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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: When I open the Hollywood Bowl website, it opens quite quickly without any delay. It opens with the “BOOK NOW” button in the centre of the top of the screen amongst three horizontal lines in the top right of the screen which takes you to different departments of the website that you can easily click through.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, but normally when I visit a website that has subpages, I usually start on the main homepage and look for a clear menu or navigation bar like the one in the top right corner of the website homepage. Here you can easily click through sections like “Locations,” “Offers” or “Contact.” Drop-down menus make it even simpler to find specific information without getting lost. 

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: You can book tickets directly through the Hollywood Bowl website. You just go to the “BOOK NOW” button in the centre of the homepage, select how many games you’d like to play and choose from the offers, parties or just bowling. After that you can enter your details and pay for any extras you may want.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The search function could be more accessible, making it quicker to find specific concerts or events. The mobile version could also be slightly more organised, as some pages feel a bit crowded. Overall, small design tweaks and improved navigation would make the site even more user-friendly.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks very pleasant, welcoming and family friendly using colourful images to bring to life the lively atmosphere. On the mobile version it is opted for smaller screens making navigation a lot easier, the food and drink is integrated with the app so customers can order to their lanes.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: They use vibrant photos showing their bowling lanes, VIP sections, arcades etc, really capturing families and friends enjoying the moment. Videos aren't used as much but they use dynamic photos like move like videos which capture the social nature of the venue. The colours introduce a playful atmosphere with lighting effects that invite you to a fun “Hollywood” vibe.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, Hollywood Bowl does not use a live chat bot they only have callback requests or an email where you can send enquires to.


	Question 2d – How effective are the social media links on the website?


	Answer: Their social media strategy is effective in terms of overall engagement with X/Twitter, TikTok and Instagram. It was reported that a 63% increase was seen on these apps which shows more visitors following and engaging bringing high levels of customer interactions.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Their services are clearly displayed throughout their website listing what's available with photos and prices for each service you require.


	Question 3b – How are customer reviews made available? Are these up to date? 


	Answer: Yes, they are up to date, and you can submit a customer review by emailing customerservice@hollywoodbowl.co.uk
You can call them or use a contact form on their website.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: They use updated lanes, lighting and scoring systems, different entertainment experiences such as arcades, food and drink which comes across as welcoming and reaches out to families.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the prices are made clear to customers once you begin attempting to book.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling 

	
	2. alley

	
	3. Uk

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, I feel like websites have a lot of relevance and they have evolved to be simpler than before. They can help your business get discovered, you can create your own online space that you control. Even on social media, people will often check your trustworthy, but this is good to help you get noticed and bring in customers especially when having a website can get you on google. Having a neat clean site can add more professionalism to your business to expand.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I’d keep the website neater meaning I'd use less big pictures and more divided and labelled compartments to make it easier to navigate through.
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