Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Sara Dit Adama Camara
Topic chosen: The use of social media to promote business
Title of source: Social media and its connection to business performance- a literature review
Author(s): Bruce Emmanuel, Shurong Zhao, Sulemana Bankuoru Egala, Yegenmuradov Mammet, Kweitsu Godson.
Year published: 2022
How did you find this source?
I found this source in google scholar
Why did you choose this source?
I chose this source because it is recent, relevant to the topic I chose and the talk specifically about the role of social media in business performance.


When was it published? Is it recent enough? Why?
It was published in 2022 it is recent enough because I think that is when 
The idea of social media changing business performance became a bigger topic


Author Credibility
Who is the author? What are their qulications or expertise?
Bruce Emmanuel: Doctor of philosophy, master of business administration
Sulemana Bankuoru Egala: doctor of philosophy 
Yegenmuradov Mammet: master of engineering graduate in computer science and technology
Kweitsu Godson: academic researcher 
Shurong Zhoa: professor at school of public administration 


Reliability
Is the source reliable? Why?
This source is reliable because it is published in the American journal of industrial and business management.




