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Social media is very important in the 21st century. Businesses are always trying to find ways to use this new platform in their marketing plans to make their business grow. Because social media is a place for talking and connecting, it's important for companies to have a personality to make the business seem more human and get people to come in. People use social media to get and share information. They use social media for their communities, businesses, politics, lifestyles, and just for fun. Because young people use social media a lot, businesses are now putting more effort into using social media for marketing. The rise in social media use has created an opportunity for. Businesses use direct marketing to connect with customers, but they also need to figure out the best way to reach them. The issue with all the social media use is that most people who use it for news and reviews are doing it too much. The ability to make a business look good or bad and make money. This activity has now affected how businesses work (Gibson, 2018).

Social media is very popular with young people nowadays and is an important source of information for them. Businesses have discovered that using social media helps bring more customers into their stores and make more money. This is because younger people use the internet to check if a business is good before they decide to buy something. (Gibson ,2018).

The main benefits of using social media for marketing are saving money and reaching more people. Social media platforms cost less than other ways of marketing like salespeople or distributors. Furthermore, using social media for marketing helps businesses reach customers they couldn't reach through their regular distribution channels because of time and location constraints. Social media helps more people see your stuff and makes it cheaper for you. It has three good things for customers. First, the marketing company can give customers a lot of information without needing a person to help. This is better than other ways of contacting because you can give more information than with any other form of communication. Also, and most importantly, the information can be given in a way that customers can easily understand. For instance, making and keeping track of flight schedules and bookings for airline customers is really hard. Also, in this situation, there are many options and it's hard to present them in a format that is better than web-based format. Secondly, social media marketing companies can engage with customers by providing them with personalized information that helps them create products and services that meet their needs. For instance, customers can check in and choose their seats online. Social media lets customers buy things from companies without talking to a person. This happens with companies like Dell and amazon. Com (Nadaraja, 2013). 








The internet has both good and bad things for social media marketing. The internet makes information available to everyone, so it's important to be consistent in how we plan, design, and control online marketing. It is very important for companies to keep their information safe. Using social media to advertise their brands and products, they should think about trademarks and copyrights. A company's logos and ideas are very important and can be worth almost as much as the things they sell. Social media can help companies promote their brands and share their content quickly, but it can also be used by others to misuse a business's trademarks and copyrights. When they use social media, whether it's through a different app or a company's own account. Marketers need to keep an eye on how their logos and creative work are being used. Businesses need to check their own social media accounts and other social media sites to make sure that people are not using their ideas without permission. They can use internet tracking and screening services to keep an eye on how your business's logos and rights are being used on other websites. This includes checking social media for any profiles or usernames that are very similar to your company's name or brands. This type of pretending to be a business can hurt a company. If you don't keep an eye on your brand's reputation, it can cause problems. Monitoring it can also show that your business is doing well. Companies should think about saving the same or similar usernames on different social media sites (Nadaraja,2013). 

Social media turns regular people into advertisers and marketers. People's opinions and posts about a company online can have a big impact, either good or bad, depending on how the company is shown online and the quality of what they offer. Customers are sharing their opinions, pictures, and labels about products online. This helps other people decide what to buy. This has become really popular on the internet and has changed the way we shop online. Negative replies to posts on social media can harm marketing efforts. Unhappy customers or other companies can put up mean or hurtful pictures and messages. 
Marketers cannot do much to stop negative comments or videos (Nadaraja,2013).










This essay has showed what impact had social and digital media now days and how this can help improve a business but also how it can disadvantage it. Everything in this days is based online but this has not been proved to always be safe. Narayanan (2012) states that “Rise isn’t just a word. It is a rallying cry which enables people to unify around shared ideas, values, principles, a way of life or a common goal. In other words, Rise is a value system and a call to action shared by people around the world”. This shows how social and digital media has grown over the years to be one of the most important part of people and business life, everything become to be done online and people become to rely on this to be the most efficient way of expanding their business, which in most cases it is. Also, this can close some bis business because of the bad reviews or people copying the ideas or other ways they can do it online. When they put their business online everything become public and nothing can be done after this. 
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