development of staff enhances the skills, knowledge, and capability of the workforce. Investment in these areas has proven to increases employee contribution and better understand the need for flexibility within a business environment.
Learning and Development Key performance indicators (KPIs) include training completion percentages, can demonstrate understanding and overall competency in the workplace. Impact professionals can also help to link employee performance to specific organizational outcomes.



Impact measurement methods:

ROI evaluates the financial return produced by an investment in relation to its cost to the business. ROI can be used in HR to assess the financial implication of specific people practices. An example, to assess the cost of training programmes and relate to the financial impact for the business. One would consider employees time spent learning, facilitation cost, reduction in error, contribution to effective practice post-course and assessing against pre-course statistics.

The Balanced Scorecard management tool that strategically measures performance of the business from various perspectives: financial, stakeholder, procedure, growth and development. Balanced Scorecard is used to relate people practices with desired organisational outcomes. 

HR related metrics can be designed to suit varying situations, customisable to business needs to directly assess, and align the overall impact of HR proposals for both short-term and long-term accomplishment. 



Section Two – Quantitative and Qualitative Analysis Review
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Analytical Data Interpretation (AC 2.1)
   
   a) Percentage of each gender by type:
 The workforce is predominantly male, constituting 54% of the total, females make up 45%, and non-binary 1%.

   
   b) Ethnicity as a percentage per team:
      
Key observations (Appendix1):
Ranging from 57% to 100%, White British ethnicity represents the highest percentage in all teams across the organisation (91% of the business).

Some ethnic groups, such as Black - Other, Mixed - Other, White and Black Caribbean, and White Irish, appear to have limited or no representation in most departments.
Ethnic groups represent only 9% of the workforce.

The lowest representation from ethnic groups are within Facilities, Green Spaces, Lettings, Regeneration, Property and Marketing departments.

Further analysis would provide a more comprehensive understanding of diversity and inclusion within the organisation; To consider other factors such as gender, age, and job roles would allow for a more holistic perspective on diversity.

Disability Status:
Disabled individuals make up a small portion of the workforce (8%). The highest representation in IT, Customer Services and Finance Teams.


Salary difference across genders (Gender Pay Gap):
Comparing Men and Women - The average Full Time Equivalent (FTE) salary for men is £31,812.18, and for women, it’s £31,900.30. The calculated gender pay gap is -£88.12 - on average, women earn slightly more than men.

Men to Non-binary - The average FTE salary for men is £31,812.18, and for non-binary individuals, it’s £19,500.00. The calculated pay gap is £12,312.18 - on average, men earn more than non-binary.

Women to Non-binary - The average FTE salary for women is £31,900.30, and for non-binary individuals, it’s £19,500.00. The calculated pay gap is £12,400.30 - on average, women earn more than non-binary.

On average, the FTE salary per employee is calculated as £31,757.46. The average FTE for non-binary is significantly lower than average. 


Observations:
On average, gender pay gap analysis demonstrates that, women earn slightly more than men and there are significant pay gaps when comparing all employees to non-binary employees. However, when considering roles and typical pay scale to job role, non-binary employees are employed in roles that are of typically lower salary. 57 males (representing 22% of the workforce) are trades operatives; 41 of which are on lower than average salaries. 
The distribution of disabled individuals across different departments may indicate efforts towards inclusion and diversity, with higher representation in departments like IT, Customer Services, People, Community Engagement & Partnerships.
Further analysis and conducting analysis over a length of time, would generate a better understanding of diversity and inclusion within the workforce. Considering the distribution of roles and seniority across genders and disability statuses, would provide a more comprehensive understanding of workplace dynamics and potential areas for improvement for diversity and inclusion.










Feedback Scores from Employee Survey (Table 2) (AC 2.2)
   
For hybrid working:
Enjoyment of Working from Home (WFH) - Most employees (56%) fully agree or agree that they enjoy WFH sometimes. There is a significant number (37%) who disagree or strongly disagree.

Support for Work-Life Balance and Well-being – 83% fully agree or agree that hybrid working practices support their work-life balance and well-being. The overall response is positive.

Challenges of Remote Work - There is a mix of responses regarding finding remote work challenging, with significant numbers (76%) expressing not sure, disagreement or strong disagreement.

Impact on Cross-functional Communication and Collaboration - A substantial number (60%) disagree or strongly disagree that working from home affects cross-functional communication and collaboration with their team.

Connection to Company Culture – The majority (59%) agree that since hybrid working has been in place, they feel more connected to the company culture.

Reduced Conflict with Remote Work - A substantial number (59%) strongly agree or agree that working from home removes conflict.


Against hybrid working:
Engagement with Colleagues - A significant portion (83%) disagrees or strongly disagrees that they miss engaging with colleagues in the workplace. This could suggest that remote work may not be negatively impacting social interactions for these employees.

Difficulty Separating Work from Personal Life - A considerable number (63%) fully agree or agree that they find it difficult to separate work from personal life when WFH. Balancing work and personal life seems to be a challenge for over half of the employees sampled.

Feeling Supported at Work - A large number (80%) disagree or strongly disagree that they feel fully supported when working at work. This may indicate issues with the support system in the workplace.

Meeting Targets while WFH - A significant number (66%) disagree or strongly disagree that working from home allows them to meet their targets.

Neutral

Hybrid Working and Productivity - Responses are spread across the scale and are equal in value (strongly agree and agree at 49%, disagree and strongly disagree at 49%) that hybrid working practices make them more productive.

Access Resources – Even distribution of opinion with a 49% equal split between agreement and disagreement that employees can easily access resources at home.

Reduced Stress Away from the Workplace - The majority (83%) strongly disagree that they feel less stressed when away from the workplace.

Recognition of Work while WFH - The responses are spread, but a marginal increase of 7% disagree that they get the same amount of recognition for their work. 

Overall Implications:
· Employees generally find hybrid working supportive of their work-life balance and well-being.
· There’s a mix of sentiments regarding engagement with colleagues, support at work, and the challenges of remote work.
· Productivity and the ability to meet targets seem less favourable for many employees.
· There is a positive perception of the impact of hybrid working on company culture, working relationships and collaboration.
· Remote work seems to increase stress for a significant portion of employees.


Justified Recommendations (AC 2.3)

It's important for the organization to address concerns raised by employees, particularly regarding support at work and challenges associated with remote work, to ensure a successful implementation of hybrid working practices. A more flexible approach to working environment could lead to an increase in productivity, retention, and organisational culture. A split week could be an option to find a balance between positive and negative impact. Regular communication and adjustments to policies will be necessary based on this feedback. Learning and development processes would require amendment and employee management and engagement provision would require a purposeful and well organised framework. 
Hybrid working could also support further diversity and inclusion within the workforce and contribute greatly to recommendations and observations stated above. Accessibility to the workplace and employee relations would be greatly improve and appeal to a wider audience for recruitment purposes.
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