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MANAGING DIGITAL IDENTITIES
What does this mean and why do we need to be aware of it? 
The digital identity is the network or internet equivalent to a real identity of a person or entity, which is then used by computer systems. It consists of information about a person but in digital form also known as data attributes. As digital and access systems are becoming elements of the shared digital future. The data attributes comprise of username and password, email address, URL, online search activities, date of birth, electronic transactions and more from PC’s, cell phones, or any other personal device. It can offer a lot of opportunities both in personal and a professional way. 
“Users may also project more than one digital identity through multiple communities. In terms of digital identity management, key areas of concern are security and privacy.” (techopedia, 2019)
In a destructive way it can be used badly like everyday crime in society with your identity taken or stolen and reused for stealing or fraud. How is this possible, through hackers, with more and more off individual’s personal and financial data information being stored online by more business and governments leaves more and more open opportunities for potential hackers even businesses to extract personal data and use it to they own advantage.
“Because identity theft is rampant on the web, digital identity authentication and validation measures are critical to ensuring web and network infrastructure security in the public and private sectors.” (techopedia, 2019).
“On the subject of trust, the government wishes to explore how digital identities can ensure the privacy of users while making use of technology innovation, such as biometrics.”
“to create a trust model….and how should they remain involved in its long-term sustainability.” (Trendall, 2019)
Biometrics is a term used for body measurements and calculations, fingerprint, face recognition are examples, as this is unique to every individual it can be more reliable in identifying each person. Is it safer to use? Password verses biometrics: passwords re-issued biometrics cannot be.  Are you safer using just passwords and in more danger from using biometrics?

 





DIGITAL ECOSYSTEM 
The digital ecosystem is how all off the digital and social assets interconnect and interact with each other. The digital ecosystem can be built as a hub and spoke or a matrix. The hub and spoke has one destination in mind for example all assets get the consumer to the website, where as the matrix all assets get the consumer from one platform to another as they are all interconnected. It enables a business and consumer even the bank to the competition to interact with each other.
The natural ecosystem which consists of plants, animals and other organisms including the weather and land all combined in working together. Whereas “A digital ecosystem is a concept but utilizes computerized space and tools rather than physical. It can extend to teams across organisations, unite unrelated companies, and serve as a bridge between brands and their customers.” (Zangre, 2018).
DIGITAL PLATFORM
The digital platform is a software or hardware site. Nearly all online marketing has a digital platform which enables them to create better business experiences for all concerned.
“A platform is a plug-and-play business model that allows multiple participants (producers and consumers) to connect to it, interact with each other and create and exchange value.” (castellani, 2016)
Digital social platform is a platform in which it brings people, businesses and influencers together enabling them to communicate or influence through words, images even video a few examples are, Facebook, twitter, Instagram, LinkedIn, Pinterest and you tube. 
With the ability to capture such a vast audience from ordinary people, consumers and businesses all over the world in all aspects of life, that have made a digital identity on any off the platforms available, that combine with each other through the ecosystem one statement, imagery, video content can either embrace you with fame or destroy your whole digital identity.
 It is important that on all platforms they are used for their purpose and advantage. Be careful about personal information, private life being posted against your digital identity. As the digital identity is a virtual person in a virtual world.






SOCIAL MEDIA PLATFORMS
Followers and users can like, share even comment on the content within the social platform as it is a form off publishing, which in turn amplifies further along the social platform. It can even be taken further towards other social platforms which again gives a wider reading at a different audience allowing them to engage with the original content.
Some of the most popular social platforms are:
FACEBOOK: “Facebook is a website which allows users, who sign-up for free profiles, to connect with friends, work colleagues or people they don’t know online. It allows users to share pictures, music, videos and articles, as well as their own thoughts and opinions with however many people they like. Users send “friend requests” to people who they may-or may not-know.” (webwise, n.d.).
INSTAGRAM: “Instagram is a free, online photo-sharing application and social network platform that was acquired by Facebook in 2012. Instagram allows users to edit and upload photos and short videos through a mobile app. Users can add a caption to each of their posts and use hashtags and location-based geotags to index these posts and make them searchable by other users within the app. Each post by a user appears on their followers’ Instagram feed and can also be viewed by the public when tagged using hashtags or geotags.” (Rouse, 2017)
TWITTER: “Twitter is an online news and social networking site where people communicate in short messages called tweets. Tweeting is posting short messages for anyone who follows you on twitter, with the hope that your messages are useful and interesting to someone in your audience. Twitter is easy to use as either broadcaster or receiver. You join with a free account and Twitter name. Then send broadcasts (tweets) daily, hourly, or as frequently as you like. It empowers people to become amateur journalists of life, describing and sharing something. (Gil, 2019).
LINKEDLN: “Linkedln, is a social network for the business community. Founded in 2003, the online site is a place for professionals to connect with past and current colleagues, increase their number of business connections, network within their industry, discuss business ideas, search for jobs and look for new hires. Linkedln user create professional, resume-like profiles that allow other site members to learn more about their business background, area of expertise and groups or organisations they belong to. Once a user creates their profile, they can add other users to their network. The profiles also include options for including status updates that let those in a user’s network know what they’re working on and when they might be travelling or offer advice when needed. There is also a feature that allows those not signed into Linkedln to view parts of the profile the user deems allowable”. (Brooks, 2012).
YOU TUBE: “YouTube is a video sharing service where users can watch, like, share, comment and upload their own videos. Create a personal YouTube channel. Users can subscribe/follow other YouTube channels and users. Create playlists to organise videos and group videos together. YouTube is a free to use service”. (webwise, n.d.).
In Business and social everyday life, the platforms play out an important role in everyday life. Social media is an essential tool to bring conversation through networking your business marketing strategy. It helps connect with consumers/new audiences/family/friends, increasing awareness of ideas/ethics/brand.  With being stress-free and profitable in so many numerous ways. The platform if used properly can maximise visibility.

GARY VAYNERCHUK
How has the platforms embraced him with fame? Gary Vaynerchuk also known as Garyvee is well known for his work in digital marketing and social media. Garyvee is an Entrepreneur, social media, angel investing and wine education also a mentor/motivator. He has been creating social media content since 2006 starting on YouTube. In 2011 after making his family wine business a total success he left and started up a new business called Vayner Media which is a social media focused digital agency. The company now provides social media and strategy services to Fortune 500 companies. He is chairman of VaynerX a communications company which holds media properties, technology companies and social media agency. Gary is also going to appear on the new Apple and Propagate which launched Planet off the Apps. Gary still provides content on every available platform also still hosting a podcast and his YouTube channel. 
Garyvee on what he does to grow an audience on social media:
· Obsessively Create Content: “What I’ve done well is documenting my day-to-day. I’ve done such a good job of creating content because when I’m between meetings, and I go to the bathroom, I can go on Twitter. I can reply to a DM”.
· Give, Don’t Take: “For me, it’s give, give, give. Giving with expectation is manipulation. Giving without expectation is letting Karma be practical. I think the more talented you are, the more capable you are at giving”. 
· Don’t Take Your Audience For Granted: “Say you’re a great tattoo artist. You’re teaching people, creating value, etc. Then all the sudden you’re hawking every tattoo t-shirt out there. Your audience is going to care less and follow the next girl or guy who’s giving. Giving and taking is a delicate balance and id rather be on the giving side”.
· Be Yourself: “I think everyone can do it successfully (showing multiple sides of themselves online) as long as you’re true to yourself. If I went to a surfing conference and tried to be in it, it wouldn’t work. If you’re not about it you’re finished. I think anyone can be anything they want, as long as it’s their truth”.
· Don’t Focus On Follower Count: “If followers are your KPI, then you’re finished. You have to love your process. I did WineTV for 18 months because I loved making wine videos. No one gave a f…. I was losing money on the wine business. No one gave a s… But I kept doing it, while I was honing my craft. I liked it And even the one nice comment (on the video) fulfilled me. You’ve got to love your process and not focus on getting something from your process. If you’re trying to get something out of your process, you’ll always lose because you won’t be patient. You’re like, why don’t I have a fat watch or a million followers yet”.
· Be Patient: “Everyone out there has a ‘lottery ticket’ mentality. They think that they’re going to make a single YouTube video and it’s going to go viral and Will Smith’s going to DM them and life’s going to change. Life doesn’t work like that. Slowly growing an audience is the way to become successful”.
· Put in The Work: “You should be putting content out every day, for seven years, without worrying about one vanity metric. People are like, ‘But Gary that’s hard. ’No s… it should be hard. If you don’t want to do it, go work at Walmart. Why should something remarkable be easy? You want people to pay you to go to Bali and take a picture on a beach? That’s remarkable. So, don’t focus on the 13 people that are doing that. Pay attention to the 30 trillion that aren’t, and realize the ratio, and go put in the work and be patient,”. (Ward, 2018).

Sabrina Claudio
How can the platforms destroy your fame? Sabrina Claudio an American singer and songwriter. She began recording and releasing video on twitter, YouTube and Soundcloud. With her digital identity. One day out off the blue her old digital identity that she had created when she was younger was found. It was then put online and retweeted with not nice comments about black girls that she had made at the time. Being made public again Sabrina with her new digital identity had to publicly on the social platform apologise over the comments explaining she was young angry and naive at the time she posted.

CONCLUSION
Data information is continuously being collected and stored against the digital identity that has been created. Through cookies, the platforms extra, on things that have been liked shared, leaving opinions, imagery. Companies are not allowed to sell your data, but it does sell access to the digital identity to companies so they can then market specific ads extra it thinks will make you spend money. It is important to tidy up anything that can destroy your digital identity and to keep certain things off the digital identity created as it can be used against you. Totally destroying the digital identity, you have created which can be hard to gain back.
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