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Circular economy refers to the model of consumption and production practices that involve sharing, reusing, leasing, recycling, repairing and refurbishing to produce zero waste and increase the longevity of the existing products (Inkson and Minnaert, 2018). The principles of circular economy are to reuse and repurpose products and materials, recycle products and materials and reduce waste by lowering energy consumption or using renewable resources. Premier Inn Hotel is one of the largest hotel chains in the UK who are highly focused on developing its CSR policies concerning circular economy in its CSR activities (Bux and Amicarelli, 2022). The company is highly focused on reducing, reusing and recycling the resources it uses and wants to achieve net zero carbon by 2050, reduce water use by 20% per guest by 2030 and reduce food waste to half by 2030 (Cooper, 2021).
The purpose of this essay is to discuss how Premier Inn Hotel implements a circular economy within its Corporate Social Responsibility Policy. First, the essay will define the circular economy and explain how the principles of circular economy align with the goals of corporate social responsibility (CSR). Then, the essay will review Premier Inn’s CSR initiatives and analyse how the initiatives embody the principles of circular economy. Finally, the essay will provide examples of circular economy practices by other hotels and discuss their impact on energy, water, waste management, materials and so on. 

A circular economy is the model of resource production and consumption in any economy that focuses on expanding the product lifecycle to reduce waste and ensure sustainability through leasing, sharing, reusing, refurbishing, repairing, repurposing and recycling (Camilleri, 2021). The main purpose of a circular economy is to reduce resource usage and reuse it to reduce waste. The circular economy is based on principles like reducing material use, eliminating waste and pollution, recycling resources and materials at their highest value and using clean and renewable energy to regenerate nature (de Grosbois, 2022). The principles of the circular economy are significant for utilising resources and materials to make the most out of them, using waste as new resources to reduce waste as well as eliminating pollution by establishing a sustainable production model to achieve sustainability to save the nature and environment. The principles of circular economy align perfectly with the goals of corporate social responsibility. Corporate social responsibility refers to a business model where the idea is to impose obligations to the companies to play a positive role in the community by focusing on lowering the impacts of business decisions on the environment, society and people (Wickham, et al., 2021). The goal of CSR is to ensure organizations are environmentally responsible, ethically responsible, philanthropically responsible and economically responsible to society, the environment and people. Organizations focus on their CSR responsibilities to make a positive impact in society and on their business. The CSR responsibilities allow organizations to achieve sustainability which is significant for Premier Inn to sustain in the hospitality and tourism industry (Fabrice and Sivarajah, 2021). Organizations like Premier Inn develop CSR policies to become responsible environmentally, economically, philanthropically and ethically. So, they become environmentally responsible by lowering their operational impacts on the environment by lowering carbon emissions, reducing waste, recycling plastics and other materials to reduce waste and so on which is also the principle of circular economy which focuses on regenerating the environment by eliminating pollution from business operations. So, the principle of circular economy aligns with the goals of CSR. Also, organizations become economically responsible by lowering costs and utilising resource usage. So, organizations like Premier Inn focus on recycling resources like plastics, paper, glass, steel and so on to lower costs as well as lower waste because excess waste can fill landfills and severely damage nature (Fortunati, Martiniello and Morea, 2020). Thus, organizations focus on recycling and reusing the materials which lowers their costs and increases profitability which ensures their economic responsibilities by lowering waste they can perform their environmental responsibilities. Thus, the principles of circular economy align with the goals of corporate social responsibility. The circular economy approach is highly beneficial for businesses as well as the environment and society. The circular economy can significantly benefit businesses by lowering their costs and increasing profitability (Jones and Wynn, 2019). Businesses like Premier Inn need a lot of resources and materials to provide the best service to the customers which includes packaging, washing, bed sheets, food and beverages, curtains and so on and they need to provide new items after a single use. So, buying all these products after using them for one time is costly and can create a lot of waste as well as emit huge carbon into the environment to produce it. So, by adopting a circular economy approach Premier Inn can get the benefit of lowering their costs and benefit the environment by reducing carbon emissions and energy uses (Jurgilevich et al., 2019). Also, the circular economy approach benefits society by lowering the usage of resources that preserve natural resources, and ensure biodiversity and habitat disruption which is significant for society. Also, the annual greenhouse emissions are reduced which has a positive impact on society through circular economy approaches (Kang, Lee and Huh, 2019). 
Performing corporate social responsibility is significant for organizations in the hospitality and tourism industry because of its broader impact on society, the environment and people that help businesses like Premier Inn to sustain the business. Premier Inn has developed several CSR policies and started to practise them to sustain itself in the industry. Premier Inn has developed a scope 3 carbon emission program where they are focusing on achieving net zero carbon from 2050 to 2040 (Michaels and Grüning, 2018). They have also set the target of reducing 80% of carbon emissions by 2030 to contribute positively to the environment. Also, they have initiated different programs as part of their CSR policies. Premier Inn is focusing on eliminating all sorts of single-use plastics from its operations by 2025 (Nzuva, 2022). The company has also developed CSR policies of sending no waste to landfills so they are now highly focusing on reducing waste by recycling and reusing them. They have been able to divert 99.9% of operational waste from landfills which is significant for the company to achieve sustainability (Schroeder, Anggraeni and Weber, 2019). The company is also focusing on minimising water use and has been able to save 66.665m3 of water through water audits and supply pipe leak detection. Premier Inn did not stop there they have also developed policies to reduce food waste and will cut off 50% of food waste by 2030 to perform their ethical and environmental responsibilities. Also, they are sourcing 100% renewable energy to reduce energy consumption and make a positive impact on the environment. The company has also developed CSR policies to contribute to the community so they are focusing on diversity and inclusion and including 40% women and 8% ethnic minority groups in leadership roles (Sloan, et al., 2017). The CSR initiatives effectively embody the principles of reduce, reuse and recycle. First of all, Premier Inn initiated the CSR activity of reducing waste and has been able to divert 99% of the waste from landfills. The practice embodies the principle of reducing, reusing and recycling as they are reducing waste by recycling and reducing it to expand the product life cycle which is helping Premier Inn lower its environmental impact from its operations (Singal, 2019). Also, Premier Inn has initiated to achieve net zero carbon within 2040 which also embodies the principles of circular economy as they are contributing to regenerating nature by lowering its environmental impact. Premier Inn’s focus on eliminating single-use plastics and reducing water usage also embodies the principles of reduction, reuse and recycling as they are eliminating single-use plastics which are severe for nature and can fill up the landfills also reducing water usage embodies reducing waste which is the principle of the circular economy so it also embodies it. Also, Premier Inn’s initiative to source 100% renewable energy embodies the principle of circular economy (Tuan, 2019). For example, by souring renewable energy Premier Inn can reduce carbon emissions, reduce energy consumption which is an embodiment of the principles of a circular economy that focuses on reducing resource usage and regenerating nature and through this initiative Premier Inn can achieve it.
Other hotels and hotel chains in the hospitality and tourism industry also practice a circular economy for the benefit of the business, society and environment to achieve sustainability in the hospitality and tourism industry. The hotel industry is highly focused on their corporate social responsibilities and most of the hotels have initiated effective CSR activities embodying the principles of circular economy. Marriott International Hotel, one of the biggest hotel chains in the UK is also focusing on the circular economy so they have developed practices like achieving net zero carbon by 2050 by reducing carbon emissions by 30% (Zink and Geyer, 2019). They have also initiated to reduction of landfill waste by 45% and reduced food waste by 50%. Also, they have targeted to reduce 15% of water consumption they are focusing on using 100% renewable energy in all their hotels. IHG Hotels and Resorts is another multinational hotel chain who are also practising circular economy as part of its corporate social responsibility to sustain itself in the market. The company has initiated the Green Engage Program for practising circular economy (Zvarych, 2019). They have also developed a policy to achieve net zero carbon by reducing its carbon emissions from the operations to achieve sustainability. Also, IHG has developed a policy regarding eliminating single-use materials and focusing on reusing and recycling materials in the guest journey. They are also focusing on lowering waste in landfills and want to lower 50% of waste by 2035 (Edgell, 2020). Also, they are focusing on sourcing 100% renewable energy for all their hotels and corporate offices to eliminate carbon emissions. These initiatives taken by the hotels and hotel chains are significant for them to achieve sustainability and ensure sustainable tourism and eco-tourism which is the future of the hospitality and tourism industry. Both IHG and Marriott Hotels are focusing on using 100% renewable energy which is significant to reduce energy consumption, lower greenhouse gas emissions and lower global warming which is significant for nature and for us (Tuan, 2019). Also, Marriot Hotel and IHG Hotel are focusing on lowering their waste from landfills by 50% can significantly impact the environment by reducing greenhouse gases which is a major reason for global warming also it can reduce pollution and provide economic benefits to businesses by lowering their costs and increasing profitability. Water management and reducing water usage is also a significant circular economy practice that impacts the reduction of energy usage, reduces greenhouse gas emissions, protects water supplies and so on which is significant for saving the nature and environment (Bux and Amicarelli, 2022). After analysing the circular economy practices of IHG Hotels and Resorts and Marriott International Hotel it can be concluded that the circular economy practices adopted by Premier Inn Hotel are appropriate because they meet all the principles of circular economy and ensure their CSR responsibilities as well (Fabrice and Sivarajah, 2021). They have developed different practices like reducing waste, reusing materials, and recycling plastic items and other materials to expand the product lifecycle, using renewable energy to regenerate nature is significant for them to achieve sustainability in the hospitality and tourism industry and other hotels should also follow them (Jurgilevich et al., 2019). 

The circular economy is the model that focuses on the production and consumption of resources considering leasing, sharing, reusing, repurposing, repairing, refurbishing or recycling to expand the product lifecycle of the existing products to reduce environmental impacts. The principles of circular economy are reduced, reuse and recycle and it appropriately aligns with the CSR practices of organizations. Circular economy practice can significantly benefit Premier Inn by allowing them to reduce costs through reusing and recycling materials. Also, they can have a positive impact on the environment by reducing waste, using renewable energy sources and so on which is significant for businesses in the hospitality and tourism industry. Other hotel chains like IHG and Marriott are also focusing on practising circular economy to achieve sustainability. So, the practices of Premier Inn like reducing landfill waste, recycling resources, using renewable energy sources, reducing water usage and so on are appropriate to achieve sustainability and they can improve their practices by implementing technologies. In the future sustainability is mandatory for businesses so if businesses practice circular economy, they can achieve sustainability in the future and sustain their business. 
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