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Substance misuse is prominent in adolescence due to adolescence being a time of great change and a sense of finding oneself, which can still be ongoing into young adulthood. However, when responsibilities are apparent people will start to grow out of substance misuse except for a few which could lead to a lifetime of misuse, physical health and mental health implications (Botvin & Griffin, 2007). The United Nations reported global substance misuse was around one hundred and fifty-five million to two hundred and fifty million people in 2008 (UNODC, 2010). More recent research has shown smoking in England has decreased over the last sixty years, smokers now equates to less than twenty percent of the population however, statistics show smoking is still the largest cause of death and disease (Strang, Drummond, McNeill, Lader, & Marsden, 2014).  Further statistics on alcohol misuse show it is the third largest cause of ill health in Europe which is preventable, in England alone alcohol consumption has doubled within the last sixty years (Strang, Drummond, McNeill, Lader, & Marsden, 2014). People decide to drink alcohol, smoke or take drugs, are likely to do it because of their own curiosity, peer pressure, they may believe it makes them feel good or better (Volkow, 2014). To try and prevent substance misuse interventions have been created in the form of educational campaigns. Educational campaigns have various uses some aim to increase knowledge about drugs or substance misuse, lower substance misuse, delay the start of substance use, lower the abuse of substance misuse which try to minimise the impact of substance misuse (Cuijpers, 2003).  This essay will be focusing on adolescence and school-based drug prevention campaigns like ProjectALERT which is an educational campaign. Then the essay will discuss the use of media campaigns in brief and as technology is changing social media and networking campaigns (Towards No Drug Abuse, TND) and (Living the Example, LTE) will also be discussed. 
Substance prevention programmes that focus on smoking, alcohol and drug use have mostly consisted of school-based programmes however, there are also prevention programmes which address the family or community and mass media campaigns (Cuijpers, 2003). Cuijpers (2003) suggest school-based and mass media prevention programmes can be classed as universally preventive interventions or selective interventions. In America Ellickson et al (2003) examined a revised version of the school-based campaign Project ALERT which is a drug prevention programme for alcohol, smoking and marijuana use. They conducted the experiment with fifty-five different South Dakota middle school students with four thousand two hundred and six students all randomly assigned to groups, middle school teachers delivering the session was group one, middle school teachers and a teenager was another and then there was a control group (no sessions). The programme consisted of fourteen sessions of which, eleven where delivered in seventh grade and three in eighth grade. There were also booster sessions for ninth and tenth graders. There were three groups, two groups where the prevention programme and the other was a control group. The findings of the study showed Project ALERT to restrict cigarette and marijuana use in the beginning, current and constant use as well as alcohol misuse, with the reductions being between nineteen and thirty-nine percent however, the study did not show a significant difference with the beginning of alcohol consumption and current consumption of alcohol. They concluded the newly revised version of project ALERT can help to reduce occasional and more serious drug use which works in a school environment. There was no significant difference between the ninth and tenth graders. The implications of the study include the inability to understand whether project ALERT’s effectiveness lasts overtime, outside of the schooling environment. The programme was taught by middle school teachers who the students already know. Future research should include longitudinal studies that look at the effects of project ALERT when middle schoolers are in school and then conduct a follow up with the same participants when they are adults, to understand whether project ALERT has helped them throughout life with substance abuse, future research should also include outsiders trained in drug abuse to deliver the sessions to the students to understand whether this may affect students drug misuse (Ellisckson, McCaffrey, Ghosh-Dastidar, & Longshore, 2003).
After this St Pierre et al (2005) conducted a study in Pennsylvania which used the same revised version of project ALERT, they did change who was delivering the sessions instead of using the middle school’s teachers like Ellickson et al (2003), they used qualified programme leaders from the community. St Pierre et al (2005) had one thousand six hundred and forty-nine participants in the beginning, after the original sessions in seventh grade and booster sessions in eighth and ninth grade eighty-eight percentage of the participants completed all post-tests. They were examining students past year, past month and lifetime misuse or use of cigarettes, alcohol and marijuana. The results of this study show there was no significant effect of the between the groups and positive effects of the school based programme although the past month use of marijuana did show a positive significant difference. St Pierre et al (2005) understood this could be due to anomalies or chance. The findings of this study did not correlate with the previous study by Ellickson et al (2003) the main limitation for this study is the use of qualified programme leader instead of middle school teachers, this could mean the programme will only work if the teachers direct the sessions. Future research should look address this issue the most conducted comparison studies with and without middle school teachers to gain enough evidence to conclude accurately whether this is the case (St Pierre, Osgood, Mincemoyer, Kaltreider, & Kauh, 2005).
However, a more recent study was conducted by Gorman & Conde (2010) which investigated three large-scale assessments of project ALERT and addressed the results. They were examining Ellickson (1990; 1993; 2003 as cited by Gorman & Conde, 2010) and St Pierre et al (2005). Results of the investigation show project ALERT is mostly a universal prevention programme and mixed findings from the research suggest project ALERT has little effect on drug use (Gorman & Conde, 2010). More research is needed with educational campaigns and the effectiveness of the campaign when introduced or used through media. Media is a growing source of communication which media campaigns have been used to improves/changes individuals’ perception of the use of illegal substances. Mass media campaigns are also used to promote healthy living to encourage people to change their behaviour (Wakefield, Loken, & Hornick, 2010). 
Gordon, McDermott, Stead & Angus (2006) conducted a literature review which looked the effect of media campaigns have on a person’s overall health improvement. The type of media campaigns they looked at was social marketing. The review was brief and studied three reviews of which all included substance misuse in their experiments as well as overall health. They then review whether social marketing itself improves overall health and reduce substance misuse. The findings of the study showed social marketing did improve participants health and they were less like to use illegal substances after being exposed to social networking campaigns. There are limitations for this study the first is the possibility for flawed designs of the research the review discusses, this could be amended by future research which only includes less flawed research designs to have accurate results which represent the population. However, despite the limitation this study did show social networking, media campaigns are effective in reducing substance misuse, with the changes in the technological world more research should take that into consideration (Gordon, McDermott, Stead, & Angus, 2006).
Another literature review on mass media and its effectiveness on substance misuse was conducted by Ferri, Allara, Bo, Gasparrini & Faggiano (2013) where they researched retrospective and prospective studies which addressed their theory. All participants were under twenty-six years old, and the review examined one hundred and eighty-eight thousand nine hundred and thirty-four participants, all of those participants where in one of the twenty-three studies they examined.  The results of the study were inconclusive, there was no clear evidence to suggest media campaigns work and little evidence to suggest they do not work. A limitation of this study was they used twenty-three studies none of which had the same interventions, this can affect the results as they are comparing one intervention with too many of the others. Future research should examine all the media campaigns and its effect on reducing substance misuse however, the future study should only look at a few interventions and have a few studies which examine this to have a wider knowledge of the interventions, the more participants who have completed the study the more likely the results are accurate.(Ferri, Allara, Bo, Gasparrini, & Faggiano, 2013). Overall with both of the studies there is limited literature out there that addresses the same media prevention techniques. More of an understanding as to what media campaigns are out there for participants to see or read, could increase the likelihood of more accurate research, maybe not all the participants have seen the campaign that was being researched. Due to recent times, social networking/media campaigns may be more relevant in todays’ society, facebook, Instagram, twitter and snapchat are now becoming a part of everyday lives for adolescents, young adults and adults (Gordon, McDermott, Stead, & Angus, 2006). 
Valente et al (2007) created a study with a social media campaign and examined the effects it had on substance abuse in adolescents who were at high-risk. The experiment was completed with high school students from fourteen different schools, their mean ages was sixteen years old. The drug preventative programme used was TND (Towards no Drug Abuse) which was a school based programme and social networking intervention. Valente et al (2007) state TND has been empirically researched and previously shown the adolescents to have positive effect on their substance misuse. There were three conditions with this study TND programme alone, TND networking group (social media group) and the control. The objectives of this study were to collect data from the adolescents about whether they consumed alcohol in the past month, alcohol, marijuana and cocaine. The results of the study show TND network was impacting on substance abuse positively lowering the rates of substance abuse however, this was mostly for students whose network (peers) did not use any illegal substances. The students who had peers who abused substances where shown to increase their rates of substance abuse. This study highlights the need for social network campaigns and illustrates they can be effective however, future research should look at additional social networking campaigns to understand what works best within each culture, environment and community. There are few limitations although changes in social networking world could be one factor which contributed to the poor results of students with peers who abuse drugs. Future research could be conducted examine a social media campaign which informs and advises the students and their peers, reaching to more than the students to help the wider community (Valente, et al., 2007).
In America, another study was conducted more recently which looked at social networking and its effectiveness at lowering substance misuse. Evans et al (2017) the research is based on the Living the Example (LTE) campaign which encourages adolescents or young adults to create their own prevention messages. Which they then upload them to social media to share with others, after they had a training session on how to create messages positively and successfully. Evans et al (2017) conducted a pilot study of the ongoing campaign, created five one hour sessions for students to be taught how to create messages, branding and use of social media for prevention. They evaluated before and after the test the effects of the pilot study on short-term substance use. The study was conducted in New York with two different schools, there were twenty-four ambassadors for LTE all of which were ninth graders (freshmen). Excluding the ambassadors Evans et al (2017) administered questionnaires before and after the LTE intervention and one hundred and twenty-nine participants completed the questionnaires. The results show students intent to use illegal substances (marijuana, sleeping pills & recreational drugs) did decrease after reporting they were revealed to and reciprocated the LTE messages. The results also showed the student who did not see the messages, they reported an increased intent to use substances, of all drugs (marijuana, sleeping pills & recreational drugs). Unlike the Valente et al (2007) study on TND which focused on social media and prevention on a single person, this study focuses on using social media as a platform for peers similar to each other to create knowledge and understanding on substance abuse and prevention. This study has gone further with peer to peer support, students may listen more due to similar age groups, friendship groups or ‘gangs’ in the school etc. However, the limitation of this study is it is only a pilot study therefore the number of participants were low considering they had the use of two schools. Another limitation is all the students were freshmen all in the same age group, not variant across all ages to generalize to other adolescents. Due to a successful pilot study future research should focus on the limitations and created a bigger scale study addressing all ages of adolescence across a number of schools, this LTE campaign could then be used globally for all adolescence if successful (Evans, et al., 2017).
	Educational campaigns are easier to research as they have been ongoing for a number of years. Project ALERT did have a positive effect with reducing substance misuse however, there are mixed findings. For school-based programmes the most effective campaign is when their middle-school teacher was delivering the session, which may men adolescents need to establish trust before they listen to someone else. However, the results of the other studies show the project ALERT campaign as non-effective with substance misuse. Mass media campaigns are more controversial and more difficult to research although the research that was found had mixed findings again, mass media campaigns are not individual campaigns and does not apply to all, because of this, results can be effected as some people have never seen the campaign being examined and if so, the campaign may not directly relate to them which could affect the results. Furthermore, the social media campaigns have had the best results both the TND and LTE campaigns reduced the use of illegal substances. However, there is scope for improvement with the research of the campaigns, the TND campaign has little research to understand the full effects of the campaign, LTE is a more recent campaign and will need to be researched again with more students of different ages to have a better understanding if it works for all. Although through all the research and limitations the LTE campaign is most prevalent today with social media and a successful pilot study shows the potential the LTE campaign has is improving students’ knowledge and understanding of substance misuse as well as reducing or preventing substance misuse in adolescence.
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