Research topic: The role of social media advertisements in developing brand loyalty of consumers to McDonalds in the UK
Blog 1: An evaluation of weaknesses and strengths of qualitative approaches to research in the particular topic in the context of other methods
Qualitative approaches have strengths including gaining rich data, explaining complex study issues, and increasing the depth of study findings (Castellan, 2010). However, weaknesses of qualitative approaches are bias of participants in providing qualitative data, a difficulty of data analysis from the nature of the qualitative data, cost-consuming and time-consuming data collection process, and bias in data analysis (Atieno, 2009). Quantitative approaches have strengths including reliable data, and reliable study findings, time-saving and cost-saving data collection process, and ease in qualitative data analysis. The weaknesses of quantitative approaches are lack of rich data and lack of depth of research findings (Choy, 2014). 
For the research topic related to the role of social media advertisements in developing brand loyalty of consumers to McDonalds in the UK, qualitative approach is more suitable for the researcher to use because the researcher will use qualitative data collected from interview to achieve research objectives. Thematic analysis approach will be used to analyse the qualitative data (Creswell, 2013). In addition, the qualitative approach will be beneficial for the researcher to explain reasons why social media advertisements increase brand loyalty of consumers to McDonalds in the UK (Creswell and Poth, 2017). For quantitative approach, it cannot have deep information/data to explain such the reasons (Coughlan et al., 2007). 
Blog 2: Identification of limitations and strengths of various qualitative research methods, designs and techniques in the context of the selected topic for application
There are different qualitative research methods and techniques for the research to select and each qualitative research method and technique has its own strengths and limitations. Qualitative research methods can be case study, grounded theory, ethnography method, and field research (Saunders et al., 2019). Case study method has strengths including providing detailed information about a case or cases, providing a good chance for innovations and changing existing theoretical assumptions, and creation of detailed explanations about study issues. However, case study method is difficult to establish cause-effect connections and to create generalized study findings from a small number of study cases (Baxter and Jack, 2008).  
Grounded theory is beneficial to create new exploration for new study phenomena and to develop detailed explanation about study issues. However, it is create a large amount of qualitative data that are difficult to manage and analyse and it requires high skill and knowledge of the researcher to create new theory (Charmaz, 2006). Ethnography method has strengths including providing in-depth study findings, exploring new research lines, and basing on interviews and observations with direct involved researcher. However, it is time-consuming qualitative research method, is difficult to have precise and concise conclusions, and it requires the deep knowledge of the researcher about study issues (Nurani, 2008). 
Field research method has strengths such as getting detailed data about study issues, and emphasizing the relevance and role of social context. However, it is difficult to generalize and get information from a large number of individuals or people groups. It depends on observers’ impartiality and documenting observations can become a challenging aspect (Blackstone, 2012). 
Techniques of qualitative research can be interview, focus group and observations (Kothari, 2013). Interview can be structured interview, semi-structured interview and in-depth interview (Saunders et al., 2019). Strengths of interview technique are insightful and detailed information and data about study issues and a small number of participants to provide relevant and useful insights. However, it is time-consuming and cost-consuming data collection technique, and it can face a problem related to bias of both participants and the researcher (Alshenqeeti, 2014). 
Focus group has strengths including detailed information about groups and individuals and lower costs and short time in collection of data when compared with individual interviews. However, it cannot ensure representative of all target population, it is difficult to manage and control data collection process and it is difficult to get participation of groups (Acocella, 2012). Observation method has strengths such as collecting data simultaneously with study issue occurrence, being unobtrusive way and being flexible and oriented to discovery of knowledge. However, its disadvantages are time-consuming method and a difficulty in collecting data in real time. It is dependent on impartiality of observer and requires significant preparation of researcher (Jamshed, 2014). 
The research will focus on evaluating the role of social media advertisements in developing brand loyalty of consumers to McDonalds in the UK and thus, case study method will be used in the research. McDonald’s will be considered as a study case (Baxter and Jack, 2008). Semi-structured interview will be applied in the research. 
Blog 3: Derivation of a suitable and viable approach to researching the selected topic, incorporating qualitative inquiry, data collection and analysis planning
Online semi-structured interviews will be performed to research the role of social media advertisements in developing brand loyalty of consumers to McDonalds in the UK. The online semi-structured interviews will be performed because of three key reasons. Firstly, online semi-structured interviews will be flexible in designing interview questions and in reaching interviewees (Salmons, 2014). Secondly, online semi-structured interviews will create a good condition for the researcher to reduce data collection cost (James and Busher, 2009). Finally, online semi-structured interviews will avoid social contact with interviewees in the Covid-19 pandemic period.  
A convenience sampling method will be performed because the researcher will select interviewees who are convenient to reach (Etikan et al., 2016). A sample size of the research will be 10 interviewees who are customers of McDonald’s in the UK market and they have interacted with this fast food restaurant through social media sites. Data collection will be performed based on the online semi-structured interviews and each online semi-structured interview will be performed within 45 minutes. A Skype online channel will be used to perform the online semi-structured interviews. The time of data collection will be 5 days.
A thematic analysis method will be performed to analyse qualitative data collected from online semi-structured interviews. The researcher will transcribe the qualitative data and will create themes to analyse study issues related to the role of social media advertisements in developing brand loyalty of consumers to McDonalds in the UK. NVivo software will be used in the process of the thematic analysis of the qualitative data. The time of data analysis will be 5 days. 
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