
Digital skills for business BMBS4003Assessment 1: Digital skills for business Assessment: in class digital report and ai reflection 
[Document subtitle]




Introduction 

In todays digital world, small businesses must adjust so they meet customer expectations. Brightwave Café, which is a popular spot for the local community, can use digital tools and AI in order to build stronger connections with their customers, improve communication with customers and to make tasks easier. This report will explore practical and accessible ways to integrate these technologies which will focus on benefits, examples and how they suit the cafes regular workflow. 


Benefits of Digital Tools and AI 

Digital tools and systems help business to work smarter rather than harder. For Brghtwave café key benefits include time efficiency, ensuring consistent messaging, widening their audience, combining a personal touch with great efficiency. These tools will not replace the human touch, they will enhance it, allowing staff to focus more on what they feel they do best, in this case would be serving great food and building relationships with the customers at brightWave café. 


Communication: Email newsletter and Socail Media 

Email newsletters and social media are strong and cost-effective methods to stay connected. Digital tools can help with eye catching formats, plan content ahead of time and recommend content ideas. For example, newsletters can share seasonal menu updates, special deals, or information about where ingredients come from. Social media posts can highlight daily specials, show behind the scenes content and custmers photos and keep the café engaging and building customers online. 
AI makes this twice as easy as it can put together initial content, suggest headlines that will stand out or adapt tone to match different platforms, for example: friendly and casual for Instagram and more professional for email. This can mean regular updates without having to take hours to create.


Automated Responses

For fast, popular questions, such as opening hours, cafe’s location or booking details, automated responses would work incredibly well. These can be set on social media platforms, the cafes personal website or messaging platforms. When customers “where is the café located “they will get an automatic and instant clear response, even outside of the business hours. AI can tailor these responses so that they still sound welcoming and polite to customers. 



Digital Menus
Digital menus offer greater freedom and ease. They can be displayed on screens inside the café, shared via QR codes or posted online. Unliked printed menus , these can be updated instantly, these are perfect for updating daily specials. AI can also help with menu descriptions to help them sound appealing and clear or even to highlight popular items and seasonal recommendations.


Implementation and best prices

Success comes from starting simple and building slowly. Start with one or two tools, like newsletters or automated social media replies and then learn to build and expand as you go on. 


Conclusion 

Digital tools and AI open up exciting opportunities for BrightWave café. From easier communication and insta social media replies to things like flexible menus, these technologies save time, improve consistency and can help to connect with customers. 
This way the café can grow its business and stay successful in years to come.

Reflection on AI use
I use AI to generate an initial outline and draft sections of this report, including ideas for structure, key points and example content. I then edited and refined the text to ensure it matched the required tone, was accurate and making sure all details were relevant and accurate.
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