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Entrepreneurship:
Entrepreneurship refers to a state of recognizing opportunities, coming up with new business concepts, and running an organization in order to generate profit. It is a risky process of making decisions to develop and expand a new business.
Entrepreneurs:
Entrepreneurs are people who initiate and also operate business ventures where they risk their finances in bid to introduce new goods or services in the market (Gosalvitr et al., 2023). They are very instrumental in the growth of economies as they are the impetus of innovation and generators of employment.
Franchises:
Franchises refer to business in which others (franchisees) are permitted to operate under an accepted brand, in which the franchisor is allowed to provide the business format, trademarks and practices of operation. The business can be expanded in this model with low risks to the franchisees.
Online Enterprises:
Online businesses are companies that are conducted on the web. Their marketing, sales and customer services are based on the internet, which comes at the merits of lower overhead expenses and the possibility of a global market.
Social Enterprises:
Social enterprises are companies that not only aim at making a profit but also very crucial in solving a social, environmental, or even a community problem (Rashid, 2023). They aim to produce a positive impact and they are usually financially sustainable, and they usually reinvest the profits in their social purpose.
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Role of Entrepreneurs:
Entrepreneurs play a very vital role in carrying out innovation and economic growth. They develop new business models, provide jobs and threaten the traditional market structures. As an example, The AM Company Ltd is a business start-up in a competitive coffee shop industry with a high level of premium products and ensuring a sustainable development (Khairunnisa et al., 2024). Not only do the owners of AM Company Ltd offer premium coffee and baked goods but also furnish the community with a location where they can be together to work, socialize, and eat, which improves local economic and social activity.
Impact on the UK Economy:
Small and medium enterprises (SMEs) are an important part of the UK economy that has a substantial contribution to the GDP and employment. The coffee shop market, specifically, has been booming due to the varying consumer tastes towards high quality and products that are ethically produced (Chetty, 2025). As a small company, AM Company Ltd offers employment opportunities, promotes local vendors and serves the consumption needs which are constantly changing. This increase in the SME, in the case of AM Company Ltd, is not isolated but an indication in the overall performance of the hospitality industry in the UK that is on its way to restoring the economy of the country.
In conclusion, the entrepreneurs and SMEs such as AM Company Ltd are the major drivers of the UK economy. They inspire innovation, employment and economic and social populations of their communities.
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