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Executive Summary 
Sustainable marketing is often called green marketing which any organisation uses for positioning in the marketing and improving its brand image. It is an important aspect of tourism management as this helps in reducing the negative impact of tourism on the local community as well as on the environment. Based on this concept the following report has explained the concept of greenwashing and green technology in a chosen hotel chain. Premier Inn has been chosen for the overall discussion as it has been accused of greenwashing. The explanation of the acquisition of greenwashing by the chosen firm has also been examined further. 
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[bookmark: _Toc156403544]Introduction 
Green or sustainable marketing is an important aspect for every existing business as people are becoming aware towards the well-being of the environment. This report will focus on this information and discuss it further by explaining greenwashing and green technology. The chosen organisation, Premier Inn has been accused of greenwashing as its customers are complaining about its service having carbon emissions in the environment. After explaining the concept of greenwashing the following report will move forward to the accusation of the greenwashing by the firm. There are some areas of the chosen form that need improvement which will be brought forward by the context. For mitigating the issues of Premier Inn that have been affecting the environment, the chosen organisation uses green technology. This report will describe whether green technology is useful for the organisation or not. 

[bookmark: _Toc156403545]Company Background 
Premier Inn is a well-known British hotel chain which was founded in 1987 as a division of Whitebread Plc. With more than 800 hotels in the UK and plans to grow internationally, it places a premium on reasonably priced, cosy lodging. With an emphasis on delivering a restful night's sleep, the Premier Inn has established a solid reputation for superior service and reliable standards. The brand offers accommodations for business as well as pleasure travellers, with modern amenities, a welcoming staff, and a strong focus on sustainability. The secret to Premier Inn's success is its focus on the needs of its customers. By guaranteeing a hassle-free and relaxing stay, it has become the go-to option for a wide range of travellers looking for dependable and easily accessible lodging (Premier Inn, 2024).


[bookmark: _Toc156403546]Definition of Greenwashing 
Deceptive marketing tactics that most of the company have used to make the policies, goals and services environment-friendly. On the other hand, greenwashing is the way by which any company can capitalise on the growing demand for environment-friendly products (Sloan et al., 2017). Businesses that are engaged in greenwashing can conceal their environmental impact through dishonest labelling, selective information and ambiguous claims. Examining a company's policies, certifications, and general sustainability pledge will help to spot greenwashing because sincere efforts to reduce environmental harm are essential to solving the world's environmental problems. As per some studies carbon emission, cleanliness, single use of plastic and many others affect the environment for which the organisation is engaged with greenwashing (Groves, 2023).
[bookmark: _Toc156403547]Explain that either the chosen organisation is facing accusations due to greenwashing or not 
Premier Inn is a well-known hotel chain in the UK, there is no specific reason that the organisation has been accused of greenwashing. However, it has been accused of greenwashing as it has committed to reducing its carbon emission scope on the environment. As the company commits to the environment appearing more environmentally friendly compared to what they are, it's common for accusations of greenwashing to surface. The chosen organisation also consulted it’s imperative from environmental organisations and recent news sources (Jauhari, 2021). A well-known hotel chain called Premier Inn was accused of making a major contribution to carbon emissions. 
Their extensive operations, which included:
· energy-intensive places 
· and frequent washing of linens, were cited by critics as significant contributing factors. 


Concerns were also raised:
· by the company's limited acceptance of sustainable practices 
·  reliance on energy sources that are not renewable. 
Even with their best efforts, Premier Inn was unable to reduce the amount of carbon it was leaving behind. Demands for increased openness and strong sustainability policies grew, putting pressure on the business to reevaluate its environmental effect and make significant progress in reducing its carbon footprint (Eilander and Poot, 2022).
[bookmark: _Toc156403548]The areas where it could be construed that they are greenwashing 
The chosen organisation is well-established and puts effective strategies for improving their services and making them more environmentally friendly. However, there are some areas where the organisation could be constructed that it is greenwashing which are discussed further (Costa and Costa, 2022).
Zero scopes of carbon emission
The chosen organisation has committed to making the firm zero carbon usage by 2030, as the hotel industry is responsible for 1% of global carbon dioxide emissions. However, there are some barriers for which the chosen firm needs to reduce carbon emissions which are a lack of owner initiatives and difficulty in measurements. 
The chosen firm can reduce carbon emissions by analysing the factors such as:
· reducing water usage, 
· waste management as well as transportation (Johnsson et al., 2020). 
Focusing on waste management
Most of the organisations have faced problems in their waste management as the chosen form has also faced problems in this case as well. An organisation cannot be held directly responsible for this, it happens to some unaware people. Our recruiting organisations should also pay special attention to this aspect so that they can be more successful and gain customers (Batabyal, 2018).
Swapping energy sources for sustainable use
Premier Inn faces obstacles when implementing sustainable practices because eco-friendly technologies require a substantial initial investment. The short-term profitability of updating current facilities can be impacted by its high cost. Furthermore, regional differences may affect the consistency of sourcing renewable energy across all of its locations. Because sustainable practices may result in higher operating costs, striking a balance between sustainability and customer affordability is challenging (Edgell, 2020).
[bookmark: _Toc156403549]State whether Premier Inn is focused on analysing its issues or not  
Premier Inn is probably looking into several things, such as reducing carbon emissions, customer feedback and operational effectiveness for making the firm sustainable in the market. They are also looking into methods to improve visitor experiences, close any kind of service gaps, and maintain their competitiveness in the hospitality sector. They are able to maintain a high level of service and adjust to changing demands by continuous analysis (Korstanje et al., 2020).
[bookmark: _Toc156403550]The reason behind it with the help of self-evaluation 
Companies need self-evaluation as this helps them to assess their performance, this also helps them in promoting sustainability (Schulte and Hallstedt, 2018).                                                                             
Premier Inn has also self-evaluated as this can also help them for this same reason. This enables the organisation to understand the current trends of sustainability in the market. The chosen organisation can set goals and improve their performance which will help them by increasing organisational performance. On the other hand, by identifying the opportunities the chosen business suits their skills and experience (McNamara et al., 2021). 
[bookmark: _Toc156403551]Concept of Green Technology 
Green Information Technology is the process that makes the application of Scientific as well as technological development that assists in the eco-friendly development of the service or product and protects the environment. It is also known as Environmental Technology which helps the organisation to take technological advancement in the organisational operation using environmental science, monitoring with electronic devices, and green chemistry (Gunduz et al., 2022). Application of this technology includes sustainable transportation, recycling as well as waste management system use of renewable energy for a better future towards sustainability. Green chemistry assists in the conservation of natural resources in the environment and reduces the negative impact created by the involvement of human beings (Fernandes et al., 2021).   
[bookmark: _Toc156403552]Confirmation of ‘Green’ technology being used in the chosen organisation Premier Inn 
A. [bookmark: _Toc156403553]Application of Green Technology in the Organisational Operation
The organisation Premier Inn has currently taken initiatives in green technology and its initiatives by incorporating various technological advancements. Premier Inn has adopted energy-efficient lighting, renewable sources of energy like water-saving and solar panels, and management systems for smart buildings to reduce the impact on the environment. The energy-efficient system of lighting like LED bulbs has significantly helped in reducing consumption of electricity (Cabral and Jabbour, 2020). Additionally, the advanced Management system of smart buildings assisted in optimising the use of energy by the process of controlling and monitoring ventilation, air conditioning and heating systems. Integrating renewable sources of energy in the organisational operation has contributed to the contribution of a sustainable mix of energy. Further in order to measure the conservation of water technologies like low faucet flow as well as an effective system of irrigation have been incorporated as part of green initiatives. The organisation has also taken steps in recycling and effective management of waste to establish sustainable approaches. These initiatives have not only helped the organisation in better environmental responsibility development but also enhanced their economic benefits by leading to cost-saving procedures (Legrand et al., 2022). 
B. [bookmark: _Toc156403554]Sustainability Initiatives of the Organisation 
The above-taken approaches have clearly defined that the organisation is taking steps in green technological development and sustainable initiatives. Premier Inn has taken a pledge to reach net zero emission of carbon by the year 2040. The organisation has also taken initiatives to reduce the emission of gas by investing in effective and equivalent gas appliances (Chron Contributor, 2020). They had also moved their process of distribution to more eco-friendly and electric vehicles. Additionally, in 2018 on Earth Day the organisation has also committed to the reduction of the intensity of Carbon by 2025 in half and 88% by the year 2050. The organisation to retain its commitments opened their new fully renewable energy-applied hotel in Swindon Town Centre to further enhance its operation towards sustainable approaches (Premier Inn Rest Day, 2024). 
[bookmark: _Toc156403555]Instead of self-evaluating what other measures the firm can do to deal with this issue 
Organisations in order to deal with the issue related to carbon emissions requires to adopt multifaceted approaches along with their self-evaluation for successfully implementing the process. Along with their technological advancement in energy efficient processes and technology, the organisation also needs to upgrade their equipment and optimise their supply chain. The organisation can also invest in wind turbines to further neutralise the contribution of carbon and prioritise the process of eco-friendly designs and materials during the construction of new buildings (Fearis, 2023). Additionally, the Premier Inn also needs to engage their employees as well as their customers to employee awareness of sustainability by promoting campaigns and offers of eco-friendly initiatives.  The organisation can also establish partnerships with suppliers who commit to sustainable practices and align the supply chain to the organisation's environmental goal.  Further regular monitoring and process of reporting will help the organisation to reduce its carbon footprints and provide accountability and transparency in its operation (Floričić, 2020).  


[bookmark: _Toc156403556]Conclusion 
The continuous awareness of sustainability in the field of marketing is becoming a crucial factor for the development of the business. In this report, the overview of the chosen organisation has been discussed along with the concept of greenwash. Further, the impact of greenwash in the process of carbon footprints and its significant impact on the organisational operation has been evaluated in the above report. The issue that the factor of greenwashing is impacting on the organisation and the organisational focus on the development of the factor has been portrayed. Additionally, the concept of green technology and the implication of green technology by the organisation has been evaluated. Lastly, the initiatives taken by the organisation to retain their sustainability and initiatives that the organisation can implement to reduce their carbon footprints has been discussed in the above context. 
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