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There have been huge changes in how companies hire human beings as the virtual age has begun. Now that everyone is connected and sharing records, social media has become a powerful tool that transcends the boundaries of familiar ways of hiring people. Social media such as LinkedIn, Facebook, Instagram and Twitter are increasingly important for recruitment. This report talks approximately how social media has changed the process search system and why it has become a vital device for both agencies and activity search engines. 
[bookmark: _Toc182246753]The ways recruitment has changed over time via social media
 In the past, job boards, business websites, and professional firms were the main ways to hire human beings. However, the rise of social media websites has changed this picture considerably. These systems are just ways to keep in touch with friends. However, they are also places where companies can find new employees.  Thus, it is opined that with social media, companies can reach larger human beings from all walks of existence than ever before. When job vacancies are posted on websites such as LinkedIn, they can be seen by a vast network of workers across the arena. With a much wider reach, it is much less difficult to find people who have the appropriate skills and knowledge. One of the nice things about using social media to hire people is that it could reach both busy and idle activity hunters. Passive candidates may not be actively looking for images, but the right risk could tempt them.
Active candidates are actively looking for work. Social media makes it easy for businesses to establish relationships with both types of people (Davis et al., 2020).  Social media is a great way for businesses to show off their culture and ideals. Instagram and Facebook are great ways for businesses to show potential employees what it is like to work there by posting pictures and videos of team events and employee stories. A strong web presence can help an employer's business and bring in the best workers.  These days, social media sites let businesses make very specific job ads because they have advanced tracking tools. This means that job posts can be changed to reach people with specific skills, experiences, or hobbies. This makes sure that the right users see the openings. Hiring managers and recruiters often use social media to look into the backgrounds of people they might hire. Sites like LinkedIn let companies see a candidate's work experience, as well as their suggestions and support. However, it is very important to use this expertise in a moral and responsible way.  Recruiters and candidates can talk and connect with everyone in real time through social media. Platforms like LinkedIn have messaging tools that make it easy to start conversations. As a result, it makes the recruitment system more flexible and faster. 
Social media sites provide employers and process applicants with useful information about how well their advertising and logo creation efforts are doing. Therefore, it is seen that companies use the information to keep improving their recruitment strategies.  Social media is a great way to find new hires, but it's also difficult to use. Privacy issues, risk of bias, and the need for ethical use are all critical things to consider (Aguado et al., 2019). Recruiters need to find a mix between the good things about social media and their duty to be fair and polite to job candidates.  Social media has gone from being an extra tool for hiring to an important part of the current process of finding new employees. Using the influence of social media may make a world of difference in getting and keeping top talent in a time when connection, involvement, and image are very important. Accepting the chances that social media presents is not just a choice for people looking for work; it is a strategic necessity for companies that want to hire well. Businesses that were looking for job applicants used LinkedIn more than any other social networking site.  
On top of that, employers look for candidates on Facebook, Instagram, and Twitter. People who work in the HR department should use social media like wikis and blogs to help the company.  LinkedIn and Facebook are "the two most popular sites among hiring managers." Facebook gives hiring managers information about people's behaviours, while LinkedIn gives them information about jobs. Employers should have a clear, ongoing marketing plan that includes using different social media networking sites to find people.  They should also come up with a clear selection process for their hiring process.  Employers need social media rules to keep them safe.  Employers need to know what information to publish and what to focus on when they are hiring because social media also shows employers what job seekers are worried about and what trends are happening in the industry. In human resource management, social media are also used to find and hire new employees.  Technology is being used more and more in the hiring process by companies that want to get specialised workers and stay ahead in the job market.  Employers face both opportunities and challenges when they use social media to find new employees (Allal-Chérif, Aránega and Sánchez, 2021).  Employers may be able to find and hire highly skilled people more quickly and more efficiently with the help of social media. It can be a useful extra source of information about possible job openings, since specific information about individuals and professionals may not have been gathered yet in order to hire. Applicants may be able to get more information about the company and meet current workers in order to get a better idea of what the job is really like.
[bookmark: _Toc182246754]Conclusion
Employers and recruits, get ready for the modern world of phones and apps.  Employer apps that are downloaded on mobile devices make them useful for hiring people.  A lot of people who are looking for work like to apply for jobs as soon as they see an opportunity. Employers should use this as a chance to improve their platforms and apps so that they attract highly skilled applicants.
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