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Introduction
As part of my Internship and Volunteer module, I completed 90 hours of an unpaid placement with Social Butterfly Strategic Marketing, a digital marketing agency. The purpose of this report is to reflect on my experiences during the placement, evaluate my skill development and analyse how the placement has contributed to my professional development. 
[bookmark: _Int_K7SWKnWl]Reflection is key for personal growth as it fosters the ability to self-evaluate by creating an environment of active participation and critical analysis (Kavaliauskiene et al., 2007). Using Gibbs Reflective Cycle Framework (1988), I will use a structured approach to reflect through six stages: description, feelings, evaluation, analysis, conclusion and action plan (Nestel, 2015). Similarly, I will use other theories such as Kolb’s Experiential Learning Model to support my reflection as an educational resource (Dennison, 2009). Critically analysing my experience with these methods will determine my learning outcomes and the influence on my future career aspirations. 
















Reflective Models
[bookmark: _Int_GmXwmv6l][bookmark: _Int_Psr8dvvt]Gibbs reflective cycle framework is a method of reflection using a six-part structure. The segments of the framework aim to understand the experience and facilitate a way to act going forward, resolving emotional or mental conflict. This model will benefit my reflection by looking beyond personal feelings, consider true observations and provide a proactive action plan (Yturraspe, 2025).
To support my understanding, I will also use other theories such as Kolb’s experiential learning model, employability skills theory, and reflective practice theory to analyse my experience through different means. Using Kolb’s theory, I hope to reflect and adapt learning approaches for future experiences (Griffin et al., 2010). 


















Description of Experience
My remote placement at Social Butterfly Strategic Marketing, initially detailed my responsibilities to be managing the company social media pages, curating, editing, and scheduling posts and networking with clients. My first day on the placement, I attended an event (Castell Howell’s Big Food Show) and worked with my placement manager, Amy, to shoot content for one of her clients. During the event, I learned how to use camera and video equipment and edit the footage for social media. However, I did not have the opportunity to post content across social media platforms. 
[bookmark: _Int_62uqkxjI][bookmark: _Int_rnnmoxzH][bookmark: _Int_VPvFkfw3]Following this, Amy had arranged a meeting to set me up on all business accounts and client platforms. The meeting was pushed back over the course of three weeks until finally, I signed a contract and was inducted into the role of placement marketing assistant. In the same meeting, I was told that the entire company was changing and moving into a marketing consultancy firm instead of a marketing agency. My responsibilities then changed drastically to completing research and designing course packages and materials. Although I completed this work, the company is currently undergoing rebranding. With limited communication and feedback on my work, I am left unsure as to if my work is completely obsolete. 














Feelings
Initially I was excited by the opportunity to work with such a successful entrepreneur, particularly after discussing my responsibilities. While my first day at the event seemed daunting, it gave me hands-on experience and increased my confidence in contributing creatively. Learning how to edit content into short-form video gave me motivation that the skills I was going to learn would be practical in modern day marketing. 
[bookmark: _Int_zso9plQ7][bookmark: _Int_tJozvFvL][bookmark: _Int_ZxuRBhB4]However, after not being able to have any of the content I personally captured and edited, nor being able to post them, I began to feel like my skill development was limited. My tasks changing to research and course design, felt similar to my university assignments and confirmed to me early that I was not going to get the experience I had hoped for. When communication and feedback became infrequent, I lost all motivation and considered just completing my university work instead. However, I stuck out my hours and was proud of the amount and standard of work I had completed. I managed to maintain a professional relationship with Amy (placement manager). However, my work and placement in general felt insignificant with the business rebranding. 














Evaluation
This experience was both positive and negative. I had the opportunity to work at an event, learn basic editing skills, and understand the importance of good client relationships. While I did feel confident in my improved skill set after the event, I also improved my organisation and prioritisation skills from my course creation tasks. 
However, the challenges faced during the placement, negatively affected the skills I wanted to gain. The lack of opportunity to complete the full content lifecycle, limited my skill development. Furthermore, the reduced feedback and communication meant I was consistently unsure if my work met the needs of the business. Overall, the placement felt closer to a university project rather than a practical marketing role. My responsibilities felt unnecessary and like I was an afterthought. 

















Analysis
[bookmark: _Int_1w2XheWI]Kolb’s experimental learning theory highlights that learning occurs through experience and reflection. While I experienced content creation initially, the limited opportunity to actively experiment and receive feedback restricted the learning cycle. Without active experimentation and evaluation, my professional skill development was limited (Morris, 2020). 
[bookmark: _Int_6O00AUKG]Employability skills theory emphasises the importance of workplace experience and developing transferable skills. While I developed skills like independence, research, and organisation, I did not receive an opportunity to gain collaborative marketing skills. The change in responsibilities demonstrates the importance of structure for meaningful learning outcomes (Metilda & P.C, 2016). 
The reflective practice theory suggests that feedback is essential for professional development. Limited feedback during course designing, reduced opportunities for reflection-in-action, affecting my confidence in applying for similar experiences. This supports research suggesting that supervision and guidance are critical components of effective placements (Thompson & Pascal, 2012). 














Conclusion
[bookmark: _Int_JTANu50X][bookmark: _Int_xqZIhh8s]Overall, the placement provided some initial exposure to digital marketing and working for a digital marketing agency, but the experience did not meet my expectation, nor did I gain or develop any new skills that would help me progress into a marketing assistant role. The placement has significantly impacted my career aspirations, as it made me realise, I no longer want to purse a career in marketing. Even though the placement did not go as expected, the experience was valuable in helping me understand my professional interests, and my management style preferences. 





















Action Plan
In the future, I am to seek placements or experiences that offer clearly defined roles and responsibilities. I also plan to explore alternative career paths that align closer to my interests. To improve my employability, I will continue to develop transferable skills such as networking and professional confidence. This placement has been successful in clarifying my career goals, my working style, and what values I would look for when applying to other roles.
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