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	 Beauty Salon Birmingham, Eden Spa Harborne

	 

	Evaluation Respond to each question  

	 
Section 1 – Usability 
 
(75 words maximum for each answer) 

	Question 1a - How quickly and easily does the website load?  
 

	Answer: The Eden Spa Harborne website loads smoothly, with no noticeable delays. Its straightforward design ensures a quick navigation experience. However, the lack of optimization for complex functionality suggests it’s suitable for basic browsing rather than high-volume interactions. No distracting elements or errors hinder accessibility. Yet, updating web performance metrics regularly and introducing loading speed optimization tools could ensure the site maintains top-tier efficiency.  
 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these?  
 

	Answer: The website emphasizes simplicity, with few sub-pages accessed via clear headings and buttons, fostering intuitive navigation but potentially limiting exploration. Users can easily find essential information like contact details and services. However, adding more categorized sub-pages could enhance browsing options and user engagement. It's essential to prioritize usability to accommodate various levels of tech proficiency among the audience, ensuring an inclusive experience that meets diverse user needs and expectations.
 

	Question 1c - Can a customer make a booking via the webpage?  
  

	Answer:  As of now, the Eden Spa Harborne website doesn't facilitate direct bookings through the webpage, as indicated. The “Visit Us” button redirects to physical location information rather than an interactive booking system. Incorporating an online booking feature would greatly enhance user convenience, simplify reservations, and boost engagement. It's a clear opportunity to align user expectations with modern standards for seamless service access.
 

	Question 1d - What improvements could be made to the usability of the website? 
 

	Answer: The website's usability would improve with optimization for multiple devices, ensuring smooth navigation on smartphones and tablets. Adding features like booking forms and a blog section could enhance user interaction. A search bar for quick access to content could also be beneficial. By incorporating modern design principles such as consistency and responsiveness, the user experience could be refined, making the webpage more engaging and user-friendly.
 

	Section 2 – Pleasure – Customer Experience 
 
(75 words maximum for each answer) 

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer?  
 

	Answer: The webpage's aesthetic relies on serene imagery, like a flower in water, which complements its wellness theme. On desktop browsers, the visual balance appears polished. Yet, mobile responsiveness is underwhelming, with elements misaligned. Optimizing the design across devices while retaining its tranquil charm would enhance its overall appeal. The inclusion of dynamic visuals could further elevate the browsing experience for users.
 

	Question 2b -  How does the website use imagery, video and colour?  
 

	Answer: The website uses serene imagery, calming colours, and soft tones to reflect the spa's relaxing atmosphere. While the photos highlight the facilities, the absence of videos limits dynamic storytelling. Adding short, engaging videos could enhance user experience and communicate the brand's essence more effectively.
 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service?  
  

	Answer: Currently, there’s no online chat tool on the site. Adding one could make customer inquiries quicker and easier, fostering trust and convenience. Interactive features like this would demonstrate a commitment to excellent service and modern user engagement.
 

	Question 2d – How effective are the social media links on the website? 
 

	Answer:  The social media links are easily visible but feel disconnected due to a lack of enticing previews or posts. Improving their integration with frequent updates, branded content, and direct engagement would create a seamless link between the spa’s online presence and its personality. Additionally, showcasing customer experiences and promotions could enhance interest, encouraging more visitors to interact with the spa’s social media, ultimately boosting engagement and fostering a sense of community.

	 

	Section 3 – Perceived Value 
 
(75 words maximum for each answer) 

	Question 3a - How are the services offered by the company made clear to customers? 
 

	Answer: The website lists services in a simple manner through menu sections. However, adding detailed descriptions or examples (like package offers or photos of treatments) could clarify options further and appeal to customer preferences.
 

	Question 3b -  How are customer reviews made available? Are these up to date?  
 

	Answer: Customer reviews aren’t prominently showcased or updated. Including a dedicated section for reviews or testimonials would boost credibility and trust, allowing potential clients to feel more confident in the services provided. Regularly updating this section with recent feedback can encourage engagement and show that the spa values customer opinions. Highlighting positive experiences can also attract new clients, as they often rely on the insights of others when choosing services.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member?  
 

	Answer:  The website emphasizes luxury through elegant imagery and warm tones. Their focus on relaxation appeals emotionally. I’d recommend the spa for its calming environment but encourage additions like detailed certifications or customer feedback to highlight quality standards even more effectively.
 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices?  
 

	Answer: Yes, prices are clearly listed alongside treatments, which makes it easy for customers to plan. The range is reasonable, reflecting the quality expected from a professional spa. For instance, the £45 facials suggest a focus on premium skincare, which adds value to their offerings.
 

	Section 4 – Searchability  

	Question 4a - What three words would you type into Google to find this type of service?  
	1. Affordable

	
	2. Spa

	
	3.  Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites?  
 

	Answer:  It seems like the company's website doesn't show up in the top ten when you search for those keywords. This could be because the website looks outdated and isn't optimized for search engines. Making some updates, like refreshing the design and adding relevant keywords, could really help improve its ranking and make it easier for people to find.
 

	Section 5 – Reflection and conclusion 
 
(120 words maximum for each answer) 

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer.  

	Answer: Absolutely, websites still hold significant relevance in modern UK business. They act as a central hub for information, showcasing products and services while building a brand’s credibility. Many consumers research online before making purchases, so a well-designed website can enhance visibility and attract customers. Additionally, a strong online presence helps businesses stand out in a competitive market. Websites also facilitate online transactions, support customer inquiries, and foster communication through contact forms or chat features. In today’s digital age, having an effective website is crucial for reaching a broader audience and meeting customer expectations, making it an essential asset for any business.
 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement?  
 

	Answer:  I would recommend adding an online booking system to the company’s website. This improvement would significantly streamline the customer experience, allowing clients to easily schedule appointments directly through the site. By making bookings more convenient, the business can save time and reduce phone call volume. An online system can also send reminders and confirmations, enhancing customer satisfaction. Moreover, this feature can encourage more bookings, as clients appreciate the flexibility of scheduling at their convenience. Ultimately, integrating an online booking system would not only improve operational efficiency but also boost revenue by attracting new clients who prefer easy access to services.
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