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Abstract 
The research project has discussed the importance of various business protocols and cultural etiquette in global business communication focusing on Japan. There are various key elements associated with the cultural perspective such as Communication style, Gesture pattern, Business attire and others. All the facts associated with this are highlighted here along with its impact on international business. Through the implementation of   Hofstede’s Cultural Dimensions and Trompenaar's seven dimensions of cultural theory cross-cultural communication in business has been elaborated. The research methodology has been discussed following each layer of the Research onion. Different perspectives in the cultural business setting of Japan have discussed here. This has been observed that the mechanisms of faithfulness or deviance from social standards can influence economic contacts in international business. Therefore, understanding each fact and framework associated with cultural etiquette has been elaborated.  
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[bookmark: _Toc146310257]Chapter One: Introduction
[bookmark: _Toc146310258]1.1 Introduction 
The following research project will highlight the significance of business protocols and cultural etiquette in global business communications focusing on Japan. Research in this field has received significant prominence in recent years due to the growth in international business communications. The entire research will be divided into distinct sections that will serve a different purpose and help the researcher in obtaining the expected outcomes. This section will highlight the background of the research, the reason behind carrying out the research and the importance of this research for the future. Further, the researcher will outline the aim and objectives that are relevant to the research topic based on which the research questions will be framed. The researcher will conduct the research and data collection to answer the potential research questions. 
[bookmark: _Toc146310259]1.2 Background of the Research
Cultural etiquette is an important aspect that is considered when it comes to maintaining relationships and proper communications with international businesses. Significant prominence has been given to this research with a specific focus on Japan as it is considered to be one of the prominent players in the global economy. Business practices in Japan are greatly influenced by the complicated yet unique cultural landscapes (Verluyten, 2020). It is important for businesses to comprehend and respect these cultural distinctions so that they can carry out cross-border communications. Studies have put significant importance on the distinct cultures of Japan like bowing, following the hierarchical norms referred to as senpai-kohai and exchange of business cards known as meishi. These cultures are considered to be the basic business etiquette followed by Japanese entrepreneurs. Individuals failing to follow these business etiquettes and protocols, in an international context, can lead to the creation of potential misunderstandings and can also hamper meaningfully established relationships. Moreover, Japanese culture gives priority to the aspects of avoiding any form of embarrassment and maintaining dignity which can be referred to as ‘saving face’. This concept is considered to be supreme in Japanese culture and it includes careful contemplation of tone, language and non-verbal cues in interactions (Irwin, 2020). Carrying out research in this field is beneficial for the researcher as it helps in exploring the tangible advantages of cultural sensitivity. This involves securing partnerships, building and maintaining trust as well and nurturing long-term business associations in the Japanese market. All these prospects make this research a vital domain of analysis for practitioners of international business and scholars alike. 
[bookmark: _Toc146310260]1.3 Aim and Objectives of Research
Aim
To understand the importance of cultural etiquette and business protocols in international business communications focusing on the case of Japan.
Objectives
1) To identify the key elements of cultural etiquette in Japanese business settings.
2) To analyse the impact of cultural etiquette on business protocols in the business relations of Japan with other countries
3) To evaluate practical strategies for effective cross-cultural communications in business between Japan and other countries.
[bookmark: _Toc146310261]1.4 Research Questions
1. What are the key elements of cultural etiquette in the business setting of Japan?
2. What are the impacts that cultural etiquette has on business protocols in business relations of Japan with other countries?
3. What could be some of the strategies for effective cross-cultural communication in business between Japan and other countries?
[bookmark: _Toc146310262]1.5 Rationale of Research
The research on comprehending the significance of business protocols and cultural etiquettes of Japan in the case of maintaining international business communications is motivated by certain factors. This includes recognition of the fact that the success of global business endeavours lies in maintaining effective cross-cultural interactions (Braslauskas, 2020). The researcher has chosen Japan for this investigation as there are unique cultural landscapes that represent the cultural variations within the country. It also has a strong presence on an economic front and is rich in cultural heritage as well. The research has been carried out mainly to understand the importance of respecting Japanese culture through international businesses like gift exchange, hierarchical communication and bowing. Adhering to these etiquettes is vital for building trust and fostering meaningful relationships with Japanese counterparts. Moreover, the collectivist culture of Japan gives immense importance to working in groups and maintaining harmony so it is imperative for the global firms to navigate these details with subtlety (Barkley, 2020). This research aims to explore the various in-depth details of business practices and cultural etiquette of Japan, thereby, presenting their importance in enabling cross-border collaborations successfully. Ultimately, this aspect contributes to the broader context of the significance of cultural sensitivity while facilitating communications with international businesses. 
[bookmark: _Toc146310263]1.6 Significance of Research
The research on understanding the role of cultural etiquette and business practices in Japan in maintaining positive relationships with international businesses holds immense significance in the globalised 21st century. Japan is a country that stands out among other countries in the world due to its detailed social norms and deep-rooted cultural backgrounds that have an immense influence on business communications. One can differentiate between a devastating misunderstanding and a successful partnership between businesses by the fact that they effectively understand these customs and therefore, respect them (Sarvinozkhon, 2023). This research will help foster effective communication between different cultures and enhance negotiation results in order to build long-lasting business relationships. It is crucial for global firms to know that harmony, politeness and hierarchy are greatly valued by Japanese people. Based on this, ways to address individuals, exchange business cards and navigate formalities are vital. By illuminating these subtleties, research in this field not only helps businesses avoid expensive mistakes but also encourages respect for and appreciation of different cultures, fostering global cooperation and boosting the economy. In order to succeed in today's interdependent global marketplace, it is essential to study social customs and business procedures in international business, using Japan as a case study.


[bookmark: _Toc146310264]Chapter Two: Literature Review
[bookmark: _Toc146310265]2.1 Introduction 
The main of this is to understand the importance of cultural etiquette and business protocols in international business communication. The literature review will describe the key elements of the above-mentioned perspective in a business setting. Furthermore, the impact of cultural etiquette on business protocols in international marketing will be discussed here. Lastly, some strategies will be highlighted here for establishing effective cross-cultural communication in business.   
[bookmark: _Toc146310266]2.2 Key elements of cultural etiquette in a business setting 
Cultural etiquette in any business setting is extremely important for fostering positive relationships and ensuring successful international collaboration. The above-mentioned perspective mainly demonstrates respect for diverse cultural backgrounds. This also helps to prevent miscommunication that can create a negative perspective during professional interaction. There are six main elements of cultural etiquette that organisations need to understand. 
Communication style 
Krizanova et al., (2019) stated that adopting as well as understanding the different communication styles in a business setting is extremely important. This has been observed that there are many cultures that prefer a direct approach during communication. On the other hand, others mainly rely on the indirect and context-rich transmission of knowledge. Therefore, this is essential to understand the balance of cultural nuances to avoid misinterpretation.  
Gesture pattern
As per the opinion of Suchek et al., (2021), greetings vary across all cultures in the world and this needs to be understood that a proper pattern of gestures is required to maintain in a business setting. Additionally, gestures as well as body language can be associated with understanding different meanings. This is extremely important to understand that, culture might be offensive in another so proper knowledge of such differences is required to maintain business ethics.  
Business attire
According to Freudenreich and Schaltegger (2020), business attire as well as punctuality are the integral part of various cross-cultural business settings. Therefore, understanding the various local cultural perspectives is important to create a positive impression among the management and employees. This has been highlighted that dressing sense shows an adequate response to the host culture’s values and norms.  
Hierarchy and decision-making 
Pathiranage (2019) stated that hierarchical as well as decision-making processes can be differentiated significantly from one another. This has been observed that many decisions are mainly made collectively while others are centralised within a particular hierarchy. Therefore, understanding a proper knowledge of power, dynamics and overall decision-making process within a business setting is important to navigate.  
[bookmark: _Toc146310267]2.3 Impact of cultural etiquette on business protocols in the business relationship 
Cultural etiquette plays a significant role in shaping overall business protocols and influencing business relationships across the globe. Properly following the above-mentioned perspectives play an important role in affecting the success of the international business venture. 
Establish trust and rapport 
Divekar and Itankar (2020) stated that demonstrating various cultural diversity as well as respect through the proper etiquette extensively helps to build trust and maintain rapport with international stakeholders and clients. This has been observed when an organisation shows proper culture and appreciation for local costumes, which acts as a strong foundation for a successful business relationship.  
Avoid misunderstanding 
Cultural etiquette mainly acts as a protection against the various understandings that can arise due to a low understanding of local culture and values. Simple gestures while addressing someone can act as a positive framework for preventing unintentional offence. Furthermore, this also acts as a harmony while establishing business relationships. 
Effective communication 
According to Peters and Giacumo, (2020), cultural etiquette effectively influences the style of communication including the use of language, voice tone as well as non-verbal cues. Understanding the different perspectives associated with allows individuals to become effective in cross-cultural communication. This can also reduce the chances of wrong communication while ensuring the conveying of effective information. 
Negotiation and decision-making 
Sulich et al., (2021) stated that understanding the various cultural nuances surrounding negotiations and the decision-making process is important to understand. This has been noticed, in various cultures, the process of negotiation can be a lengthy as well as relationship-driven process whereas in other cultures some perspectives can be more direct and business focused. Therefore, adhering to the various legal etiquette in these situations can become a key to reaching organisational goals.  
Enhancing market entry
As per the opinion of Schiavone and Simoni (2019), observing the various cultural etiquette can become a strategic advantage during the entry of business in a global market. Therefore, various companies that take the time to learn and apply local customs and etiquette are more likely to be accepted by the local community and gain a competitive edge over those who do not follow these perspectives. 
Maintain customer relation
Lucas (2022) stated that understanding cultural etiquette is essential for incorporating the proper customer service for organisations that directly serve consumers. Therefore, understanding how to address and interact with international customers can lead to the loyalty of the customers and a positive work environment.  
Legal and ethical considerations 
Ignoring cultural etiquette can sometimes lead to various legal and ethical issues in the business. Therefore, gestures that are mainly considered offensive in a particular manner might result in legal consequences. Adhering, the cultural norms is not just etiquette but can also be associated with legal imperative.   
[bookmark: _Toc146310268]2.4 Practical Strategies for Effective cross-cultural Communication in Business 
Hofstede’s Cultural Dimensions Theory
Jackson (2020) stated that Geert Hofstede created Hofstede's Theory of Cultural Dimensions, a framework for evaluating and contrasting cultural variances between countries. This mainly named six dimensions as Power Distance (attitudes toward hierarchy) and individualism vs. Collective action (focus on self or group). Along with that, it is also associated with Male identity vs. Femaleness (emphasis on nurturing or assertiveness), Fear of Uncertainty (tolerance for ambiguity), and a long-term orientation (emphasis on future rewards).  Therefore, for organisations and individuals operating in various worldwide contexts, the idea facilitates intercultural comprehension as well as successful interaction by measuring these characteristics and explaining how cultures differ in their principles, opinions, and behaviors.
Importance of Hofstede’s cultural dimension theory in understanding cross-cultural communication in business 
As per the opinion of Gerlach and Eriksson (2021), understanding cross-cultural communication for the company requires a greater understanding of Hofstede's theory of cultural dimensions. This offers a methodical framework for examining cultural variances, assisting businesses in navigating global marketplaces. This also helps to customise marketing methods, negotiating strategies, and leadership styles by detecting variations in beliefs and conventions between cultures. Heydari et al. (2021) stated that communicating effectively reduces misunderstandings and disputes by considering factors like the dichotomy and power gap. Better collaboration and respect for differing viewpoints are fostered by this understanding, which ultimately improves company success in a global market where awareness of culture and agility are crucial.
Trompenaar's seven dimensions of cultural theory
According to Carolina (2019), Fons Trompenaars' Seven Dimensions of Cultural Theory sheds light on how cultural differences affect interpersonal and professional interactions. These dimensions include Universality vs. Particularity which is adherence to regulations vs. flexibility, and Individualism vs. Communism which is associated with personal vs. collective focus. Furthermore, this is also associated with Specific vs. Diffuse which is the process of personal and professional lives vs. integrating them, and Neutral vs. Emotional for expressing opinions in a direct vs. restrained way. Lastly, this is associated with achievement vs. Ascription which implies status based on merit vs. Navigating through various cultural contexts. This significantly promotes effective communication, and establishing fruitful commercial partnerships internationally all benefit from an understanding of these factors.
Importance of Trompenaar's seven dimensions of cultural theory on understanding cross-cultural communication in business 
Adamovic (2023) stated that the Seven Dimensions of Cultural Theory by Trompenaars is essential for understanding cross-cultural business communication. These factors provide a nuanced perspective on cultural variety, enabling more precise global operations plans. Businesses can modify their strategies to fit cultural contexts by evaluating factors such as communication methods, decision-making procedures, and time orientations. As per the opinion of Barker (2020). The framework improves communication between customers, collaborators, and staff members from various backgrounds while fostering trust and reducing misunderstandings. Additionally, it results in better intercultural communication and a competitive advantage in the international marketplace, where awareness of culture is a crucial element of successful economic endeavors.
[bookmark: _Toc146310269]2.5 Literature gap
This is mainly defined as the unexplored topic that revealed during the literature research and show further exploration of any topic. During this study, the researcher faced various issues while getting authentic data related to cultural etiquette and its impact on international business. On the other hand, sources related to the impact of the various cultural dimension theory on understanding cross-cultural communication has created a literature gap. 


[bookmark: _Toc146310270]2.6 Summary 
The literature review has shed light on the impact of key elements of cultural etiquette on the business setting. There are various elements that are associated with it such as Communication style, Gesture pattern and others. On the other hand, the above-mentioned perspective has also created impacts such as maintaining customer relations, Legal and ethical considerations, Enhancing market entry and others on the business. Some strategies have been discussed for effective cross-cultural communication in business. 



[bookmark: _Toc146310271]Chapter Three: Methodology of Research
[bookmark: _Toc146310272]3.1 Introduction
An organised process is used to conduct research, as described in the methodology chapter. This chapter will act as a road map to lead readers through the methods and processes selected to collect and interpret data. Thus, the study’s design, data collection instruments and methodologies, data analysis techniques, and ethical issues that form the basis of this study will all be discussed in this chapter. This chapter’s detailed description of the research’s methodology will help the readers comprehend the researcher’s diligent efforts to find the responses to the study’s questions and support the hypothesis.
[bookmark: _Toc146310273]3.2 Research Onion
[image: ]
Figure 1: Research Onion
Source: (Thesismind, 2019)
The Research Onion, developed by Saunders, is one of the most used theoretical frameworks for research techniques. Different facets of the investigation process are represented in each level of this structure. Research philosophy, which affects the researcher’s choice of approach, lies at the heart of this. The research strategy that will be employed is then presented. The next level of options for data collection methods includes options like interviews, surveys, or observations. As they travel outward, researchers consider data analysis techniques and temporal contexts. Practical constraints and moral dilemmas make up the top layer. With Saunders’ Research Onion, researchers may methodically overcome the difficulties of organising and conducting empirical studies, which also guarantees methodical rigour.
[bookmark: _Toc146310274]3.3 Research Philosophy
Research philosophy is the guiding framework that determines how a researcher will collect, analyse, and understand data. It is the starting point for all stages of research, influencing the choice of methodology, the gathering of data, and the analysis of that data. Positivism, interpretivism, and pragmatism are the three primary schools of thought. The theory of interpretivism has been chosen as the researcher’s best fit for this secondary research. The goal of this study is to comprehend the subjective perceptions, experiences, and meanings associated with the research topic. The decision to use the interpretivism philosophy was supported as this research incorporated thematic analysis. This will help the qualitative data in the publications or research make sense.
[bookmark: _Toc146310275]3.4 Research Approach
A research study’s general design, implementation, and methods are guided by this systematic plan or strategy. It provides a structure for the gathering, examination, and application of data by investigators to fulfil their research questions or objectives. The two most typical ways of research methodologies are deductive and inductive. The strategy chosen to best align with the interpretivism ideology is the inductive one for this research. Interpretivism emphasises the importance of comprehending individuals' individualised perceptions of importance within their social and cultural contexts. The use of qualitative research methods including observation, interviews, content analysis, and thematic analysis is strongly emphasised while exploring and understanding the variety of human experiences. The inductive approach supports interpretivism as it allows researchers to extrapolate ideas.
[bookmark: _Toc146310276]3.5 Research Design
Data must be gathered, examined, and analysed in accordance with the research design in order for the investigator to respond to the questions or objectives.  Various research design types exist, including exploratory, observational, descriptive, and a few more. The descriptive research design has been chosen for this secondary study on business practices and cultural etiquette in international business communications. It is the most appropriate methodology for secondary research since it entails the methodical collection and appearance of existing information without any kind of change or testing. When the primary goal is to assess and comprehend already existing data and information, this strategy, which lowers the need for new data collection, is suited for secondary research.
[bookmark: _Toc146310277]3.6 Research Method
According to Newman and Gough (2020), a research method is a specific approach or technique used by researchers to gather, analyse, and understand data in order to answer particular research questions or achieve particular research objectives. There are three types of research methods: mixed, qualitative, and quantitative. The qualitative approach was chosen for this study as it facilitates comprehension and interpretation of data that is not numerical (Greening, 2019). Focus groups, participant observation, and content analysis can all be used in this approach. As a result, the qualitative or mono approach is appropriate for this study as thematic or content evaluation has been chosen as the secondary research.
[bookmark: _Toc146310278]3.7 Data Collection Tool and Analysis
The instrument selected will depend on the research's goals, the form of information being collected, and the environment. This makes the data more reliable and accurate (Ryder et al., 2020). For this investigation, data were gathered from already-existing records and documents. They have provided an analysis of previous activities, choices, actions, and policies. The study on social customs has been considerably simpler thanks to readily available material and comprehensive data from current sources. It employs methodologies such as content analysis, thematic assessment, and grounded theory in order to find themes, patterns, and meanings in the data (Sileyew, 2019). Thematic analysis is the secondary method on which this study is based, and the researcher used established studies to gather the data. As a result, the analysis of data has been regarded as qualitative. The researcher may now gain a significant and thorough understanding of the study topics thanks to qualitative analysis, which has been able to capture the comprehensiveness and complexity of encounters, attitudes, and behaviours. Exploratory research is ideal for qualitative analysis when there is limited information available on the topic (Gournelos et al., 2019). It can help to refine research questions and build theories.
[bookmark: _Toc146310279]3.8 Time Horizon
The duration and scope of a research project are determined by its time horizon, which is the time frame in which it will be conducted. In research, there are primarily three different temporal frames, including longitudinal and cross-sectional. A cross-sectional time horizon was chosen since the researcher had a limited amount of time to complete the research in this study. This choice gave the researcher the flexibility to complete the study and report the results in the allotted time. The fact that data is gathered during a single time period reduces costs, which is one of this time horizon’s main benefits (Dzwigol, 2022). The frequency of particular characteristics, behaviours, or issues in a community can be ascertained via cross-sectional studies.
[bookmark: _Toc146310280]3.9 Ethical Considerations
A collection of guidelines known as ethical concerns in research protects the rights and welfare of participants, the validity of the investigation, and the conduct of research in an ethical manner. Secondary research, which examines previously published data and literature, requires researchers to deal with ethical dilemmas (Thomas, 2021). As secondary research, researchers do not directly interact with the participants as the data is primarily gathered through other studies that may have participants. Researchers should only use data that is available to the public and has been de-identified, or they should ask the data’s owners for permission before accessing and using the data. Before conducting the analysis, they must ensure the sensitive data has been anonymised.
[bookmark: _Toc146310281]3.10 Gantt Chart
As specified in Appendix One.
[bookmark: _Toc146310282]3.11 Budget
As specified in Appendix One.



[bookmark: _Toc146310283]3.12 Summary
The selection of methods used by the researcher to carry out this project is described in depth in the aforementioned chapter. Every step, from the philosophical foundation to the data analysis decisions, has been supported by the rationale for the choice. The decisions regarding data collection and analysis are determined by the research’s philosophy. The alternatives for methodologies have therefore been carefully presented while bearing in mind the goals of this study. To ensure that earlier authors are given credit for their contributions and to maintain the reliability and legitimacy of this publication, additional ethical considerations for secondary research have been established. 


[bookmark: _Toc146310284]Chapter Four: Data analysis and discussion 
[bookmark: _Toc146310285]4.1 Data Analysis 
Theme 1: Cultural Etiquette in Japanese business settings 
According to Irwin (2020), the dynamic growth of Asia has been recognised globally in the new world. Japan’s economic growth is likely to grow further in future and its trade relations expanding across the globe. Therefore, cultural etiquette plays a crucial role in the business settings of Japan. It reflects the deep-rooted traditions and values that underpin Japanese society. It's essential to comprehend and follow these manners in Japan in order to establish fruitful business connections. This theme examines fundamental aspects of customary etiquette and offers concrete examples to highlight their importance. A basic sign of respect in Japanese culture is the bow. Different levels of respect as well as formality are communicated by varying the bow's depth and length. Casual interactions call for a small bow, whereas business meetings call for a deeper bow. For instance, a foreign CEO meeting with respectfully bowing Japanese colleagues shows that they are aware of Japanese customs and respect them. In Japanese business culture, exchanging meishi (such as business cards) is considered ritualistic. It is traditional to extend and receive business cards with both hands while making a small bow. It's important to read the card carefully, express gratitude, and save it neatly. This protocol should be followed, failing to do so could be seen as rude. As an example, a foreign delegate may unintentionally upset Japanese counterparts if they rapidly sort through received business cards. Wibowo (2022), observed that Japanese companies are often designed on hierarchical principles. It is customary in businesses to address individuals with appropriate honorific titles. Superiors are revered above all others, and open discussion of their actions is uncommon. Business connections could be harmed by a disregard for this structure. For instance, if a foreign manager questions a Japanese superior's authority, this could lead to conflict within the company. 
Theme 2: Impact of cultural etiquette on business protocol 
Cultural etiquette has a significant and complex impact on corporate protocol in Japan's foreign business dealings. It is essential to comprehend and observe these cultural standards in order to promote fruitful contacts and succeed in international commercial ventures. The mechanisms of how faithfulness to or deviance from social standards can influence economic contacts between Japan as well as other countries are explored in this theme. As per Knein et al. (2020), in Japanese commercial environments, cultural customs like bowing and giving business cards provide the foundation for rapport and confidence. Respecting these traditions demonstrates a sincere interest in comprehending and respecting Japanese culture on the part of foreign people or organisations. This may result in closer ties and more open communication with Japanese business partners. Cultural etiquette violations can cause misunderstandings and inadvertent offence. For instance, improper bowing or addressing Japanese colleagues without the proper honorifics can imply disdain or illiteracy. Such errors can harm relationships and obstruct clear communication. Cultural etiquette has a significant impact on Japan's consensus-based decision-making culture. Decision-making may take longer because everyone's viewpoint is respected and hierarchy and respect are important. Negotiations may be delayed or run into opposition if foreign colleagues press for speedy conclusions or openly dispute authority. It is a sensitive subject in Japan to give gifts. Harmonious business relationships depend on adhering to the custom of mindful and reciprocal gift-giving. Failure to comprehend this custom may cause Japanese partners to feel uncomfortable or offended. Therefore, it can hinder the business relationships of Japan with its international partners. Simultaneously, Japanese businesses have to adhere to the cultural etiquette of their foreign partners to form a long-term bond with them. When it comes to conducting business, Japan is more relationship-oriented than Australia. Before doing business with someone, the Japanese want to get to know them and trust them. Informally organised social events are where relationships are formed and they typically entail a lot of food and drinking (Scroope, 2021). Japanese people tend to prefer more formal wear than Australians since appearance is very important. Business dress is conservative and places more of a focus on conformity than on personal style. Men should dress professionally by donning dark suits, ties, and white shirts.
Theme 3: Effective cross-cultural communication strategies 
According to Lifintsev and Wellbrock (2019), building strong international ties and attaining good results depend on facilitating efficient cross-cultural communication between Japan and other countries in business. Using examples from Japan, this theme addresses doable tactics for overcoming cultural divides and encouraging fruitful business relationships while respecting cultural etiquette. In order to communicate across cultures, language is essential. Although English is frequently used in international commerce, knowing and employing the fundamentals of the Japanese language can substantially improve communication. Even a basic salutation in Japanese can show consideration and effort. Additionally, where appropriate, using qualified interpreters can successfully overcome linguistic difficulties. A foreign negotiator might set a productive tone for the discussion by simply saying "Konnichiwa" (Hello) to their Japanese counterparts. The idea of thorough cultural education and awareness fits with the help of Hofstede's Cultural Dimensions Theory. In this context, it emphasises how critical it is to comprehend Japan's significant context culture. Wherein communication and decision-making are heavily influenced by unspoken norms and underlying beliefs. In Japan, the concepts of "wa" (harmony) as well as "nemawashi" (creating consensus) are firmly engrained, reflecting socialism and a propensity for indirect communication. By accepting cultural training, foreign professionals are better able to negotiate this collectivist culture as well as demonstrate cultural awareness. They are in line with Japan's predominant culture of prevention of uncertainty and the value of collaborative thinking in decision-making. They acknowledge that options involve feedback from all members of a team ("nemawashi"). In Japan, superiors are highly respected and hierarchy is important. Deference to figures of power and attentive attention are essential (Joubert, 2019). When addressing Japanese colleagues, foreign professionals should use the proper titles and honorifics. For instance, a foreign director who shows cultural sensitivity by actively listening to and respecting the opinions of an upper level Japanese executive will help to create a productive working environment. 
[bookmark: _Toc146310286]4.2 Discussion 
From the findings of this research, several aspects of Japanese etiquette were explored and understood. These etiquettes form a very important part of the business environment in the country and are also influential in building business relationships. The literature study offers a thorough summary of the most important aspects of cultural courtesy in a professional situation, the influence of cultural decorum on professional protocols, and doable tactics for productive cross-cultural business communication. These issues are crucial for companies doing business in a globalised environment because good cross-cultural contacts are necessary to forging global connections and growing a company. Therefore, the thematic analysis also provides a detailed exploration of the research objectives in the form of themes to find the answers to the research questions. This theme emphasises how important cultural etiquette is as the basis for fruitful business partnerships in Japan. Effectively highlighting the significance of comprehending and upholding cultural customs and traditions including bowing, exchanging meishis, and hierarchical structures. This resonated with the review which identifies six key elements of cultural etiquette, such as communication, gesture patterns, hierarchy and decision-making. However, upon more research on Japan’s culture several other etiquettes and norms have been found to be more influential for instance, the exchange of gifts. An in-depth analysis has found that an important part of business communications in Japan has been adherence to cultural etiquette. The second theme found the distinct impact of these etiquettes on business protocols in Japan’s international dealings. It correctly emphasises how cultural practices like bowing and exchanging business cards lay the groundwork for trust and confidence. The conversation on preventing miscommunications and supporting consensus-based decision-making highlights how cultural etiquette affects successful business interactions. Although different cultures conduct these processes in different ways, the discussion in the literature review states decision-making processes highlight the importance of knowing cultural differences. Two well-known cultural frameworks. Hofstede's Cultural Dimensions Theory alongside Trompenaar's Seven Dimensions of Cultural Theory are introduced in the literature review as useful methods for comprehending cross-cultural communication. These frameworks offer methodical ways to examine and negotiate cultural differences. The third theme focuses on the practical approaches needed to cross-cultural gaps and forge successful economic connections between Japan as well as other nations. The use of interpretation and language proficiency are important communication tactics. The importance of cultural awareness and its function in negotiating and decision-making processes is further reflected by the adoption of Hofstede's Theory in the study of cross-cultural communication. Therefore, to improve business relations with Japan, it is important for other countries to remember and adhere to their cultural norms and etiquette. Further, focusing on communication using such etiquette and mannerisms brings forth respect for each other's cultures and nation fostering deep collaborations in business.  

[bookmark: _Toc146310287]Chapter Five: Conclusion, limitation and recommendations 
[bookmark: _Toc146310288]5.1 Conclusion 
This study examined the crucial part that culture plays in cross-cultural business interactions, with an emphasis on Japanese business etiquette and customs. This study has shed light on the complex dynamics that shape successful business interactions in a globalised world through a thorough exploration of several themes. These themes have been explored by searching through previous research on the same topic. The results highlight the unquestionable importance of cultural courtesy in the Japanese commercial setting. The importance of comprehending and upholding Japanese customs and cultural values is highlighted by Japan's robust economic growth and rising trade links on a worldwide scale. Bowing regularly, exchanging meishi, and adhering to authority structures are not just customs; they are essential for fostering rapport, trust, and successful business relationships. The given examples illustrate how upholding these manners can convey respect, cultural awareness, and a sincere desire to interact with Japanese culture. 
This research also sheds light on how cultural etiquette has a significant impact on corporate protocol in Japan's overseas dealings. The conversation on preventing misconceptions, respecting decision-making that is based on consensus, and the effect of gift-giving practises on corporate relationships highlights a delicate equilibrium that must be kept. The need for cultural sensitivity in international commerce is highlighted by the fact that transgressions of cultural norms can result in misunderstandings, strained relationships, and lost opportunities. Cross-cultural communication techniques are crucial for bridging cultural differences and cultivating fruitful commercial ties. Cultural frameworks for instance Trompenaar's Seven Dimensions of Cultural Theory and also Hofstede's Cultural Dimensions Theory can be incorporated to provide a formal framework for negotiating the difficulties of cultural diversity. These frameworks increase the likelihood of successful interpersonal relations and comprehension coupled with skills in languages and the employment of interpreters. 
Therefore, this research underpins that culture is not an outside aspect of international business relations. It is a central factor that moulds interactions and outcomes. It emphasises how crucial cultural awareness, education, and adaptation are for companies wishing to succeed in Japan's dynamic and varied business environment. Businesses can successfully negotiate the complexities of Japanese business procedures and forge enduring, mutually beneficial connections in a globalised environment. This can be done by adhering to cultural etiquette and adopting cross-cultural communication tactics. 
[bookmark: _Toc146310289]5.2 Limitations 
Despite many valuable insights gained from the research on the role of culture in international business communications, several limitations have been acknowledged as well. His research largely focuses on corporate procedures and cultural etiquette in Japan. Even though Japan is a major player in global commerce, the results might not immediately apply to other nations or regions with different cultural norms and practices. It's possible that different countries have distinctive commercial practices that call for independent investigations. The study only focuses on Japan and uses just one case study for its methodology. This makes it difficult to analyse the subtleties of commercial relationships in many cultural contexts or make general cross-cultural comparisons. Multiple instances should be included in future studies to improve the generalizability of the results. Culture is dynamic and changes throughout time. The analysis may not have taken into account the most current cultural changes or advancements in the business climate in Japan, which could have an effect on the accuracy and applicability of the conclusions. To take into account cultural changes, regular updates and ongoing research are required. Even if the study focuses on important topics in cultural etiquette and corporate protocol, it might not offer a complete understanding of the complicated facets of Japanese culture. A richer perspective might result from a more thorough examination of certain cultural aspects, historical impacts, and regional variances. The research briefly discusses cross-cultural communication techniques, but it doesn't go into great detail about how well they work in actual business situations. Future studies could assess the results of putting these tactics into practice in various business environments. Since language is so important in cross-cultural communication, this study makes specific linguistic assumptions. The wide and intricate nature of language barriers throughout global commercial dealings, however, calls for more research. 
[bookmark: _Toc146310290]5.3 Recommendations 
Cultural training and sensitivity 
It is important to invest in comprehensive training in culture for employees that are associated with international business in Japan. These programmes ought to cover customs, values, as well as historical context in addition to proper etiquette. Employees who get ongoing training in cultural sensitivity can better manage the complexity of Japanese entrepreneurial culture (chron, 2019).
Proficiency in language 
Encouraging professionals to acquire at least a basic understanding of the Japanese language is also recommended. For demonstrating respect and effort, even a few important words and salutations can go a long way (Vipond, 2023 ). Think about offering employees language training or resources. 
Cross-cultural communication tactics 
Use cross-cultural communication techniques, such as those based on several cultural theories such as Hofstede's Cultural Dimensions Theory. Understanding cultural variations and adapting communication techniques can be aided by these frameworks. 
Understanding hierarchy and respect 
It is important to understand the hierarchy and respect in the business settings across Japan. It is recommended to ensure that the staff is aware of the need to address others with appropriate honorific titles and showcase deference towards superiors (neuroworx, 2023). This consists of listening actively as well as respectful behaviours in meetings. 
Dressing as per business 
Forging strong bonds with Japanese counterparts requires training staff on the value of professional clothing and timeliness in Japan. In Japanese culture, one's appearance is thought to show professionalism and regard for the workplace. Respect for regional traditions is shown by dressing conservatively and abiding by the formal dress code. Furthermore, being on time for scheduled events demonstrates respect for other people's time and a dedication to effective and organised business relationships. Punctuality is highly regarded in Japan. Employees may make a good impression and set the groundwork for fruitful business connections in Japan by learning and adopting these cultural perspectives. 
Team dynamics based on cross-culture 
Make sure team members are knowledgeable about communication techniques and cultural etiquette while creating cross-cultural teams. For effectively utilising multiple perspectives, foster a harmonious and culturally sensitive setting within these teams. 
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Budget
	Aspects
	Amount

	Amount for planning
	£130

	Price of data collection
	£280

	Internet cost
	£180

	Miscellaneous expenses
	£150

	Total cost
	£740
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APPLICATION FOR ETHICAL APPROVAL
In order for research to result in benefit and minimise risk of harm, it must be conducted ethically. A
researcher may not be covered by the University’s insurance if ethical approval has not been obtained
prior to commencement.

The University follows the OECD Frascati manual definition of research activity: “creative work undertaken on
a systematic basis in order to increase the stock of knowledge, including knowledge of man, culture and society,
and the use of this stock of knowledge to devise new applications”. As such this covers activities undertaken by
members of staff, postgraduate research students, and both taught postgraduate and undergraduate students

working on dissertations/projects.
The individual undertaking the research activity is known as the “principal researcher”.

Ethical approval is not required for routine audits, performance reviews, quality assurance studies, testing
within normal educational requirements, and literary or artistic criticism.

Please read the notes for guidance before completing ALL sections of the form.

This form must be completed and approved prior to undertaking any research activity. Please see
Checklist for details of process for different categories of application.

SECTION A: About You (Principal Researcher)

1 Full Name:
h e
2 | Tickall boxes that apply: Member of staff: m] :’e?lr:x?ry iilals SElE
Taught Postgraduate Postgraduate Research | o
Undergraduate Student ‘ (m} Student L =

Institute /Academic

: _| Discipline/Centre: University of Wales Trinity Saint David
4 Campus: Landon
3 Epalladdees ssimmonnna@yahoo.com
|..6 Contact Telephone Number: 0730447100 i
[ [ For students: |

7 Student Number: 2021942

8 Programme of Study: BA Bussiness Management
—1

T

9 Director of Studies/Supervisor: | Charles Nwaogwugwu
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SECTION B: Approval for Research Activity

1 Has the research activity received approval in principle?
(please check the Guldf"mce Notes as to the appropriate YES = NO o
approval process for different levels of research by different
categories of individual)
Date
2 If Yes, please indicate source of Research Degrees Committee o

approval (and date where known):
Approval in principle must be | Institute Research Committee X
obtained from the relevant source
prior to seeking ethical approval

Other (write in)

SECTION C: Internal and External Ethical Guidance Materials

Please list the core ethical guidance documents that have been referred to during the completion of this
form (including any discipline-specific codes of research ethics, location-specific codes of research
ethics, and also any specific ethical guidance relating to the proposed methodology). Please tick to
confirm that your research proposal adheres to these codes and guidelines. You may add rows to this
table if needed.

it UWTSD Research Ethics & Integrity Code of Practice m]
2 UWTSD Research Data Management Policy X
3 [List any other relevant documents here] il

SECTION D: External Collaborative Research Activity
If there are external collaborators then you should gain consent from the contact persons to share their
personal data with the university. If there are no external collaborators then leave this section blank and

continue to section E.
i Institution
2 Contact person name
3 Contact person e-mail address
4 Is your research externally funded? YES O NO D]
5 Are you in receipt of a KESS scholarship? YES ] NO ]
6 Are you specifically employed to Voluntary YES NO o
7 undertake this research in either a FenTooed =
paid or voluntary capacity? ) YES O NO o
8 Is the research being undertaken If YES then the
within an existing UWTSD Athrofa permission question
Professional Learning Partnership below does not need to LES a NO Cl
(APLP)? be answered.
9 Has permission to undertake the (If YES attach copy)
research has been provided by the If NO the application YES (=] NO (=]
| partner organisation? cannot continue
Where research activity is carried out in collaboration with an external organisation
10 | Does this organisation have its own ethics approval system? YES r o NO D_‘!
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If Yes, please attach a copy of any final approval (or interim approval) from the organisation (this may
be a copy of an email if appropriate).

SECTION E: Details of Research Activity

1 Indicative title:

2 Proposed start date: Proposed end date:

Introduction to the Research (maximum 300 words per section)
Ensure that you write for a Non-Specialist Audience when outlining your response to the points
below:

Purpose of Research Activity
Proposed Research Question
Aims of Research Activity
Objectives of Research Activity

Demonstrate, briefly, how Existing Research has informed the proposed activity and explain

What the research activity will add to the body of knowledge
How it addresses an area of importance.

Purpose of Research Activity

The purpose of the study is to explore the importance of cultural etiquette and business protocols in

Japan to present their significance in enabling cross-border collaborations successfully.

Research Question

1. What are the key elements of cultural etiquette in the business setting of Japan?

2. What are the impacts that cultural etiquette has on business protocols in business relations of Japan
with other countries?

3. What could be some of the strategies for effective cross-cultural communication in business between

Japan and other countries?

Aims of Research Activity
To understand the importance of cultural etiquette and business protocols in international
business communications, focusing on the case of Japan.

Existing literature has been critical in informing the proposed activity through the provision of a

foundation to understand cultural communication protocols in international business contexts,

especially in Japan. Studies (Irwin, 2020; Verluyten, 2020) revealed that Japanese entrepreneurs follow
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S
Objectives of Research Activity

Proposed methods (maximum 600 words)

cultural etiquette and business protocols, which have prompted the understanding and formulation of
meaningfully established relationships. The Japanese culture gives priority to the aspects of avoiding any
form of embarrassment and maintaining dignity, and it includes careful contemplation of tone, language,
and non-verbal cues in interactions. The existing body of literature guided the formulation of the
research questions by shaping the focus on certain cultural etiquette elements and their importance to
effective international business relations in Japan. Synthesis of findings from multiple sources allows the
proposed activity to build upon and apply such information to the Japanese cultural and business
context. It helps understand the importance of respecting Japanese culture through international
businesses like gift exchange, hierarchical communication, and bowing. Adhering to these etiquettes is
vital for building trust and fostering meaningful relationships with Japanese counterparts. Moreover, the
collectivist culture of Japan gives immense importance to working in groups and maintaining harmony,

o it is imperative for global firms to navigate these details with subtlety.

1) To identify the key elements of cultural etiquette in Japanese business settings.

2) To analyse the impact of cultural etiquette on business protocols in the business relations of Japan

with other countries

3) To evaluate practical strategies for effective cross-cultural communications in business between Japan

and other countries.

Provide a brief summary of all the methods that may be used in the research activity, making it clear
what specific techniques may be used. If methods other than those listed in this section are deemed
appropriate later, additional ethical approval for those methods will be needed. You do not need to
justify the methods here, but should instead describe how you intend to collect the data necessary for

you to complete your project.

July 2021 4

The study adopts secondary and qualitative research data to investigate the importance of cultural
etiquette and business protocols in international business communications, focusing on Japan. The

qualitative approach is chosen for this study as it facilitates comprehension and interpretation of data

that is not numerical (Greening, 2019). As a result, the qualitative or mono approach is appropriate for

this study as thematic or content evaluation has been chosen as the secondary research.

Given the nature of the study, an interpretivism philosophy is the best fit. The goal of this study is to
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r— comprehend the subjective perceptions, experiences, and meanings associated with the research topic.
The decision to use the interpretivism philosophy was supported as this research incorporated thematic
analysis. This will help the qualitative data in the publications or research make sense. The strategy
chosen to best align with the interpretivism ideology is the inductive one for this research. Interpretivism
emphasises the importance of comprehending individuals' individualised perceptions of importance
within their social and cultural contexts. The use of qualitative research methods, including observation,
interviews, content analysis, and thematic analysis, is strongly emphasised while exploring and
understanding the variety of human experiences. The inductive approach supports interpretivism as it

allows researchers to extrapolate ideas. The descriptive research design has been chosen for this

secondary study on business practices and cultural etiquette in international business communications.
It is the most appropriate methodology for secondary research since it entails the methodical collection
and appearance of existing information without any kind of change or testing. When the primary goal is
to assess and comprehend already existing data and information, this strategy, which lowers the need for
new data collection, is suited for secondary research.

For this investigation, data is gathered from already-existing records and documents. They have

provided an analysis of previous activities, choices, actions, and policies. The study on social customs has
been considerably simpler thanks to readily available material and comprehensive data from current
sources. It employs methodologies such as content analysis, thematic assessment, and grounded theory
in order to find themes, patterns, and meanings in the data (Sileyew, 2019). Thematic analysis is the
secondary method on which this study is based, and the researcher used established studies to gather the
data. As a result, the analysis of data has been regarded as qualitative. The researcher may now gain
asignificant and thorough understanding of the study topics thanks to qualitative analysis, which has
been able to capture the comprehensiveness and complexity of encounters, attitudes, and behaviours.
Exploratory research is ideal for qualitative analysis when there is limited information available on the
topic (Gournelos et al,, 2019). It can help to refine research questions and build theories.

A cross-sectional time horizon is chosen since the researcher had a limited amount of time to complete

the research in this study. This choice gives the researcher the flexibility to complete the study and

report the results in the allotted time. The fact that data is gathered during a single time period reduces
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costs, which is one of the main benefits of this time horizon (Dzwigol, 2022). The frequency of particular

characteristics, behaviours, or issues in a community can be ascertained via cross-sectional studies.

Location of research activity
Identify all locations where research activity will take place.

Databases, archives, and online platforms

Research activity outside of the UK

If research activity will take place overseas, you are responsible for ensuring that local ethical
considerations are complied with and that the relevant permissions are sought. Specify any local
guidelines (e.g. from local professional associations/learned societies/universities) that exist and
whether these involve any ethical stipulations beyond those usual in the UK (provide details of any
licenses or permissions required). Also specify whether there are any specific ethical issues raised by the
local context in which the research activity is taking place, for example, particular cultural and/or legal
sensitivities or vulnerabilities of participants. If you live in the country where you will do the research
then please state this.

9
(this box should expand as you type)
Use of documentation not in the public domain: Are :my documents NOT NO =
10 | publicly available?
YES (=]
If Yes, please provide details here of how you will gain access to specific documentation that is notin
the public domain and that this is in accordance with the current data protection law of the country in
question and that of England and Wales.
11
(this box should expand as you type)
Does your research relate to one or more of the seven aims of the Well-being of
Future Generations (Wales) Act 2015?
12 | A prosperous Wales
13 | Aresilient Wales
14 | A healthier Wales
15 | A more equal Wales
16 | A Wales of cohesive communities
17 | A Wales of vibrant culture and thriving Welsh language
18 | A globally responsible Wales
19 | IfYES to any of the above, please give details:
(this box should expand as you type)
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SECTION F: Scope of Research Activity

Will the research activity include: YES NO
it Use of a questionnaire or similar research instrument? O | =
2 Use of interviews? o )
3 Use of focus groups? ]
4 Use of participant diaries? o X
5 Use of video or audio recording? =] X
6 Use of computer-generated log files? ] X
7 Participant observation with their knowledge? o =

T

8 Participant observation without their knowledge? m} =
9 Access to personal or confidential information without the participants’ specific o =

consent?
10 Administration of any questions, test stimuli, presentation that may be experienced =

as physically, mentally or emotionally harmful / offensive?
11 | Performance of any acts which may cause embarrassment or affect self-esteem? a | )
12 | Investigation of participants involved in illegal activities? m] =
13 | Use of procedures that involve deception? a =)

5 i

14 | Administration of any substance, agent or placebo? a =
15 | Working with live vertebrate animals? (=] ]
16 | Procedures that may have a negative impact on the environment? a X
17 Other primary data collection methods. Please indicate the type of data collection

method(s) below.

Details of any other primary data collection method:

Data will be gathered from already-existing records and documents. They have

X (m}
provided an analysis of previous activities, choices, actions, and policies, and readily
available material and comprehensive data from current sources.

If NO to every question, then the research activity is (ethically) low risk and may be exempt from §ome o% the
following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been
obtained.

SECTION G: Intended Participants

If there are no participants then do not complete this section, but go directly to section H.

Who are the intended participants:

1 | Students or staff at the University?

2 | Adults (over the age of 18 and competent to give consent)?

3 | Vulnerable adults?
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s Children and Young People under the age of 18? (Consent from Parent, Carer or o o
Guardian will be required)
5 | Prisoners? (@] o
6 | Young offenders? =}
Those who could be considered to have a particularly dependent relationship with o o
7 | the investigator or a gatekeeper?
8 | People engaged in illegal activities? 0] O
Others. Please indicate the participants below, and specifically any group who may
9 | be unable to give consent.
Details of any other participant groups: o o
(this box should expand as you type)
Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and
how will they be recruited?
How many participants are
10 | expected?
(this box should expand as you type)
1 Who will the participants be?
| (this box should expand as you type)
How will you identify the
12 ol
participants?
(this box should expand as you type)
Information for participants:
YES NO | N/A |
13 Will you describe the main research procedures to participants in o o l:|
advance, so that they are informed about what to expect?
14 | Will you tell participants that their participation is voluntary? a (m] 1ol
15 | Will you obtain written consent for participation? (m] m] @l
16 Will you explain to participants that refusal to participate in the research o o -ij L
will not affect their treatment or education (if relevant)? Yt
17 If the research is observational, will you ask participants for their D
consent to being observed? o
18 Will you tell participants that they may withdraw from the research at N 3
any time and for any reason? o
19 With questionnaires, will you give participants the option of omitting 54
questions they do not want to answer?
20 Will you tell participants that their data will be treated with full
confidentiality and that, if published, it will not be identifiable as theirs?
21 Will you debrief participants at the end of their participation, in a way
appropriate to the type of research undertaken?
22 | IfNO to any of above questions, please give an explanation
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(this box should expand as you type)

Information for participants: YES NO N/A
24 | Will participants be paid? O m}
25 | Is specialist electrical or other equipment to be used with participants? o (m] m|
26 Are therle any ﬁna[\cial or prher interests to the investigator or o o O

University arising from this study? ; |2

Will the research activity involve deliberately misleading participants in o o o
2l any way, or the partial or full concealment of the specific study aims?

284 IfYES to any question, please provide full details

(this box should expand as you type)

SECTION H: Anticipated Risks

Outline any anticipated risks that may adversely affect any of the participants, the researchers
and/or the University, and the steps that will be taken to address them.

If you have completed a full risk assessment {for example as required by a laboratory, or external
research collaborator) you may append that to this form.

1 | Full risk assessment completed and appended?

Yes (=]
No =

Risks to participants

2 | For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm,
transfer of personal data, sensitive organisational information

—

Risk to participants: Misrepresentation or
misinterpretation of Japanese business culture.
This might lead to inappropriate stereotypes or
generalisation that might affect how individuals
are perceived.

How you will mitigate the risk to participants:
Ensure research is culturally sensitive to
accommodate Japanese culture and avoid the
reinforcement of stereotypes.

If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug
use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details
3 of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be
offered to participants. Note that where applicable, consent procedures should make it clear that if
something potentially or actually illegal is discovered in the course of a project, it may need to be
disclosed to the proper authorities

(this box should expand as you type)

Risks to the investigator

4 | For example: personal health & safety, physical harm, emotional distress, risk of accusation of
harm/impropriety, conflict of interest

Risk to the investigator: Inaccurate interpretation
of cultural nuances.

How you will mitigate the risk to the investigator:
Seek peer reviews and be transparent about
uncertainties or any limitations in the study.

July 2021 9 PG2 Ethical Approval Form
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s University/institutional risks
For example: adverse publicity, financial loss, data protection >
Risk to the University: Reputation damage due to | How you will mitigate the risk to the University:

inaccurate findings or lack of credibility.

Use reputable sources, communicate potential
biases and limitations of secondary data, and
maintain high research standards.

Environmental risks

6 | For example: accidental spillage of pollutants, damage to local ecosystems
Risk to the environment: The research might not How you will mitigate the risk to environment:
sufficiently support the cultural research nuances.
Situate the study within the context of
international business literature and cultural
studies.
Disclosure and Barring Service
If the research activity involves children or vulnerable adults, a Disclosure
and Barring Service (DBS) certificate must be obtained before any contact YES NO N/A
with such participants.
7 | Does your research require you to hold a current DBS Certificate? m} \ m] \ X

IFYES, please give the certificate number. If the certificate number is not
8 | available please write “Pending”; in this case any ethical approval will be
subject to providing the appropriate certificate number.

SECTION I: Feedback, Consent and Confidentiality

1 Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when?

(this box should expand as you type)

P Informed consent

Describe the arrangements to inform potential participants, before providing consent, of what is
involved in participating. Describe the arrangements for participants to provide full consent before
data collection begins. If gaining consent in this way is inappropriate, explain how consent will be
obtained and recorded in accordance with prevailing data protection legislation.

| (this box should expand as you type)

& Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity
is not being offered, explain why this is the case.

(this box should expand as you type)

SECTION J: Data Protection and Storage

July 2021 10 PG2 Ethical Approval Form
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Does the research activity involve personal data (as defined by the Gerleral E)avta YES NO
Protection Regulation 2016 “GDPR” and the Data Protection Act 20.18 QPA )?
“Personal data” means any information relating to an i(lelltlﬁe(i or identifiable
natural person (‘data subject’). An identifiable natural person is one lylvm can be =
identified, directly or indirectly, in particular by reference to an identifier suchasa
1 | name, an identification number, location data, an online identifier or I.o oneormore | O
factors specific to the physical, physiological, genetic, mental, economic, fuh.‘uvral or
social identity of that natural person. Any video or audio recordings of participants
is considered to be personal data.
IFYES, provide a description of the data and explain why this data needs to be collected:
2
(this box should expand as you type)
Does it involve special category data (as defined by the GDPR)? YES NO
“Special category data” means sensitive personal data consisting of information as
to the data subjects’ -
(a) racial or ethnic origin,
(b) political opinions,
(c ) religious beliefs or other beliefs of a similar nature, =
3 | (d) membership of a trade union (within the meaning of the Trade Union and O
Labour Relations (Consolidation) Act 1992),
(e) physical or mental health or condition,
(f) sexual life,
(9) genetics,
(h) biometric data (as used for ID purposes),
If YES, provide a description of the special category data and explain why this data needs to be
collected: -
4
(this box should expand as you type)
Will data from the research activity (collected data, drafts of the thesis, or YES NO
materials for publication) be stored in any of the following ways?
5 | Manual files (i.e. in paper form)? [m} X
6 | University computers? [m]
TR
7 | Private company computers? al X
8 | Home or other personal computers? (=] ] X
9 | Laptop computers/ CDs/ Portable disk-drives/ memory sticks? (m] X
10 | “Cloud” storage or websites? J—_ [m] = (i
11 Other - specify: e &
Forall stqre@ dgta, explain the measures in place to ensure the security of the data collectéd, a:;ta .
12 conﬁden.tlal}ty, including details of backup procedures, password protection, encryption,
anonymisation, and pseudonymisation:
The conﬁdenti'ality land security of data will be prioritised through the implementation of strict access
contro}s on university computers and secure data with robust encryption and passwords. I will verify
the I‘e|la.blllt.y of secondary sources utilised in the research to ensure they applied pseudonymisation or
ano.nymllsatlon where appropriate. | will maintain ethical standards and safeguard the privacy of
subjects in the secondary data through documentation of methods and transparent data handling.
July 2021 .
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Data Protection
Will the research activity involve any of the following activities: YES NO
13 | Electronic transfer of data in any form? %4
14 Sharing of data with others at the University outside of the immediate research o
team?
15 | Sharing of data with other organisations? ]
16 | Export of data outside the UK or importing of data from outside the UK? ] m]
17 | Use of personal addresses, postcodes, faxes, emails or telephone numbers? a
18 | Publication of data that might allow identification of individuals? =] )
19 | Use of data management system? - (m] X
1
20 | Dataarchiving? (m] =
21 If YES to any question, please provide full details, explaining how this will be conducted in accordance
with the GDPR and Data Protection Act (2018) (and any international equivalents, where appropriate):
The data research will involve downloading sources from online sources, therefore, I will ensure that |
use reputable and secure sources to minimise the risk of security breaches or data contamination.
(this box should expand as you type)
22 | Listall who will have access to the data generated by the research activity:
Investigator
(this box should expand as you type) e |
23 | List who will have control of, and act as custodian(s) for, data generated by the research activity:
Investigator
(this box should expand as you type)
Give details of data storage arrangements, including security measures in place to protect the data,
24 | where data will be stored, how long for, and in what form. Will data be archived - if so how and if not
why not.
The research data will be stored in a secure digital repository on university computers via
authenticated passwords and logins, with established access controls and encryption measures to
protect data confidentiality and integrity. The data will be archived for a duration of five years based on
UWTSD's policies that govern secondary data. The decision to archive data will stem from the need to
preserve the integrity of data and facilitate future scholarly inquiries.
(this box should expand as you type)
25 Please indicate if your data will be stored in the UWTSD Research Data Repository (see
1 1k/ ). If so please explain. (Most relevant to academic staff)
Yes, it will be stored in the UWTSD Research Data Repository to secure the data, maintain its integrity,
and facilitate future scholarly inquiries.
26 Confirm that you have read the UWTSD guidance on data management (see
https://www.uwtsd.ac.uk/library/research-data-management/) YES
Confirm that you are aware that you need to keep all data until after your
27 | research has completed or the end of your funding YES
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SECTION K: Declaration

The information which I have provided is correct and complete to the best of my knowledge. I have
attempted to identify any risks and issues related to the research activity and acknowledge my

obligations and the rights of the participants.

In submitting this application | hereby confirm that I undertake to ensure that the above named
research activity will meet the University’s Research Ethics and Integrity Code of Practice which is
published on the website: https://www.uwtsd.ac.uk/research/research-ethics

Date:29.12.2023
1 | Signature of applicant: Duroiu Valentina Simona

For STUDENT Submissions:
2 Director of
Studies/Supervisor:

:20.12.202
Charles Nwaogwugwu Date:20.12.2023

3 Signature:

For STAFF Submissions:
4 Academic Director/ Assistant Date:
Dean:

5 Signature:

Checklist: Please complete the checklist below to ensure that you have completed the form according to the
guidelines and attached any required documentation:

I'have read the guidance notes supplied before completing the form.

|

I have completed ALL RELEVANT sections of the form in full.

I confirm that the research activity has received approval in principle

I have attached a full risk assessment (where appropriate) ONLY TICK IF YOU HAVE ATTACHED A

X

]

O | I'have attached a copy of final /interim approval from external organisation (where appropriate)
|

5| FULL RISK ASSESSMENT

I'understand that it is my responsibility to ensure that the above named research activity will meet
the University’s Research Ethics and Integrity Code of Practice.

Iunderstand that before commencing data collection all documents aimed at respondents (including
X | information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the
DoS/Supervisor, module tutor or Academic Director.

RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to

peresearch@uwtsd.acuk, with the title ‘Ethical Approval’ followed by your name.

You will be informed of the outcome of your claim by email; therefore it s important that you check your
University and personal email accounts regularl
STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form (and
receive the outcome) via systems explained to you by the supervisor/module leader.

This form is available electronically from the Academic Office web pages:
://www.uwtsd.ac.uk/a iC- iceseandafon
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